
                                                                                                

                                                                                                         

 

 

Tata Power's CSR Programmes Reach Out to over 1.05 Million Community 

Members in 2017-18 

- CSR Programmes Impacted 320 villages in 13 states 

Integrates a 360-degree approach for social inclusion through strategic initiatives 

 

National, 2nd August , 2018: Tata Power, India’s largest integrated power company, today said that its 

Corporate Social Responsibility (CSR) initiatives reached out to over 1.05 million community members 

during the financial year 2017-18. In line with the Tata Group’s legacy of playing an active role in 

improving the lives of local communities, Tata Power, during the year, took a 360-degree approach for 

social inclusion through strategic initiatives in the focus areas of education, livelihood & employability, 

water (drinking & irrigation), health & sanitation, financial inclusivity, social capital & institution building 

and renewable energy. 

 

The Company’s CSR initiatives covered 1.05 million community members in India across 320 villages in 13 

states and one union territory (Delhi) based on its focus areas. Under financial inclusivity, the company was able 

to link 1.5 lakh community people to secure benefits in various government schemes. Within social capital, the 

company covered 95000 community members. It covered 32000 farmers and youth under farm and non-farm 

interventions with increased income levels. The company’s focus communication to enable behavioural changes 

resulted in safe water, health and sanitation practices adoption by over 6.08 lakh people. Under its education 

excellence initiative, 1.6 lakh children’s academic performance was improved.  

 

The company has also implemented several initiatives for Employment, Entrepreneurship, Employability, 

Education and Essential Amenities for the communities around its operating sites, under its Affirmative Action 

Program. The company supported 1192 SHG (self-help Group) members from the Affirmative Action community 

for income generation activities like poultry, handicrafts etc., while 5228 youths from dalit and tribal communities 

were trained by TPSDI (Tata Power Skill Development Institute) to help find livelihood in the power sector. The 



   

 
  

 

 

 

company also supported 1539 dalit and tribal farmers in systemic rice intensification, improved varieties of 

seeds, advanced technology and integrated watershed management practices. 

 

Supporting the philosophy of Government of India’s Swachh Bharat Mission, the company collaborated with 

local administration for water sanitation and undertook hygiene issues to make Open Defecation Free Villages 

sensitizing communities through community-led total sanitation campaigns.  

 

Mr. Praveer Sinha, CEO & Managing Director, Tata Power, said, “In line with the Tata group ethos, we at 

Tata Power believe in improving the quality of life of our communities and being a neighbour of choice by 

implementing strategic CSR initiatives.”  
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Details of some of Tata Power’s CSR initiatives undertaken during 2017-18 

 

Education 

● In total, 1.6 lakh students covered under Education Excellence Initiative. 

● In locations where education programs are ongoing, learning levels are showing positive trends 

amongst primary schools. 

● Special focus for improvements is being provided through remedial classes, e-learning and teacher 

training programs. 

● 21000 women covered under literacy training program 

 

Livelihood and Employability 

• More than 32000 farmers and youth covered under Livelihood and Employability. 

● Integrated agriculture initiatives at Maithon on a covered area of 225 acres under WADI. 

● As a benefit due to the programs, farmers in Maval recorded increase in yield through ‘Root 

Intensification’ technique. 

● In Jojobera, a profit of Rs 1.47 lakh was made on a 37 acre plot of land through collective farming in 

2 cycles. 

● Overall, TPSDI trained a total of 16205 youth out of which 53.3% were from SC/ST background. 

● A total of 7234 youth trained under skill development training. 

● 70% placements were recorded for the trained youth with a median salary of Rs 10193. 



   

 
  

 

 

 

 

Social Capital and Financial 

● More than 300 SHGs were formed covering 3800 SHG members from 200 villages and a gross 

funding of Rs 68.1 lakhs was mobilized. 

● In Trombay area, Project Anna Suraksha covered 4000 beneficiaries by enrolling under Right to 

Food Act. 

● 3400 women members of SHG were trained in income generation activities. 

 

 

About Tata Power:  
 
Tata Power is India’s largest integrated power company and, together with its subsidiaries & jointly controlled entities, has an installed 

capacity of 10757 MW. A pioneer in the field, it has a presence across the entire power value chain: Generation of renewable as well as 

conventional power including hydro and thermal energy; transmission & distribution, trading and coal & freight logistics. With renewable 

energy assets in solar and wind accounting for 30% of the company's portfolio, Tata Power is a leader in clean energy generation. In line 

with the company's view on sustainable and clean energy development, Tata Power is steering the transformation of utilities to integrated 

solutions by looking at new business growth in EV charging & storage, distributed generation & rooftops, microgrids and home automation 

& smart meters.  

 

It has successful public-private partnerships in generation, transmission & distribution in India namely: ‘Tata Power Delhi Distribution Ltd.’ 

with Delhi Vidyut Board for distribution in North Delhi; 'Tata Power Ajmer Distribution Ltd.' with Ajmer Vidyut Vitran Nigam Ltd. for 

distribution in Ajmer; 'Powerlinks Transmission Ltd.' with Power Grid Corporation of India Ltd. for evacuation of Power from Tala hydro 

plant in Bhutan to Delhi; 'Maithon Power Ltd.' with Damodar Valley Corporation for a 1050 MW Mega Power Project at Jharkhand. Tata 

Power is serving more than 2.6 million distribution consumers in India and has developed the country’s first 4000 MW Ultra Mega Power 

Project at Mundra (Gujarat) based on super-critical technology.  

 

With growing international focus, Tata Power's global presence includes strategic investments in Indonesia through a 30% stake in the 

coal company PT Kaltim Prima Coal (KPC); 26% stake in mines at PT Baramulti Suksessarana Tbk (BSSR); in Singapore through Trust 

Energy Resources; in South Africa through a joint venture called ‘Cennergi’ to develop projects in sub-Sahara Africa; in Zambia through 

a 50:50 joint venture with ZESCO for 120 MW Hydro project; in Georgia through AGL which is a joint venture with Clean Energy, Norway 

& IFC for development of 187 MW hydro project; in Bhutan through a hydro project in partnership with The Royal Government of Bhutan.  

 

With its 103 years track record of technology leadership, project execution excellence, world-class safety processes, customer care and 

driving green initiatives, Tata Power is poised for multi-fold growth and committed to 'lighting up lives' for generations to come. Visit us 

at: www.tatapower.com.   

For further information, please contact: 

http://www.tatapower.com/


   

 
  

 

 

 

Shalini Singh 
Chief-Corporate Communications & Sustainability 
The Tata Power Company Limited 
Email: shalinis@tatapower.com 

Payal Tiwari & Priyanshi Shah 
Adfactors PR 
9930811164 & 9920368044 
Email: payal.tiwari@adfactorspr.com  
priyanshi.shah@adfactorspr.com  
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