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Press Release May 10, 2010

CEM Control Center Catalyst to Showcase Enhanced Customer Experience /
Product Management Approach

Groundbreaking decision engineering and analytics technology integrated with operational
monitoring: a systematic approach giving CSPs control over complexity in decision making

Nice, FRANCE: Service provider champion Vodafone, together with Netezza Corporation, Nokia
Siemens Networks, N-Pulse AG, Quantellia Inc., and Subex Limited, will be showcasing an
innovative approach to product management decision making at TM Forum’s Management World,
in Nice, France on May 18-20, 2010. As one of TM Forum’s Catalyst projects, the team will be
demonstrating how operators can better analyze their alternatives in a complex environment when
making decisions affecting customer experience.

The Customer Experience Management (CEM) Control Center Catalyst shows how product
management can be systematized. When making decisions about pricing and other product
parameters like QoS, along with investment decisions surrounding sales training, processes, and
systems, product managers can use an interactive 3D tool to understand the impact of these
decisions on important financial and other outcomes such as margins, customer experience and
brand. Once the decision has been made, its impact can be monitored using an operational and
customer experience monitoring dashboard that helps the CSP to focus on key performance
indicators that show whether the decision needs to be reconsidered.

“As a result of rapidly increasing competition across their service offerings, operators must take a
more strategic and holistic view of customer service and customer experience management in order
to gain what is perhaps the most sustainable competitive advantage a service provider can build—a
satisfied and loyal customer base.” says Tim McElgunn, Chief Analyst at Pike and Fisher
Broadband Advisory Services. “Until now, CEM has been understood in pieces: investments
separate from their network impacts, separate from the impact on customers and their behaviours,
costs, and revenues. By creating an integrated framework for understanding all of these factors
surrounding customer experience, the CEM Control Center concept sets a new bar for a rigorous
approach to CEM decision making. Operators seeking only to maximize short term cost benefits in
their approach to customer service improvement will find themselves in serious jeopardy as
competition intensifies across their entire service portfolios.”

The Control Center shows how CSPs can control product rollout risk more effectively by being able
to evaluate the “pros and cons” of various alternatives. It also shows how traditional predictive
analytics together with a causal model for situations where historical data is not available, can be

integrated.

Nik Willetts, Senior Vice President, Communications, of TM Forum explained that “By showing how
the customer experience decision making process is integrated with the monitoring of the outcome
of those decisions, the CEM Control Center Catalyst demonstration is providing thought leadership
for one of the most important previously unsolved problems in our industry today.”
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Karl Wilhelm Siebert, Director, Regional Networks & Operations Branch West, Vodafone adds, “We
see mobile broadband as a main service in Vodafone's portfolio. Advanced modeling and
measurement of customer experience with mobile broadband services lays the basis to improve our
product offerings in this area with the clear goal of optimizing customer value, reducing churn and
improving customer loyalty.”

Service provider Vodafone champions the project that brings together seven organizations, each a
leader in its own space, to demonstrate a way to improve the bottom line through managing
customer experience and increasing profitability by reducing churn, increasing customer loyalty,
and increasing customer advocacy.

- Netezza Corporation, the leader in data warehouse and analytic appliances for data collection
and storage;

- Nokia Siemens Networks, the leader in customer insight and experience solutions for mobile,
fixed and hybrid operators;

- N-Pulse AG, a consulting company with a focus on the telecommunications market to define
business processes;

- Quantellia Inc., the creator of the decision engineering approach to decision making, along with
3D, multitouch software and services; and

- Subex Limited, the leader in Operations and Business Support Systems (OSS/BSS) domains

for operational analytics.

The Customer Experience Management Control Center demonstration is located in the Forumville
area at the Acropolis Congress Center in Nice, France. See for yourself how a decision engineering
touchscreen is integrated with operational and customer experience monitoring dashboards,
drawing data from high-performance data appliances.

The Catalyst program is the TM Forum’s innovative approach to launching and creating leading-
edge solutions. It is a rapid prototyping / incubation environment where Communication Service
Providers (CSPs), system integrators, and hardware/software suppliers, and the TM Forum work
together to solve service-provider defined, critical industry challenges via a series of live
demonstrations cumulating in creation and extension of TM Forum best practices and standards.

- END-

About Vodafone
Vodafone is the world's leading international mobile communications group with approximately 333 million

proportionate customers as at 31 December 2009. Vodafone currently has equity interests in 31 countries
across five continents and around 40 partner networks worldwide.

For more information, please contact Karl Withelm Siebert, Karl Siebert@vodafone.com or visit www.vodafone.com

About Netezza Corporation

Netezza Corporation (NYSE: NZ) is the global leader in data warehouse and analytic appliances that
dramatically simplify high-performance analytics across an extended enterprise. Netezza's technology
enables organizations to process enormous amounts of captured data at exceptional speed, providing a
significant competitive and operational advantage in today's data-intensive industries.
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For more information, please contact Andrew Colby, acolby@netezza.com, or visit www.netezza.com.
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About Nokia Siemens Networks

Nokia Siemens Networks is a leading global enabler of telecommunications services. With its focus on
innovation and sustainability, the company provides a complete portfolio of mobile, fixed and converged
network technology, as well as professional services including consuitancy and systems integration,
deployment, maintenance and managed services. It is one of the largest telecommunications hardware,
software and professional services companies in the world. Operating in 150 countries, its headquarters are
in Espoo, Finland.

For more information, please contact Dr. Josef Hartmann, josef hartmann@nsn.com, or visit www.nokiasiemensnetworks.com

About N-Pulse

N-pulse AG offers independent, trusted and high quality consuiting services to the communications industry.
We specialise in bridging the business drivers with solutions for Information Technology and New Value-
Added Services. We deliver services in the areas of Strategic Management Consulting, Operational Business
Consulting, Technology Consulting as well as Training and Coaching. Focusing on Business Intelligence
Analytics N-Pulse has gathered knowledge about the important KPls through experience through hundreds of
projects and thus leverages the technology to the real needs of the Operator.

For more information, please contact Dr. Georg Panagos, georg.panagos@n-pulse.de, or visit www.n-pulse.de

About Quantellia
Quantellia is the global leader providing decision engineering software and services. Its World Modeler™

solution is offered to industry, governments, and other public organizations. Today's decision makers face a
deluge of data, although it is often incomplete and its accuracy unknown. Successful decisions require human
judgment, collaboration, and systematic approaches to managing risk and uncertainty. Denver-based
Quantellia provides processes and associated visually compelling tools (including 3D "worlds”) that combine
these factors, dramatically improving decision outcomes worldwide.

For more information about Quantellia, please contact Dr. Lorien Pratt, Jorien.pratt@aquantellia.com, or visit www.guantellia.com

About Subex Limited
Subex Limited is a leading global provider of Operations and Business Support Systems (OSS/BSS) that

empowers communications service providers (CSPs) to achieve competitive advantage through Business
Optimization and Service Agility - thereby enabling them to better operational efficiency to deliver enhanced
service experiences to subscribers. The company pioneered the concept of a Revenue Operations Center
(ROC) - a centralized approach that sustains profitable growth and financial health through coordinated

operational control.

For more information about Subex, please contact Milesh Gogad, milesh.gogad@subexworld.com, or visit www.subexworld.com




