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Al will diversify human thinking, not replace it
according to new Tata Communications study

New research debunks myths about artificial intelligence (Al) in the workplace

San Francisco, September 6%, 2018 - Today Tata Communications released a new study based on input from 120
global business leaders that envisions a positive impact of Al in the future workplace. Shifting the conversation
from dystopian fears toward human collaboration and cognitive diversity, the study identifies how Al can diversify
human thinking rather than replace it. The study identifies opportunities for businesses and employees based on
insights from leaders such as Tony Blair, Executive Chair of the Institute of Global Change and former UK Prime
Minister, who predicts that "Al will allow us to do what it is that we are uniquely meant to do: focus on high-level
thinking, strategy, and paving the way for innovation.”

Key findings of the new study include:

. Nine in ten (90%) leaders agree that cognitive diversity is important for management.
. Three in four (75%) respondents expect Al to create new roles for their employees.

. Over 90 per cent (93%) believe that Al will enhance decision making.

Ken Goldberg, UC Berkeley professor and co-author of the report, notes that “the prevalent narrative around Al
has focussed on a ‘Singularity’ - a hypothetical time when artificial intelligence will surpass humans. But there
is a growing interest in ‘Multiplicity’, where Al helps groups of machines and humans collaborate to innovate and
solve problems. This survey of leading executives reveals that Multiplicity, the positive and inclusive vision of Al,
is gaining traction.”

Co-author Vinod Kumar, CEO and Managing Director at Tata Communications, points out that, “Al is now being
viewed as a new category of intelligence that can complement existing categories of emotional, social, spatial,
and creative intelligence. What is transformational about Multiplicity is that it can enhance cognitive diversity,
combining categories of intelligence in new ways to benefit all workers and businesses.”

In addition to the survey of 120 leading executives, the study included 15 in-depth interviews with entrepreneurs,
executives and thought-leaders, as well as discussion forums that brought together internationally renowned
experts from the fields of Al, machine learning, design, art, government, politics, ethics, entrepreneurship,
behavioural economics, journalism, engineering and human resources.

Other key findings include:
Al can enhance cognitive diversity within groups

There is growing consensus that diversity of thinking on projects yields better outputs. Business executives believe
that Al could help create and maintain working groups that optimise this cognitive diversity.
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Al can help workers become more agile, curious, and nimble

Almost all (93%) business leaders agree that Al can enhance employee engagement. Al has potential to assess each
employee’s skills and innovation priorities, and suggest activities to spark creative thinking throughout the
organisational hierarchy. This can democratise the creative process and increase engagement of all workers.

Al can enhance human collaboration

Business is increasingly multicultural, but a lack of understanding of languages and cultures can be a barrier to
collaboration. Most (80%) of leaders surveyed agree that Al could facilitate team composition, organisation and
communications, especially for global teams.

The structure of work will change and require greater agility and flexibility

Most (75%) executives envision Al creating new roles in their businesses. Al has potential to free employees from
tedious repetitive tasks, allowing them to focus much more on communication and innovation. Work will move
from being task-based to strategic, enabling workers to enhance their curiosity and creative thinking.

Download the full study here.
The new study will also be the focus of a panel session during DISRUPT SF 2018 on September 7th at 03.50pm PST.

Watch the live stream here featuring visionary influencers in the field of Artificial Intelligence: Timnit Gebru
(Google Al), Chris Ategeka (UCOT) and report co-author Ken Goldberg (UC Berkeley).

Ends...

About Tata Communications

Tata Communications Limited (CIN no: L64200MH1986PLC039266) along with its subsidiaries (Tata Communications) is a leading
global provider of A New World of Communications™. With a leadership position in emerging markets, Tata Communications
leverages its advanced solutions capabilities and domain expertise across its global network to deliver managed solutions to
multi-national enterprises and communications service providers.

The Tata Communications global network includes one of the most advanced and largest submarine cable networks and a Tier-
1 IP network with connectivity to more than 240 countries and territories across 400 PoPs worldwide.

Tata Communications’ depth and breadth of reach in emerging markets includes leadership in Indian enterprise data services
and leadership in global international voice communications. Tata Communications Limited is listed on the Bombay Stock
Exchange and the National Stock Exchange of India. http://www.tatacommunications.com

Forward-looking and cautionary statements

Certain words and statements in this release concerning Tata Communications and its prospects, and other statements, including those relating to Tata
Communications’ expected financial position, business strategy, the future development of Tata Communications’ operations, and the general economy in India,
are forward-looking statements. Such statements involve known and unknown risks, uncertainties and other factors, including financial, regulatory and
environmental, as well as those relating to industry growth and trend projections, which may cause actual results, performance or achievements of Tata
Communications, or industry results, to differ materially from those expressed or implied by such forward-looking statements. The important factors that could
cause actual results, performance or achievements to differ materially from such forward-looking statements include, among others, failure to increase the volume
of traffic on Tata Communications’ network; failure to develop new products and services that meet customer demands and generate acceptable margins; failure
to successfully complete commercial testing of new technology and information systems to support new products and services, including voice transmission services;
failure to stabilize or reduce the rate of price compression on certain of the company’s communications services; failure to integrate strategic acquisitions and
changes in government policies or regulations of India and, in particular, changes relating to the administration of Tata Communications’ industry; and, in general,
the economic, business and credit conditions in India. Additional factors that could cause actual results, performance or achievements to differ materially from
such forward-looking statements, many of which are not in Tata Communications’ control, include, but are not limited to, those risk factors discussed in Tata
Communications Limited’s Annual Reports. The Annual Reports of Tata Communications Limited are available at_www.tatacommunications.com. Tata
Communications is under no obligation to, and expressly disclaims any obligation to, update or alter its forward-looking statements.
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