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India’s travel calendar expands beyond traditional peak seasons, with

September-October seeing stronger traveller interest
Multiple holidays and long weekends, greater flexibility around travel dates and changing travel
preferences are adding new travel opportunities ahead of the festive and year-end season

Mumbai, September 15, 2026: Traditionally, India’s travel calendar was concentrated around three peak
seasons in the year, particularly the summer, festive and year-end travel. However, over the past few years,
this seasonality has begun to even out, with shoulder and traditionally off-season periods also witnessing
healthy travel demand. September and October are a strong example of this shift, with multiple holidays and
long-weekend opportunities further encouraging travellers to plan holidays during these months. Importantly,
this growing demand is adding to the established festive and year-end travel peaks, creating a broader travel
calendar and more opportunities for Indians to take holidays through the year.

According to Thomas Cook (India) Limited, India’s leading omnichannel travel services company, and its Group
Company, SOTC Travel, travellers are showing greater flexibility in deciding when they holiday, with
September—October emerging as an additional period for short breaks, family holidays and experience-led
vacations. The traditional festive and year-end periods, meanwhile, continue to remain important for larger
family holidays, international vacations, cruises, premium experiences and celebration-led travel.

The period offers several natural reasons for Indians to travel. Ganesh Chaturthi, Gandhi Jayanti, Navratri,
Durga Puja and Dussehra create opportunities to combine celebrations with short breaks or longer holidays.
The post-monsoon transition also makes September and October attractive for domestic travel, with
opportunities for nature, wildlife, road trips, wellness and experiential holidays across different parts of the
country.

Internationally, the period coincides with seasonal transitions across several destinations. Parts of Europe move
into autumn, while destinations across Asia such as Japan, Vietnam, Thailand, Indonesia, Singapore, Malaysia
and South Korea offer favourable conditions at different points during these months. Easier visa processes and
greater accessibility across several international destinations are also making it more convenient for travellers
to plan shorter breaks and spontaneous getaways. This gives travellers the flexibility to consider everything
from short-haul international breaks and European holidays to long-haul journeys, cruises and experience-led
itineraries.

The appeal is also increasingly about value rather than simply savings. Travelling outside the busiest periods
can potentially offer more competitive options across flights, accommodation and holiday packages in select
destinations, allowing travellers to put their holiday budget towards better accommodation, premium
experiences or curated activities. Relatively lighter crowds at select destinations can further enable a more
relaxed and immersive experience.

Importantly, the rise of September—October does not come at the expense of the traditional festive travel
season. Diwali continues to be a significant period for family and group holidays, while Christmas and New Year
remain key occasions for international vacations, cruises, premium experiences and celebration-led travel.
Instead, these periods together point towards a longer travel season, giving Indian consumers more
opportunities to travel through the second half of the year.

Mr. Rajeev Kale, President & Country Head — Holidays, MICE, Visa, Thomas Cook (India) Limited, said,
“Indian travel has traditionally been defined by a few pronounced peaks through the year. In recent years,
however, we have seen a more even distribution of demand, with travellers increasingly willing to consider
shoulder and off-season periods as viable times to holiday. This is a meaningful shift in travel behaviours, with
consumers no longer necessarily waiting for the next major holiday season to plan a trip. September and
October are benefiting from this broader trend, while the established festive and year-end peaks continue to
remain important anchors for holiday demand.”
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Mr. S.D. Nandakumar, President & Country Head — Holidays & Corporate Tours, SOTC Travel, said, “The
September—October period has a natural advantage in the number of opportunities it offers travellers to plan a
holiday. Festivals, public holidays and long weekends are making it easier to add a short break or extend a trip,
while favourable conditions across several domestic and international destinations provide further impetus. We
are seeing travellers use these opportunities for everything from family and leisure holidays to more experience-
led travel. This creates an additional layer of demand before the stronger Diwali and Christmas—New Year travel
periods.”

About Thomas Cook (India) Limited:

Set up in 1881, Thomas Cook (India) Limited (TCIL) is the leading omnichannel travel company in the country offering a
broad spectrum of services including Foreign Exchange, Corporate Travel, MICE, Leisure Travel, Value Added Services,
and Visa Services. It operates leading B2C and B2B brands including Thomas Cook, SOTC, TClI, SITA, Asian Trails, Allied
TPro, Australian Tours Management, Desert Adventures, Travel Circle International Limited (TCI f§&t3%), Sterling Holiday
Resorts Limited, Distant Frontiers, TC Tours, Digiphoto Entertainment Imaging (DEI), Go Vacation, Private Safaris East &
South Africa.

As one of the largest travel service provider networks headquartered in the Asia-Pacific region, The Thomas Cook India
Group spans 28 countries across 5 continents.

TCIL has been felicitated with ET Edge’s Best Organizations for Women (BOW) 2026, MICE Powerhouse at MaxiiiMICE
Awards 2025, Outbound Travel Operator of the Year (2024) and MICE Travel Operator of the Year (2024 & 2023) at The
Economic Times Travel & Tourism Annual Awards, MICE Travel Agency (Outbound) at the Economic Times MICE &
Wedding Tourism Awards 2024, 'Masters of Risk - Travel & Hospitality' at India Risk Management Awards 2024, MICE Tour
Operator of the Year - Outbound at SATTE 2024, Best Tour Operator at India Travel Awards North 2023, winner of the
Corporate Citizen Award (Travel Tourism & Hospitality) at the Corporate Citizen Conclave & Award 2023, The Outbound
Tour Operator of the Year 2022 at the SATTE Awards, IAMAI India Digital Awards 2022, CNBC-TV18 & ICICI Lombard
India Risk Management Award - Travel & Leisure Category 2022 & 2021, CIO100 Award for digital innovation 2022.

CRISIL has reaffirmed the rating on debt programs and bank facilities of TCIL - ‘CRISIL AA/Stable’ on the long-term bank
facilities of TCIL and ‘CRISIL A1+’ rating on the short-term bank facilities and short- term debt of the company. The highest
rating for a travel & tourism company in India.

For more information, please visit www.thomascook.in

Fairbridge Capital (Mauritius) Limited, a subsidiary of Fairfax Financial Holdings Limited, is the promoter of TCIL with a
shareholding of 64.77% of its paid-up capital.

About Fairfax Financial Holdings Limited:

Fairfax Financial Holdings Limited is a holding company which, through its subsidiaries, is primarily engaged in property
and casualty insurance and reinsurance and the associated investment management. Founded in 1985 by the present
Chairman and Chief Executive Officer, Mr. V. Prem Watsa, the company is headquartered in Toronto, Canada. Its common
shares are listed on the Toronto Stock Exchange under the symbol FFH and in U.S. dollars under the symbol FFH.U.

About Subsidiaries of Thomas Cook (India) Limited (TCIL):

Sterling Holiday Resorts Limited

Sterling Holiday Resorts Limited Sterling Holiday Resorts Limited, a wholly owned subsidiary of TCIL is a leading leisure
hospitality company with over 78 resorts, hotels and retreats over 65 locations in India covering hills, beaches, jungles,
waterfront, adventure, heritage, pilgrimage and drive-to locations. Sterling provides a variety of offerings: Leisure holidays
through FIT packages, Meetings & Conferences, Weddings, Reunions, Picnics and Holidays.

SOTC Travel Limited

SOTC Travel Limited is a step-down subsidiary of Fairfax Financial Holdings held through its Indian listed subsidiary,
Thomas Cook (India) Limited (TCIL). SOTC Travel is a leading omnichannel travel and tourism company active across
various travel segments including Leisure Travel, Incentive Travel and Business Travel.

Established in 1949, SOTC is an Indian-grown brand with a legacy of over 75 years. Since then, it has escorted millions of
travellers across the globe to various destinations around the globe. The Company firmly believes that today, ‘No one
understands the Indian Traveller better than SOTC'.

Travel Corporation (India) Limited


http://www.thomascook.in/
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Travel Corporation (India) Limited (TCI) (operating brands Sita, TCI and Distant Frontiers), a wholly owned subsidiary of
TCIL, is the leading Destination Management Company in India that offers tailor-made travel and related services to India,
Nepal, Bhutan and Sri Lanka.

DEI Holdings Limited
Thomas Cook India Group holds 51% stake in DEI Holdings Limited (DEI), one of the world’s leading imaging solutions and
services providers.

For more information, visit:
Sterling Holiday Resorts Limited: http://www.sterlingholidays.com
SOTC Travel Limited: http://www.sotc.in

Media Enquiries:

Avinash Janjire | +91 9820713077 | Avinash.Janjire@thomascook.in
Shourya Rawool | +91 9619745154 | shourya.rawool@thomascook.in
Ancy Johnas | +91 7678042720 | ancy.johnas@sotc.in
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