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THIS IS APUBLIC ANNOUNCEMENT FOR INFORMATION PURPOSES ONLY ANDHS NOT APROSPECTUS ANNOUNCEMENT AND DGES NOT CONSTITUTE AN INVITATION OR OFFER TOACQUIRE, PURCHASE OR SUBSCRIBE TO SECURITIES. NOT FOR RELEASE, PUBLICATION OR DISTRIBUTICHN DIRECTLY OR INDERECTLY OUTSIDE INDiA,
Initial Public Offer of aquety shares on the main board of BSE Limited ("BSE") and National Stack Exchange of India Limded (“NSE", and logether with BSE, the “Stock Exchanges™) in compiance with Chapler || of the Securities and Exchange Bdard of India
(lssue of Capial and Distosure Requiremeants) Regulations, 2018, as amended ("SEBI ICDR Regulations”)

firstely

BRAINBEES SOLUTIONS LIMITED Red g Prospocus)

Our Company was incorporated on May 17, 2010 as a private linited company under the Companies Act 1256, with the name *Brainbess Solulions Private Limited” at Pune, Maharashtra, India pursuant to a cerificate of incorporation issued by the Registrar of Companies, Maharazhira at Pune [the "ReC"). Upon the conversion of our Company io-a
public [imifed company purseant to 2 resolufion pazsed by our Board on August 31, 2023 and a special resolution passed by our Shareholders at the exira-ordinary genaral meeting on September 5, 2023, the name of our Company was changed to "Brainbees Sclutions Limited”. Afresh certificate of incorporation dated Movember 2, 2023 was issued by
the RoC consequent to our Company's conversion into a public imitad company. For details of changes in the registered office of our Company, see "History and Certain Corporate Matters - Changes in the registered office "on page 311 ofthe Red Harring Prospectus dated July 3¢, 2024 (Y“RHP" or "Red Herring Prospactus™) filad with tha RaC.
Corporate Identity Mumber: US1100PNZDV0PLCT 36340
Registered and Corporate Office; Fajashres Business Park, Sursey Mo, 338, Next io Sohrabh Hall, Tadiwala Road, Pune - 411 001, Maharashtra, India; Tel: (+31} 82829 8157
Contact Person: Neslam Jethani, Company Secretary and Compliance Officer; E-mail: companysecratani@firstory. corm; Website: www. firsiory.com

OUR COMPANY DOES NOT HAVE AN IDENTIFIABLE PROMOTER

INITIAL PUBLIC OFFERING OF UP TO [«] EQUITY SHARES OF FACE VALUE OF ¥2 EACH (THE “EQUITY SHARES") OF BRAINBEES SOLUTIONS LIMITED (“COMPANY" OR "ISSUER") FOR CASHAT APRICE OF <[e] PER EQUITY SHARE
(THE "OFFER PRICE") AGGREGATING TO ¥[#] MILLION (THE “OFFER") COMPRISING A FRESH ISSUE OF [«] EQUITY SHARES OF FACE VALUE ¥ 2 EACH AGGREGATING UP TO ¥16,660.00 MILLION (THE “FRESH ISSUE") AND AN
OFFER FOR SALE OF UPTO 54,359,733 EQUITY SHARES OF FACEVALUE <2 EACH AGGREGATING TO <[] MILLION (THE “OFFER FOR SALE").

THE OFFERINCLUDES ARESERVATIONOF UPTO [«] EQUITY SHARES OF FACEVALUE OF < 2 EACH, AGGREGATING UP TO <30.00 MILLION (CONSTITUTING UP TO [#] % OF THE POST-OFFER PAID-UP EQUITY SHARE CAPITAL, FOR
SUBSCRIPTION BY ELIGIBLE EMPLOYEES ("EMPLOYEE RESERVATION PORTION"). THE OFFER LESS THE EMPLOYEE RESERVATION PORTION IS HEREINAFTER REFERRED TO AS THE “NET OFFER". THE OFFER AND THE NET
OFFER SHALL CONSTITUTE[#] % AND [] % OF THE POST-OFFER PAID-UP EQUITY SHARE CAPITAL OF OUR COMPANY.

DETAILS OF THE 10 LARGEST SELLING SHAREHOLDERS, OFFER FOR SALE AND THE WEIGHTED AVERAGE COST OF ACQUISITION

Number of Weighted Muribarcl Weighted
equity average cost of : : average cost of
Name of Selling Shareholder Type shares acquisition per oLl T O LS Type :::rl?s acquisition per
offered | Equity Share" offered | EQUItY Share"
(in3) (in2)
oVt g lceyman) 8 | Copomte Seling Sharonaluer | <Uals ol R, ronsotinesmeniiinied | borpordioSolling Charenolor: | #or6ieed 2g0.a]
Mahindra & Mahindra Limited Corporate Selling Shareholder 2,806,174 77.96 Satyadharma Investments and Trading | Corporate Selling Shareholder 197 777 196.38
Company Private Limited |
Pl Opportunities Fund- 1 Corporate Selling Shareholder 8,601,292 280.87 Schroders Capital Private Equity Asia | Corporate Selling Shareholder 3,802.210 145.26
Mauritius Il Limited |
TPG Growth V SF Markets Pte. Ltd. Corporate Selling Shareholder 3,899,525 280.87 Sage Investment Trust | Corporate Selling Shareholder 52,516 280.87
NewQuest Asia Investments lll Limited | Corporate Selling Shareholder 4,141,043 133.69 Pratithi Investment Trust ' Corporate Selling Shareholder 224712 312.48

“Ascertified by Bansal & Co LLE Chartered Accountants, beanng firm registrabion number 00111 3NNSG007S, by way of their certificate dated July 30, 2024. For a complete list of all Selling Shareholders and their weighted average cost of acquisition per Equity Share ona fully diluted basis, see "Summary of the Offer
Document- Weighted average cost of acquisition of equity shares by the Selling Shareholders " on page 81 ofthe RHP.

We sell Mothers’, Babies’ and Kids’ products through our online platform in India, United Arab Emirates and Kingdom of Saudi Arabia, and also through
company-owned stores, franchisee-owned stores and general trade retail distribution in India.

The Offer is being made through the Book Building Process in accordance with Regulation 6(2) of the SEBI ICDR Regulations
QIB Portion: Not less than 75% of the Net Offer | Non-Institutional Portion: Not more than 15% of the Net Offer | Retail Portion: Not more than 10% of the Net Offer
Employee Reservation Portion: Up to [*] Equity Shares aggregating up to < 30.00 Million
PRICE BAND: X 440 TO X 465 PER EQUITY SHARE OF FACE VALUE OF %2 EACH.
THE FLOOR PRICE AND THE CAP PRICE ARE 220 TIMES AND 232.50 TIMES THE FACE VALUE OF THE EQUITY SHARES RESPECTIVELY.
BIDS CAN BE MADE FOR A MINIMUM OF 32 EQUITY SHARES AND IN MULTIPLES OF 32 EQUITY SHARES THEREAFTER.
A DISCOUNT OF < 44 PER EQUITY SHARE IS BEING OFFERED TO ELIGIBLE EMPLOYEES BIDDING IN THE EMPLOYEE RESERVATION PORTION.
In accordance with the recommendation ofthe Independent Directors of our Company, pursuant to their resolution dated July 31, 2024, the above provided price band is justified

based on quantitative factors/ KPIs disclosed in the ‘Basis for Offer Price’ section of the RHP vis-a-vis the weighted average cost of acquisition ("WACA”) of primary and
secondary transaction(s), as applicable, disclosed in ‘Basis for Offer Price’section on page 222 of the RHP and provided below in the advertisement.

In making an investment decision and purchase in the Offer, potential investors must only rely on the information included in the RHP and the terms
of the Offer, including the merits and risks involved and not rely on any other external sources of information about the Offer available in any manner.

In relation to Price Band, potential investors should only refer to this price band advertisement for the Offer and should not rely on any media articles/
reports in relation to the valuation of our Company as these are not endorsed, published or confirmed either by our Company or by the BRLMs.

RISKS TO INVESTORS
For details refer to section titled "Risk Factors"” on page 83 of the RHP
e Financials Risk: for the Financial Year 2024, 2023 and 2022 respectively. If we
* Negative Cash Flows: We have had negative net cash flows continue to incur losses, our business and the value of the
in the past. The following table sets forth our cash flow for the Equity Shares could be adversely affected.

periods indicated as per our Restated Consolidated ¢ Risk related to the objects of the offer: We face various inter-
Financial Statements: related risks concerning usage, receipt and deployment of the Offer

(X in million) _ _ . .
Proceeds in relation to the objects of the Offer, some of which are

_ For the year ended March 31, outline below:
Particulars o | |
* We are yet to identify the exact locations or properties for the
2024 2023 2022 setting up our new modern stores and warehouses in India and the
Net cash used in operating activities | (420.73) (35939.39)!; (1,317.26) Kingdom of Saudi Arabia, for which we intend to utilize the amount
|

from Net Proceeds:

Net cash (used) in/generated from + Aportion of the Net Proceeds will be invested in our Subsidiaries,

investing activities 629.44| 3,040.89(4,905.81) Globalbees Brands, Digital Age and Firstcry Trading Company,
Net cash (used) in/generated from which have incurred losses and certain newly established
financing activities 814.74| (506.18)| 6,443.76 businesses. We cannot assure you that our investments will

enhance their profitability or yield intended results.

Net increase/(decrease) in cash and * The Net Proceeds will be deployed over a long period of time and

cash equivalents 1,023.45((1,455.18)|  220.69 any delay may impact our operations and profitability.

+ Losses incurred in past periods: We have incurred loss of ~® Market Risk: The Offer Price of our Equity Shares, our pre-Offer
%(3,215.07) million, Z(4,860.56) million and Z(786.85) million market capitalization to revenue from operations for FY 2024 and our

Contimned on next page...
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price-to-earnings (P/E) ratio at Offer price may not be indicative of
the market price of our Equity Shares after the Offer.

Ratio vis-a-vis Ratio vis-a-vis
Floor Price of Cap Price of
Period < 440 < 465
(In multiples, unless otherwise
specified)
Market capitalization 3.28 3.47
to Revenue from
operations (for FY 2024)
Price-to-earnings ratio N.A N.A
Notes:

* Market capitalization = Number of shares outstanding as on date of
RHP * Floor price or cap price, as applicable

» Since the Company has incurred loss in the Financial Year 2024, the
basic and diluted EPS is negative and hence, the Price to Earnings
ratio is not ascertainable

e Business and Operational Risks:

* Risk relating to retaining existing customer and acquiring
new customers: |f we fail to acquire new customers or
experience a decline in engagement with our existing customers,
we may not be able to increase our revenues or achieve
profitability. Our GMV generated from our Annual Unique
Transacting Customers ('AUTC') for Financial Years 2024, 2023
and 2022 was I91,211.28 million I72,576.34 million and
%57,994.63 million respectively. The tables below sets forth the
details of our advertising and sales promotion expenses as a
percentage of our revenue from operations and our GMV
generated from our new customers and existing customers as a
percentage of GMV fromAUTC:

For the year ended March 31,
2024 2023 2022

As at/for the financial year
ended March 31,

2024 | 2023 | 2022

Particulars

Brands added on our FirstCry

platform (in India, UAE and KSA) 1,125 2,250 2,235
Brands associated with us on our

FirstCry platform 7,580 7,035 6,287
SKUs offered (in million) 1.65 1.29 1.27

* Dependency on the online commerce industry in India: Our
business depends on the growth of the online commerce industry
In India and our ability to effectively respond to changing
customer behavior on digital platforms. Details of our GMV from
Online business in India as a percentage to total GMV in India is
provided hereunder:

For the year ended March 31,
2024 2023 2022

Particulars

GMV from Online business in
India (as % of total GMV in India) | 76.91%| 77.36% | 81.58%

e OtherRisks:
 Our Company will not receive any proceeds from the Offer for Sale
amounting to23,918.28 million (calculated at floor price).
* The five Book Running Lead Managers associated with the Offer

have handled 55 public issues in the past three Financial Years, out
of which 12 issues closed below the issue price on the listing date:

Period
Percentage of revenue from

operations (%)

Advertising and sales 7.44% 7.39% 11.19%

Name of the BRLMs Total |Issues closed
Public| below the
Issues| IPO Price
on listing date
Kotak Mahindra Capital Company Limited*| 15 3
Morgan Stanley India Company Private
Limited” 1
BofA Securities India Limited” - -
JM Financial Limited* 29 8
Avendus Capital Private Limited* .
Common Issues of above BRLMs 10 1
Total 99 12

promotion expenses”

*Includes payments made to third-party websites, search engines and
social media influencers.

*Issues handled where there were no common BRLMs.
* Weighted average cost of acquisition of all shares transacted in
the three years, 18 months and one year preceding the date of the
Red Herring Prospectus:

For the year ended March 31,
_ 2024 2023 2022
Period
Percentage of GMV from Annual
Unique Transacting Customers (%)
GMV from new
customers 27.77% 27.02% 29.76%
GMV from existing 72.23% 72.98% 70.24%
customers

Period Weighted |Cap Price is ‘x" Range of
preceding the | average cost times the acquisition
date of of acquisition | weighted price:
Red Herring (in%) average cost of| lowest price -
Prospectus acquisition | highest price
(in I)**
_ast one year 407 .42 1.14 243.72 - 52415
_ast 18 months 407 .42 1.14 243.72 - 524 15
_ast three years 237.09 1.96 2.00 - 524.15

* Risk relating to third-party brands and SKUs: If we fail to
retain our relationships with third-party brands, or attract new
relationships, our business, results of operations, financial
condition and cash flows will be adversely affected. Set forth
below is the number of brands added on our FirstCry platform
(in India, UAE and KSA), brands associated with us on our
FirstCry platform, and SKUs offered by us on our platform:

financialexp.epaptin

** As certified by Bansal & Co LLP, Chartered Accountants, bearing

firm registration number 001113N/N500079, by way of their

certificate dated July 30, 2024.

e Since the Company has incurred loss in the Financial Year 2024,
the basic and diluted EPS is negative and hence, the Price to
Earnings ratio is not ascertainable.

e \Weighted Average Return on Net Worth for Financial Year ended
2024,2023 and 2022 s (8.92)%.
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ANCHOR INVESTOR BIDDING DATE : MONDAY, AUGUST 5, 2024

BID/OFFER
PERIOD

The Price Band and Offer Price has been delermined by our Company in consultation with the BRLMs, and In accordance with appicable law, on the basis of assessment of
markat demand for the Equity Shares offered through the Book Bullding Process and quantitative and qualitative factors as described below, The face value of the Equity
Shares is € £ each and the Offer Price i5 220,00 times the face value al the lower end of the Price Band and 232 50 times the face value &l the higher end of the Price Band
Inwestors should slso refer to the sactions “Risk Factors®, “0Our Business”, "Financial Statements” and “Management's Discussion and Analysis of Fimancial
Condition and Results of Operations” on pages 83, 262, 370 and 528, of the RHP, respactivaly, 1o have an informed view befora making an invesiment decision,
I. Qualitativa Factors : Some of the guslitative factors and our strengths which form the basis for computing the Offer Price are set forth below:
«  We are India's largest multi-channel, multi-brand retailing ptatiorm for Mothers”, Babies' and Kids' Products;
¥ Wa arg India's targest mult-channel retailing platform for Mothars', Bables' and Kids' products, in terms of GMY, for the Financial Year 2024, aceording to the RedBeer
Report.
b Dwr mudii-channel approsch akso banefits customers who follow a *research onling — purchasze offling” shopping behaviour,
*  Qur piatform has powerful network effects driven by content, brands and data;
r Dur content-led sirategy enables engagement with parents early in their parenting Facycle through our FirsiCry, com parenbng plathorm
b Cur FirsiCry mobile spplication in India had been downloaded more than 127 million imes, 37 million tmes and 70 million times as of March 31, 20242023 and 2022,
respectively
b Dunng the Fmancial Year 2064, customers who inferacted on owr parenfing communidy purchases products two tmes more frequendly than the customers who did not
interact on our parenting commuity
«  Brand affinily, loyally and trust of customers in the FirstCry brand:
v Durbrand affinity is damonstrated by our Annual Unigue Transacting Cusiomers’ basa, which has grown to 9,11 million for the Financial Year 2024 from 6.86 million for
the Financial Year 2022
¥ We endeavor to provide emodional companionship across the parenting gourney from the conception siage unbil.a chitd reaches about 12 years of age, through our
online platform, modemn stores, preschools, and parenting community
«  Combination of curating growing hame brands and relationships with third-party brands;
v Through our onding platform and modenn stores, we offer customers a variaty of products, ranging from products of global and domestic Maothers®, Babies' and Kids'
brands and our cwn home brands
b Az gt March 31, 2024, across our platform; we offer more than 1,65 miion SKUs from 7,580 brands, including third-party Indian brands, global brands, and cur home
brands
¥ We have also created our own baby and children product home beands for India and intemational markets such as BabyHug, Babyoye, Cutswalk and Pine Kids, among
others, in the mid fo premium category
+  Qurtachnology and data driven, personalized customer joumneay leads to higher customer engagemeant;
F We believe that being a mother ks the busiest job in the world and hence curated customer jowrmeys on our-onfine platform helps mothers save their precious time
¥ ‘We have a network of 1,063 FirstCry and BabyHug modem stores in 533 cities in 28 states and five union termifories across India with over 2,12 million square feet of
retail space, as &l March 31, 204
»  Full-stack piatform with control over manufacturing and supply cham,
¥ During the Financial Year 2024 we leveraged a nebwork of over 900 confract manufaciurers acrozs India and owerseas for our home brands, exduding contract
manufacturers engaged by Globalbess Brands and i subsidianes.
¥ A5 af March 31, 2024, we provided same day delivery in 45 cities and next day defivery in 1,043 cities in india for ceriain products (that are listed under 'same day
delivery” and ‘next day delivery' categories on our website), through our own as well as third-party logistics providers
«  Proven and scalable business model,
¥ For the Financial Years 2024, 2023 and 2022, our revenue from cperalions was T64.808.56 million, T36,325.39 million, and T24 0112.68 millon, respeciively, in
accordance with our Restated Consolidated Financial Slatements
b The revenoe from operations, based on the Unaudited Pro Forma Consolidated Financial Informafion, increased to T52 621.90 millien in the Financial Year 2023 from
45,975 04 million in the Financial Year 2022,
For further details, see “Risk Facfors™ and "Our Business - Our Competitive Strengths” on pages 83 and 270, of the RHP. respectvely
Il. Quantitative Factors :
Cartain information prasented balaw ralating Lo cur Company is basad on the Financial Statements. For dalads, sae “Financial Statements ™ on page 370 of the RHP
Soma of the quantitative factors which may form the basis for calculating the Offer Price are as follows:
1. Basic and diluted earnings per Equity Share ["EPS"):
A5 derved fram the Restated Consolidated Financlal Stalements

For the year ended Basic EPS {7 Diluted EPS (%) Weight
March 51, 2024 (.20) i65.20] 3
March 31,2023 (3.97) (3.97) 2
March 31, 2023 (1.74) (1.74) 1
Weightad Average (6.71) (6.71) -

Motes:

»  Bagio and oied eamimgs per equily share: Basic and diuled earmings per equily share are computed in accordance with Indian Accounting Standard 33 nofifed under
e Companies (Iman Accounting Standaras} Rules. 2075, as-amended. Basic EFPS amaunis are calculated by dividing the proftiloss] for the vear aftmbutabie fo equify
hoiders of the Holding Company by the weighted average number of squily shares outstanding dunng e pear Diled EPS amounis are calcllated by dividing the
proft{loss) atfrbutatia lo equily holdars of e Holding Company by the waighfed average number of equily shares outstanding diring the year plus the weighted average
number of equity shares that wowld be issued on conversion of & the diiutive pofenfral equity shares nto equdy shares. Polential equdy shares have nof Dean considered
in fhe caleiation of diufed loss per share for the year ended March 31, 2024, March 31, 2023, March 31, 2022, sirce these would decreass the Inss per share, hence
considered "anfi-gilufve”,

»  Subsequent fo March 31, 2022, pursuani to fhe resolution passed by our Company's Sharshotders’ al therr exra-ordinary general meeting held on Aprl 25, 2022, each
egquity and prefarence share of our Company of face value of T 5 each was spit info 2.5 equily sharesfpreference shaves of T 2 each,

2, Price/Earning (“P/E") ratia in relation to the Price Band of ¥ 440 to T 465 per Equity Share:

Particulars PIE atthe Floor Price P/E atthe Cap Price
(no. of times) {no. of times)

Baged on basic EPS for Franal 2024 NA WA

Based ondiluted EPS for Fiscal 2024 M.A M.A

3. Industry Peer Group PIE rafio

There are no ksted companies that engags in & business simiar to thal of our Company or are of a comparable size 1o hat of our Company. Accardingty, i is not possibde o
peovide an indusing comparison in refation to our Company,

4. Retun on Net Worth ["RoNW")

As darved from the Restated Consolidated Financial Statements:

Forthe year ended RoNW (%] Weight
| March 31, 2024 (8,85 3
March 31, 2023 {12.76) 2
March 31, 2022 i2.04] 1
Weighted Average (8.92) .
Nodes:

«  Retun on Net Worth = Profdylozs) for the penod atfribidable fo equily holders of our Company divided by lofs! equity affributable to eguiy holders of the parent.
= Net Worth = Equily shave capital + Equly component of compirsonty comventible preference shares + olfrer equly.

+  Theweighted average refum an net worlh s & proadtct of refum on me! worth and respective assigned weight, dividing the resiliant by folal sggregate weight

»  The above ratio is hal adusted for ssuance of Equily Shares pursuanf fo ESOP Schame pos! March 31, 2024

5. Net Asset Value per Equity Share

NAY per Equity Share NAV per Equity Share (Diluted)(T) NAY per Equity Share (Basic){ T)
Az on March 31, 2024 GE &R T1.65
Ason March 31, 2023 1326 TH.10
Ason March 31, 2022 g2.72 B5.12
After the Offer
- At the Fioor Price 025D 9280
At the Cap Price 83.16 93.16
AL Offer Prica [w] [w]
Woias:

+ MNet asset value per equity share: Net warth divided by weighted average numbers of squity shares outsfanding during the year for basic and difuted ERS.

+ The above ralie s not adjusled for izsuance of Equity Shares pursuant to ESOP Scheme post March 31, 2024,

= Nel szl valve perequity share faffer the Offer); Nel worlh, az adiusted for the pnmary izsue of the DFer dinded by tolal numbers of auwtstanding equidy shares after the offer,
N, Key Performance Indicators

The table batow sels forth the details of the key perormance mdscators (“KPIs”) that our Cormpany considers have a bearing for armving at the basis for Offer Price. These
FPls have been used histoncally by our Company fo understand and analyse the business performance, which i resull, help us in-analysing the growth of vanows vertical
segments. The Bidders can refer to the below-mentioned KPFIs, being & combination of fmancial and cperational key financial and operational metncs, o make an assessmeant
of our Company's parformands in various business verbicals and make an informed decisan,

The KPls disciosed below have been approved by a resclution of our Audit Commitiee dated July 29,2024 and the Audit Commiftes has confirmed that the KPlz pertaining o
our Company that have been disclosed to investors at any point of ime during the three years period prior io the date of the Red Herring Prospectus have been dischosed in
this section and have been subject o venfication and cartificabion by Bansal & Co LLP, Charterad Accountants, bearng firm registration numbes 001113MNE00073, pursuan
1o certificate dated July 30, 2024, which has been included as part of the “Material Contracts and Documents for Inspection” on page 650 of the RHP.

For details of our key operating, financial and othar operating medrics disclosed elsewhera in the Red Harring Prospectus, see “"Our Business™ on pages 263, 264 and 265, of
the RHF and “Management s Discussion and Analysis of Financial Condition and Results of Operalions " on pages 529 and 530 of the RHF

Alist of our KPS for the Fscals 2024, 2023 and 2022 is sel out below:

Metric Unit For the year ended | For the year ended | For the year ended
March 31, 2024 March 31, 2023 March 31, 2022
India business
Annual Unigue Transacting Cusiomers Millicin 8,654 [y 6.68
Orders Mion 34,06 20,61 25,65
Average Order Value 4 2,226 2,156 2,043
(ross Merchandise Value (GMY) T million 7682742 f3,830.50 52,388 47
GMY Y-0-Y Growth® i 18.79 21.84 4517
International business
Annual Unigue Transacting Cusiomers Mdion 043 026 0.1
Drders NMilion 1.79 138 1.08
Average Order Value T g haz 6,350 5178
Gross Merchandise Value [GRMY) < mallion 15,383.85 B, 745,35 58516
GMV Y-0-Y Growth® b 75,31 .02 48 53
Consolidated
Annual Unigue Transactng Cusiomers Milicin 9,11 T.96 6.86
Ordiars Milian 30.85 3055 26.73
Average Order Value T 2,544 2,342 2170
Gross Merchandise Value (GMV) T mition 51,211.28 72 576.34 5798463
GMV Y-o-Y Growlh® % 2564 25,14 45,50
Financial Parameters (Consolidated)
Revenue from Oparations T rlllion 64 B0 55 hG,325.35 24 01288
(Gross Margin T mallion 2317660 1E.§F_E.2'i E.?_S_‘-_.i i
Gross Margan % b 36,76 3013 34,53
Malerials costs & maion 4163196 39.353.18 15, 721.39
Matarals cost % ! 54,24 6o.AT B5.a7
Direct cost _ T FTmaen | 58900 | 4pMis | 8022
Direct cost 5 e 9.07 B.25 325
EBITDA [excluding ather ingome) F mallian T 1 (2620 04) (182.01)
EBITD® Margin {excluding other income) ] 1.09 [4.67) (0. 76]
Adjusted EBITDA T mallion 2,744 .49 740,82 261,99
Adjusted EBITDA Margin b 4.23 133 4.0
Profit!{Loss] for the year T mallion [3.215.07) (4 BE0 56} {78685}
Contribution Margm®e % 26,68 2188 328
Adverizing and sales promotion expenses S o T.44 T35 1115
Indirect Expense % 5 757 6.45 £.74
Met Working Capital Days Days 23 20 102
Inventary Days Days 92 83 1459

BID/OFFER OPENS ON
BID/OFFER CLOSES ON :

TUESDAY, AUGUST 6, 2024"

THURSDAY, AUGUST 8, 2024”

1. OurCompany. in consultabon wih the BRLMs, shall consider parficipation by Anchar investors, in acoordance with e SEBHCDE Reguiatons. The Anchaor Investor Bidding Date shail be Mongay, Augusts, 2024,
£ UPImandate and lime end dafe shall be &t 5:00 pm on the BidOffer Cloging Dafe

BASIS FOR OFFER PRICE

Metric Uniit For the year ended | For the year ended | For the year ended
March 31, 2024 March 31, 2023 March 31, 2022
Other Operafing Data
Total Slores Murmber 1,063 204 T
FOFO Slores Mumber 628 618 575
| BabyHug COCO Stores Murmber 284 224 118
FirstCry COCD Siores Wumber 151 B2 d
Wumber of brands Murmber 7,580 T.035 6,287
Mumber of SKLis Millican 1.65 1.29 1,27
MWumber of warehouses and stockisis Mumber al 9 67
GMV fram Onlina ¥ malion 73,700.09 68.126.30 48 346,73
GMV from Offline T malion 17.511.19 14.450.04 964790
GMY from Exesting Guslomers < maBon 65, 878.08 0285320 40737102
GMV from New Customers T milion 25,333.22 19.613.14 17,257 61
Details of Operating Segment'
revenue from Operations
India multi-channel” < milion 45,794 34 42 B0B.BS 1973261
International” £ million T.537.18 467483 3.520.42
Glabalbees Brands” Trmallicn 12,093 46 BGT1.79 1,034 84
Ortiars™ ¥ million 13355 22961 78 81
Inter-Company Adwstments! Consolidation Adjustmenis T million 1950, 45) (550,49} 1358.80)
Total™ ¥ million 64,808.56 56,325.39 24,012.88
Segment Results before depreciation and amortisation expense
| India multi-channei” ¥ million 4,038,382 241352 1.891.60
International” £ million [1,385.96) (1,200.58) (674.68)
Globalbess Brands” T rmillion 2308 {447 25 91,94
Othass" T million 5E 41 {30.52} (158.17)
Infer-Company Adjustments! Consolidation Adjustmenis £ million 19,14 14,70 {4.82)
Total™ T million 2,744 .49 T48.82 961,99
Segment Resulls
India multi-channs!" ¥ million 1,666,18 740.42 844,78
International” ¥ millian (1,583,77) (1,329.33) {744.21)
Globalbeas Brands” T million (363.77) (1,407 .50) (122 68)
Others™ T million 47.03 {42.07) (164.40)
Infer-Company Adjustments! Consolidation Adjustments € million (155.91) {15, 54 1B0.36)
Total® T million (364.24) (2.193.01) {148.89)

A GMVY YooY Growth: Gross Merchanadise Value pear-on-pear Growth, GMV of the group has been growing consisfently over the fas! three Flnancial Years., GMV of fhe group
has increased from T57. 558463 million In Francial Year 2022 1o 372, 576.34 milion in Financial Year 2023 and 3597, 211,28 milion & Financial Year 2024 al a CAGR of 25.47%
companng Financial Year 2022 fo Financial Year 2024,

U o francial year ended March 21, 2022, the group did nol recognise any operaling segmen! stnce the group aperaled prmartly i fracing and manufactunng of baby and

kid's producks, which was the only single reporfable segment.  Duning the year ended, March 37, 2023 and subssquent fo the acquwisibion of 700% sfake in Digital Age and

expansion of Globalbees Brands and imternational aperalions, for managemean! pirposes, Ihé group & reorganised indo business unifts, which provides refevant infarmation for
befter undersisnding of the growp's financis! pemormance and resource aliocation decisions.

Solely fo. comply with repofting requiremnents under Ird AS 108, the management has restaled the cormesponding pravious pesr figires.  Howewsr, in view of significan!

difference in the nafure of operstions of the growp in the previows year which was primanily irading and® manufaciunng of baby and rids provisets, such fgures ane mot

comparatie. For managemant purposes, the group & organised imto businass wils based on i producls and senvices and has falfowing rapofatile operating segmams: india
muiti-channel, International, Globalbees Brand's and Others.

india mulli-channe! - This segment includes business of manufaciunng, buying, seliing, sdverdising, promaoling baby and kids products in ndis

“Infernations segment - This includes business of hiying, seling. sdvertising, oramoling baby and kids prodkicts outside India, which primanly incfudes Uinited Arab Emirafes

and K54,

"Globalbess Brands zegrment - This iz a direct-fo-consumer (D2C) veniure that aggregates and invests in e-commerce brands and helps the brano's scaks and fransform their

il Ampresson

"Others - This includes ofher husinesses which sre not matenal to the group.

*Tolal - Sum tafal of India mult-chanre! segment, Infermational segment, Globalbess Brands segment. Others, Infer-Company adjusiment / conso adiustment,

Notes:

1. India business: India busmess represents FirsCry platform operated by our Company along with across the FirsfCry websile (www firsforycom), mobie appiicalion
FirstCry modem sfores and BabyHug modem stores, including those operated by Digital Age and franchisees. Prior fo the acquisition of Digital Age, ouwr Company’s
physical slores were oparated through Digital Age as franchises.

2. International business: [nemational business represants FirstGry platform operated through its Subsidiary Firstcry Managemen! (and s subsidianies) in Dubar and
HSA through its website www firstoryae, and www firslone sa, respechively

3. Gross Merchandise Value (GMV): GMV includes the monelary valve of Orders inclusive of laxes and gross of discownts, if any. across the FirstCry wabsite, mobie
apptication and. FirstCry modem sfores and BabyHug modem sfores, including those operated by Digitel Age and franchisees, mef of onder cancelfations, gross of
franchises commission, nel of shipping and cash on delivery charges and prior to product returns. Accordingly, the GMV numbers do nof reconcile directly with the
group's revenye from operalions and showld nol be considered representafive of the group’s revenue from operations

4. Annual Unique Transacting Customers: Annual Unigue Transaching Customers are defined a8 unique users thal made af eas! one purchase on the FirsfCry platform
duing the preceding 12 months penod on the reporting date. Unigue cistomers/wsitors are idenfified as unigue by their mobds number basis which dupficafion across
wehsile, moblle aopicalion and stores 15 removed.

5. Orders: Orders are defined as fotal orders across webslhs, mobde application, FirsiCry modern slores and BabyHig modern stores including those aperated by Digital
Age snd frahchizees pror o product refums

§  Average Order Value: Average Order Vialve 15 GMV generaled across the FirstCry website, mobile application, FirstCry modem stores amd BabyHug modem sfores

divided by Orders considered for such GMY.

Materials cost; Cost of materal conscimed plus purchases of stock-in-lrade plus changes in inventories of stock-in-irade; finished goods 5nd work 17 progress.

Materials cost %: Matenals cost % /s matenals cost 85 a percentage of revenue of operations.

8 Direct cost: Direct cost means tofa! of couner expenses, packaging sxpenses and paymen! 0alewa)y expenses

10, Direct cost % Direc! cost % is direc! cost as 2 percenfage of revenue of aparationg

11, Gross Margin: Gross Margin maans revanue from operations less malanals cost,

12 Gross Margin % Grozs Mangin 3 /s Qross mangin 55 8 perceniage of revenue from operahions,

13, EBITDA fexcluding other income): Eamings before inferes!, lax, depreciabon and amontizafion iz calculaled as he restated profif for the year (Le... (LozsVProft for fhe
year) plies fax expengs, inance cosls, deprecalion and amorlization expense less olher Income,

14.  EBITDA Margin (excluding other income): EBITDA faxciuding other income] as a percentage of revanue from oparations

15, Adjusted EBITDA: Adiuzfed sarings before inferes! tax, deprecialtion and amaortization is calcwlated as the restaled profit for fhe year {Le., (Lozs)/Proft for the year)
plus lax expense, finance cosl, deprecialion and amoartizabion expenses less other income, exceplional ifems income (nef), plus employes share-based payment
expenses, desl relsted cost finciuded under ‘other experses’), salanes, wages, bomus snd other allowances sccounied as per para 8B5S of Ind A5 103 (included under
Bmployee benafils expenss’)

16.  Adjusted EBITDA Margin: Adjusted EBITDA Margin s Adjusted EBITDA as a percentage of ravenue from oparalions.

17, Profit(Loss) for the year: Profit after fax is the resfaled profit for the year

18. Total Stores: Toisl Sfoves iz ive folal number of modern stores &l ihe end of the year and inclydes total number of Firsfny modern stores and BabyHug moderm siores,

18, FOFO Stores: This is the numbsr of franchises owned and franchises operated modem slores.

20.  BabyHug COCO Stores: This i the number of BabyHug modem sforss owmed and aperafed by our Company.

21.  FirstCry COCO Stores: This i the nurnber of FirsfCry and other harne brands modem stores fexcluding BabyHug modem slores) owned and operaled by Digifsl Age,

22 Number of Brands: Thera are the numbar of active brands as on the date of respective parod end iisted across the FirstCry wabsite, mobife apolicalion and EirstCry
maodem shores amd BabyHug modem slores, Including fthose operated by Dighal Age.

23, Number of SKUs: Thig is the humber of SKUs as on the date of respective penod end dale across the FrsiCry webslle, mobilte applicalion and FirstCry and BabyHug
modem sfones, including those opersted by Digital Age.

24, Contribution Margin %. Contrbufion Mangin % means Gross Margin minus couner expenses, packing sxpenses and payments gateway expenses as percenfage fo the
revaniie from aperations,

25, Number of Warehouses and Stockists: Number of warehouses and sfockists are the warehouses where our Company sfores ifs imventorn

26 Net Working Capital Days; Working Capital Days is calcisfed s follows:

» Working Capital Days for Fscals 2084, 2083 and 2082 = (Inventores + Trade Receivabies— Trade Payables) draded by revenue from operalions 360

27, GMV from Online; GMV from Onifne mcludes the monslary vaiue of orders inclusive of faves and gross of discownts, if any across the FirstCry website, mobile
apication, nef of arder cancellalions, shigping and cash on delivery charges and prior to product nefims.

28, GMV from Offfine; GMV from Offine iciudes the monelary value of orders inclusive of laxes and gross of discounts. if any, across FirstCry modem sfores and BabyHug
modem shoves, including those operated by Digiftal Age and franchisees; gross of franchises commission and pror to proguct retums.

28, GMV from Existing Customers: GMV from users thai made their first purchases on the FisiCry piatform dudng any period excepl e preceding 12 monihs perod when
calcwlated for & A nancisl year and includes the monelary valuwe of orders inclushe of laxes and gross of dlscounts, f any across the FirslCry websie, mobue
appication, FirstCry modem stores and Batyiug modem stores, cluding those operated by Digial Age and franchizees, nef of order cancelsfions gross of frencisee
commigsion, fel of shipping and cash on defvery charges and prior fo proait refums. Uisers are idenfifed by her mobie number basis which duplication across
websife, mobile apphcalion snd stores /5 emoved.

3. GMV from New Customers: GMV from users that made al leas! one purchase on the FirstCry platform for the first fime dunng any period in preceding 12 months penod
when calciated for & full fnancial year and inclides the monetany value of Orders inclusive of faxes and gross of discounts, if any across the FirsfCry websile, mobife
appication, FrstCry modem stores and Babytug modem stores, meluding those operaled by Digial Age and franchizeas, net of order cancellalions gross of franchises
commizsion, mef of shippivg ana cash on delivery charges and pror o proguct retums. Users are idenfified by their mobile number basis which dupfication across
websile, mobile apphicalion and storas 5 removed.

A, Advertising and sales promotion expenses : Adverlising and sales promolion expenses as per Restated Consoldated Fimancial information as a percentage to
revenue from operafions

22 Indirect Expense %: Indirec! Expenses as per Restated Consolidated Fnancial Information as & percentage fo revenue from aperations, ndirec! Expenses are folal
other expenses a5 per Restated Consolidated Financial lnformation minus courer expenses, adverlising and sales promolion expenszes, packing expenses and payrmant
galewa)y expenses

3. Inventory Days: lnventory days for Fiscals 2024, 2003 and 2022 i3 closing invendory as &l the and of the respechive perod /Revenue from oparalions for the respeciive
period X 365

3. Operating segment: For management purposes, the group is oganised into business units based on its products and senices and has India mulfi-chanms,
infernalions), Globalbees Brands and Ofhers, a5 reporfable operafing segments.

For the definitions and reconciliabion of Key Performance Indicalors and Mon-GAAF messures, please see "Definifions and Abbreviations” and "Other Financial
Information™on pages 1 and 518, of the RHP, respechvely

Our Company shall continue to disclose the KPls disclosed hereinabove in thig section on a perodic basis, at least once In a year (or for any lasser penod as delearmined by the

Board of our Gompany}), for a duraton of one- year after the date of lisling of the Equely Shares, or unfil the: ufilization of Offer Proceeds, whichever is tater, an the Siock

Exchanges pursuant to the Offer, or for such other pariod as may be required under the SEBI ICDR Regulalions.

Description on the historic use of the KPIs by our Company to analyze, track or monitor the operational and/or financial performance of our Company

In evalusting our business, we consider and use certain KPIs, a5 presented-above, a5 a supplemental measure o review and assess our perlommance. The presentation of

thase KPls are nol intanded to ba considered in |solation ar as a substiute for the Restated Consolidated Financial Stalements.

These KPis-may nof be defined under Ind AS and are not presented in accordance wilh Ind AS and hence, should not be considered in isofation or construed as an altemative

Yo Ind AS measures of performance or as an indicator of our performance, liquidity, peofitability or results of operations. Althcugh these KPIs are nol a measure of performance

calculated in accordance with applicable accounting standards., cur Company’s managemant believes that it provides an additional tool for investors to use in-evaluating our

angoing operating results and frands,

Our Gompany has primarily identified the following KPEs mainly which perains b core business i.e., multichannel business of our Company. The Audit Committes has also

approved these KPls on July 29, 2024,

Annual Unigie Transacting Customers: Tracking our annual unique iransactng customers helps us identify the loyalty and reach of our multi-channel retailing platfarm and

hefps in marketing and growth decisions. This KPI aiows us fo, onan aggregaie basis, derive insights relating to other sub-medrics such as cumulative shoppers, maonthly

actne users including thesr orders, unigus onling visitors includng their ordars, monthly visitors and-onling fransaciing cusiomers

Orders: Tracking our aggregate orders helps us summarily understand the volume trends and therefore effectiveness of various sales / marketing efforts on our mult-channel

rafailing platform. This KPI allows us bo, on an aggregate basis, derive insights relating to other sub-metrics such as orders data on daily and monthly basis.

Average Order Valwe, Tracking our average order value hefps us better undersiand the relevance of owr product assoriment and pricing for our customer base. This KPI

aliows us 1o, on an aggregale basis, derve insights relating to other sub-melrics such as average order value from India multi-channel business and nlemational business.

Gross Merchandise Value (GMV): Tracking our GMV helps us track the potential compositive value of all orders and therefore the overall business performance. This guides

oa growdh decisions

Revenue from Operations: Revenue from Cperation helps our Company to track its revenue rom sale of products and services, We also frack the revenue from operations of

India rrult-channel and international business. For further detads please see "Restated Consolidated Financial Information - Note 17" on page 441 of the RHP.

Materials Cosi: Materials Cost heldps fo calculate the Gross Margin of the business,

Materials Cost % Materials Cost % helps us o understand the irend i maferials cost compared o change in revenue.

Gross Margin: Gross Margin helps us calculats the margin between revenue from operations less materials cost

Gross Margin %: Calcufaled as gross profit divided by revenue from operations,

Direct Cost; Direct cosl helps us to understand the key vanable cost

Direct Cost %: Dwect cost 3 helps us to determing the contribution mangin %,

Adjusted EBITDA and EBITDA (excluding other incoma): Thesa are fraquanily used by securities analysts, investors and other interested parties in evaluating companies.

Adjusted EBITDA Margin EBITDA Margin {excluding other income): These are frequently used by securities analysis, investors and other interested parties in evaluating

companias,
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Total Steres: The total stores helps us to frack ihe health and growth of offing business,

BabyHug COCO Stores: BabyHug COCO Stores helps us to track the heatth and growth of the exclusiva brand outlet buginess.

FirstCry COCO Stores; FistCry COCO Stores helps us fo track the health and growth of our Company ewned multi brand ouflet business,

Number of Brands: The number of brands helps ug frack the strong associafion of our Company with varioes brands

Number of SKUs: The number of SKLIS halps us track the width and breadih of the products sold on FirstCry platform,

Contribution Margin: The coniribution mangin helps us io evaluate the gross profi after adjusiments of varable cost

Number of Warehouses and Stockists: The number of warehouses helps us frack the space available to store the inventary,

Net Working Capital Days: The tracking working capital days helps us to track our investment In working capetal across inventory, payables and receivables

GMV fram Oniine: The fracking of our GMY from onlime helps us frack the potential compositive value of-all orders friom online business and therefore the overadl onling
business performance

GMV from Offfine: The tracking of our GMY Trorm offline helps us track the potential compositive value of all arders from our modarm stores and therefons the overall business
parformance of modarn siores,

GMV from Existing Customer: The Iracking of our GMY from axisting customers halps us 1o track the stickiness of the customers and the GMY generatad fram them

GMV from New Customer: The GMY from new cusiomers helps us to frack effciency of cur spends in acquiring new cusiomer and the GMV generated from them.

Advertising and sales promotion expenses %: The iotal markating (% of net revanue} enables us o compare tha marketing cost spands aganst the net revenue and
provides inpuls on'markeling spends across vanows channels.

Indirect Expense % The indiract axpanss (% of net ravenua) gives us inpuls an the aperating leverage achieved,

tnvenfory Days.: The average invenlory days helps us track our investment in inventony.

Profit{Loss) for the year: Tha profit after tax heips us track the overall profitability of the business after tax

Operating Segment: The operaling segment hefps us monitor the operating results of its business unids separately for the purposs of making decsions aboul resource
allocation and parformance assessment

IV Comparison of KPls with sted industry peers

There are no lisled companies thal engage in a businezs similar 1o that of our Company of are of a comparable size to that of our Company. Accordingly, it is nol possible 1o
provide an industry companison in relation {o our Company.

V. Comparison of Key Performance Indicators over time shall be explained based on additions or dispositions to our business

Qur Company has nol made any addilions or dispasitions 10 its business durng (he Fiscals 2024, 2023 and 2022 excep! for the acguisition of Globalbees Brands and Digital
Age. For further details see "History and Cerfain Corporate Matters - Defails regarding material acquisitions or divestments of business/underfakings, margers,
amalgamation, any revaluation of assets, etc., fn the last 10 years " on page 317 of the RHP.

The acquistion of Dwgal Age has resulted in incraass in GMY, orders, Annual unique transacting cuslomears, average onder value, Firstory COCO stones, revanug from
operationg, materals cost, gross manging, direct cost, contribuben margin, adjusted EBITDA, ProfitiLoss) for the periad, advertisamant and marketing expensas, indiracl
gxpensas, number of warehouses and sfockists, GMY from onling, GMY from offline, GMY from exdsting customers and GMY from neny customers.

The acquistion of Swara Baby, So8s, Globalbees Erands has resulled i increase in revenee from operations, matarials cos!, gross marnging, direct cast, coniribution margn,
adjusted EBITDA, ProfitiLoss) for the period, advertisement and marketing expenzes, indirec! expenzes. net working capital days and inventory days.

¥I. Weighted average cost of acquisition, Floor Price and Cap Price

1. Price per share of the Company (as adjusted for corporate actions, including split, bonus issuances) based on primary issuances of Equity Shares or
convertible securities (excluding Equity Shares issued under Employee Stock Option Plans and issuance of Equity Shares pursuant to a bonus issue) during
the 18 months preceding the date of the Red Herring Prospectus, where such issuance s equal to or more than 5% of the fully diluted pald-up share capital of
the Company in a single transaction or multiple transactions combined together over a span of rolling 30 days ("Primary |ssuances”)

Our Company has nof issued any Equity Shares or CCPS, excluding shares msued under the ESOP Scherne, during the 18 months preceding the date of the Red Heming
Prospecius, where such issuance s equal to or mone that 5% of the fully dilvtad paid-up share capital of our Company [caloulated based on the pre-Offer capilal before
such fransactionis) and excuding ES0Ps granted but rot vestad), in asingle ransaction or multiple fransactions combined togathar over a span of rolling 30 days.

2. Price per share of the Company (a5 adjusted for corporate actions, including bonus issuances) based on secondary sale or acquisition of equity shares or

convertible securities (excluding gifts) inveolving any of the Selling Shareholders or other Shareholders of the Company with rights to nominate directors
during the 1B months preceding the date of filing of the RHP, where the acquisition or sale is equal to or more than 5% of the fully diluted paid-up share capital
of our Company (calculated based on the pre-Offer capital before such transaction/s and excluding ES0Ps granted but not vested), In a single transaction or
multiple iransactions combined together over a span of rolling 30 days (“Secondary Transactions™)
Thira hava been no secondary sale! acquisitions of Equity Shares or CCPS, whera the Selling Shareholdars, or Shareholder{s] having tha right io nominate Director(s) on
our Board, are a party 1o the fransaciion, during the 18 months preceding the dale of the Red Hemng Prospeciuz, where either acgquisition or sale iz equal to or more than
5% of the fully dilvted paid-up share capital of our Company (cakculated based on the pre-Offer capital before such transaction's and excluding ESOPs granted bul nod
wested), in a single ransacton or multipla transactions combined together over a span of rolling 30 days.

3. Hthere are no such transactions to report under 1 and 2 above, the following are the details of the price par share of our Company basis the last five primary or
secondary transactions (secondary transactions where Selling Shareholders or ather shareholders with the right to nominate directors on our Board, are a
party to the transaction), not older than three years prior to the date of filing of the Red Herring Prospectus irrespective of the size of transactions

Ho. of equity shares Transzction price per ol
e - o B R
2 each (¥
| October 16, 2023 307,730 200 48T 44 Transfer 150.00
Oclober 20, 2023 1,333,457 2.00 48T .44 Transler Bal.o0
| November 13,2023 674,429 200 447 44 Transler 280.00
| Movember 30, 2023 2,875 264 200 457 44 Transfer 1.450.26
| Decamber15, 2023 | 1,127,183 200 48T 44 Transfer 54044

*Azcertifed by Banzal § Co LLE Chartered Accountants, bearing firm regisfration number 00111 2NNSDO0TS, by their cerfificale dated July 30, 2024,

Investors should read the above-mentioned information along with “Risk Factors", “Our Business" and “Financial Statements” on pages 83, 262 and 370, of the
RHP, respectively, to have a more informed view, The frading price of the Equity Shares of our Company could decling due to the factors menfioned in
“Risk Factors” on page &3 and you may lose all or part of your investments

FOR FURTHER DETAILS, SEE "BASIS FOR OFFER PRICE" ON PAGE 222 OF THE RHP.

Simple, Safe,
Smart way of Applicationl!!

ASBA LI

UPI-Now available in ASB A for Retail Individual Investors and Non - Instifutional Investor applying for amount upto 2 5,00,000/-, applying through Registered Brokers, DPs and RTAs. UP] Bidder also have the option to submit the
application directly to the ASBA Bank (SC5Bs) or to use the facility of linked online trading, demat and bank account. Investors are required to ensura that the bank account usad for bidding is linked to their PAN. Bidders must
ensure that their PAN is linked with Aadhaar and are in compliance with CBOT notification dated February 13, 2020, issued by the Central Board of Direct Taxes and the subsequent press releases, including press releases dated
June 25, 2021 and September 17, 2021 and CBOT circular no.7 of 2022, dated March 30, 2022 read with press release dated March 28, 2023 and any subsequent press releases in this regard.

LI RA RS T R ATLCT
& Applications supporied by blocked amounl [ASBA) is a batter way of
applyving iissues by simply blocking the furd in the bank account, For
further datails, chack section on A5BA.

Mandatory in public issues. No cheque will be accepted.

contactNPCI at the toll free number; 18001201 740 and mail |d: ipo.upi@npo.org.in

ASEAhas to be availed by all the investors except anchor investors, UPI may be avaded by 1) Retall Indwichesd Investors in the Retail Portion; () Mon-Instiudions! Investors with an application size of up io < 500,000 in the Non-Instiutonal Porbion. For details on the ASEA and LPI
process, pleasa refer lothe details gven in ASBA form and abridged prospectus and alzs please refer to the section “Cffer Procedure"on page 603 of the BHE. The process i also available on the website of Association of investmant Bankers of India ["AIBI and Stock Exchanges
and in the General [nformation Document. ASBA bid-cum-application forms can be downloaded from Lhe websiles of the Stock Exchanges and can be obfained Tram the list of banks that is displayed on the website of SEB| at
www_sebi govin/sebiweblother/ DtherAction.do?doRecognisedF pi=yes&intmld=35 and hitps:fwwa_sabi govin'sebiwetvother'CtherAction. do?doRecognisedFpi= yesdinimid=43, respectively as updated from lime to time. For the list of UPL apps and banks bve on IPO, please
refar 1o the link; www.sebl.gov.in. UPI Bidders Bidding using the UPI mechanism may agply through the SC58s and mobile applications whose names appear on the website of SEBI, as updated from time 1o tme. HOFC Bank Limited and Katak Mahindra Bank Limated have baan
aopointed as Sponsor Banks for the Offer, in accordance with the requirameants of the SEBI Cirgular dated Movember 1, 2018 as amended, For Offer related queries, pleass conlac the BRLMS on their respeclive ermad 105 as menlioned befow. For UP| relaled querss, inveslors can

THE EQUITY SHARES OF OUR COMPANY WILL GET LISTED ON MAIN BOARD PLATFORM OF BSE AND NSE

In case of any revisian in the Price Band, the BidiOffer Period will be extended for at ksast three addiional Working Days after such revision of the Price Band subject 1o the
Bid/Offer Period nol excesding 10 Working Days. In cases of force majeure, banking sirike or unforeseen circumstances, our Company may, in consultation with the BRLM, for
reasons to be recorded in writing, extand the Bid'Cffer Parod for & minimum of one Working Day, subject to the Bid!Offer Penod not exceeding 10 Working Days, Any revision in
the Price Band and the revised Bid/Offer Pariod, if applicable, will be widaly disseminatad by notfication to the Stock Exchanges, by issulng a peblic notice, and also by indicating
the change on the respective wabsitas of the BRLMs and at the terminals of the othar membars of the Syndicate and by intimabion 1o the Designated Intermadianes and the
Sponsor Bankis), as applicable

The Cdfer is being made in tlerms of Bule 192){b) of the Securities. Contracls (Reguiation) Rules, 1957, as amended ("SCRR") read with Fegulation 31 of the SEBI ICDR
Fegulations, The Ofer is being made through the Book Budiding Process, in compliance with Regulation ©(2) of tie SEBI ICOR Regudations, wherein at least 73% of the Offer
shall be available for allocation on a proporfionate basis o Quakfied Institutional Buyers [“QIBs") {the "QIB Category”), provided thal our Company in consultation with the
BELMs, may allocate up to 60% of the QIB-Category fo Anchor Invesiors, on-a discrefionary basis (the “Anchor Investor Portion™), of which one-third shall be reserved for
domestic Mubual Funds, subsect to valid Bids being receied from domesiic Mutual Funds at or above the price at which Equity Shares are allocated to Anchor Imvestors. In fhe
event of under-subscrplion or non-allocation in the Anchor Invesior Porfion, the balance Equily Shares shall be added to the QIB Category {excluding the Anchor Investor
Porlion] {"Met QIB Category™). Furiher, 5% of the Met QIB Category shall be available for allocation on a proportionate basis fo Mubesl Funds only and the remainds of the Mef
CHE Category shall e available for allocation on a proportionate basis to all QIBs, including Muiual Funds, subject to vakd Bids being received &t or above the Offer Price. If at
least T5% of the Offer cannct be Allotied to QI8s, then the enfire application money will be. refunded fortivnth. Further, not more than 15% of the OFer shall be available for
allocation jo non-instifuional invesiors (“Mon-Institufional Investors" or “Nlls"} ithe “Non-Institutional Category”] of which one-third of the. Mon-Instiubional Category shall
be avaitable for aBocation 1o Bidders with an apphication size of more than <200, 000 and wp to < 1,000,000 and two-thards of the Nonr-Institutional Category shall be avadable for
allocation by Bidders with an application size of more than T1,000,000 and undes-subscriplion in either of theze two sub-categorias of Mon-Institulional Category may be allocated
to Bidders in the other sub-category of Non-Insbitutional Calegory in accardance wih the SEBI ICOR Requiations, subject o valid Bids beng recevad al or aboye the Offer Price
The aliocation to each Non-Institutional Investor shall not be less than the minimum application size, subject to availability of Equity Shares in the Non-Institutional Categary and
the remaining avallable Equity Shares, [f any, shall be allocated on a proportionale basis in accordance with the conditions specified in this regard in Schadube XN of the SEBI
ICOR Regulations, Furher, not more than 10% of the Offer shall be available for allocation 1o refail individual investors (“Retall Individual Investors” or “Rils™) (lhe “Retail
Category") In accordance with the SEBI ICDR Regulations. subject 1o valid Bids being recetved al or above the Offer Price. Further, Equly Shares will be allocated on a
proporicnate basis to Eligible Employees applving undar the Employes Reservation Portion, subject to valid Bids recelvad Trom them at or above the Offer Price. All Bidders
{other than Anchor Investors) shall mandatorily participate in the Offer through the Application Supported by Block Amount (*ASBA"} process, and shall provide details of their
respective bank acoount {including LIPI 1D for UP| Bidders (defined heremafter)) in which the Bid Amount will be blocked by the SC5Bs or the Sponsor Bank(s), as the case may
be. Anchor Investors are not permitted 1o paricipate in (he Offer throwgh the ASBA process. For delalls, specific allention is imated to “Offer Procedure” on page B03 of the RHP,

Biddersi Applicants should ensure that OP 1D, PAKN, Client 1D and UPI 1D {for UPI Bidders bidding through the UPI Mechanizm | are correctly filled in the Bid cum
Application Form. The DP ID, PAM and Client ID provided in the Bid cum Application Form should maich with the DP ID, PAN, Client ID avallable in the Depository
database, otherwise, the Bid cum Application Form is liable to be rejected. Bidders/ Applicants should ensure that the beneficiary account provided in the Bid cum
Application Form iz active. Bidders/Applicants should note that on the bagis of the PAN, DP 1D, Client 1D and UPI 1D {for UPI Bidders bidding through tha UPI
Machanism) as provided in the Bid cum Application Form, the Bidder/Applicant may be deemad to have authorised tha Dapositories to provide to the Registrar to
the Offer, any requested Demographic Details of the Bidder/Applicant as available on the records of the depositories. These Demographic Details may be usead,
among other things, for giving Allotment Advice or unblocking of ASBA Account or for other correspondence(s) related to the Offer. BiddersiApplicants are
advised to update any changes to their Demographic Detalls as available in the records of the Depository Participant to ensure accuracy of racords. Any delay

resulting from failure to update the Demographic Details would be at the Bidders'/Applicants' sole risk. Investors must ensure that their PAN is linked with Aadhaar
and are in compliance with CBOT notification dated February 13, 2020 and press release dated June 25, 2021, read with press release dated September 17, 2021
and CBOT circularno. 7 of 2022, dated March 30, 2022 read with press release dated March 28, 2023 and any subsequent press releases in this regard.

Contents of the Memorandum of Association of our Company as regards its objects: Forinfarmation on the main objects of our Company, please see the section “History
ard Cerlain Corporale Matlers” on page 311 of the RHP. The Memaorandum of Association of our Company is a material documeant for inspection in relation to the Offer, For
further defails, please see tha section tiked “ Matenal Confracts and Documents for inspechon” on page 650 of the RHP.

Liability of the members of our Company: Limited by shares

Amount of share capital of our Company and Capital structure: As on the date of the RHP. the authonsed share capital of the Company is $ 1,104,910,000 divided into
552 455,000 Equity Sharas of face value ¥ 2 gach and ¥ 90,820,030 divided into 49,910,015 Prefarence Shares of face value of T2 each, 155,000 Series A CCPS of T2 each,
66,165 Series B COPS of T2 each, 21,856,650 Seres C CCPS of T2 each, 438 100 Series C1 CCPS of T2 each, 77,900 Seres C2 CCPS of T2 sach, 12,217,850 Sertes 01
CCPS of ¥2 each, 14,197,750 Series D2 CCPS of ¥2 each, 30,500 Option 1 CCPS of €2 each and 70,000 Option 2 CCPS of $2 each. The issued, subscribed and paid-up
share capital of the Company iz T 966,698, 940 divided into 483,349,470 Equity Shares of face value ¥ 2 each. For defails, pleaze sea the section titted * Capital Strucfure” on
page 159 of the RHP.

MNames of signatories to the Memorandum of Asseociation of our Company and the number of Equity Shares subscribed by them: The initial signatories 1o the
Memorandum of Association of our Company ane Supam Maheshwar and Sampada Maheshwari who sutscribed to 1,000 equity shares of face value of T 10 each and 9,000 equty
sharas of face value of T10 each, For details of the share capital history of our Company, please sea the secion Blad *Capital Struciure” on page 158 oftha RHP.

Listing: The Equity Shares offerad through the Red Herring Prospacius are proposed (o be listed on the Stock Exchanges. Qur Company hag recalvad in-principle approvals fram
BSE and NSE for the listing of tha Equity Sharas pursuant to latters each datad May 16, 2024, Fortha purpose of the Offar, NSE s the Dezignated Stock Exchange. Asignad copy of
the Red Harring Prospecius has been filed and the Prospecius shall be filed with the RoC in accordance with Section 26(4) of the Companies Act2013. For details of the matesial
contracts -and documenits available for mspaction from the date of tha Ked Herring Prospactes up o the Bid/Ofer Closing Date, sae "Matenai Confracts and Documents for
inspection”on page 650 of the RHP.

Disclaimer Clause of the Securities and Exchange Board of India (“SEBI™): SEBI only gives its observations on the offer documents and thes does not constitule appeoval of
gither the Oiffer or the specified securities or the offer document, The investors are advised to refer to page 582 of the RHP for the full text of the desclaimer clause of SEBI

Disclaimer Clause of NSE (Designated Stock Exchanga) : it {2 1o be distinctly undarsiood that the parmission gran by NSE shousd not in any way be deamad or construad
that the Offer Document has been cleared or approved by NSE nor does it certify the cormectness or completeness of any of the contents of the Offer Document. The investors
are advized o referto page 534 ofthe RHP for the full text of the Disciaimer Clause of NSE.

Disclaimer Clause of BSE : Itis fo be distincily underatood that the permission given by BSE should not in any way be deemed or consineed that the Red Herring Prospectus
has been cleared or approved by BSE nor does it cerlily the correciness or completeness of any of the contents of the Red Heming Prospectus. The mvesiors are advised to
refier to page 584 of the Red Herring Prospectus for the full text of the Disclaimer Clause of BSE.

General Risk: Invasimaniz in equity and equity-related sacurities involve a degree of risk and investors hould not invest any funds inthe Offer unless thay can afford to take
the risk of iosing their antire investment. Investors ara advisad to read the risk factors carafully before taking an investment dacision in tha Offer. For faking an investment
decision, investors must rely on their own examination of our Company and the Offer, incleding the rizsks involved, The Equity Shares offered in the Offer have not bean
racommended or approved by SEBI. nor does SEBI guarantee the accuracy or adeguacy of the contents of the Red Heming Prospectus. Specific attention of the invesbors is
invited to “Risk Factors” on page 83 of the RHP.

NOTICE TO INVESTORS: CORRIGENDUM TO THE RED HERRING PROSPECTUS DATED JULY 30, 2024 ("CORRIGENDUM")

With reference to the red heming prospectus dated July 30, 2024 {the "RHP") filed with the RoC and submitted thereafier with SEB| and the Stock

Exchanges, polential Bidders may nate the following:

(i} The Maximum Bid for the Qualified Institutional Buyers ("QIBs™) in the section "Offer Structure™ on page B00 of the RHP lo be read as: "Such
number of Equity Shares in mulfiples of [e ] equity shares of face value € £ each so that the Bid does not exceed the Net Offer size. subject to
apphcable hmifs,”

(i} The Maximum Bid for the Non-Institutional Investors in the section “Offer Structure” on page 800 of the RHP to be read as; "Such number of Equity

Shares in mulliples of (e} equily shares of face value T 2 each so fhat the Bid does not exceed the Nef Offer size (excluding the QIB Category),
subject to applicable limits.”
The changes set out above are 1o be read in conjunction with the RHP and accordingly, all references to this information in the RHP stand amended
pursuant to this Comigendum. Please note that the information included in the RHP will be suitably updated, as may be applicable, in the Prospectus, as
and when filed with the ReC, SEBl and the Stock Exchanges.
All capitalisad lerms not specifically defined herein shall, unless the context ctherwise reguires, have the same meanings as ascribed o them in the RHP.
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COMPLIANCE OFFICER

| Neelam Jethani
Rajashree Business Park, Survey No, 338

Investrent Banking

Morgan Stanley

BofA SECURITIES %7

IJM FINANCIAL

Avendus”®

LINK Intime

| Next to Scheabh Hall, Tadwala Rioad

Kotak Mahindra Capital Company Limited
1" Floor, 27 BKC, Plot No. C-27

‘G’ Block, Bandra Kurda Complex

Bandra (East), Mumbai - 400 051
Maharashtra, India

Tel: {(+81 22) 4336 0000

E-mail:brainbess. po@kotak.com
Website: htips.investmentbank kotak.com
Investor grievance e-mafl:
kmecredressalikotak.com

Contact person; Ganash Rane

SEBI registration no.; INMODOOGET 04

| Morgan Stanley India Company Private

Limited

1BF, Tower 2, One World Cenfre

Plol 841, Senapati Bapat Marg
Mumbai - 400 013, Maharashtra, Indsa
Tel: (=91 22) 6118 1000

E-mail: firstonyipo@morganstaniey.com
Website: wiw. morgansianley.com
Investor grievance e-mail:
investors_india@morgansianley.com
Contact person: Honi Joshi

SEBI registration no.: [NMODDD1123

BofA Securities India Limited

Ground Fioor, "A” Wing, One BKC, "G Block
Bandra Kurla Complex, Bandra (East)
Mumbai - 400 051, Maharashira, India

Tal: (491 22} 6632 8000

E-mail; dg.brainbees_ipodibofa.com
Website: hitps:ibusiness bofa.com/bofas-india
Investor grievance e-mail:
dg.india_merchantbanking@bofa.com
Contact person: Aparajt Varadhan

SEBI registration no.; INMDDO011625

JM Financial Limited

7" Floor, Crergy, Appasaheb Marathe Marg
Prabhadevi, Mumbai - £00 025
Maharashira, India

Tal: (+91 22} 6630 3030/ 3262

E-mail; firslcnyipo@@imil.com
Website: www jmfl.com

Investor grievance e-mail:

grisvance. ipdjmdl.com

Contact person: Prachee Dhuri

SEBI registration no.; INMODOO10361

Avendus Capltal Private Limited
Piatina Building, 9° Floor 201, Plot Mo C-59
Bandra-Kuria Complex, Bandra (East),
Mumbal - 400 051, Maharashtrea, India
Tel: (#31 22) 6648 0050

E-miail: firstory ipo@avendus.com
Website: hilpiiwww avendus.com
Investor grievance e-mail:
investorgrievancaifiavandus.com
Contact person:; Sarthak Sawa/
Shantanu Chate

SEBI registration no.: INMOOO0T1 021

i Pune - 411 001, Maharashfra, India
| Tel: (#91) 64829 BO157
| E<mail: companysecretany@firstory.com

Link Intime India Private Limited
C-101, 1" Floor, 247 Park

L.B.5. Marg, Vikhroli [West)

Mumbai - 400 083, Maharashira, India
Tel: +31 810 811 4949

E-mail: brainbess ipoi@linkintime.cain
Website: www inkinfime.co.in
Investor grievance e-mail:

brainbeas ipo@linkintima.co.in
Contact person: Shanti Gopafnishnan
SEBI registration no.; INRDDOD04058

Investors may confact the Company Secrefary
| and Compliance Cfficer or the Registrar to the
| Offer -in. case of ‘any pre-Dffer or posi-Oifer
| related grievances including non-raceipl of
| letiers of Allotment, non-credit of Allotted Equity

Shares in the respective beneficiary actount,
| non-receipl of refund orders or non-receipl o

funds by electronic mode, efc. For all Cefer

related queries and for redressal of complaints,
| Invesiors may also write tothe BRLMs.

AVAILABILITY OF THE RHP: Investors are advised Lo refer io the RHP and the seclion litled “Risk Factors"on page 83 of 1he RHP, before applying in the Offer, A copy of the RHP shall be avadable on website of SEBI at wew sebi gov.in, websites of the Slock Exchanges {2, BSE Limited and National Stock Exchange of India Limited al www bseindes.comand
wiww.nsaindia.com, respactively, and an the website on the website of the Company al www. firslery.com and on the wabsites of the BRUMs, e, Kotak Mahindra Capital Company Limited, Margan Stanley india Company Privata Limited, BaflA Securites India Limited, JM Financial Limited and Avendus Capital Private Limited al kiips:/invastmentbank kotak com
wwwmorganstaniey.com, htfps fousiness bofa.comibofas-india, weaw_ jmilcom and hitp: wwsavendus.com, respactively.

Availability of the Abridged Prospectus: A copy of the abridged prospecius shall be available on the website of the Company, the BRLMs and (he Regstrar 1o the Offer at woww. firslery.com, htps:linvestmentbank kolak.com, www.morganstaniey.com, hitps:fbusiness bofa. combolas-india, www jmfl.com and hilpJiwsw.avendus.com and

www linkintime. co.m, respeciivety,

AVAILABILITY OF BID CUM APPLICATION FORMS: Bid cum Application Forms can be obtained from the Registered Office of BRAINBEES SOLUTIONS LIMITED |, Tel: {+51) B4828 B8157; BRLMs : Kotak Mahindra Capital Company Limited, Tel: (+81 22) 4336 0000, Morgan Stanley India Company Private Limited, Tel; (+81 22) &118 1000
BofA Securities [ndia Limited, Tel: (+81 22} 8632 8000; JM Financial Limited, Tel; (+31 22} 6630 2030/ 3262 and Avendus Capital Private Limited, Tel; (+81 22} 6646 0050, Syndicate Member; JM Financial Services Limited, Tel.: (+31 2216136 3400, Kolak Securities Limited, Tel: (+81 22) 8218 5410 and Spark Institutional Equities Private
Limited, Tel.: +97 22 63354503 and at the selectiocations of the Sub-syndicate Members {az given below), SCSEBs, Reqstered Brokers, RTAs and COPs participaling in the Offer. ASBAForms will also be available on the websites of BSE and NSE and the Designated Branches of S058s, the kst of which is available ai websiies of the Stock Exchanges and SEBI.

Sub-Syndicate Members: Almondz Glabal Secunties Lid, Anand Rathi Share & Stock Brokers Lid, Asit C, Mehta Invastment Inferrmeadiates Lid, Axis Capital Limited, Baja| Financial Secunities Lid, Centrum Broking Limitad, Cantrurm Wealth Managemaent Lid, Dalal & Braacha Stock Broking Private Limited, Eurekha Stock & Share Brokers Lid, Finwizard
Technofogy PviLlimited, Globe Capital Market Limited, HDFC Securibies Limited, IGICI Securities Limited, IDBI Capital Markets and Securities Lid, IFL Securibes Lid, Jobanputra Fizcal Services Private Limited, Kantilal Chhaganlal Securifies P. Ltd, Keynote Capial Limited, KJMC Capital Market Services Limited, LEP Securities Limited, Motilal Oswal
Financial Services Limitad, Nuvama Wealth and Investment Limited{Formely known as Edelweiss Broking Limited), Prabhudas Lilladher P, Ltd, Pravin Ratilal Share & Stock Brokers Limited, Religare Broking Ltd, RR Equity Brokers Private Limited, S8lcap Securities Limited, Sharekhan Ltd, SMC Global Securities Lid, Systemabix Shares and Stock
Brokers Lid, Tradebulls Securities Limited and YES Securities {India) Limited

Escrow Collection Bank and Refund Bank : HDOFC Bank Limited

Public Offer Account Bank ; Kotak Mahindra Bank Limétad

¢+ Sponsor Banks: HOFC Bank Limited and Kotak Mahindra Bank Lenited

All capitalized terms used herain and not specifically definad shall have the same meaning as ascribad to them in the RHP.

Place: Pung
Date: July 31, 2024

For BRAINBEES SOLUTIONS LIMITED
On behalf of the Board of Directars

S

Neelam Jethani

Company Secretary and Compliance Officer

BRAINBEES SOLUTIONS LIMITED is proposing, subjecl to appbeable statufory and regulatory requirements, receipl of requisite approvals, market conditions and other considsrations, fo make an initial public offering of its Equity Shares and has fled the RHP with RaC an July 30, 2024. The RHP shall be available on the websile of SEBI at
wwiw. 5201, gov.in, as wall as on the wabsites of the Stock Exchanges i.a. BSE and NSE al www bsaindia.com and www. nsaindia.com, respectivaly, on the wabsita of the Company atwww: firstcry.com and on the wabsitas of the BRLMs, i.a. Kotak Mahindra Capital Comgany Limitad, Morgan Stanlay India Company Private Limsad. BofA Secunities India Limiad,
JM Financial Limited and Avendus Capifal Private Limated st hitpsinvestmenibank kotak com, wesw morganstanley.com, hMipsibusiness. bofa.comibofas-india, wewjmifl.com and htipaiwaww. avendus.com, respectively. Any potential investors should mote that invesiment in equity shares involves a high degree of fisk and for details relating fo such risk, see
'Risk Factors'on page 83 of the RHF. Potental Bidders should nof rely on the DRHP filed with SEBI for making any investment decision and instead should place reliance on the RHP,
This announcement does not consfitute &n invitation or offer of securities for sale in any junsdiction, The Equity Shares offered in the Offer have not been, and will nof be, registered under the U, 5. Securities Act of 1933, as amended ("U.S. Securities Act™) and may not be offered or soid within the United Stales, sxcept pursuant to an exemption from, orin a
transaction not subject to, the registration requirements of the LS. Securities At and applicable state securites laws. Accordingly, the Equity Shares are being offered and sold (a) within the United States solely 1o persons who are reasonably believed Lo be ‘qualfied instilubonal buyers® (as defined in Rule 144 A ender the LS. Securibies Act) persuant 1o Secton
4(aj ofthe U.5. Securties Act, and (b outsida tha United Statas in offshore fransactions as definad inand in compliance with Reguiation 5 under tha LS. Securities Actand the applicable laws ofthe jurisdiction whena those offers and =ales ara mada. There will be no public offering of sacurities in the United States.
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