ﬂ’“ﬁ%@;}“”y%’;ﬁ/r
WELSPUN
Global Brands Ltd. /
‘\\_,-

WGBL/SEC/ 2012

August 8, 2012

Bombay Stock Exchange Limited,
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(Scrip Code-533495)
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Exchange Plaza, Bandra-Kurla Complex,
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Dear Sir/ Madam,

Subject: Press Release

Please find enclosed herewith the text of the press communication, which is
being released simultaneously to the media.

Thanking you,

For Welspun Global Brands Limited

s

Devendra Patil
Company Secretary

Encl: as above
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Mumbai, August 8, 2012: Welspun Global Brands Ltd., (WGBL) a part of the $3.5 billion Welspun Group

conglomerate today announced its results for Q1 FY13.

ales 9,100 6,259 2,840 45% 8,266 833 10%
Reported EBITDA 411 186 224 120% (834) 1,245 149%
Interest 161 109 52 47% 151 10 7%
Depreciation 29 43 (13) -31% 35 (6) -17%
PAT 105 7 99 1518% (969) 1,075 111%
Cash PAT 135 49 86 174% (934) 1,069 114%
EPS (Rs./Share - Basic) 10.06* 0.62* (92.53)*

Reported EBITDA Margin (%) 5% 3% -10%
PAT Margin (%) 1% 0.10% -12%

* Not Annualized

> Revenue has grown by 45% Y-o0-Y and by 10% Q-0-Q in Q1 FY13 mainly due to higher volumes

and better realization.

> Reported EBITDA for Q1 FY13 increased in absolute value due to increase in Operational

Income.

v

Finance cost has increased marginally due to higher borrowing to cater to higher Sales.

> Depreciation is lower due to decrease in gross block after scale down of overseas operations

in the previous year.

» Profit after Tax has increased to Rs. 105 million and Cash PAT has increased to Rs. 135 million.

»

~ Basic EPS for this quarter at Rs. 10.06 is considerably higher due to higher profit after tax.




Speaking on the occasion, Mrs. Dipali Goenka, Managing Director, Welspun Global Brands Ltd.,
said, “Keeping in line with the industry sentiments, the first quarter performance of FY13 is
showing an upward trend. We are hopeful that the global economic uncertainties and the

domestic scenario will improve going forward.”

About Welspun Global Brands Ltd (www.welspunglobalbrands.com)

Formed after de-merge of Welspun India Ltd. into two separate companies. Welspun Global Brands, one
of the largest marketers of Home Textile products internationally enjoys excellent relationship with 14 out
of 20 top retailers in the World. It has some of the most prestigious brands under its banner and is second
to none in product innovation and design.

DISCLAIMER:

The information in this release has been included in good faith and is for general purposes only. It should not be relied upon for any
specific purpose and no representation or warranty is given as regards fo its accuracy or completeness. No information in this press
release shall constitute an invitation fo invest in Welspun Global Brands Ltd. or any of its affiliates. Neither Welspun Global Brands
Ltd., nor their or their affiliates’ officers, employees or agents shall be liable for any loss, damage or expense arising out of any
action taken on the basis of this release, including, without limitation, any loss of profit, indirect, incidental or consequential loss.




