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About Wipro Limited (NYSE: WIT) 
Wipro provides comprehensive IT solutions and services, including systems integration, 
InformationSystems outsourcing, IT enabled services, package implementation, software application 
development andmaintenance, and research and development services to corporations globally. Wipro 
Limited is the firstPCMM Level 5 and SEI CMM Level 5 certified IT Services Company globally. Wipro also 
has a strongpresence in niche market segments of Infrastructure Engineering and Consumer Products & 
Lighting.For more information, please visit our websites at www.wipro.com. 
Wipro's forward looking and cautionary statements 
The forward-looking statements contained herein represent Wipro’s beliefs regarding future events, manyof 
which are by their nature, inherently uncertain and outside Wipro’s control. Such statements include, butare 
not limited to, statements regarding Wipro’s growth prospects, its future financial operating results, andits 
plans, expectations and intentions. Wipro cautions readers that the forward-looking statementscontained 
herein are subject to risks and uncertainties that could cause actual results to differ materiallyfrom the 
results anticipated by such statements. Such risks and uncertainties include, but are not limited to,risks and 
uncertainties regarding fluctuations in our earnings, revenue and profits, our ability to generateand manage 
growth, intense competition in IT services, our ability to maintain our cost advantage, wageincreases in 
India, our ability to attract and retain highly skilled professionals, time and cost overruns onfixed-price, 
fixed-time frame contracts, client concentration, restrictions on immigration, our ability tomanage our 
international operations, reduced demand for technology in our key focus areas, disruptions 
intelecommunication networks, our ability to successfully complete and integrate potential 
acquisitions,liability for damages on our service contracts, the success of the companies in which we make 
strategicinvestments, withdrawal of fiscal governmental incentives, political instability, war, legal restrictions 
onraising capital or acquiring companies outside India, unauthorized use of our intellectual property, 
andgeneral economic conditions affecting our business and industry. Additional risks that could affect 
ourfuture operating results are more fully described in our filings with the United States Securities and 
Exchange Commission, including, but not limited to, Annual Reports on Form 20-F. These filings 
areavailable at www.sec.gov.We may, from time to time, make additional written and oral forward-
lookingstatements, including statements contained in the company’s filings with the Securities and 
ExchangeCommission and our reports to shareholders. We do not undertake to update any forward-
lookingstatement that may be made from time to time by us or on our behalf. 


