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Theresidentialhousingsegment isgrad-
ually going green. The Indian Green
Building Council (IGBC) started with a
modest20,000squarefeet (sqft)ofgreen
built-uparea in 2003.OnAugust 1, 2023,
morethan11,300greenbuildingprojects
in the country representing over 10.27
billion sq ft area were registered with it.
Of these, 3,260 green building projects
are certified and fully functional.

Who’sofferingtheseprojects?
Many leading developers have joined
the green bandwagon. “Several large
developers like Mahindra Lifestyle,
Macrotech Developers, Godrej
Properties and Tata Realty now have
sustainability targets,” saysAmitGoyal,
chief executive officer (CEO), India
Sotheby’s International Realty. He says
that Mahindra has managed to achieve
25 and 30 per cent savings in electricity
andwaterconsumption, respectively, in
several of its projects. Godrej Garden
City,Ahmedabad, is India’s largest town-
ship to have a platinum certification
fromIGBC(for residentialphasesone to
five). Lodhas’ Palava is another sustain-
ablebuildingproject.Amongmid-sized
developers, most of Signature Global’s
projects inGurugramare IGBC-certified.

Keyfeatures
The design of a green building and the
technologies used therein shouldmini-
mise the use of energy, especially for
functions like lighting,heatingandcool-
ing. Says Sonali Rastogi,
founding partner,
Morphogenesis, which has
comeupwithWoodside, a lux-
ury villa development in
Kasauli: “The villas are con-
structed with 350 mm thick
walls to optimise insulation
and reduce energy consump-
tion for mechanical heating
and cooling.”

The materials used must
have a lower environmental impact,
either due to theway they areproduced
or thewaythey function.Woodsideused
local materials to reduce carbon emis-
sions from transportation.

Green projects should also be
designed tomaximise theuseofnatural
light. They should also conserve water
through rainwater harvesting and recy-
cling.The indoor air shouldbeof ahigh

quality.Says Rastogi: “A truly green
buildingencompassesmultiple aspects
of sustainability -- environmental, eco-
nomic, andsocial. It shouldconsumeas
littleenergyaspossible. It shouldbeeco-
nomically feasible, andgenerateoppor-
tunities for locals, wherever possible.
The buildings should be healthy, inclu-
sive, and safe for the community.”

A green project should also have a
certification from a body like the IGBC.

Loweroperationalcost
Sustainable buildings con-
sume much less energy.
Experts say that a well-
designed green building can
consume up to 50-70 per cent
less energy than the bench-
marks set for certified green
buildings. This is achieved
through passive design and
microclimate creation.

Higherupfrontinvestment
Greenprojectscomewithahigher initial
price tag. Says Santhosh Kumar, vice
chairman, Anarock Group: “The price
difference between certified green
homesandnon-greenones is significant
— at least 10-15 per cent higher —
dependingonvarious facilities and fac-
tors.”Headds that thedemandforgreen
housing currently comes from finan-
cially settled buyers rather than first-

home buyers.

Shouldyougoforit?
Real estate experts are upbeat about the
prospectsofgreenhousing.SaysSaurabh
Mehrotra, executive director, valuation
& advisory, Knight Frank India: “While
endusersenjoyenergysavings,comfort,
and a healthier living environment,
investors can see increased property
value,potential taxandother incentives,
andagrowingmarket demand.”

End-users should, nonetheless,
properly assess the savings on running
costs. They may even stay on rent for
sometime insuchahouse toexperience
thegains.Theyshouldalsoconsiderany
trade-off buying a green home may
entail. “Evaluatewhether thehighercost
could mean buying a house with one
bedroom less, or withdrawing money
set aside for other financial goals,” says
VishalDhawan, chief financial planner,
Plan Ahead Wealth Advisor. He adds
that such a house should be purchased
by a person who intends to live in it for
a long time.

Investors who plan to rent out the
house should considerwhether tenants
will be willing to pay a higher rental.
Those buying purely for capital gains
shouldconsiderwhether there isadequ-
ate demand in their area for such
housing to allow them to earn a hand-
some return.

Goingforagreenhouse?Evaluate
localdemandforsoundreturn
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RAMPRASAD SAHU
Mumbai, 21 September

Even as discretionary demand con-
tinues tobe sluggish, and theJuly-
Septemberquarter (Q2) is expected

to witness weak same-store sales growth
(SSSG), the stock of the country’s largest
listed quick-service restaurant (QSR),
Jubilant FoodWorks, is up 14 per cent
from its July lows.

Brokerages say caution is warranted
until there are trends that indicate an
uptick inconsumersentimentandhigher
dine-in volumes.

Themuted demand trends are visible
acrossQSRchains,whichhavewitnessed
deceleratingSSSGrates for somequarters
now. The April-June quarter saw a neg-
ative SSSG for the sector, with Jubilant
recording a 1.3 per cent decline.

While the averagedaily sales (ADS) for
the quarter at ~81,049 was down 1.3 per
cent year-on-year (Y-o-Y), on a sequential
basis,ADSrose3percentduetotheIndian
Premier League and the holiday season.

Reported per-store revenues of the
company saw a 7 per cent drop Y-o-Y and
weresimilar tothetrendswitnessedinthe
previous two quarters. Given the sluggish
operating trends, overall revenue growth
wascappedat6percent,evenasnewstore
additionswereup 14per centY-o-Y.

Highlighting the weak trends, HDFC
Securities believes that the September
quarter would be no different.

Accordingtoanalystsof thebrokerage,
ledbyNaveenTrivedi, “Signsof stress on
demand are witnessed even in Tier-II/-
III cities, with food courts in malls wea-
ring a deserted look. Moreover, one
additionalmonthofSawan is expected to
further dampen SSSG in the second
quarter of 2023-24.”

EmkayResearchalsobelieves that the
demandenvironmenthasworsenedafter
theJunequarter, andrecoveryhopesmay
get delayed further. In addition to weak
demand, higher competitive intensity
within thesegmentandmarket-share loss
are the other worrying factors.

Say Devanshu Bansal and Bhavika
Choudhary of Emkay Research, “While
the arrest of a month-on-month dip in
bill size is a positive,mutedorder growth
remains a bigger challenge. This tallies

with our thesis of the pizza category los-
ing its share to chicken/burger and rising
competition within the pizza space.”

In addition to sales growth, most bro-
kerages expect margins to be on the
weaker side in the September quarter.
The operating profit margin of the com-
panywasdown400basispoints (pre-Ind-
AS) to 13.4 per cent due to raw material
cost inflation, negative leverage, and
wage hikes in the June quarter.

While Emkay Research expects dairy
prices tomoderate on a sequential basis,
the recent spike in vegetable/wheat
prices is an incremental challenge that
can keep gross margins under check in
the near term. Given negative SSSG
trends and elevated raw material prices,
the brokerage expects the dip in operat-
ing profit margins to continue. On a
sequential basis, margins are likely to
remain similar to Q1.

Centrum Broking, however, expects
Jubilant to defend its current margins
despiteweakdemand, incremental com-
petition in the pizza QSR, and rising
inflation in dairy, which pose short-term
challenges.

The brokerage expects the company
to achieve mid-single-digit sales growth,
given its new approach, which will drive
growth through portfolio expansion into
the high-growth chicken QSR segment
(Popeyes), coupled with an enhanced
consumer experience in the value seg-
ment and by remodelling Domino’s
stores/look.

While there are hopes of recovery for
the sector and Jubilant in the October-
December quarter, brokerages are cau-
tious. Given short-term pressures, they
believe that the recent rally in the stock
has made the risk/reward unfavourable
for investors.

Jubilant to get a slice
of weak sales growth
WhileQ2couldweighonmargins,therearehopesofarecoveryinQ3
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SHAPOORJI
PALLONJI

nShapoorjiPallonji
Parkwest,Bengaluru

2BHK-4.5BHK
(1,250–3,900sqft)

Rate(~/sqft):7,000-11,886

GODREJPROPERTIES
nGodrejParkridge,

Pune
3BHK(846sqft)*

Rate(~/sqft):12,057

THEWOODSIDEDEVELOPMENTPVTLTD.
nTheWoodside,Kasauli

2BHK(2,600sq.ft.)̂ ;Rate(~/sqft):15,000

GODREJPROPERTIES
nGodrejGardenCity,
Ahmedabad
2and3-BHK(577–707sq.ft.)
Rate(~/sqft):9,130-9,185

MAHINDRA
LIFESPACES
nMahindraEden,
Bengaluru
1,2,3BHK
(400-1,289sqft)
Rate(~/sqft):8,000-9,000

Source: Savills India
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