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Zydus Wellness consolidated net sales up by 74.6% in Q2 FY 27  
 

 
Ahmedabad, 03 November 2026 
 
 
Reporting its second quarter results for FY 27, Zydus Wellness Limited, recorded a consolidated growth of 
74.6% in Net Sales which stood at ₹11,227 million as compared to ₹ 6,429 million in the corresponding period 
of the previous year. EBITDA for the period stood at ₹ 855 million with a growth of 271.7%. On a half year 
basis, the Company reported Sales of ₹25,526 million and a growth of 70.1% % over the corresponding period 
of the previous year. The Company also registered an EBITDA growth of 83.2% posting ₹3,272 million.  

Skin & Hair Care brands continued their growth momentum with 37.5% growth. Everyuth continued to deliver 
double-digit growth. The brand continued to strengthen its position in Facial Cleansing, with significant market 
share improvement. Everyuth led the scrubs and peel-off categories with market share of 50.2%* and 75.6%* 
respectively. Everyuth also improved its market share in the facial cleansing to 8.4%*. Cuticolor expanded its 
portfolio in the safer hair-colour segment. Its performance was driven by strong offtake across organised 
channels. 

Sugar Free brand continued its double-digit growth performance. Sugar Free entered the Monk Fruit Sweetener 
category with a no-erythritol formulation. It strengthened its leadership in the sugar substitute category with a 
market share of 96%*. 

Nutralite delivered strong double-digit growth across the portfolio despite commodity headwinds.  

RiteBite Max Protein sustained its strong growth trajectory, reinforcing its leadership in protein snacking 
through innovation-led category expansion and strong value and volume growth. RiteBite Max Protein has 
launched Crunchy Cookies, offering 10g of protein without added sugar, palm oil or maida. It continued to lead 
the nutrition protein bars, cookies and chips category. 

Complan registered double-digit growth, outperforming the category trend. Complan NutriGro Kids maintained 
strong growth momentum, supported by direct supply through the newly set-up owned medical marketing team. 

In the Comfort Click portfolio, WeightWorld expanded its range with the launch of Vitamin B Complex, Omega-
3 Triglyceride and Vitamin D3+K2.  

 

Sources: *MAT September 2026 reports of Nielsen & IQVIA. 
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