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SYMBOL: SIGNORIA Date: June 01, 2026
ISIN: INEORDE01010

To,

The Manager-Listing Department,

The National Stock Exchange of India Limited, Exchange
Plaza, Plot No. C/1, G Block, Bandra Kurla Complex,
Bandra East, Mumbai 400051

Fax: 022-26598237, 022-26598238

Sub: General Updates for Investors Presentation

Dear Sir/ Ma’am,

With reference to our letter dated May 28, 2026 and in compliance with the SEBI (Listing Obligations and Disclosure
Reguirements) Regulations, 2015, please find enclosed herewith the Investors Presentation.

The aforesaid information is also available on the Company's website at https://signoria.in/

This is for your information and records

Thanking you,
Yours faithfully,

ria Creation Limited

M. No.: 74595
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DISCLAIMER SIGNORIA

FORe————

e This communication is being issued by SIGNORIA CREATION Ltd.("the Company") for general information purposes only. The information
contained herein is based on management's current expectations and beliefs and is subject to change without notice. Certain
statements in this document may be forward-looking in nature and involve known and unknown risks, uncertainities, and other
factors which may cause actual results, performance, or achievements of the Company to differ materially from those expressed or
implied.

e This document does not constitute or form part of any offer, invitation, or recommendation to purchase, hold, or sell any securities
of the Company, nor shall any part of it form the basis of or be relied upon in connection with any contract or investment decision.

e The financial results referred to herein are prepared in accordance with applicable Indian Accounting Standards and SEBI (Listing
Obligations and Disclosure Requirements) Regulations, 2015, and are subject to audit / limited review by the statutory auditors of
the Company.

¢ Neither the Company nor its directors, officers, employees, or advisors accept any liability whatsoever for any loss or damage
arising from the use of this information. The Company undertakes no obligation to update any forward-looking statements or
information contained herein to reflect subsequent events or circumstances, except as required under applicable law.




X Mr. Vasudev Agarwal

Managing Director cum Chairman

Promoter Vision

 SIGNGRIA

Good evening to all our valued shareholders, customers, employees, partners, and stakeholders.
On behalf of Signoria Creation Limited, | sincerely thank you for your continued trust and support.

FY26 has been a significant year for the Company, marked by strong operational execution and healthy
business growth despite challenging industry conditions. Financially, we delivered consolidated turnover
with revenue growing by approximately 81.33% to ¥4,930.39 lakhs, EBITDA increasing by approximately
59.57% to ¥844.66 lakhs, and PAT rising by approximately 45.13% to ¥438.07 lakhs, driven by strong
execution and operating leverage.

The textile industry faced pressure from global geopolitical tensions, supply chain disruptions, and sharp
increases in raw material and operational costs. However, through efficient sourcing, disciplined inventory
management, and optimized production planning, the Company successfully managed these challenges
while continuing its growth trajectory.

One of the key milestones during the year was the strategic acquisition of Herbal Prints Pvt. Ltd., strengthening
our backward integration and manufacturing ecosystem. We also expanded our production capacity through
the installation of 200 additional machines and achieved sales growth of approximately 82.87% compared

to the previous financial year.

Signoria was also recognized among the “Top 50 Manufacturers” at the Jaipur Garment Club Association
Exhibition 2026, reflecting the growing recognition of our brand and operational capabilities.

Looking ahead, our vision is to strengthen Signoria Creation Limited as a leading women's apparel company
through expansion, innovation, exports, and brand development. The Group aims to achieve turnover targets
of approximately ¥80 crore in FY27 and ¥120 crore in FY28 while expanding into international markets and
strengthening its B2C presence through its own dedicated fashion brand.

We also plan to enhance our manufacturing and design capabilities through investments in advanced
digital printing technology at Herbal Prints Pvt. Ltd., supporting scalable and sustainable long-term growth.

At Signoria, we remain committed to building a strong, future-ready, and value-driven business platform
for all stakeholders.

Thank you for your continued confidence and support.
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Signoria — Tradition Meets Trend, Quality Meets Confidence

Signoria Creation Limited is a manufacturer and marketer of women’s apparel,
popularly recognized under its brand name “Signoria.”

The company specializes in Kurtis, pants, tops, co-ord sets, dupattas, and gowns,
with a strong reputation for traditional designs offered in diverse colors, patterns, and sizes.

Company’s primary goal is to manufacture women’s branded clothes under the Signoria brand.

Its primary focus is on delivering stylish, comfortable, and trendy clothing that empowers
women to stand out. With strict adherence to high-quality materials and rigorous quality
control, Signoria has earned customer trust and loyalty.

The company emphasizes client involvement in the design process, creating samples and
patterns to ensure customer ideas are reflected in the final product. Committed to innovation
and excellence, Signoria continues to strengthen its position as a trusted brand in the women’s
apparel market.

With the passion of its promoters, the dedication of its team, and the strength of its brand,
Signoria Creation Limited is poised for PAN-India expansion. Backed by customer loyalty, the
growing trend in e-commerce, and continued government support, the company aims to establish
Signoria as a popular and trusted brand among the masses, delivering stylish, high-quality apparel
that resonates across diverse markets.




KEY FACTS AND FIGURES SIGNORIA
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Team Size FY26
44+
Manufacturing Unit Revenue
s 4930.39 Lakhs
Designs EBITDA
950+ 844.66 Lakhs
Facility area PAT
25000 sq ft 438.07 Lakhs
ISO 9001:2015 ROE
Certified 19.49 %
Up t? 4,27,000 pieces of ROCE
quality garments @ 23.86 %

. _ Installed Capacity



Awards & Recognition 5 IGN®RIA
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VISIONARY LEADERSHIP |  SiGNoRIA

VASU DEV AGARWAL MOHIT AGARWAL BABITA AGARWAL

® Designation - Chairman and ® Designation - Non-Executive Director ® Designation - Whole - Time Director
Managing Director

. L i - 7+ L i - 44
e Experience — 8+ years Experience — 7+ years Experience — 4+ years

HARSHA TINKER PRATIBHA SONI

® Designation - Independent Director ¢ Designation - Independent Director

* Experience — * Experience —



7 A JOURNEY

EN IN STYLE

IGNORIA

e Incorporated on

* Production capacity

* Focused on process

* [nstalled 150 machines

Converted into a Public
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FOUNDATION EXPANSION OPERATIONAL ACCELERATION TRANSFORMATION SCALE-UP HIGH GROWTH
PHASE PHASE STRENGTHENING PHASE PHASE PHASE PHASE

» Shifted to owned * |nstalled additional

30 September 2019 increased to improvements and Limited Company manufacturing 150 machines
with initial funding 1,080 pcs/day workforce expansion * Capacity expanded to . premises :
of 1.19 Lakhs 2,000 pes/day Successfully listed on NSE * Capacity expanded to

* Production capacity

e Supported by a

resilient supply chain

¢ Built a scalable
manufacturing base

* Acquired land for a

Capacity expanded to
4,000 pcs/day

¢ Enhanced operational
efficiency

10,000 pcs/day

* Recognized among

of 596 pcs/day new manufacturing unit Recdiniiai vmong * Capacity increased to Top 50 Best Suppliers
Top 50 Manufacturing S0Pty = Jaipur
Companies
REVENUE REVENUE REVENUE REVENUE REVENUE REVENUE
ol 2135.88 ok il 258523 Lok ol 21,181.60 Lakns ol 21,181.60 Lakns RO, ol 22,718.98 Lains al 2204527 Laks
= PAT g = PAT g PAT il 195431 Lakns g PAT = PAT
¥0.80 Lakhs ¥37.65 Lakhs ¥74.12 Lakhs ¥239.09 Lakhs ¥301.85 Lakhs ¥326.63 Lakhs

PAT
& 2240.88 Lakhs

RECOGNIZED AMONG

%3 TOP 50

Best Suppliers - Jaipur

RECOGNIZED AMONG

TOP 50

Manufacturing Companies

REVENUE GROWTH

ﬁ]ﬁ T135.88 Lakhs
o ¥2,045.27 Lakhs

PAT GROWTH

o ¥326.63 Lakhs

PRODUCTION CAPACITY |

1% 500 — 10,000

PCS/DAY




CURATED
PRODUCT PORTFOLIO IGNORIA

WHERE TRADITION MEETS TREND

A diverse range of contemporary ethnic wear crafted with
premium fabrics, intricate detailing and modern silhouettes.

\ [

KURTI, PANT & DUPATTA  61.77% Revenue @ GOWNS 0.40% Revenue

A R i

3.33% Revenue

@ KURTI & PANT 8.86% Revenue

Q PREMIUM % INTRICATE MODERN CRAFTED WITH DESIGNED FOR EVERY
FABRICS N DETAILING SILHOUETTES _ PERFECTION OCCASION

TRADITION IN OUR ROOTS, STYLE IN OUR DESIGN.




FROM DESIGN STUDIO —
TO RETAIL SHELVES IGNORIA

Our End-to-End Business Flow
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DESIGN DEVELOPMENT

In-house design studio creates
innovative & market-driven designs

PRODUCT MANUFACTURING
High-quality manufacturing with
precision & craftsmanship

DIGITAL PRODUCT SHOWCASE

Professional photos shared via agents
& directly to traders

ORDER BOOKING

Orders booked by wholesalers /
traders across Pan India

FACTORY VISITS

Factory visits every 2-3 months for
product confirmation

PRODUCTION & DISPATCH

Efficient production & timely
dispatch to meet commitments

DISTRIBUTION TO WHOLESALERS

Distributed to wholesalers
across 1-2 per state

RETAIL SALES TO END CUSTOMERS
Products reach retailers &
delight end customers




MULTI-CHANNEL
SALES & DISTRIBUTION NETWORK S IGNGRIA

Expanding Reach. Strengthening Relationships. Creating Value.

SIGNGRIA

1. OFFLINE CHANNEL (PRIMARY)

e Strong wholesaler network across India 2. DIGITAL CHANNEL

e Orders placed via agents e Product promotion through YouTube
direct communication e Planned expansion into:

e Deep market penetration & trusted relationships — Online portals

— Own website (B2B + B2C)

3. PARTICIPATION IN
LARGE EXHIBITIONS

4. INTERNATIONAL SALES
e International sales through agents
= Expanding global market presence
e Building long-term global partnerships

e Generates bulk and high-value orders
e Strengthens brand visibility

X WIDE NETWORK e H e MULTIPLE CHANNELS /J STRONG RELATIONSHIPS GLOBAL OUTLOOK
i: PAN INDIA PRESENCE '.‘ MAXIMUM REACH .l 'I SUSTAINABLE GROWTH LIMITLESS OPPORTUNITIES

&




INTEGRATED
MANUFACTURING PROCESS SIGNGORIA

From Concept to Creation — Crafted with Precision

— —at)or

A seamless end-to-end manufacturing process backed by skilled
craftsmanship, advanced technology and stringent quality control.

L) & ourTinG . {35} SEWING

FINISHING & LABELLING & PRODUCT
q INSPECTION > -@ IRONING > @ PACKAGING ! > DISPATCH
- - 3

DELIVERING
EXCELLENCE
ON TIME, EVERY TIME.

OUR MANUFACTURING STRENGTHS

SKILLED STRINGENT ‘@ SCALABLE EFFICIENT RELIABLE
oty CRAFTSMANSHIP @ CONTROL 888 OPERATIONS @ PROCESS m@ DISTRIBUTION
- Driven by a team ensuring Strict checks at every Advanced infrastructure Streamlined workflow Timely delivery across

superior quality production phase for large scale production for timely execution India and beyond




GEOGRAPHICAL PRESENCE SIGNORIA
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PRADESH

9 9 Andaman & Nicobar Islands 1.79 0.04
PUNIAB Andhra Pradesh 8.80 0.18
HARYA& DEQLHI 9 Arunachal Pradesh 1.59 0.03
9 Q SIKKIM Assam 15.36 0.31
upP ¥
JAIPUR Blg‘\R ASSAM Bihar 22.42 0.45
Q Q CHANDIGARH 5.25 0.11
S ARET %] JHARKHAND  Q
MP Q KOLKATA CHHATISHGARH 55.36 1.12
CHHATTISGARH Q DADRA AND NAGAR HAVELI 0.03 0
ODISHA
Q@ mumsal Q Delhi 703.72 14.27
TELANGANA
Q Goa 11.47 0.23
ANDHRA
GOA 0 0 PRADESH Guijarat 525.55 10.66
KARNATAKA Haryana 47.34 0.96
Others 3531.72 71.63

CHENNA

¢
KERALA Total | 4930.39 100.00




CAPACITY UTILIZATION IGNORIA

Kurti Pant & Dupatta Kurti Other
400000 92 549
- 383468 87.89% 93.60%
87.35% . i 95.87% : N\ 81.11%
' 125000 125000 20,000 ) 20000 20000 20000
115675 109863 18,720
67.23% \
225000 \ 16222
84.40% 196540 1,00,000
1,47,000 67,230
94,668 \
_Of6
FY24 FY25 FY26 FY24 FY25 FY26 FY24 FY25 FY2e
E Installed Capacity § Actual Production Capacity Utilization (in %) I Installed Capacity [ Actual Production Capacity Utilization (in %) I Installed Capacity Actual Production Capacity Utilization (in %)
Top Kurti & Pant Gown
93.50% 200000
—~—— 175000 91.72% 96.32%
= 74.76% - 17.85% - 78.84% 154429
15000 ' 15000
- 14448
125000 136230 125000 77.21% 73.30%
1,00,000 1,00,000 98553 ot
93,500 93445 91.720 10,000 . 9150
7,330
FY24 FY25 FY26 Fy24 FY25 FY26 Fy24 FY25 FY26

B nstalled Capacity J Actual Production Capacity Utilization (in %) I Installed Capacity | Actual Production Capacity Utilization (in %) I Installed Capacity Actual Production Capacity Utilization (in %)




WHERE CRAFTSMANSHIP 5
MEETS SCALE IGNORIA

Integrated Infrastructure. Advanced Technology. Skilled Workforce. Consistent Quality.

INVENTORY & FINISHED GOODS

i INTEGRATED N ADVANCED SKILLED & TRAINED ™~ STRINGENT TIMELY DELIVERY
\ MANUFACTURING UNIT \ EQUIPMENT 'Y X X WORKFORCE @  QUALITY CONTROL -R & EFFICIENT DISPATCH
ﬂ J End-to-end in-house | Latest machines for \ ..- .l Experienced team ensuring ~_ ‘ | Multi-level checks for oWQo _.l On-time commitments with

capabilities precision & efficiency superior craftsmanship consistent quality g strong logistics support




/ Competitive Landscape Key Strengths )IGNORIA

- Experienced Established
\ ﬂ[%% | Management & | | Manufacturing
A ' Work Force & -’ ili

oy, e

Facility

Focus on
| Quality & Safety

Cost Leadership &
Tlmely Execution

Cordial Relationship
between Management
& Labour

Existing Relationship
with Clients




SIGNORIA

INVESTING IN INNOVATION

The company is committed to continuous excellence by investing in
modern machinery and advanced technology. With a focus on upgrading
and modernizing infrastructure, it ensures products meet diverse client
specifications while maintaining superior quality.

BUSINESS
STRATEGIES

EXPANDING REACH

The company currently serves Indian customers in the women’s apparel
industry and is focused on expanding its customer base by continuously Q
adding new clients, the company aims to tap into these segments through
enhanced marketing and supply initiatives. Additionally, leveraging digital
platforms such as YouTube has opened new avenues for product sales.

OPERATIONAL EXCELLENCE

The company is focused on improving functional efficiency to achieve
cost reductions and strengthen its competitive position. By investing in
continuous process improvement, technology development, and operational
excellence, it ensures streamlined operations and enhanced productivity.

EXPANDING PRODUCT PORTFOLIO
AND ELEVATING QUALITY

The company is committed to enhancing its product base and quality standards ©
to drive customer retention and repeat orders. By maintaining close interaction
with customers, it strengthens relationships and gains valuable insights into
market perception and demand.




SIGNORIA
INDUSTRY OVERVIEW
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India is the world’s second-largest producer of textiles and garments. It is also the sixth-largest
exporter of textiles spanning apparel, home and technical products.

India has a 4.6% share of the global trade in textiles and apparel.

production and 12% to exports. The domestic textile and apparel market size is estimated at
US$ 225 billion in 2025, growing at a CAGR of about 10-12%.

India’s textile exports have already reached Rs. 3 lakh crore (US$ 35.14 billion), and the goal is to
triple this to Rs. 9 lakh crore (US$ 105.42 billion) by 2030 by strengthening domestic manufacturing
and expanding global reach.

Exports from FY26 (April-June 2025) reached US$ 9 billion, with apparel exports seeing an 8.91%
increase compared to the same period last year.

@ In FY25, The textiles and apparel industry contributes 2.3% to the country’s GDP, 13% to industrial

Domestic textile and apparel industry in India / . Textiles and apparel exports from India
(US$ billion) | S5 (US$ billion)
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Source: Ministry of Textiles, Government of India, Invest India,
Department of Commerce




INDIA WOMEN

APPAREL MARKET SUMMARY
g

The India women apparel market size was valued at
USD 95.83 Billion in 2025 and is projected to reach
USD 121.87 Billion by 2034, growing at a compound
annual growth rate of 2.71% from 2026-2034.

The growth in disposable incomes, increasing propensity for
a wider range of fashion, and raising the influence of digital
retail channels are some strong reasons for the robust
expansion of the India women apparel market. Increasing
urbanization and more working women entering the
workforce spur the demand for versatile and stylish clothing
options. The combination of traditional Indian aesthetics
with modern silhouettes is changing consumer preferences,
while burgeoning awareness regarding sustainable and
ethically produced fashion is catalyzing India women
apparel market share.

= &

RISING INCOMES DIGITAL RETAIL MORE WORKING WOMEN, SUSTAINABLE FASHION,
DRIVING GROWTH EXPANSION MORE OPPORTUNITIES A STRONGER FUTURE

SIGNORIA

India Women Apparel Market Forecast
Size, By Product Type, 2025-2034 (USD Billion)

—1
95.83 — _ = B I I I

2025 2026 2027 2028 2029 2030 2031 2032 2033 2034

M Tops and Dresses [l Bottom Wear Innerwear and Sleepwear | Co-ords, Jackets and Suits [ Ethnic Wear Others

CAGR (2026-2034) 2.71%




SNIGNGRIA
OUR

SUBSIDIARY
COMPANIES

> | Signoria Creation Limited
¢
Parent Company
r = 0 -
X y :
R P /
“W ‘\ | / ‘
Herble Prints Signoria Fashions |
Private Limited Private Limited
* *
Printing and dyeing of cloth ® Trading of garments

€9 60% Stake ® 9 40% Stake

| = |\—_\__
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Brands That Trust Signoria 5 IGN®RIA

Our valued customers and partners who inspire us to
deliver style, quality & trust every day.

0 .': ™
o v S,
= syn
A Fashion | Lifestyle | Outfit AVA N FI- RA [;y
' SHIVALI
Bhatbhateni RELIANCE RETAIL PRAGATI FASHION SHIVALI BOUTIQUE
Super Market EECON RS LIMITED PVT LTD PVT LTD

=5

KATARIYA
"

ASHION

anouk

KALYAN SILKS LAKHMI CHAND POTHY’S RETAIL
TRICHUR (P) LTD TEJOO MAL (UNIT -1) OPPUS APPARELS PVT LTD

KATARIYA FASHION




PROFIT & LOSS STATEMENT SIGNORIA

Particulars FY24 (S) FY25 (S) FY26 (C)
Revenue From Operation 1954.31 2718.98 4930.39
Other Income 2.9 3.04 0.56
Total Income 1956.81 2722.02 4930.96
Expenses
Cost Of Materials Consumed 1325.79 2188.06 4746.23
Changes In Inventories -23.55 -377.9 -1214.52
Employee Benefit Expenses 150.66 235.37 303.39
Finance Costs 63.13 80.65 128.17
Depreciation And Amortization Expense 11.02 42.66 120.03
Other Expenses 99.89 147.16 251.19
Total Expenses 1626.94 2316 4334.49
PBT 329.87 406.02 596.46
Tax Expense 89.01 104.18 158.39
PAT 240.86 301.84 | 438.07

%



PROFIT AND LOSS STATEMENT - HALF YEARLY 5

S
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IGNORIA

(Rs in Lakhs)

Particulars 31-03-2025 30-09-2025 | 31-03-2026

Revenue From Operation 1716.59 2062.21 1982.91
Other Income 211 - 0.2
Total Income 1718.7 2062.21 1983.11
Expenses

Cost Of Materials Consumed 131311 1410.22 2865.73
Changes In Inventories -142.11 91.26 -1593.61
Employee Benefit Expenses 128.88 126.38 128.4
Finance Costs 60.13 95572 60.43
Depreciation And Amortization Expense 38.19 45.44 66.71
Other Expenses 87.44 88.74 134.89
Total Expenses 1485.64 1817.75 1662.55
PBT 233.06 244 .46 320.56
Tax Expense 59.97 62.02 84.34
PAT 173.09 182.43 236.22




BALANCE SHEET S IGNORIA

oD
(Rs in Lakhs)

EQUITY AND LIABILITIES FY24 (S) FY25 (S) FY26 (C) ASSETS FY24 (S) FY25 (S) FY26 (C)
Shareholder’s fund NON CURRENT ASSETS
Share capital 475.8 475.80 475.80 Property, plang equipment and

intangible assets
Reserves and surplus 1153.47 1,455.32 1,900.24 i) property , plant and equipment 33.78 - 1,594.38
Minority Interest - - 211.90 ii) capital work in progress 1,193.18 - -
NON CURRENT LIABILITIES i) Tangible assets : 1.437.28 ;
Long term borrowings 655.82 538.55 615.65 AN e bl R e

Non current investments 41.67 20.52 -
CURRENT LIABILITIES

Deferred tax assets 1.97 2.29 8.61
Short term borrowings 355.11 801.80 1,484.41

Other non current assets 13.32 10.42 12.55
Trade payables - - - CURRENT ASSETS
i) Total outstanding dues of mse 328.06 799.99 1,521.89 Switoniss 407.93 1,249.91 3180.74
§) IOBRER (e SR Chocwta . 93.67 411.38 Trade receivables 1178.59 1,480.60 1933.43

other than mse

Cash and cash equivalents 12.74 T27 2537
Other current liabilities 151.67 129.54 203.39

Short term loans and advances 60.82 3.72 0.71
Short term provisions - - 5.72

Other current assets 175.78 82.55 74.45
Total 3,119.93 4,294.68 6,830.39 Total 3,119.93 4,294.68 6,830.39




KEY FINANCIAL RATIOS 5 IGN®RIA
~<xJpo-
B <vcrue From Operation (s in Lakhs) T

4930.39 844.66
2718.98 529.33
1954.31 404.02 l
|
FY24 FY25 FY26 | FY24 FY25 FY26 ‘
4 S — _ - L - B * U
( EBITDA and PAT Margin (In %) ‘ PAT (Rs in Lakhs)
20.65% Tk | 438.07

> =l 17.13%
—9 301.84
o —_— 240.86
12.31% e
11.09% .
8.88%
FY24 FY25 FY26
FY26

—@— EBITDA Margin (in %) —®— PAT Margin (in %) | FY24 FY25




SIGNORIA

3 X = X 1
Current Ratio Debt Equity Ratio Debt Service Coverage Ratio wl
3.52 |
- 3.23 |
e 0.69 0.71 2.82
» 1.40 | 0.62
| l
FY24 FY26 FY24 FY25 FY26 FY24 FYaS FY26
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ROE (%) ROCE (%)
i 23.86%
i 19.49% 19.71% |
16.96% 17.20%
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