
                                                                                                                                                                            
 

 

 

 Date: Sep 2nd, 2026 

To 
The Manager 
National Stock Exchange of India Limited 
Exchange Plaza, Bandra Kurla Complex 
Bandra (East), Mumbai – 400051 

Symbol: TAC 
ISIN: INE0SOY01013 

Subject: Announcement under Regulation 30 (LODR)-Press Release / Media Release about  
“TAC Security’s Socify.ai Hits 300, Adding Its Latest 100 in Just Two Months” 

Dear Sir / Madam,  

Pursuant to Regulation 30 read with Part A of Schedule III of the SEBI (Listing Obligations and 
Disclosure Requirements) Regulations, 2015, we wish to inform you that TAC InfoSec Limited 
(“the Company”) “TAC Security’s Socify.ai Hits 300, Adding Its Latest 100 in Just Two Months” 

 This is for your information and record.  

For TAC InfoSec Limited 

 

Preeti Paresh Rathi 
Company Secretary & Compliance Officer 
Membership No.:- A61313 

 

 

 

 

 

 



                                                                                                                                                                            
  

 

Socify.ai Hits 300 Customers as AI-Automation 
SOC2 Adoption Accelerates, Adding Its Latest 100 

in Just Two Months 
TAC Security’s SOC 2 platform took six months to land its first 100 customers, three months for the 
next 100 and just two months for the latest 100, as the cybersecurity company pursues a 10,000-

customer ambition 

MUMBAI, India — 2nd September 2026 — TAC InfoSec Limited (NSE: TAC) is seeing a sharp 
acceleration in adoption of Socify.ai, its AI-powered SOC 2 compliance platform, with the business 
crossing 300 customers after adding its latest 100 in just two months. 
 
Socify.ai took roughly six months to acquire its first 100 customers. The second 100 arrived in 
three months. The third took just two months. Six months. Three months. Two months. 
 
For a young business operating in the trust-heavy compliance market, the shrinking acquisition 
window offers an early indication that TAC Security’s bet on making SOC 2 simpler and more 
affordable is gaining traction. 

 

SOC 2 has increasingly become a commercial requirement for technology companies seeking to sell 
to larger enterprises. But for many startups and growing businesses, the cost and complexity of 
achieving compliance can still create a significant barrier. 

Socify is betting that automation—and aggressive economics—can change that equation. 
Instead of treating compliance as a high-cost exercise accessible primarily to larger companies, TAC 
Security wants Socify to make SOC 2 accessible to thousands of businesses globally. 
 
“The first 100 customers took us six months. The next 100 took three. The latest 100 took only 
two,” said Trishneet Arora, Founder and CEO of TAC Security. “What matters to us isn’t simply 
that we reached 300. It is that every 100 customers are coming faster than the 100 before them.” 
 

The latest customer cohort spans AI, cybersecurity, enterprise software, networking, digital health, 
education technology, fintech, professional services and consumer technology — providing TAC 
Security with early evidence that the SOC 2 problem Socify is targeting extends well beyond 
startups. 



                                                                                                                                                                            
  

 

Among the companies in Socify’s expanding customer ecosystem are NETGEAR, Peloton 
Interactive, Globant, Sharecare, Quizizz, MemVerge and Guardio, alongside a growing generation 
of AI-first and SaaS businesses including Cimento AI, Twin Labs, Bluebird AI, Genie AI, Karuka AI, 
Scribed.ai, Praxis AI, Callvera AI and Hellosky.ai. 
 
The breadth is significant. NETGEAR is a global networking technology company; Peloton operates 
at the intersection of connected fitness, software and media; Globant is a global digital and AI 
transformation company; Sharecare operates in digital health; Quizizz in education technology; and 
MemVerge develops infrastructure for AI and memory-intensive computing. 
For TAC Security, the widening customer mix adds another dimension to Socify’s acceleration. 
Adoption is no longer coming only from young technology companies seeking their first SOC 2 
compliance milestone, but from businesses across a broad spectrum of industries and scale. 

 
 
Compliance automation has attracted substantial investment and produced multibillion-dollar 
companies, validating both the scale of the problem and the value businesses place on simplifying 
security compliance. 
 
For Socify, that creates an unusual challenge: it is a relatively new brand competing in a market 
where established platforms already have significant scale. 
TAC Security believes its advantage could come from a combination of price, AI-driven automation, 
cybersecurity expertise and distribution. 
 
TAC Security already serves more than 10,000 customers across 100-plus countries, giving Socify an 
existing global ecosystem from which to pursue expansion. 
 
“We don’t believe SOC 2 should cost companies a fortune,” Arora said. “Our objective is to use 
technology and scale to bring down the cost of compliance dramatically. If we can make SOC 2 
affordable, the addressable customer base becomes much larger.” 

 “We believe innovation matters most when it solves a real client pain point and makes their lives 
simpler and more secure in the cyber era. Our AI-led Socify.ai is one of the best examples of that 
philosophy in action — using AI to address the complexity, cost and effort traditionally associated 
with SOC 2 compliance. 

The acceleration we are witnessing with Socify is incredibly exciting. Every 100 customers are 
joining us faster than the previous 100, and that gives us tremendous confidence in the problem we 
are solving and the opportunity ahead. 
 



                                                                                                                                                                            
  

 

I genuinely believe Socify.ai has the potential to become bigger than TAC Security 
itself in the years ahead. We are not looking at it as just another product; we are 
building Socify with the ambition to drive an AI-led cybersecurity revolution in the 
compliance industry.” 
 
— Trishneet Arora, Founder & CEO, TAC Security 
 

 

From 300 to 10,000, TAC Security’s ambitions extend considerably beyond the first 300 customers. 
The company is targeting 10,000 Socify Clients by 2030, positioning the platform as one of the 
potential growth engines behind TAC Security’s broader goal of reaching $100 million in annual 
recurring revenue as a part of Company’s Bold Vision: 2030  
 

 

 

 

 

 

 

 

 

 

 

 
 
 



                                                                                                                                                                            
  

 

 

 

 

 
 
 
 

 

 

 

 

 
About TAC Security (TAC InfoSec Limited) – Symbol - NSE: TAC 

TAC Security, a leading public listed global cybersecurity company specializing in vulnerability 
management, today serves clients across 100 countries and has emerged as world’s 5th largest 
vulnerability management companies. 
 
TAC Security’s flagship product, ESOF (Enterprise Security in One Framework), excels in cyber 
scoring, cyber risk quantification, and leveraging advanced AI for vulnerability assessment and 
penetration testing. 

TAC Security holds prestigious accreditations like CREST & ISO 27001, and partners with tech giants 
such as Google, Microsoft, and Meta for CASA (Cloud Application Security Assessment). Serving a 
diverse global clientele, TAC Security is committed to innovation and excellence in cybersecurity 
for Fortune 500, startups and Governments Globally. 

https://tacsecurity.com and  socify.ai  
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