VISHAL MEGA MART LIMITED

(Formerly known as Vishal Mega Mart Private Limited) V MEGA
Corporate & Regd. Office: 5" Floor, Platinum Tower, Plot No. 184 v VISHA MART*
Udyog Vihar, Phase — 1, Gurugram, Haryana-122016, India.

Phone: +91-124-4980000 Fax: +91-124-4980001

Email: secretarial@vishalwholesale.co.in, Website: www.aboutvishal.com

CIN: L51909HR2018PLC073282

Date: October 21, 2026

To To

National Stock Exchange of India Ltd., BSE Limited

Exchange Plaza, C-1, Block G, Phiroze Jeejeebhoy Towers,
Bandra Kurla Complex, Dalal Street, Mumbai - 400001
Bandra (E), Mumbai - 400 051 Scrip Code: 544307

NSE Scrip Symbol: VMM

Dear Sir/ Madam,

Subject: Earnings Presentation on the Unaudited Financial Results (Standalone and
Consolidated) of the Company for the quarter and halfyear ended September 30,
2026

Pursuant to Regulation 30 of SEBI (Listing Obligations and Disclosure Requirements) Regulations,
2015, please find enclosed herewith the Earnings Presentation on the Unaudited Financial Results
(Standalone and Consolidated) of the Company for the quarter and half year ended September 30,
2026.

The Earnings Presentation is also being disseminated on the Company’s website at
https://aboutvishal.com/.

You are kindly requested to take the same on record.
Thanking you.
For Vishal Mega Mart Limited

Digitally signed
Rah UI by Rahul Luthra

Date: 2026.10.21
Luthra sesssosso

Rahul Luthra
Company Secretary & Compliance Officer
ICSI Membership No: F9588

Encl: As above
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Financial Highlights VISHAL ¥

Revenue from Operations' (X crores)
& Revenue Contribution (%) Gross Profit & Margin % Operating EBITDA® & Margin % Adjusted PAT* & Margin %
Apparel [l General Merchandise FMCG
o
a0 o
L 3,398.5 Ky
2,981.5
843.1 950.1 252.9 262.2
40.5% 161.7 172.0
~ .
N 42.2%
>=
~ 29.6%
8 291% 867.4 :
28.7% 854.8 1,010.2 29.7%
Q2FY26 Q2FY27 Q2FY26 Q2FY27 Q2FY26 Q2FY27 Q2FY26 Q2FY27
sssc2- R Margin - 28.3% 28.0% 8.5% 7.7% 5.4% 51%
Apparel [l General Merchandise FMCG
(o e
2 2,018.9 (587
7,125.5 649.2
6,121.8 1,734.4 577.3 436.7
N 377.2
N 44.1%
S
T 44.9%
T
PPN 1.725.2 m 28.4%
26.8% 1.641.8 1,947.7 27.3%
H1FY26 H1FY27 H1FY26 H1FY27 H1FY26 H1FY27 H1FY26 H1FY27
sssG2- WK Margin - ~ 28.3% 28.3% 9.4% 9.1% 6.2% 6.1%

Notes: Figures have been rounded to one decimal place. 1. Revenue from operations; includes other operating income (not shown separately on the chart). Percentage figures in chart represent sales conftribution fo revenue from each category.
2.In current year, there was an 18 days shift in festive calendar. The festivals this year have shifted from Q2 to Q3. This has an impact of 3-4% on Q2 SSSG and 1.5-2% on H1 SSSG. Adjusting for that, SSSG will be about 9% for Q2FY27 and about 9.5% for H1FY27. SSSG is calculated as the growth in net revenue of all stores
that have been operational for atleast 15 months at the beginning of each quarter during the period, adjusted to exclude stores which are temporarily closed this quarter due to refurbishment, area reduction, or any one-off reason, while they were open in the same quarter last year.

3. Operating EBITDA is EBITDA pre-ESOP charges and pre-INDAS 116. 4. Adjusted PAT is PAT pre-ESOP charges. 1
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Operational Highlights VAL

Accelerated Store Additions

Sales of Products'! Revenue Across Region?
I From Own Brands East M south
Il From Third-Party Brands Il North M west B Stores as at period end B Gross Store Additions
N
o
N Q2FY27
o
N
N H1FY27
w FY25 EXIT QIFY26 Q2FY26 Q3FY26 QA4FY26 QIFY27  Q2FY27
I
# Store
Closures 2 -3 0 -l -3 -1

Notes: |. Split of Revenue excludes other operating revenues. 2. East includes North East; West includes Central.



\V/ VISHAL i

Pan-India network of stores

26 Gross' New stores added in Q2FY27 and 53 in H1FY27

As at
Tier wise Store count? Region? -wise Store footprint, Sept-26 end Sep'26
844
Il North I tost # Stores
Il South West :
‘ 582
\ # Cities )

30

# States / UT4

"' 1.41 cr
Retail sq. ft.

o7
‘\f

Notes:. 1. Net New Store Addition for Q2FY27 is 25 and for H1FY27 is 49. 2. Tier 1: Cities with population greater than 1m, Tier 2: Cities with population 200k to Tmn, Tier 3: Cities with population less than 200k (as per 2011 census. 3.
East includes North East; West includes Central. 4. 28 States and 2 Union territories 3



Healthy growth in Loyalty VISHAL 2=

Large and loyal consumer base

Q2FY27 & Growth YoY
Loyalty Program allows us to create targeted promotions that drive / \

cross-selling and up-selling of products
~18.1cr 15%®%

Earn & Redeem points: Offering tangible value on every purchase

Registered Loyalty! Customers
Omni-Channel Flexibility: Earn rewards in-store and redeem them online \ /

QR R

Q

Quick Digital Enrolment: Become a loyal member with just phone number / \

Smarter Personalized Engagement

Q

~95% Revenue? from
Loyalty customers

\ /

Notes: 1. Mobile-based loyalty program which consumers can enrol to accrue and redeem points on all transactions and receive targeted marketing communications. A registered customer on loyalty program is a customer identified by the unique mobile number
provided at the time of invoicing by Vishal Mega Mart stores. Such person is considered as a customer registered under our Loyalty program irrespective of whether he or she has made any future purchase(s) or claimed any benefit under our Loyalty program.
#loyalty customers as at 30™ September 2026. 2. Revenue from Registered Loyalty customers to Gross Revenue (Revenue including GST) for H1FY27

4
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Consistent Progress on Quick Commerce platform

Easy access to available products at nearest store offered through our website and mobile application

(© Delivering to: Sector 14, Gurugram.. v HHO2 0O v
Click here to change delivery location Fovgcfteme JiCw L

GREAT PRODUCTS AT

amazinG prices & 90% OFF Q2FY27 & Growth YoY

st é
A D d e 781 12% ®

Stores with hyperlocal delivery
2
N R

CATEGORIES ON I?EMAND L - 5 32 ‘I 6 % f

@ ° ¢

Women Kids & Infants ~ Men's Fashion Home & Kitchen

I FREE 2 HOURS DELIVERY ON ORDER OF 299+

GREAT PRODUCTS AT s
AMAZING PRICES £§50% OFF
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o ot Cities covered
@ You've unlocked FREE Delivery + FREE Gift! @ @@ You've unlocked FREE Delivery + FREE Gift! @;
O O
Hv 88‘ & Home Cax?g%nes M PaOrders M Aéoum
~1.52 cr 41% =
New offers everyday, new collection every season # registered users

Earn points on every order

Hassle-free express doorstep delivery and store pickup facility available

QRRRR

Secure payment options, flexible return and exchange policy



We launched the first pilot store of ‘Belong & Co.’ VISHAL Ve

Our new apparel format catering to young, affluent urban consumers, with a distinct brand proposition
offering effortless fashion.
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Media and Promotion Campaigns @)

Festive Collection 2026 - Pujo

14PN

> a

¥ CELEBRATE - DAZZLING PUJO COLLECTION

‘ PUJ u l “ VI s HA I-'s v 900000000000 00000000000000000000000000000000000000000000000000000000000000000000000000000

LATEST FASHION.

Movie star Vaani Kapoor
grooves with
‘Chhau’ dancers in Vishal’'s

latest fashion.
| N A

VISHAL V&

I.ATEST FAS H IO N TIERED 3PC SHEER CHANDERI MUL CHANDERI FLORAL CHANDERI FOIL PRINTED FLARED SHIMMER
KURTA SET 3PC KURTA SET ANARKALI 3PC KURTA SET 2PC KURTASET 3PC KURTASET CHANDERI 3PC KURTA SET >
with mirror embroidery with yoke embroidery with mirror embroidery with yoke embroidery with yoke embroidery with yoke embroidery e
CHHAU DANCE 71699 71299 | 7999 | 71199 71399 §
A traditional folk dance from Purulia, Chhau honours Goddess Durga's victory of good over evil. e
During Durga Puja it captivates people with its powerful storytelling.
" @
L FREE~Yz  3PcutensilSet Multi Cook Kettle Duffle Bag Electric Kettle Discount Coupon | BIGGEST PUJO OFFERS | ¢ v‘ S HAL MEGA
MART’

el GiFT B worthz 36 worth 22199 worth 21750 worth 21299 worth 2600

Kurta 7999 T-Shirts 7399 Ladies Jeans ¥799 | Kids' T-Shirts 2359+
Buy 2 Get ¥350 Off | Buy 2 Get¥100 Off | Buy 2 Get ¥150 Off | Buy 2 Get ¥100 Off

T-shirt 199 Ladies Jeans 799 Kids'T-Shirt 3359+

BIGGEST Kurta% 999 3 SCAN TO ORDER
FASHION OFFERS  Buy2 & Get 2350 0ff Buy 3 & Get 280 Of Buy 2 & et 2150 0ff Buy 2 & Get 2100 Off 2

Free delivery in 2 hours




VISHAL v

Media and Promotion Campaigns @)

Festive Collection 2026 - Ganesh Chaturthi Festive Collection 2026 - Onam
e G LAY

Vaani Kapoor

/) celebrates &
( in Vishal's latest fashion

ACTOR & FASHIONISTA
VAANI KAPOOR r—

it A VAN KAPOOR o by B
CELEBRATES GANESH CHATURTHI £ MEGA

INVISHAL'S LATEST FASHION z , ' &= : MART

Floral printed Chanderi
Yoke Emboidery Kurta
2Pcset

%999

Y

P 7 - . — %
7 Rl - 7 FREE GIFT: 3300 DISCOUNT COUPON

o ‘um‘t (ON FASHION WORTH 21500. I

ZVAL moorsrn anesh V/ VISHAL s - VAT 1 5«';\%%&?9; G = o™ AUGISE

ks 2 - MART* SRR - 0E70

54| | CHATURTHIOFFERS iom-isv sepremner P3| | CHATURTIROFFERNS v = swrmmer BREES | oo i s s 5% SXTiack ikezusd

S8 : : — oANTO ORDER . KuMta€990 | T-Shis 2399 | Ladies Jeans 2799 | Kids' T-Shils 2360+ A Kutaz999 | EthnicSet71399 | T-Shirts 1399 Jeans 7399+ -
s ono oA | SO TR LATEST FASHION A 08 o EE STUERTR TR LATEST FASHION e | S| RIS oI RRE| B | G R
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Q2FY27 & H1FY27: Consolidated Financial Performance

Consolidated Profit and Loss Statement

B/ VISHA

% to Revenue % to Revenue

% to Revenue

% to Revenue

Profit and Loss Metrics Q2 FY27 from Ops Q2 FY26 from Ops Growth H1 FY27 from Ops H1 FY26 from Ops Growth
Revenue from operations 3,398.5 2,981.5 14.0% 7,125.5 6,121.8 16.4%
§§SG * 5.4% 7.7%
Other Income 38.4 20.2 71.5 37.2
Total Income 3,436.9 3,001.7 14.5% 71971 6,159.0 16.9%
Cost of Goods Sold 2,448.5 2,138.4 5,106.6 4,387.4
Gross Profit 950.1 28.0% 843.1 28.3% 12.7% 2,018.9 28.3% 1,734.4 28.3% 16.4%
Employee Benefit Expense 223.0 176.1 437 .4 347.2
Other Expenses 315.1 272.4 624.8 533.4
EBITDA 412.0 12.1% 394.6 13.2% 4.4% 956.7 13.4% 853.7 13.9% 12.1%
Depreciation & Amortization 191.9 169.1 377.4 328.2
Finance Cost 472 41.2 93.5 82.4
Profit Before Tax 211.3 6.2% 204.4 6.9% 3.4% 557.3 7.8% 480.3 7.8% 16.0%
Profit After Tax 157.9 4.6% 152.3 51% 3.7% 416.6 5.8% 358.4 5.9% 16.3%
ESOP expense 18.9 12.6 26.9 25.2
INDAS 116 impact on EBITDA (Rent) 168.7 154.3 334.3 301.7
(pre-IND s ?:f;t‘ir'z';?gp charges) 2622  7.7% 252.9|  8.5% 3.7% 649.20  9.1% 577.3|  9.4% 12.5%
A‘:L”:i‘gg;°2;g:§:)°x 172.0 51% 161.7 5.4% 6.4% 436.7 6.1% 377.2|  6.2% 15.8%

*In current year, there was an 18 days shift in festive calendar. The festivals this year have shifted from Q2 to Q3. This has an impact of 3-4% on Q2 SSSG and 1.5-2% on H1 SSSG. Adjusting for that, SSSG will be about 9% for Q2FY27 and about 9.5% for H1IFY27.

EBITDA & PAT Margin were impacted by operating deleverage arising from the shift in festive buying from Q2 to Q3.

Notes: Figures have been rounded to one decimal place. SSSG is calculated as the growth in net revenue of all stores that have been operational for atleast 15 months at the beginning of each quarter during the period, adjusted to exclude stores which are

temporarily closed this quarter due to refurbishment, area reduction, or any one-off reason, while they were open in the same quarter last year.

9
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This presentation and the accompanying slides (the “Presentation”), which have been prepared by Vishal Mega Mart Limited (the

Safe Harbor

“Company”), have been prepared solely for information purposes and do not constitute any offer, recommendation or invitation to purchase
or subscribe for any securities, and shall not form the basis or be relied on in connection with any contract or binding commitment whatsoever.
No offering of securities of the Company will be made except by means of a statutory offering document containing detailed information

about the Company.

This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but the
Company makes no representation or warranty, express or implied, whatsoever, and no reliance shall be placed on, the truth, accuracy,
completeness, fairness and reasonableness of the contents of this Presentation. This Presentation may not be all inclusive and may not contain
all of the information that you may consider material. Any liability in respect of the contents of, or any omission from, this Presentation is

expressly excluded.

This presentation contains certain forward looking statements concerning the Company’s future business prospects and business profitability,
which are subject to a number of risks and uncertainties and the actual results could materially differ from those in such forward looking
statements. The risks and uncertainties relating to these statements include, but are not limited to, risks and uncertainties regarding fluctuations
in earnings, our ability to manage growth, competition (both domestic and international), economic growth in India and abroad, ability to
aftract and retain highly skilled professionals, fime and cost over runs on contracts, our ability to manage our international operations,
government policies and actions regulations, interest and other fiscal costs generally prevailing in the economy. The Company does not
undertake to make any announcement in case any of these forward looking statements become materially incorrect in future or update any

forward looking statements made from time to fime by or on behalf of the Company.
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Vishal Mega Mart Limited

CIN: L51909HR2018PLC073282
Mr. Rahul Luthra, Company Secretary & Compliance Officer
Email id: secretarial@vishalwholesale.co.in

Tel No: +91 124- 4980000
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Investor Relations Advisors:

SG A Strategic Growth Advisors

Strategic Growth Advisors Pvt. Ltd.
CIN: U74140MH2010PTC204285

Shikha Puri / Stuti Shah

Email id: shikha.puri@sgapl.net / stuti.shah@sgapl.net

Tel No: +91 9819282743 / +91 8268536428
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