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SURAjeeT DAS GUPTA
NewDelhi, 12 February

India has the second-largest ac-
tive installed base of smart-
phonesintheworld,behindonly
China, according to a yet-to-be-
releasedCounterpointResearch
report basedon2025data.
The country has an active

installed base of over 740mil-
lion smartphones — more
than half of its population of
1.45 billion.
Unlike shipment data, the

active installed base reflects
device longevity, user reten-
tion, and ecosystem loyalty,
capturing the cumulative im-
pactofyearsofsalescombined
withlongerreplacementcycles
inmaturemarkets.

India accounts for 14 per
centof theglobal installedbase
of smartphones. China re-
mains at the top with a 19 per
cent share, translating into
around 1,005 million devices.
Thetotalglobalactive installed
base of smartphones in 2025 is
peggedat 5,285million.
In India, theaveragesmart-

phone retention period cur-
rently stands at 42 months,
slightly lower than the global
average of 47months.
In terms of brand leader-

ship, thecompanywiththe lar-
gest active installed base in
India is Chinese smartphone
maker Xiaomi. This comes de-
spite the company having lost
market share in recent years as
it shiftedfromitsoriginal strat-

egy of affordable, high-volume
devicestoagreaterfocusonthe
premiumsegment.
A senior Counterpoint

executive said Xiaomi’s older
Redmi andNote series are still
widely in use, having had
long shelf lives before
users upgraded.
Xiaomi’s installedbasealso

includes Poco, positioned as a
budget-to-mid-range brand
targeting young, tech-savvy
consumers, which helped
maintain volumes.
Globally, Xiaomi has the

third-largest active installed
base of smartphones. Only two
brands — Apple Inc and Sam-
sung— have crossed the 1 bil-
lion mark. Together, they
control44percentof theglobal

activeinstalledbase,withApple
accountingforoneineveryfour
activesmartphonesworldwide.
Eightbrandshaveactive in-

stalled bases exceeding 200
million units globally: Apple,
Samsung, Xiaomi, Oppo (in-
cludingOnePlus),Vivo,Honor,
Transsion (which includes
Tecno, Itel, and Infinix), and

Huawei. Collectively, these
brandscontrolover80percent
of the global smartphone in-
stalledbase.
Three other brands —Mo-

torola, Realme, and Google —
remain below the 200million
mark, though Motorola and
Realme are close to reaching
thatmilestone.
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Rolls-Royceunveils
roadmap for India
PReSS TRUST oF inDiA
NewDelhi, 12 February

AdayaftermeetingPrimeMin-
ister Narendra Modi, Rolls-
Royce CEO Tufan Erginbilgic
on Thursday unveiled a stra-
tegic roadmap to scale up the
company’s Indian operations
acrossdefence,energyandcivil
aviation domains including
planstoco-developanaero-en-
gineforIndia’snext-generation
combat jets with full intellec-
tual property transfer.
Under the initiative, Rolls

Royce is looking at more than
doubling the size of its work-
force to approximately 10,000
people in India and a 10-fold
increase in local supply chain
sourcingwitha long-termgoal
to position the country as a
global hub for its high-tech
manufacturing.
“As we grow our participa-

tion in programmes across
India's defence, aviation and
energy sectors, wewill expand
our ecosystem in India, as we
havedonesuccessfully inother
countries,” Erginbilgic said.
Besidesmeeting the Prime

Minister, Erginbilgic also held
separate talks with National
Security Advisor Ajit Doval
and Commerce Minister
PiyushGoyal.
“WewelcomeRolls-Royce’s

enthusiasmtowardsscalingup

its activities in India and part-
neringwithourinnovativeand
dynamic youth,”Modi said on
socialmedia last night.
The leading aero-engine

maker has been focusing on
making India its third ‘home
market’outsideof theUKinline
with its strategy to unlock the
fullpotentialofopportunities in
developmentof jetengine,naval
propulsion, land systems and
advancedengineering.
“Our ambitions for India

arebuilton thestrong founda-
tionsofourdecades-longpres-
ence in the country, our
growingfootprint,ourdeepin-
dustry partnerships, and our
competitively advantaged
technologies,” theRolls-Royce
CEOsaid.
“We are determined to

partner India on its Atmanirb-
har journey, by developing
indigenous propulsion ca-

pabilities, providing sustained
power to critical infrastructure
and industry, and expanding
local manufacturing for global
supply chains.” Among the
major defence projects, Rolls-
Royce has been eyeing to de-
velop a next-generation aero
engine in India as a priority to
power the combat jets thatNew
Delhi will produce under the
AdvancedMediumCombatAir-
craft (AMCA)programme.
Rolls-Royce with the UK

government,hasofferedtoco-
develop a 120 kNclass combat
jet engine core that could be
India's fastest route to an in-
digenous next-generation en-
gine.Theco-developmentwill
provide full technology
transfer with IP (intellectual
property) ownership for India,
supported by a dedicated de-
signcomplexandmanufactur-
ing capabilities.

Mahindra LMMbets big on e-rickshaws
asUdo launch aims next EV growth phase
Sohini DAS
Mumbai, 12 February

MahindraLastMileMobility (LMM)issh-
arpening its focus on the fast-evolving e-
rickshaw and electric three-wheeler
market,withthelaunchof itsnewelectric
autorickshaw, Mahindra Udo, marking a
step in the company’s growth strategy.
Positioned as a mass-market prod-

uct, the Udo ties in with LMM’s belief
that headroom exists in last-mile elec-
trification,drivenlargelybytheconver-
sion of vehicles running on the
internal-combustion engine (ICE) into
electric vehicles (EVs), and the erick-
shawsegment becoming formalised.
Suman Mishra, managing director

and chief executive officer, Mahindra
LMM, saiderickshawshadmore thana
60percentshare inthemarket forelec-
tric vehicles. This made the segment a
natural growth engine for organised
original equipment manufacturers
(OEMs),Mishra said.
LMM expects the electrification rate

amongthree-wheelerstoriseto55-60per
centby2030 from35percentatpresent.

“That indicates significant head-
room for growth, which will come pri-
marily from ICE-to-EV conversion,”
Mishra said. This transition, shenoted,
is shaping product strategy, including
the launch of the Udo with a higher

range, improved driveability andmore
features thanexisting offers.
Range anxiety remains one of the

biggestadoptionbarriers,especially for
cargo andpassenger operators.
“Once you cross the 200-kmmark,

thepsychology changes,”Mishra said.
“Even if customersuse 150km, they

still feel comfortable knowing there is
sufficient reserve.”
Contrary to popular perception,

MishrasaidEVadoptioninthiscategory
was not limited to metros. “These ve-
hicles do not require fancy charging in-
frastructure. Shared parking and home
charging make EV adoption easier in
semi-urbanand rural areas,” she said.
With no immediate capacity con-

straints and a new battery plant at Za-
heerabad (Telangana)capableof scaling
upto200,000vehiclesannually,LMMis
positioning itself to ride the next phase
of growth in erickshaws and electric
three-wheelers—startingwith theUdo.
“As the largest commercial EV

player inthecountry,withover300,000
EVsontheroad,webelievethisproduct
truly represents the future of last-mile

mobility in India,”Mishra said.
Intheerickshawspace,LMMseesan

additional structural shiftunderway—
fromlead-acidbatteries to lithium-ion.
“Thiscategoryhastraditionallybeen

lead-acid-based, but it is now steadily
transitioning towards lithium-ion bat-
teries,” Mishra said, pointing to regula-
tory notifications mandating higher
manufacturing standards and lithium-
ionadoptionover thenext twoyears.
A faster charging timeof four tofive

hours and improved reliability are ac-
celerating this shift, even as the seg-
ment remains fragmented with many
unorganisedplayers.
As regulatory enforcement

strengthens,Mishraexpectsgreater for-
malisation. “As the category becomes
more organised, it will open up oppor-
tunities to introducebetterandmorere-
liable products,” she said. At a strategic
level, LMMplans to grow its overall vol-
umes sixfold by 2030 and electrify at
least 50per cent of its portfolio.
LMM sells a range of electric ve-

hicles, includingtheTreoportfolio,Zor
Grandande-Alfa.

India 2nd-largest active installed
base of smartphones globally

IDfy raises ~476 cr to fund acquisitions
AjinkyA kAwAle
Mumbai, 12 February

Risk and identity infrastruc-
ture platform IDfy has raised
~476 crore in a Series F fund-
ing round led by Neo Asset
Management and existing in-
vestors to fund the company’s
inorganic growth.
The freshly raised capital

will be deployed towards ac-

quisitions and expanding
presence in key international
markets, said Ashok Hariha-
ran, cofounder and chief
executive officer, IDfy.
The funding round was a

mix of primary and second-
ary, with existing investors
such as Blume Ventures,
Analog Capital, Elev8, India-
MART, and Kae Capital, par-
ticipating in the round.

Backers such as Trans-
Union, Dream Incubator, early
angel investorsandexistingand
previousemployeeswerepartof
the secondary in this round.
“We are not looking at it

purely from just revenue...
(but) how would it integrate
into our products and how
would those products funda-
mentally get enhanced,”Hari-
haran toldBusinessStandard.

Xiaomi holds
the line
Second-largest activen
smartphone base globally
after China, at 740 million
Accounts for 14% ofn
global active smartphone
base in 2025
Xiaomi has largest activen
installed base in India
Indians retain smartphonesn
for an average of 42
months, below global aver-
age of 47 months

SumanMishra,MD&CEO,
Mahindra LastMileMobility, said
e-rickshawshad over a 60 per cent
share in themarket for EVs
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Notes: The above is an extract of the detailed Standalone and Consolidated financial results for the quarter ended 31st December, 2025 filed with BSE Limited under Regulation 33
of SEBI (Listing Obligations and Disclosure Requirement) Regulations, 2015. The full format of the Standalone and Consolidated financial results are available on the Stock Exchange
website www.bseindia.com and on the Company's website www.blackrosechemicals.com. (URL: https://www.blackrosechemicals.com/api/uploads/inverstor_pdf/
L9QLD_1770893144For_the_Quarter_ended_31st_December,_2025.pdf). The same can be accessed by scanning the QR Code provided below:

Place: Mumbai
Date: February 12, 2026

For and on behalf of the Board of Directors
Ambarish Daga
Whole-Time Director
(DIN: 07125212)

1 Total income from operations 7,514.70 8,769.58 21,897.25 33,734.12 7,514.70 8,769.58 21,897.25 33,734.12
2 Net Profit/(Loss) for the period before Tax,

Exceptional and/or Extraordinary items from
continuing operations 594.06 794.55 1,782.03 3,423.54 594.06 794.55 1,782.03 2,860.37

3 Net Profit/(Loss) for the period before Tax
(after Exceptional and/or Extraordinary items)
from continuing operations 594.06 794.55 1,782.03 3,398.18 594.06 794.55 1,782.03 2,835.01

4 Net Profit/(Loss) for the period before Tax
(after Exceptional and/or Extraordinary items)
from discontinued operations - - - - (0.89) (26.55) (6.59) (1.32)

5 Net Profit/(Loss) for the period after Tax
(after Exceptional and/or Extraordinary items)
from continuing operations 440.78 592.12 1,308.01 2,658.96 440.78 592.12 1,308.01 2,095.79

6 Net Profit/(Loss) for the period after Tax
(after Exceptional and/or Extraordinary items)
from discontinued operations - - - - (0.89) (21.81) (6.59) (1.32)

7 Total Comprehensive Income for the period
[Comprising Profit/(Loss) for the period (after tax)
and Other Comprehensive Income (after tax)] 440.84 590.90 1,303.74 2,659.33 438.27 566.03 1,297.55 2,130.46

8 Equity Share Capital 510.00 510.00 510.00 510.00 510.00 510.00 510.00 510.00
9 Reserves (excluding Revaluation Reserve)

as shown in the Audited Balance Sheet of
previous year - - - 14,754.88 - - - 14,775.97

10 Earning Per Share (of ` 1/- each)
(for continuing operations)
Basic: 0.86 1.16 2.56 5.21 0.86 1.16 2.56 4.11
Diluted: 0.86 1.16 2.56 5.21 0.86 1.16 2.56 4.11

11 Earning Per Share (of ` 1/- each)
(for discontinued operations)
Basic: - - - - (0.00) (0.04) (0.01) (0.00)
Diluted: - - - - (0.00) (0.04) (0.01) (0.00)

EXTRACT OF STANDALONE AND CONSOLIDATED UNAUDITED FINANCIAL RESULTS FOR THE QUARTER AND NINE MONTH ENDED 31ST DECEMBER 2025

BLACK ROSE INDUSTRIES LIMITED

Regd. Off.: 145/A, Mittal Tower, Nariman Point, Mumbai - 400 021 • Tel.: +91 22 4333 7200 • Fax: +91 22 2287 3022
E-mail: investor@blackrosechemicals.com • Website: www.blackrosechemicals.com • CIN: L17120MH1990PLC054828

Figures ` in Lakhs except EPS

Particulars
Sl.
No.

QuarterEnded
31-12-2024

(UNAUDITED)

NineMonthsEnded

31-12-2025
(UNAUDITED)

Year Ended
31-03-2025
(AUDITED)

QuarterEnded
31-12-2025

(UNAUDITED)

Standalone Consolidated
QuarterEnded

31-12-2025
(UNAUDITED)

QuarterEnded
31-12-2024

(UNAUDITED)

NineMonthsEnded

31-12-2025
(UNAUDITED)

Year Ended
31-03-2025
(AUDITED)
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