
 

 

 

 

 

WOL/NSE/2025/96                                                 Date: May 8, 2026 

 

To, 
Listing Compliance Department 
National Stock Exchange of India Limited 
Exchange Plaza, 05th Floor, 
Plot No. C-1, Block G, 
Bandra Kurla complex, Bandra (E) Mumbai – 400051 
 

Company Symbol: WOL3D 

Company ISIN: INE0OO201011 

 

 
Sub.: Strategic Expansion of Vinglits into India’s Consumer Retail Market with Firstcry. 
 
Dear Sir/Madam, 
 
Pursuant to Regulation 30 of the SEBI (Listing Obligations and Disclosure Requirements) Regulations, 2015, please find 
enclosed the Press Release titled “WOL3D India Limited for Strategic Expansion of Vinglits into India’s Consumer Retail 
Market.” 

We request you to kindly take the same on record and disseminate the information to the members of the Exchange. 

The information is also made available on the Company's website, i.e., 

https://www.wol3d.com  

This is for your information and records. 

Thanking you,  

Yours sincerely,m 

For WOL3D India Limited 

(Formerly Known as WOL3D India Private Limited) 

 

 

Rahul Chandalia  
Managing Director 
DIN: 08384580 
 

 

 

 



 

 

 

 

 

 

 

We are pleased to share an important milestone in the growth journey of WOL3D India Limited. 

 

Our sub-brand Vinglits, India’s pioneering 3D-printed collectible brand, is now officially live across leading online 
marketplaces, beginning with a strategic launch on First Cry. 

In addition, we are pleased to share that our 3D pens are now being listed across key retail and consumer platforms, further 
strengthening our presence in the direct-to-consumer segment and making 3D technology more accessible to a wider 
audience. 

This marks a significant step forward in our long-term vision to build India’s first and largest 3D-printed collectibles and toy 
brand, designed for the modern consumer market. 

 

Why This Matters 

The launch of Vinglits on established consumer platforms, along with the expansion of our 3D pens into consumer channels, 
reflects our commitment to transforming WOL3D from a strong B2B technology ecosystem into a powerful B2C lifestyle and 
consumer products brand. 

 

Through this expansion, we aim to: 

 Establish Vinglits as a household name in kids’ collectibles, gifting, and creative products 
 Leverage WOL3D’s advanced manufacturing capabilities in 3D printing for scalable consumer demand 
 Build new recurring revenue streams through direct-to-consumer sales 
 Strengthen brand visibility among families, children, students, and creators 
 Position India as a creator of innovative next-generation toy and creative technology brands 

 

 
Strategic Way Ahead for Vinglits 

This partnership is only the beginning. We are actively working on multiple growth initiatives to accelerate the Vinglits 
journey: 

 

 

 

Vinglits Arrive at Firstcry E-store 



 

 

 

 

 Expansion across additional major e-commerce platforms 
 Offline retail presence through curated stores, kiosks, and experience centres 
 New product launches including collectibles, mystery products, DIY kits, educational kits, and gifting ranges 
 Festival and seasonal product ranges 
 Influencer-led brand awareness campaigns 
 Export opportunities for global markets 

 

 

Building a Strong Consumer Brand 

 
With Vinglits and our expanding consumer product portfolio, WOL3D is creating a new-age Indian brand powered 
by technology, creativity, and in-house manufacturing strength. This initiative aligns with our broader vision of 
innovation-led growth and value creation for all stakeholders. 
 
We remain committed to responsibly scaling our businesses, diversifying revenue streams, and unlocking new 
opportunities in emerging consumer categories. 
 
We thank all our investors, partners, customers, and supporters for their continued trust as we take another bold 
step forward. 
 
 

Together, we are shaping the future layer by layer. 
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