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2012

2019 2020 2021 2022 2023 2024

2013 2014 2015 2016 2017 2018

Formation of Vertoz & 
Rapid Expansion to an 
International Office in 

San Francisco, USA

Emerging Brand
Of The Year -

Digital Marketing Award

Migrated from 
NSE Emerge to 

NSE Main Board 

Expanded presence to 
Bengaluru, Noida & 

Gurugram

Vertoz announces merger 
with PayNX Group, 

QualiSpace, ConnectReseller 
& acquired  Perfomise

Complete overhaul of 
Vertoz brand & Launch of 

CTV & DOOH Media

Relaunch of 
PubNX as 

IncrementX

Launch of
Display & Mobile 

Advertising Solution

Development of
In- House 

Programmatic Platform

Started 
Operations in 
London & UAE

Rebranded 
Programmatic Platform 

as IngeniousPlex & 
Started office in NewYork

Got Listed on NSE emerge 
& Become The First 

Indian Publicly Listed 
AdTech Company

Launches PubNX, 
Adzurite & 
Admozart

EMPOWERING DIGITAL LANDSCAPE

Our Journey
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19.36 26.91

71.57

123.82

142.75

Revenue From Operations
(In INR CR)

CAGR Growth : 64.8%

(In INR CR)
EBITDA

CAGR Growth : 44.9%

(In INR CR)
PAT

CAGR Growth :52.8%

4.64
6.26

10.53

15.77

20.43

2.51

3.74

8.67

12.30

13.71

CONSOLIDATED 
OVERVIEW

EMPOWERING DIGITAL LANDSCAPE

The Financial Growth Story
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Q2 FY26 Performance Highlights

REVENUE EBITDA PAT
PEOPLE 
METRICS

• number of campaigns in Q2 
FY26 was 36% higher than the 
same quarter last year.

• Registered 43% more domains in 
Q2 FY 2026, as compared to the 
same quarter last year.

₹ 72.26
Crore

₹ 10.44
Crore

₹ 7.24
Crore

400+
Headcount

14% 10%
Margin % Margin %

53%14% 10%
Y- o- Y Growth %Y- o- Y Growth % Y- o- Y Growth %
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Financial Performance Snapshot -  Q2 FY26

Revenue From 
Operations

( Net of Taxes )

Y- o- Y Q- o- Q

62% 6%

Revenue From 
Operations

( Net of Taxes )

Y- o- Y Q- o- Q

14% 3%

EBITDA
Y- o- Y Q- o- Q

536% 18%

EBITDA
Y- o- Y Q- o- Q

53% 4%

PAT
Y- o- Y Q- o- Q

71% 9%

PAT
Y- o- Y Q- o- Q

10% 12%

Q2'25 Q3'25 Q4'25 Q1'26 Q2'26

1,179.84

1,658.63 1,739.24

1,807.42 1,911.80

Q2'25 Q3'25 Q4'25 Q1'26 Q2'26

6,364.75 6,619.94 6,517.98
7,048.97 7,226.22

Q2'25 Q3'25 Q4'25 Q1'26 Q2'26
(79.09)

279.78

211.17

291.59
345.09

Q2'25 Q3'25 Q4'25 Q1'26 Q2'26

683.15 827.52

1,239.45

999.34 1,043.82

Q2'25 Q3'25 Q4'25 Q1'26 Q2'26

98.09

144.29

178.44
153.44

167.56

Q2'25 Q3'25 Q4'25 Q1'26 Q2'26

656.74

735.11

600.84 647.41
723.88
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EMPOWERING DIGITAL LANDSCAPE

Management’s Perspective

HIREN SHAH
Founder & Managing Director

“The  business  and  financial  performance  was  steady  and  strong  for  Vertoz . This 
has  been  due  to  a  strong  combination  of  growth  in  sales,  cost  controls,  and  
operational  strength . These  factors  together  have  contributed  to  the  sustained  
upward  trend  visible  this  quarter .

What  stands  out  for  me  is the  consistency  — even  with  the  uncertainty  in  global  
markets,  the  business  stayed  on  course . Our  approach  has  been  straightforward : 
keep  improving,  stay  adaptable,  and  continue  building  with  intent . That  focus  is 
what’s  carrying  us forward .”
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“The  company  has  delivered  a  balanced  quarter  with  strong  revenue  growth  and  
even  stronger  profit  expansion . The consolidated  business  remains  steady  and  
reliable,  while  the  standalone  operations  have  turned  into  a  clear  growth  engine,  
showing  aggressive  improvement  in  margins  and  profitability .

With  two  consecutive  strong  quarters  behind  us, we  are  heading  into  the  second  
half  of  FY2026  with  solid  momentum . The business  is running  more  efficiently,  the  
earnings  profile  is getting  sharper,  and  we’re  genuinely  excited  about  the  road  
ahead . We’re  grateful  to  our  partners,  teams,  and  shareholders  for  the  trust  they  
place  in  us — their  support  is a  big  part  of  why  this  progress  is possible .”

Management’s Perspective

EMPOWERING DIGITAL LANDSCAPE

ASHISH SHAH
Promoter & Director
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Key Clients & Partners
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Market Size & Opportunity for Vertoz

EMPOWERING DIGITAL LANDSCAPE

MadTech –  $4 Trillion CloudTech –  $2 Trillion

• The global MadTech market, combining 
Advertising Technology and Marketing 
Technology, is valued at $4 trillion .

• The CloudTech market presents a strong 
growth opportunity, valued at $2 trillion .

• AdTech is projected to grow from $987.52B 
(2023) to $2.42T (2030) at a CAGR of 13.7%.

• Cloud computing  ($619B in 2023) is set to 
hit $1.55T by 2030 at a CAGR of 14.0%.

• MarTech is expected to rise from $389.1B 
(2023) to $1.37T (2030) at a CAGR of 19.8%.

• The domain name  industry exceeds $10B, 
growing at an 8– 10% CAGR.

$6 
Trillion
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Industry Outlook (For India)

Digital

2024

2025*

2026*

Television

Print

OOH

Radio

Cinema

49,251 (49%)

28,062 (28%)

17,529 (17%)

4,256 (4%)

1,679 (2%)

306 (0.3%)

Advertising Industry
Digital Advertising Industry

(₹ crore)

1,15,460

69,856

59,200

1,07,664

1,01,084

49,251

GROWTH TRAJECTORY HOW THEY STACK UP (₹ crore)

CAGR (%)

6.87 19.09*Estimate
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This presentation  and  the  accompanying  slides  (the  “Presentation”),  which  have  been  prepared  by  Vertoz  Advertising  Limited  (the  
“Company  ”), have  been  prepared  solely  for  information  purposes  and  do  not  constitute  any  offer,  recommendation  or  invitation  
to  purchase  or  subscribe  for  any  securities,  and  shall  not  form  the  basis  or  be  relied  on  in  connection  with  any  contract  or  binding  
commitment  whatsoever . No offering  of  securities  of  the  Company  will  be  made  except  by  means  of  a  statutory  offering  
document  containing  detailed  information  about  the  Company .

This Presentation  has  been  prepared  by  the  Company  based  on  information  and  data  which  the  Company  considers  reliable,  but  
the  Company  makes  no  representation  or  warranty,  express  or  implied,  whatsoever,  and  no  reliance  shall  be  placed  on, the  truth,  
accuracy,  completeness,  fairness  and  reasonableness  of  the  contents  of  this  Presentation . This Presentation  may  not  be  all  
inclusive  and  may  not  contain  all  of  the  information  that  you  may  consider  material . Any  liability  in respect  of  the  contents  of, or  
any  omission  from,  this  Presentation  is expressly  excluded .

Certain  matters  discussed  in this  Presentation  may  contain  statements  regarding  the  Company’s  
market  opportunity  and  business  prospects  that  are  individually  and  collectively  forward - looking  
statements . Such  forward - looking  statements  are  not  guarantees  of  future  performance  and  are  
subject  to  known  and  unknown  risks, uncertainties  and  assumptions  that  are  difficult  to  predict . 
These  risks  and  uncertainties  include,  but  are  not  limited  to, the  performance  of  the  Indian  
economy  and  of  the  economies  of  various  international  markets,  the  performance  of  the  industry  
in  India  and  world - wide,  competition,  the  company’s  ability  to  successfully  implement  its  
strategy,  the  Company’s  future  levels  of  growth  and  expansion,  technological  implementation,  
changes  and  advancements,  changes  in revenue,  income  or  cash  flows,  the  Company’s  market  
preferences  and  its  exposure  to  market  risks, as  well  as  other  risks . The Company’s  actual  results,  
levels  of  activity,  performance  or  achievements  could  differ  materially  and  adversely  from  results  
expressed  in  or  implied  by  this  Presentation . The Company  assumes  no  obligation  to  update  any  
forward - looking  information  contained  in this  Presentation . Any  forward - looking  statements  and  
projections  made  by  third  parties  included  in this  Presentation  are  not  adopted  by  the  Company  
and  the  Company  is not  responsible  for  such  third - party  statements  and  projections .

Safe Harbour



HT Achievers

Interactive 
Advertising Bureau

Ad- Tech 
Achievement 

Awards

A member of the

Trustworthy 
Accountability Group

Mid - Day Icons

Accredited by the

Iconic MadTech 
Company

Award

Apnic

DIGIXX

A member of the

Digital Marketing 
Excellence Media 

Technology/Platform

ICANN

MOBEXX

Accredited Registrar

Most Outstanding 
Programmatic Platform 
for Mobile Advertising

Arin

Brands of India Awards

A member of the

By YourStory & 
Ministry of MSME in 

Advertising & Media

Great Place to Work

ABP News

Certified

Most Outstanding 
Programmatic 

Advertising

Recognitions & Accreditations

EMPOWERING DIGITAL LANDSCAPE
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EMPOWERING DIGITAL LANDSCAPE

Global Reach

Mumbai

Dubai

New Jersey

Noida

Gurgaon
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Badal Chauhan Sandhya Dubey
Head of IR & Strategy

badal.chauhan@vertoz.com ir@tuvisconsultants.com

Head of IR & Strategy

THANK YOU
Vertoz Limited
For further information, please contact 

IR Team Tuvis Consultants

http://vertoz.com
http://tuvisconsultants.com
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