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Safe Harbour Statement 2yd®

This presentation contains certain forward-looking statements including those describing Zydus Wellness’s strategies,
strategic direction, objectives, future prospects, estimates etc. Investors are cautioned that “forward looking
statements” are based on certain expectations, assumptions, anticipated developments and other factors over which
Zydus Wellness exercises no control. Hence, there is no representation, guarantee or warranty as to their accuracy,
fairness or completeness of any information or opinion contained therein. Zydus Wellness undertakes no obligation to
publicly update or revise any forward-looking statement. These statements involve a number of risks, uncertainties
and other factors that could cause actual results or positions to differ materially from those that may be projected or
implied by these forward-looking statements. Such risks and uncertainties include, but are not limited to: growth,
competition, domestic and international economic conditions affecting demand, supply and price conditions in the
various businesses in Zydus Wellness’s portfolio, changes in Government regulations, tax regimes and other statutes.

This document is a presentation and is not intended to be a prospectus or offer for sale of securities.



zyd@®

wellness

nourish «nurture -energize

A Leading Consumer Wellness Company with

significant Global footprint
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Company Overview &
Consumption Trend



®
1988

Launched
Sugar Free!

¥
Syt
ol

hX)

1991
L

'

everyuth

naturals

Launched
Everyuth
Skincare
Range?!

®
2005

Launched
Sugar Free
Natura with
Sucralose!

——

Nutralite

Acquisition of
Carnation
Nutra
(“CNAFL”) @

2006

Key Milestones

New

production

facility in

Sikkim — Unit-I
2009 2017

L2011
ZWL listed on Launched
NSE. Brands Sugar Free
Sugar Free Green with
and Everyuth Stevia and
transited from set-up new
Zydus production
Lifesciences to facility in
ZWL Sikkim —
Unit-II

Launched
Everyuth Tan
Removal

Range,

Nutralite

Mayonnaise
®

2018

Capital restructure
(QlIP and Preferential
issue of Rs. 10,000
million) and

repurchased NCDs Launched
of Rs. 15,000 million new variant
‘Mango blast’
2019 ® 2021 in Glucon-D
| 2020 12022
Acquisition Relaunched
of Heinz Complan with
India enhanced proposition
Private and improved taste
Limited
(“Heinz”) Launched
Nutralite
JE— DoodhShakti
‘Glucon:D’ Professional range,

A4

Butter and Ghee
and Everyuth
Body Lotion

S Nutralite
% spoodhShaky;
PURE GHEE

e

2

o %
p Nutralite 7} =
D00kt | ey

NTENERGY BUNE

4 INSTA,

MaX
PROTEIN

Acquisition of
Naturell (India)
Private Limited

2024

Launched
ready-to-drink
product,
Glucon-D
Activors, now
Activon

‘E/ﬁcon-ﬂ’
N/

ACTIVON

2025
o

Reimagining
Wellness: Our New
Identity

®
2026

Acquisition
of Comfort
Click
Limited, UK
and its 3
subsidiaries

WeightWorld
Animigo A&

maxmedix @
zyd@

Note-1: Milestones that happened before Sugar Free and Everyuth hived off grom Zydus Lifesciences to Zydus Wellness Wel |neSS
Above year represents Financial year : 15t April to 315t March

nourish-nurture-energize




A Future-Ready Company Aligned with Global Health & Wellness Treng
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GLOBAL TRENDS wellness PROPOSITIONS
—— Sug. a’; Ism-! 7 Sﬁe2¥ ) —L—e;;lér_ i;1 —s;éz; r_s—u_b;t_it_u;e_s: ;;p;a_n::li—n_g_i;t_o_ |
Low Sugar/No Sugar Free healthier cookies and chocolates
e i R’tﬁﬁﬂe tomP’a" Full-spectrum protein portfolio covering
'gh Frotein MA)( bars, snacks & cookies for every occasion
PROTEIN.
\G/UGOII' f Scaling RTD expansion across energy &

On the go Hydration/Energy

Functional Skin and Hair Care

naturals

P
&teBlte

Active Lifestyle y ﬁ%ﬁ-E,N Nutralite ! for il
WeightWorld @ Rising consumer demand for

New Age Vitamins, Minerals a
Supplements

X7’ ORS ACTIVON

everyuth Cuticolor ‘w/

.. maxmedix @
Animidgo

hydration categories

Natural ingredients led skin and hair care with
functional benefits across multiple applications

—

Portfolio designed for today’s active lifes

based, and specialty nutritio
across human and pet h



Consumption Trend Overview

DEMAND
Resilient Demand

Demand trends indicate
sustained positive
momentum across
categories, driven by a steady
urban recovery and

improving rural offtake.

CHANNELS
Q-comm & e-comm lead

Quick-commerce and e-
commerce continues the
momentum by steadily

increasing its share.

COSTS

Managed input trends

Cost pressures have
intensified amid rising prices
of crude oil derivatives,
edible oils, packaging

materials, and milk.

2yd@)
wellness
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Business Highlights
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Most Brands Outperform Category Growth

wellness
Gueonp  (omplan  Sugr  ©EF everyUth
N4 ompan Frge"‘ y‘a‘”’a's
D R GtOE O EE e >
Glucose Nutrition Sugar Prickly heat *Facial
Category [ Powder ] [ Drink ] [ substitute # ] [ powder ] [ cleansing ] [ serub ] [ Peel-off ]

Category Size
(in cr.)

~ 6,160 ~ 840 ~ 4,800 ~ 415

i
:
i

Category
0
Growth (y-o-y) -8.0%

EEN &

-9.8% -9.3% 0.8%

—

6.3%

) S—
——

8.9% ] 8.0%

Bl- 8l
Bl- G
G-
Bl

Mkt. Share % 3.9 96.0 [ 8.4 ] [ 50.2 ] 75.6
High saliency and exceptional growth of online platforms is not reflected in market share, which pertains to the domestic business.

Category Size and Market share source: MAT Sep 2026 report as per Nielsen and IQVIA
#Excludes D’lite range
* Everyuth market rank 4 is at Total Facial cleansing segment which includes Face wash, Scrub, Peel-off, face masks

0 RitéBite
- Nutralite itaBite MAX '
D ECEEEEE e »> D OECEEEEEEEEEES »

Category Blended Fat Dairy Nutrition & Protein Cookies Other Nutrition Hair
Sugar spread Protein Bar & Chips Products Care
Mkt. Rank as
Estimates
 —
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RiteBite
-

L2
RiteBite Mm.aX
e DREOTEIN.

V). 4
PROTEIN

CHOCO ALMOND BAR

MAX - =
PROTEIN < g'a MaAX PROTEIN
3 PROTEIN A

MAX
PROTEIN. ~™» | . ¥ . > S : j ; P
CHOCO CREAMY y o .t 3 > [ o i i < &Ieﬂlle

ey _ K- - X HO(
PEANUT e 2§ : : j DEL7TE"
BUTTER = . &) ; : 4 ]

M.AX
PROTEIN
MILLET WAFER

.Q

NEW PROTEIN WAFER BAR

2yd@®

wellness
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Paving the Way for Future Business with Rite Bite Max Protie

/\I

A RitéBite New launch
RIIEBII(:' MAX
NUTRITION BAR PROTEIN e
e Significantly strengthened market leadership, reflecting rising consumer demand in healthy i'l;)(
snacking. PROTEIN. R A,
. . . . . . CRUNCHY COOKIES “ 4 " % v S PROTEIN
e Continuously outperforming internal projections, driven by robust value and volume growth P S s
7 R no palm oil
through innovation-led category expansion. S o added sugr
* Recent launches including Korean flavored chips and protein shakes registering high double- = d
digit growth. e

MAX
PROTEIN.

CRUNCHY COOKIES

* Delivered EBITDA expansion, reflecting disciplined profitable growth.

* Accelerated quick-commerce growth through an expanded distribution footprint. CHOCO CHIPS BLISS

Key Digital Initiatives

* Introduced an all-new category, Max
Max Protein Crunchy Cookies, packed with
10g protein and made without palm
oil, maida or any added sugar.

RiteBite e
MAaX Féen
PROTEIN.

PROTEIN
SNACKIN

MATLAB

N cummﬂ |

ON AND OFF THE COUIIT P
% i

ULTIMATE
TABLE TENNIS

SEASON 7

* Launched in two delicious flavours:
“‘Mﬂﬁ«},’&* S

',‘0

e Berry Bliss
e Choco Chip Bliss.

MAX PROT!
SUSTAIN KAR

OFFICIAL PROTEIN PARTNER
PROTEIN SNACKING marias NO CHEATING




Sug ar I'mi

Free

Sugg{/&

able-Top Sweetener

Monk Fruit

Zyd@ Janhvi Kapoor is the brand ambassador of Sugar Free Green
wellness
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Sug a)rr % Brand replicated its double-digit growth performance from the previous

Free quarter in the current quarter.

+» Sugar Free Green continuing its momentum, by further strengthening its brand
visibility and consumer engagement through a high-impact association with
Bigg Boss Bangla.

s I'm Lite strengthened its healthy-living positioning, registering a high single-digit
growth in YTD’27 through impactful campaigns, leveraging Rath Yatra with integrated
digital outreach, regional creator engagement and high-impact on-ground visibility.

Key Initiatives

2 s#ga‘? YOUR SWEET CRAVING
ee Dl u“ 7
Green < SOME CRAVINGS DESERVE DESERVES THIS DUO v

A LITTLE D’LITE
—— World Chocolate Day ——

Sugarfree Green And Big
Boss Bangla Presents

PUJO MISHTI

You vole the misty which

2yd@®

wellness

New launch
Monk fruit Sweetener

; \\ INDIA'S NO.1 SWEETENER' ’/\"
= W
Sugar
Free

— NOW BRINGS —

Table Top Sweetener with

*“Monk Fruit

rNOE hrlto

Table-Top Sweetener

Monk Fruit

N@ Erythritol




everyUth

naturals

naturals

" S syt ny!,n Lrydih
P everyu everyL : = 5
£ s [ otk oy ) G [Moisturizing § 0
‘ .

everyh‘ everyuth” >r

every(th

3
GOLDEN GLOW

EASY FIT SHEET MASK
e

\a/ "'c%\‘ ‘@

24 everyutr everyy gthe ‘very

1 g naturals Very!ﬂlula]s
. . , uaTnG " iy W\ ek e Gody (o0 Gody letions | Gy laion, Gy e
everyUjitf =g &

¥ ; E SUNC SOOTHING NOURISHING RE]UVEN;‘LTCIJI}\{GA
11 : F Y. L0 2 - : BER o, CITRUSALOE COA

TAN REMOVAL 1 3

NIGHT CRI ~

(o]
L,, E
Anti Bacterial IR
g 24n F\g‘? | §
. ik

wiith Almond Milk

o [ S0
mi e so 200mi (Whupacidl MO STICKY o) NONSTOKY
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Driving Category Growth by Adding New Consumers

i , e . ,
ever yUth® Strengthening Position in Targeted Categories
naturals
¢ Delivered high double-digit growth, outpacing
category growth through innovation, wider
distribution, and an enhanced consumer

experience.

% Maintained its 4" rank in the facial cleansing
category with an 8.4%* market share, up 53*
bps year-on-year.

everyuth

naturals
TAN REMOVAL
Chocolate & Cherry
FACE WASH

% Continued to lead in niche sub-segments—
achieving a 50.2%* market share in scrubs with
a 172* bps YoY increase, and 75.6%* share in everyn

peel-off masks, with a decline of 89* bps. Ax

>

% Strengthened youth engagement through
innovative digital campaigns, immersive video
ads and in-serial integrations with popular
shows such as Campus Beats and Playgrounds.

~everyulh ‘\‘

>

»
‘I Q" )
'V',T_
S f_
— !, ol
A

-~

A
A

+%* Driving brand impact and strengthening regional
connect in West Bengal through an integration
with Bigg Boss Bangla.

WITH

DADA
HOSTING
THE SHOW.

— 2 A
O ¢ \e\ -

Let the maskdo | REVEAL YOUR
the heavy lifting. 2uUK GLOW.

*As per MAT Sep 2026 Nielsen report



‘Glucon-D'
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Strategic Levers Intact to Drive Category and Consumer Growt "

‘Glucon-D’
A/
Performance — Q2 FY27
Delivered strong growth,
aided on a low base.

Glucon-D ORS
Receiving a positive initial
market feedback.

»r

GGMPLE i»iHYDRATI(lN P

QuICK =
REHYDRATION ‘Glucon D’ RES

ORS

WA, Almmm

@ e
.hw

@t

RESTORES
BODY FLUIDS

»
. ’ 4
- AL
AL LN X
- P .
&~

2yd@)
wellness

Enhanced awareness of Glucon-D
Recharge through aathlete and celebrity
across social media platforms, delivering a
positive initial market response.

MOVE.

REGHARGE.

REPEAT.
Energy +
Hydration
Formula
Hydration
Formula

Glucose + Electrolytes
Vitamins, Minerals
Endurance Performance
Supports Immunity
Energy Release

Electrolytes

Vitamins, Minerals
Energy Release
Supperts Immunity,
NO ADDED SUGAR

Zero Caffeine Formulations




The summer revival in the latter half of the quarter, coupled
with delayed monsoons, drove significant household growth

for Nycil, resulting in increased penetration across key
geographies.

Brand continues to maintain its leadership position and
remains focused on consistent execution to support long-
term category growth.

But you can turn off skin problems with Nycil,
backed by the goodness of anti-bacterial neem oil.

2yd@®

wellness

nourish-nurture-energize
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Nutralite

Honithiek & Duligiout

Nutralite
poodhShaky;

frofessional Y essiona

MAYONNAISE

PURE GHEE

Nutralite / Nutralite
fraf&ﬁ‘jﬂ“f Frofessionat

:

Nutralite:
Frofessionat

MAYONNAISE
THOUSANG ISLAND.

Nutralite utralité“
gNutralite‘ P Nutralite | Professiondll f]\rlo/a&&bﬂ“f

poodhShaky; poodhShaky; s )
PURE GHEE ! coquEEkn [

.\
g =t

> Nutralite

S

= Lras il | o

1 ¥ CRUNCHY: E eamy
CHOCOLAT E 4 :
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Nutralite

>

.0

L)

Building Lifelong Consumer Relationships

Brand delivered strong double-digit growth
across the portfolio, achieving a high double-

digit 6-year CAGR, despite the commodity
headwinds.

Strengthened brand proposition through the “Sab Ke Liye

Right” campaign and Festive Delight Series with Sanjeev
Kapoor, reinforcing healthier, delicious choices for every
family, during this festive season.

@ 7 fﬁ@ Richin
Free Omega 3*

deserves chocolatey goodness.

Nutralite

. activ

2 : . e POWER YOUR '

PR DAY WITH SOME €3
CRUNCHY FUEL

Nutralite Activ
Plant Based Buttery Spread

i
PROTEIN PROTEIN
PER 100g PER 1008

f

b 3 ,
Because every layer ' i Recipes passed!downjwithilove

are the ones that alwaysifeell

[NutralitelChocolSpread!

\ Protein from superfood

Nutralite

) activ’

2yd@®

wellness
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Complan

ADVANCED NUTRITION

¢ Complan

L y with power of 100% 4. 0
- inlk protein’

fomplan ¢

r JEL ‘(;VOLIF CHOCOLATE
power of 100% OLHP a 7 g Al . p €C

(nilk protein’ r m\m i p

clinically proven

‘ h AV 2X faster growth

xx @ sueports concentration
and memory”

y 3 L
GUTWELLNESS' y 4 Corypfan - ¢

/i 5 -
5 y . o - 3 A 4 AN T . £
/ l / f G W - z 34vital nutrients = o
STRENGTH - ; &5 5/ e \ : ‘:0. E QY oo oo immunity: @ ;
i ‘ A (e 7% Vi N e N
IMMUNITY i A .Y / \ : - @ — r,’ I

v =

QR " IND GROWTH! i

nourish-nurture-energize



Reinforcing Brand Strength in a Tough Market 2yd®

4% \(
HAR \\

PASSION "\ I
KO DO, %
POSI-IAN

50%%5% -
SUGAR| &

% Brand outperformed the category trend, registering double-digit growth. ‘ NEWROYALE FREE

CHOCOLATE +:

% Complan NutriGro Kids maintained robust growth momentum, supported by direct supply
through the newly set-up owned medical marketing team.

% Leveraged regional influencers to amplify Back-to-School engagement and strengthening

220 CLIVICAL

relevance among young consumers and parents with “Har Passion ko Do Poshan” campaign. 2){;,‘;?,’.,5’,’,,

CONCENTRATION
& MEMORY"

% Enhanced connect with younger audiences through a strategic partnership with Vaibhav — wwe.s

NUTRIENTS

Suryavanshi and the launch of the "India Ka Complan Boy" campaign.
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ing Cream

No PPD

No Ammanit

Pt No PPD
w— Ammonia
Scalp Damev —_—

i A

Scalp D

i

No PPD
No Ammonia

Minimum
Scalp Damag

Cuticolor




Marketing and Distribution Initiated in Organised Channe

Cuticolor

Strengthened
premium brand
visibility through
features across
leading beauty and
fashion
publications,
including Vogue,
Femina and
Harper’s Bazaar.

= BAZYAR Q

INDIA

The skinification of hair
just found its final frontier:
The colour aisle

Scalp serums and derm-approved
shampoos already got their skincare
moment. Here's why permanent hair
colour, and brands like Cuticolor Hair
Colouring Cream, are rethinking the
formula behind grey coverage.

O Aug 31, 2026 | by Sponsored

I

-

= VOGLE
INDIA

The rise of scalp-conscious

beauty

Beyond medicated dandruff shampoos or
itchy-scalp serums, there is a surge in
dermatologist-tested, scalp-friendly hair
care in the market, including exfoliating
scrubs, moisturising oils, and gentler

colour ranges.

A

Delivered stronger offtake, achieving positive consumer feedback
across organised channels.

Reinforced differentiated positioning at the intersection of hair

colouring and scalp care, with

formulation.

its ammonia-

and PPD-free

Shade Portfolio

Expansion
Launched  Bright  Brown,
expanding Cuticolor’s shade
portfolio and offering
consumers seeking safer hair-
colouring options greater
choice to suit their
preferences.

Hair Coloning Cream

No PPD
No Ammonia

—==

Minimum

Scalp Damag

'

1T

2yd@®
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SAFE FOR
SENSITIVE
SCALPS

 ® rroFree

I No Ammonia
l No Alcohol

. Zero Fragrance

COLOUR INFUSED WITH

BOTANICAL CARE
@}‘ = \
W/ /
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WeightWorld maxmedix @ Animigo
WeightWorld

WeightWorld

CERTIFIED (BIO) ORGANIC

: WeightWorld
WeightWorld

y CERTIFIED (BIO) ORGANIC
WeightWorld * E PR N e Sy Weightworld

CERTIFIED ORGANIC D

MATCHA |= ~ =}
TEAL‘ =) E ReightWorl

= - 100% OMEGA-3 $ S T
3 By aaancric CREATINE I < MULTIVITAMIN
i . a KRILL OIL MONOHYDR Etgﬁ xé“\;"lNE FISH OIL 14 GUMMIES

100% PURE

COLLAGEN.

maxmedix -

: -
Omega 3-6-9 2‘”0.,'“.‘;,'“5["6'!’3 * Tron & Vitamin

Suriges for Gumaies s Gummies for Kit!

ARY AID *

RY & D-MANNOSE

S R )

2yd@®
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Enhancing Global Market Access Through Acquired Brands

m Weight World
= Animigo
= maxmedix

Latest
Additions
to Our

Portfolio ¢

O

Vitamin B Complex
90 Gummies

WeightWorld

VITAMIN B

COMPLEX
GUMMIES

m Market Place
mD2C
m Wholesale

Omega-3 Triglyceride
180 Softgels

?%eight\)\/or(d @

OMEGA-3 FISHOIL

2yd@®
wellness

Channel wise Sales Overview Amazon Ratings in Top Markets

UK :

Germany WeightWorld
France

Spain v >47150
Italy

Vitamin D3+K2
90 Gummies




Building a Stronger International Portfolio [/ TS,

wellness
IIIII|IIII|IIII| II| IHH )m
‘ - W
I

s Despite ongoing geopolitical disruptions, international

business continued to deliver.

Xt s Sugar Free, Complan, RiteBite - Max Protein and Nycil
.v°"_°f‘ff‘\“‘-°-"-°’~‘ R Y e & X)) ) | contributes a significant portion of the overall business.

Market Geography for H1 FY27

AAAAA
nnnnnnnnnnnnnn

= Gulf Region

»»»»»»»

HEALTH 4
' FOOD DRINK

= African Countries

HEALTHY ), wtraiie 8 N 27070
COOKING = &

= Indian Subcontinent

\ = Others *
* Mainly includes New Zealand,
Australia etc.

(Excluding Comfort Click Business)
P

FACIAL
CLEANSING

GERM EXPERT



Global Footprint Established Across Key Markets zyd @)

wellness
: T €= ===
——

India Bahrain Bangladesh Bhutan  Hong Kong

Kuwait  Lebanon Maldives Malaysia Thailand

I pablim W I

United Arab Emirates Myanmar Nepal Oman Qatar Saudi Arabia Sri Lanka Taiwan Singapore
IlEET V== =1
] ” | A—

Nigeria Kenya  Mauritius Ethiopia South Africa Tanzania Uganda  Zimbabwe Morocco

s L=

*

I « *

; 3 *
New Zealand Australia

2 IS HEE B - I

United Kingdom Germany Spaln Italy

France Netherlands Sweden Denmark Belgium Ireland  Poland

Finland Portugal United States of America
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Awards and Recognitions ;g?gs

% | PRMETIME

AWARDS 2025

* Everyuth won Silver for “From Swipe
to Selfie” (Best Mobile Multi Channel)
and #JustHerThings — Women’s Day
(Best Use of Topical Posts).

Sugar Free has won Bronze in ET shark awards * I’m Lite won Bronze for Seeding a
in the category ‘FMCG-Food’ for the campaign Revolution in Health with YouTube
“Sugar Free Green Breaking the Category Creators (Best Benchmark/Branded
Code” Content) at the e4m IDMA Awards.




Awards and Recognitions s

Everyuth has won 2 GOLD at
the Adgully DataMatrix
Awards
1. Best Native Digital
Advertising
2. Innovation in Creative
Content Generation

Everyuth has won DG+ Award for
Excellence in Mobile Technology
(Everyuth AR Glow Up Lens)

a

Excellence in Mobile Technology

Everyuth - AR Glow-Up Lens

Zydus Weliness & Wavemaker India

Nycil has won ET

Everyuth has won ET Martech Awards for
Complan has DG+ Awards for Martech Awards Use of ‘Temperature &
‘Excellence in Integrated Digital Martech for immersive Humidity Triggered
Marketing’ (ThodaPlan Thoda technology- Snapchat Campaign x DeltaX’
Complan) campaign




RiteBite Max Protein won the
Silver in the Best Social Media
Brand — FMCG category at the
SAMMIE Awards by Social
Samosa

Awards and Recognitions 2yd®

Won the award for Legal &
Compliance Team of the year

UBS F®RUMS

Recognized for its Zero Trust
Transformation, strengthening
cybersecurity, access governance, and
secure hybrid work while building a
scalable foundation for digital
transformation.



Awards and Recognitions

Aligarh Manufacturing
facility honored with a
Gold Award at the National
Award for Manufacturing
Competitiveness (NAMC)

Aligarh

2026, and Diamond trophy National Awards For
L Manufacturing Competitiveness
e —— for retaining Gold Award et e
FOR MANUFACTURING . 1D
COMPETITIVENESS for three consecutive years ZYDUS WELLNFSS PRODUCTS LIVITED

DIAMOND

This meritorious recagnition i given by |
TROPHY [ s

The Shternational Research Shstitude for

| haad on the acsment of the recipient s
manictunng facilty
July 2026 Mumbai, India
Date L

Sustaining Market
Leadership through
Manufacturing

Competitiveness

Exceptional Employee AATMANIRBHAR

Experience in ; =14 FACTORY RECOGNITION
Onboarding by HR | PROGRAM
World EX Awards (i Prod'fﬁzal,ﬁm“ed AatmaNirbhar Factory Award

Presented to

Zydus Wellness Products Limited, Aligarh

Presented on

2026

zyd@

wellness
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2 123.5%'

Seasonal Glucon-D' w FYer
Brands Y &=

Revenue Performance Snapshot

Domestic Domestic

Q2 0
FY27 29.2%

-

< I
N =
N

s
N
X

H1 .
e 133% W |
th 5 37 5%'
International * Skin and everylyutrm FY27
Hair Care .
Cuticolor "1 3589 I
Q2 44y FY27
FY27 N
Complan @ .. I
Food and o Sugar N FY27
H1 18.6% - Riélite Free’ Y
FY27 o Nutrition MA4X Nutralite »
PROTEIN. &te‘Blfe o7 20.7%
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Revenue Performance Snapshot

Geographic Mix for H1 FY27 Domestic Market — Organised Channel Saliency
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Domestic International Industry leading organized channel saliency stood at 38% in H1 FY27,

comprising Modern Trade at 15% and E-commerce at 23%.
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Gross Margin Performance Snapshot

Gross margin expansion continued in the core business and was further accelerated by the
higher margin of the Comfort Click business.

Gross Margin % to Net Sales
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Key input rate trends towards recovery of Marginst s

Milk

15.3% vs Q2 FY25
9.6% vs Q2 FY26
3.8% vs Q1 FY27

Q2 FY25 Q2 FY26 Q1 FY27 Q2 FY27 Q2 FY25

Sucralose

1.0% vs Q2 FY25
-16.4% vs Q2 FY26
-1.6% vs Q1 FY27

Q2 FY25 Q2 FY26 Q1 FY27 Q2 FY27

Edible oils

37.4% vs Q2 FY25
17.8% vs Q2 FY26
4.5% vs Q1 FY27

Dextrose Monohydrate

1.5% vs Q2 FY25
-8.3% vs Q2 FY26
0.3% vs Q1 FY27

Q2 FY27 Q2 FY25 Q2 FY26 Q1 FY27 Q2 FY27

Stevia
-17.7% vs Q2 FY25

-13.8% vs Q2 FY26
-3.3% vs Q1 FY27

Q2 FY25 Q2 FY26 Q1 FY27 Q2 FY27



Financial Highlights for Q2 and H1 FY27

- Y-o-Y H1 Y-o-Y
LS, UG Growth % FY27 Growth %
Net Sales 11,227 6,429 74.6% 25,526 15,006 70.1%
Revenue from operation 11,266 6,505 73.2% 25,636 15,114 69.6%
Gross Contribution 6,894 3,442 100.3% 16,330 8,173 99.8%
(% of net sales) 61.1% 52.4% +870 bps 63.5% 53.7% +980 bps
EBITDA 855 230 271.7% 3,272 1,786 83.2%
EBITDA Margin 7.6% 3.5% 12.8% 11.8%
PBT 76 (506) 115.0% 1,697 947 79.2%
PAT 51 (528) 109.7% 1,240 751 65.1%
PAT Margin 0.5% -8.1% 4.8% 5.0%
Amortization of acquired brands 494 187 984 235
Exceptional Items - 342 - 342
Adjusted Net Profit * 545 1 >100% 2,224 1,328 67.5%
Number of Shares 31,81,60,720 | 31,81,60,720 31,81,60,720 | 31,81,60,720
Adjusted EPS 1.71 0 6.99 4.17

+*¢* Robust improvement in EBITDA % of across businesses on a like-to-like basis.

+*» Major impacts excluding exceptional items between EBITDA and PBT:

* Interest expenses on Euro denominated loan to fund the Comfort Click acquisition is included in finance costs

* Amortization of acquired brands led to higher depreciation and amortization expenses

* Adjusted Net Profit = PAT before exceptional items and amortization of acquired brands

zyd@

wellness



zyd@

wellnes

nouris h-nurture-energize

Board Of Directors



Board of Directors 2yd@®

Dr. Sharvil P. Patel

Non - Executive Chairman

Dr. Sharvil Patel, Chairman and Non-Executive Director of our
Company since April 2009, holds a bachelor's and doctorate in
I pharmaceutical science from the University of Sunderland, UK. With
| over two decades of experience in the pharmaceuticals industry, he
' serves as Managing Director of Zydus Lifesciences Limited. He has
been conferred with the Businessperson of Year 2025 by
BioSpectrum Excellence Awards for standout contributions to the
lifesciences sector and has been recognised as the Best CEO in the
Lifesciences sector by Fortune India magazine.

Tarun Arora

CEO & Whole Time Director

Mr. Tarun Arora, CEO and Whole Time Director since May 2015, is a
Harvard (AMP) and IMT Ghaziabad (PGDBM) alumnus. With 30 years
of experience in strategy, innovation, and brand building, he has led
Danone Waters India and held key roles at Godrej, Sara Lee, Bharti
Walmart, and Wipro.

Mr. Ganesh Nayak

Non — Executive Director

Mr. Ganesh Nayak, Non—Executive Director since July 2006, is a
Harvard General Manager Program graduate with over four decades
of experience in the pharmaceuticals industry. He is the Director of

Zydus Lifesciences Limited and working with Zydus Group since 1977.

Mr. Apurva S. Diwanji

Independent Director

Mr. Apurva S. Diwaniji, Independent Director since May, 2026, holds
a Masters in Law from Cambridge University, UK and Bachelor of
Arts. He has been with Desai & Diwaniji for more than 32 years and
currently Independent Director of Torrent Power Ltd., Bajaj Life
Insurance Ltd., Bajaj General Insurance Ltd. and TUV India Pvt. Ltd.

wellness

Mr. Akhil Monappa

Independent Director

Mr. Akhil Monappa, Independent Director since May 2023, holds degrees from
Harvard and Georgia Tech. Currently a Director at YAZZ Limited, Zydus
Lifesciences Limited, Alidac UK Limited and Comfort Click Limited, he has a
background in tech investments and governance, previously working with
Generation Investment Management, Atlas Venture, and C-Bridge Internet
Solutions.

Mr. Srivishnu Raju Nandyala

Independent Director

Mr. Srivishnu Raju, Independent Director since March 2019, holds degree in
engineering and is a Harvard alumnus and a passionate cyclist. He is a Chairman
and CEO of Exciga Group, which oversees investment companies investing in
financial markets and real estate companies. He was also a promoter of Raasi
Cements and Ceramics.

Ms. Dharmishtaben N. Raval

Independent Director

Ms. Dharmishtaben N. Raval, Independent Director since March 2019, is a
distinguished lawyer with a master's in Commercial Laws. Practicing since 1980,
she has served as SEBI's Executive Director - Legal and now practices at the
Gujarat High Court and NCLT, Ahmedabad. She is empanelled as Panel Advocate
with organizations like UTI, SBI, SEBI, GPCB, and IRDA.

Mr. Kulin S. Lalbhai

Independent Director

Mr. Kulin Lalbhai, Independent Director since November 2016, holds a
bachelor’s in Electrical Engineering from Stanford University and an MBA from
Harvard Business School. He is the Executive Director of Arvind Limited,
Chairman of Arvind SmartSpaces Limited, Non-Executive Director of The Anup
Engineering Limited, Independent Director of Zydus Lifesciences Limited and
has previously worked with McKinsey & Co. in Mumbai. He holds a leadership

position in several industry bodies.
I
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Zydus Wellness Limited

Regd. Office: Zydus Corporate Park, Scheme No. 63,
Survey No. 536, Khoraj (Gandhinagar), Nr. Vaishnodevi
Circle, S. G. Highway, Ahmedabad — 382481, India.

CIN: L15201GJ1994PLC023490
/& +91-79-71800000

(@ www.zyduswellness.com
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