c? COLGATE-PALMOILIVE (INDIA) LIMITED Reqgd. Office :
Colgate Research Centre,

Main Streer,
Hiranandani Gardens.
Powal,

Mumbai - 400 076.
Tel. : 67095050

Fax : (91 22) 25705088
www.colgate.co.in

CIN : L24200MH1937PLCO02700
May 15, 2017

The Secretary.
BSE Limited, Scrip Code: S00830

Dalal Street, Fax: 2272 3121 /3719 /2037 /72041 /2061 / 2039
Mumbai. Kind Attin: Mr. S. Subramanian / Mr. Bhushan Mokashi

The Manager — Listing Agreement,
National Stock Exchange of India L.td., Scrip Code: COLPAL

Exchange Plaza, C-1I, Block — G, Series: EQ
Bandra-Kurla Complex, Fax: 2659 8237 / 8238 /6641 8124 / 2659 8348

Bandra (East), Mumbai 400051. Kind Attn: Mr. Hari K.

Dear Sirs,

Re: Intimation of Analvst / Institutional Investor Meeting

We wish to inform you that pursuant to Regulation (30)6 of SEBI (Listing Obligations‘ &
Disclosure Requirements) Regulations., 2015, a presentation on the Audited Financial Results for
the Financial Year 2016-17 is being made today to Analyst / Institutional Investors.

Please find enclosed the aforesaid analyst presentation for your reference. Kindly take the same
on record and acknowledge the receipt.

Thanking you,

Yours faithfully,
Colgate-Palmolive (India) Limited

=l

>

s & Makarand Karnataki
Associate Director — LLegal &
Company Secretary

Encl: a/a.
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Disclaimer

CKAA tNBaSydaldA2y YR A0& NBEtFOGSR LWzt AOFGA2Yy X NBf Sinfar®dion puBpdses cily
This Presentation does not solicit any action by Coljatef Y2 f A @S OLYRAIFI 0O [ AYAUSR 00K Sedbetretr.Wbdhing&éé 0
this Presentation is intended by the Company to be construed as legal, accounting, investment or tax saving advice.

CKAA t NBaSydaladgAaz2zy AyOfdzRSa adldSyYSyda GKFG FNBIZ 2N Ylinkbormatien). Rie&Y S|
forward-looking statements appear in several places in the Presentation and are based on certain expectations, assumptipatddevelopments
and various other factors which are not limited to, risk and uncertainties regarding fluctuations in market share, eararkgsgrowth, intense
competition and the pricing environment in the market, consumption level, ability to maintain and manage key businesddeedkahd external
factors having impact on the conduct of the business not limited to inflation, currency fluctuations, climatic changed, aaditregulatory
environment, Government policies and changes in international oil prices etc.

The Company, therefore, in no way assures, represents, warrants, guaranty, undertake, express or imply, given that mecksstaeavs, projections
or forecasts are correct or that the objectives of the Company will be achieved as contained in the Presentation. TieeC8otpal results of
operations, financial condition, stability, liquidity, and the development of the industry / business sector in which thar@aperates, may differ
YFGSNAFEf&@ FNRY (K24S &adzZaA3SA0SR 6@ GKS FT2NBIF NRnf 221 Ay dmadilylravi§esS v i
make necessary changes in any manner to any such forward looking statements contained herein including but not limitéohtcacddooking
statements as may be required from time to time on the basis of any subsequent developments, conditions, circumstantedionf@vents or
otherwise.

The Company expressly disclaims and does not assume or undertake any obligation to update forward looking statementshe esféants,
developments or circumstances after the date of the Presentation. Neither the Company nor its affiliates or advisorssertegjy@s nor any of its or
their parent or subsidiary companies or undertakings or any such person's officers, directors or employees guarantegls¥hatN® | NRmf 2 2
statements and its assumptions, including oral or implied, are error free, lacking omissions, fair, accurate and comgtee @ibiner assume or accept
ye NBaLRyairoAfAlde FT2N) adzOK F2NBIFNRnf 221 Ay 3 adl &S Y SgdnduchifofwarEazkindgN X
statements.

This Presentation should not be in any manner whatsoever construed as an approval, acknowledgement, confirmation or adgegbgrstatutory or
regulatory authority in India including the stock exchanges in India. The material contained in this Presentation isoscitgege without notice and
past performance and historical trends or information is not indicative of future results.

This Presentation is for information purposes only and does not constitute or should not be construed as an offer /nrf@rtadde or subscription of
or solicitation for any securities of the Company. Investors are cautioned to exercise diligence before taking any indesisiens or otherwise and
Company assumes no responsibility for any loss or damage suffered due to any decisions made on the basis of this Presentation
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Financial Results
Q4 2016-17
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Net Sales

. Crores)
1,200 -
1,180 -
1,160 - +3%
1,140 -
1,120 -
1,100 -
1,080 -
1,060 -
1,040 -

1,020 -

1,000

Q4 2015-16 Q4 2016-17
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Gross Margins

56.0% -
55.0% -
54.0% - 130 bps
53.0% -
52.0% -
51.0% -
50.0% -
49.0% -
48.0% -
47.0% -
46.0% -
45.0%

Q4 2015-16 Q4 2016-1/7
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Advertising

13.0% -
12.0% -
24% growth
11.0% -

10.0% -

8.0% -
7.0% -

6.0% -

5.0%

Q4 2015-16 Q4 2016-17
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EBDITA

20.0% -

15.0% -

10.0%
Q4 2015-16 Q4 2016-17

Colgate Palmolive India Limited Slide 9



Profit After Tax

160
140 -
-0.5%
120
100

30 -

20 -

Q4 2015-16 Q4 2016-17
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Summary Q4 2016-17

+3% growth
+130 bps increase

+24% growth

219% to sales

-0.5% decline
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Financial Results
FY 2016-17
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Net Sales

(Rs. Crores)

4,400 -
+4%
4200 -
4000 -
3,800 -
3,600 -

3,400 -

3,200 -

3,000
2015-16 2016-17
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Gross Margins

56.0% -
55.0% -
54.0% -

53.0% -

52.0%

2015-16 2016-17
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Advertising

12.0% - 0
14% growth 11.4%

10.4% /

11.0% -

10.0% -

9.0% -

8.0% -

7.0% -

6.0% -

5.0%

2015-16 2016-17
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EBDITA

23.0% -

21.7%

22.0% -

21.0%

21.0% -

20.0%

19.0%

18.0%

17.0%

16.0%

15.0%

2015-16 2016-17
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Profit After Tax

(Rs. Crores)

+2%
550 - / 561
550
500 -
450 -
400

2015-16 2016-17

*PAT before tax reversals for 2015-16 & 2016-17 respectively
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Summary FY 2016-17
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+4% growth

+40 bps increase

+14% growth

219% to sales

2% growth




It has been a challenging
environment
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Continuous focus on our
strategic Initiatives
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Key Strategic Initiatives

Engage to build our brands
Innovation for growth
Effectiveness & Efficiency

Leading to WIn

WINNING
ONEFHE
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Toothpaste Volume Market share

Colgate
57.0 57.4
£33 545 01 55.6
52.2 : 52.7
48.8 49.4 2 9X
25.1 24.6
22.8 22.6 23.3 23.5 22.8 ile Competitor 1
' 19.6 191 Ompetito
Competitor 2
129 137 148 140 134 134 139 >
11.9 12.2 - .
Competitor 3
— 28 .
| | | | T 0-6- Ciﬁgeqﬂﬂﬁ C":‘| ﬁ| ] % "J’ ’4//
2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 N N'
INNING
NEFHE
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Toothbrush Volume Market share

38.4 38.0
33.4
14.8
11.4 11.9
5 g 6.4 7.2

47.3
44.4 Colgate

3.2X

2008 2009 2010
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17.4
146 Competitor 1
Competitor 2
10.7
9.3
2015 2016




ndlr ados Most Tr us
6t" year in a row!

orthefirsttimein17
vears, people’strust

business, media,
government, and
NGOs.Thiswasthe
conclusion ofa Harvard Busiriess
ory basedon Edelman
rometer’slatest survey
reports. Evenasthesurvey was
conducted late last year, from
October13th o November 16th
(tilla week after demonetisa-
tion), India emerged as themost
trusted nation in termsofinstitu-
tionsamidst a “global implosion
oftrust”. tmay be ‘meta’ touse
onesurveyto introduceanoth
but theresultsof Brand Equity’s
Most Trusted Brands 2016
provebrandstooregainlost faith.

‘lead'the roller coast
0951025 over three years.
Forall the chatteraround

Swadeshiand Baba'sw iy i
allthingscommon-sensical, this '
survey alsoproves how difficult i 311

itwill be toshake Colgateno

natter how much Kanti(shine) ] -
their herbal toothpastespromise, 4
) ngandsocial me s . R | (4] 5

facebook
butingin the Top 100 signals their ' 0
potential to controlnarratives. ‘
reportisalsoareality [51as

C forany Bansal, Bezos, or g
Bahl, whoplanstobeat Biyaniin /
the Indianretail race, Big Bazaar [61 12

soared from27to 14 thisyear;

evenas Amazon, Flipkart, and - :
Snapdeal languish outside the :
100. Trug g 7]

rrevocable. & |

Noteven consumertrust. And .
therefore, there's still hope for P
brands whose pridesufferedafall [9]

through2016.

JRF EXCEL...

Source: Economic Times , Brand Equity Annual Survey
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Endorsed by top Indian Celebs
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And we are Investing
to Grow
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Key Growth Drivers

Innovation

Engaging with consumers to build
our brands

Winning on the Ground

Strong professional partnerships A
iRl

ONEFHE
GROUND
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Continued the momentum In
2016¢e.

Colgate Palmolive India Limited Slide 28



Establishing new sub-segments

New Colgate Kids toothpaste for 2-5 year olds

Fun filled exciting animal characters

WINNING
ON“FHE
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