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Al-based resumes take centre-stag

Over 80% of hiring
managers say
text-based résumés
will vanish soon

BISWAIJIBAN SHARMA
New Delhi, January 31

IF  ARTIFICIAL INTELLI-
GENCE (AlI) is becoming all-
pervasive,can job résumés be
far behind? The answer is
obvious. Ask Swati Nair, a
mid-level manager in a lux-
ury retail company.Despitea
robust academic background
and relevant internships,
Nair was unable to land a job
of her choice till a career
counsellor identified the
weak link -- her résumé.

Nair opted foran Al-based
professional resume writing
services, and finally grabbed
the job she wanted. Like Nair,
an increasing number of job
seekers are turning to Al-
based résumé writing ser-
vices to gain a competitive
edge in the job market.
Industry insiders say tradi-
tional text résumés are
becoming outdated as job-
seekers are utilising viral Al-
powered chatbots for craft-
ing cover letters, refining
résumés, and preparing
responses to expected inter-
view questions.

A recent study indicates

that 81% of India’s hiring
managers expect text-based
resumes to become obsolete
in the next five years.
Résumeés, once the focal
point of hiring, now play the
role of an opening act for Al
assessments. Rather than
relying solely on human
scrutiny, machine learning
algorithms take the lead. A
survey by visual communica-
tion platform Canva found
while most jobseekers in
India are satisfied with how
their résumé looks (62%),
candidates may want to note
that 7 in 10 hiring managers
prefer more interactive
résumés with visual ele-
ments like images and
graphics (66%) and colours
(6190).

Sekhar Garisa, CEO,
foundit, says,“Al is reshaping
the recruitment landscape”
by streamlining processes
and enhancing decision-
making for companies. The
efficiency and customisation
offered by AI tools have
raised questions about the
potential obsolescence of
traditional résumés, he says.

About 849% of Indian hir-
ing managers prefer candi-
dates with digital portfolios.
And India’s job seekers have
been up to the task, using
digital portfolios the most
(529%) across all markets.
Nearly 93% of Indian hiring
managers believe it is
acceptable for candidates to

CBSE proposal: Three
languages among 10

papers in Class X; six
subjects in Class XII

CREDIT FRAMEWORK IN EDUCATION

B The proposed
changes form part of the
CBSE's broader initiative
to implement a national
credit framework in
school education

R RADHIKA
New Delhi, January 31

THE CENTRAL BOARD of
Secondary Education (CBSE)
is reported to have proposed
significant changes to the
academic framework for sec-
ondaryand higher secondary
education, including a shift
from studying two languages
to three in Class X, with the
requirement thatatleasttwo
must be native Indian lan-
guages. Furthermore, stu-
dents in Class X may now
need to passin 10 subjects,as
opposed to the current
requirement of five.

Similarly, for Class XII, the
proposed changes involve stu-
dents studying two languages
instead of one,with the condi-
tionthatatleastonemustbea
native Indian language. Over-
all, they would have to clear
examinations in six subjects
instead of five to graduate
from high school.

According to a detailed plan
reviewed by The Indian Express,
the proposed changes form part
of the CBSE's broader initiative
to implement a national credit
frameworkinschooleducation.
Creditisation aims to establish
academic equivalence between
vocational and general educa-
tion, facilitating mobility
between the two education sys-
tems, as proposed by the
National Education Policy 2020.

At present, the standard
school curriculum does not
have a formalised credit sys-
tem.As per the CBSE plan, an
academic year would be made
up of 1,200 notional learning
hours, which would translate
to earning 40 credits. Notional
learning refers to a stipulated
amount of time that an aver-
age student would need to
spend in order to attain the
specified outcomes. In other
words, each subject has been
allotted a certain number of
hours so that, in a year, a stu-

B The credits, the plan
states, will be
“independent” of the
marks obtained by a
student, an official CBSE
document states

dent spends a total of 1,200
learning hours to be declared
pass. The hours will include
both academic learning at
school and non-academic or
experiential learning outside
the school.

The scheme of studies has
accordingly been tweaked to
mention teaching hours and
credits earned against each sub-
ject.The credits earned bya stu-
dent will be digitally stored in
the Academic Bank of Credits
and accessible through a linked
Digilocker account. The credits,
the planstates,willbe“indepen-
dent” of the marks obtained by
a student, an official CBSE doc-
ument states.

In order to operationalise
this, the Board has proposed to
increase the number of subjects
studied in secondaryand higher
secondary education by adding
multidisciplinary and voca-
tional coursestothelist of exist-
ing subjects. So, for Class X,
where students currently have
to pass five subjects (two lan-
guages and three main subjects
of mathematics, science and
social science), they would have
to clear 10 subjects (three lan-
guagesand seven main subjects)
under the creditised system.

While two of the three lan-
guages should be native Indian
languages, the seven main sub-
jects proposed for Class X are:
mathematics and computa-
tional thinking, social science,
science, art education, physical
educationandwell-being,voca-
tional education and environ-
mental education.

The threelanguages, math-
ematics and computational
thinking,social science,science
and environmental education
would be assessed externally;
art education, physical educa-
tion and vocational education
would be a mix of internal and
external examination. But stu-
dentswould have to passall 10
subjects to move on to the
next grade.

ROHNIT PHORE
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jobseekers HR managers
arecontent  findit
with acceptable
resumes to use GenAl

use generative Al to polish
their résumés or application
materials.

Highlighting the most
sought-after AI tools that
majority of job seekers are
counting on, Job van der
Voort, CEO & co-founder at
Remote, says while in a
rapidly evolfing job market,

of HR managers want and
colours and visual effects

of hiring managers prefer
digital portfolios

prioritise digital portfolios
over global counterparts

/4% 92%

jobseekers likely to use
use GenAl generative
forresume  AlforCV
creation updates

traditional résumés still hold
value, but in the near future,
Alwill be the default method
to match candidates with
their ideal careers, utilising
data-driven insights rather
than relying solely on subjec-
tive self-presentation.
Canva commissioned
Sago to survey 5,000 hiring

managers and 5,000 job
seekers from India, the US,
UK, Germany, Spain, France,
Mexico,and Brazil, to under-
stand how screening candi-
dates have evolved and why
it’s crucial to embrace design
to stand out in the crowd.

“Hiring managers in India
too have shown openness in
integrating generative Al to
boost creativity, leading to
improvement in the quality
of talent discussions going
forward,” says Amy Schultz,
global head of talent acquisi-
tion, Canva.

“Our research highlights
how creativity and the use of
Gen Al have notably lowered
obstacles for jobseekers in
shaping their professional
brands, allowing them to
stand out in the crowd and
land their dream jobs”,
Schultz says.

A Gurgaon-based senior
HR manager sums it all up.
"Job seekers appreciate the
efficiency and precision that
Al offersin aligning résumés
with specific job require-
ments. As the job market
becomes more competitive,
the adoption of Al in résumé
writing reflects a strategic
move by candidates to pre-
sent their skills and experi-
encesin the most compelling
and tailored manner."

Jobseekers increasingly
use generative Al for their
application materials. Nearly
two-thirds (749%) of jobseek-

ers in India admit they have
used generative Al for their
resumes. An overwhelming
82% believe it helps them
simplify the résumé-build-
ing process, save time (72%),
and be more creative (729%).
With its profound impact on
their job search, 92% of job
seekers are likely to use gen-
erative Al again to build or
update their résumé.

In fact, employers still
need an efficient way to
screen candidates. A well-
crafted résumé also can be a
way to express a personal
touch and highlight qualities
that can’t be easily quanti-
fied, Voort says.

"Even though the job
seekers get good employ-
ment opportunities, many
times they face failure at the
first step due to lack of qual-
ity résumé. And to solve this
problem, most of the aspi-
rants seek Al help to craft
their resumes.

“But companies have now
new software to detect pla-
giarism and where the con-
tents have been lifted. So, job
seekers should better main-
tain cautious approach,’says
Alok Sharma, a Delhi-based
senior corporate consultant.

In addition, Al-powered
solutions can also compre-
hensively analyse the candi-
date's experience, achieve-

ments, capabilities, and
educational background,
Sharma added.

WWW.FINANCIALEXPRESS.COM

e Theme parkat

Mahalaxmi
racecourse soon

PRATIP ACHARYA
Mumbai, January 31

MUMBAI'S LARGEST GREEN
spot is soon to be transformed
into a theme park as the Bri-
hanmumbai Municipal Corpo-
ration’s proposal for trans-
forming  the existing
Mahalaxmi Racecourse
received a nod from the mem-
bers of the Royal Western India
Turf Club (RWITC) on Tuesday,
following a two-dayvoting ses-
sion of the RWITC club mem-
bers.Of the 708 memberswho
cast their votes, 540 voted in
support of BMC’s proposal
while 168 members voted
againstit.

The RWITC is the parent
body of the racecourse, which
is spread across 211 acres in
Mahalaxmi, making it one of
the largest green open spaces
in the space-starved financial
capital of the country.Theland
is jointly owned by the BMC
and state government and has
been leased out to the RWITC
since 1914.

The last lease agreement
had expired in 2013, and for
more than a decade now, the
lease was not renewed by the
authorities, even though the
racecourse continued to exist.
However, in January this year,
the civic authorities had pro-

New Delhi

posed that thelease of thisland
would be renewed only after
the major portion of this land
parcel is acquired solely by the
authorities.

The BMC had proposed
that out of the 211 acres,
nearly 120 acres shall be
acquired by the authorities
while the remaining 91 acres
will stay with the RWITC.
Suresh Sanas, who is the cur-
rent chairman of RWITC, told
The Indian Express that race
tracks, helipad, grandstand,
whichisa GradelIl - Bheritage
structure and some of the
horse stables will stay under
the 91-acre portion which will
stay with the racecourse.

While the remaining 120-
acre plotwillhouse thejogging
tracks,some of the stables, the
parkingareaand portion of the
lawn. Municipal commissioner
Igbal Singh Chahal on January
18 gave a presentation to the
members tabling his proposal
of creating the theme park,
when he had also said that no
civil construction would be
taken up in the plot which the
BMC is set to take back from
the authorities.

Healsomaintained that the
primary objective of setting up
aparkistoensurethattheland
parcel becomes universally
accessible
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Fever off, Fever
on gimmick

Marketing stunts aren't new, but what happens when

a listed company pulls one?

ANUSHKA BHARDWAJ & KHUSHBOO TIWARI
New Delhi/Mumbai, 31January

wo days. Two videos. Two

I announcements. This is how HT

Media’s Fever FM pulled off a mar-

keting gimmick, reigniting the debate

around how far is too far when it comes to
drawing attention.

On Wednesday, a day after he appeared
in a video posted on LinkedIn to say that
Fever FM was shutting down, Ramesh
Menon, chief executive officer of audio
business for HT Media’s Fever FM, Radio
One and Radio Nasha, appeared in
another video on LinkedIn. This time
round, in a play of words, he said Fever
FM was in for a revamp, not a shutdown.

“When we said we are shutting down,
we meant that puraana radio ab khatam,”
he said. “Our promise to remain relevant
to the evolving media landscape has led
us to completely overhaul our program-
ming.” He then went on to explain the fea-
tures of the new avatar.

The gimmick did create the intended
buzz, but it also triggered a debate on
whether all publicity is indeed good pub-
licity. “The era of brand gimmicky is over,”
said Harish Bijoor, founder of Harish
Bijoor Consults Inc, a Bengaluru-based
business strategy firm. “Never denigrate
your brand. That is all you have.”

What also raised questions was that HT
Media Ltd, which owns Fever FM, is a
listed company. Would a stunt such as this

ILLUSTRATION:
BINAY SINHA

According to legal experts,
marketing gimmicks would
come under the scanner of Sebi

only if they influence trades or
dealings by investors

one invite the attention of the market reg-
ulator?

Legal experts are of the opinion that
such marketing gimmicks would come
under the scanner of the Securities and
Exchange Board of India (Sebi) only if they
influence trades or dealings by investors.

Although, in this case, no negative
impact was witnessed on the HT Media
Ltd stock, which is up 18 per cent since
January 23, Shiju P V, senior partner,
IndiaLaw LLP, said, “Dissemination of
misleading or false information, which are
likely to influence the decision of inves-
tors, is considered as fraudulent and unfair
trade practice, according to the Sebi fra

ulent or unfair trade practice regulations.”

On Wednesday, HT Media Ltd stock
closed at¥32.75 — up 3.75 per cent.

“An advertisement campaign will come
under Sebi scanner only if it is misleading
or false and likely to influence the decision
of the investor dealing in securities,” Shiju
PVsaid.

Experts said that all material
announcements — or any such update
that can impact the stock price movement
— are to be disseminated through stock
exchange filings by the listed company.

Further, in case of other rumours or
media reports, the exchanges may seek
clarification from the company.

During the analysts’ call on January 19,
HT Media Group’s Chief Financial Officer
Piyush Gupta spoke about the challenges
radio has been facing despite best efforts.
“There is a marginal decline of 4 per cent
with revenues tracking to 40 crore, and
operating earnings before interest, taxes,
depreciation and amortisation (Ebitda) at
X3 crore with a7 per cent margin as against
17 per cent margin last year. Sequentially,
of course, they were up 12 per cent,” Gupta
added.

Trickortreat

Extreme marketing tactics for grabbing
eyeballs are not new to the advertising
landscape. In December 2022, Puma col-
laborated with actor Anushka Sharma.
She posted multiple stories on Instagram
purportedly accusing Puma for using her
photos without any contract only to reveal
a few days later that she had come on
board as its official brand ambassador.

A month later, a video of actor Ranbir
Kapoor throwing away a fan’s mobile
phone was widely circulated on the inter-
net. The actor was called out for foul
behaviour. Later, smartphone brand Oppo
released the full video showing Kapoor
gifting an Oppo phone to the fan.

Brand experts maintain that in the age
of artificial intelligence and deepfakes, it
has become even more important not to
pull off such misleading stunts.

B-schoolsfeel
hiring stress/

RITWIK SHARMA
New Delhi, 31January

There are signs that the distress in the job market has spread to
India’s top B-schools.

A post on X (formerly Twitter) about a WhatsApp message,
purportedly sent by the Indian Institute of Management
Lucknow (IIM-L) to an alumni group seeking assistance in
placing 72 students from the graduating batch, went viral on
social media.

The user, Ravi Handa, wrote: “IIM Lucknow is reaching out
to alumni to help them with placements. It is ‘crucial to maintain
the legacy of IIM Lucknow’s 100 per cent placement record’. It
isn’t about 5-10 people but 72 candidates at [IM-L do not have a
job. Imagine the status at other B-schools.”

Queries sent to the director of IM-L remained unanswered.
However, an official at its placement committee said that the
placements were ongoing and were likely to conclude in
another fortnight or so. “If at all there is a downturn in hiring,
we will be able to give details only in our placement report,”
said the official.

Handa, a former edtech professional
who is based in Jaipur, told Business

ApostonXabouta Standard that the message was for-
WhatsApp message, warded to him by a friend who is an
purportedly sent IIM-L alumni.

by the IIM Lucknow Ankur Aggarwal, an alumnus of
to an alumni group IIM-L and the director of a fruit winery
seeking assistance  in Kotdwar, Uttarakhand, told Business
in placing 72 Standard that he, too, received the
studentsfromthe = WhatsApp message from the institute
graduating batch,  two weeks ago. According to Aggarwal,
went viral on IIM-L reaches out to its network of

social media alumni twice in a year — once for the
summer internships and secondly, for
placements. He added that the current
batch of IIM-L had 576 students.

“The placement procedure is very simple. On day 1, there
are companies from finance, followed by consultancies on day
2 and marketing firms on day 3,” he said. “Then the institute
sends out a message to companies for hiring general manage-
ment students,” he said, adding that the WhatsApp message
followed the start of the placements on campus.

While premier institutes remain confident of hiring pro-
spects for their students, there is an acknowledgement of a
downturn as apparent from multiple instances of job cuts, espe-
cially in the tech sector.

According to sources, at IIM-Kozhikode (IIM-K), 75-80 stu-
dents are yet to land jobs. The placement programme, which
began over a month eatlier, is in contrast with previous years
when the sessions were completed within a week. Sources
added that there were students who had not been placed during
the internships.

Debashis Chatterjee, director, IM-K, said that they recognise
a downturn in the market, but there is no panic in the institute
because there was a steady absorption of its students.

“IIMs are not placement agencies but primarily responsible
for making students capable. We prepare our students and train
them to face job interviews, but eventually it’s the market that
decides,” he said, adding that IIM-K does not reach out to its
alumni for jobs. “There is active advocacy and counselling by
alumni, but they have loyalties to their companies as well. So
it’s not a norm to approach alumni for assistance in hiring,
although individual IIMs may do it.”

Manojit Saha contributed to this report

Delhi Jan 2nd coldest in 74 yrs

If you are feeling unusually
cold this winter in Delhi, you

recorded at 17.6 degrees,” an
analysis by IMD said.

have every reason to. In a related development,
AccordingtotheIndiaMet- IMD in a press conference on
eorological Department (IMD), Wednesday said that major

the average monthly maxi-
mum temperature for January
in the capital, as recorded by
the Safdarjung Observatory, is
the second lowest in the last 74
years (since 1951). “Till January
30, 2024, the maximum tem-
perature of 17.7 degree Celsius
is the second lowest after
January 2003 when it was

wheat growing regions in the :
north, as well as other parts of
the country, could experience
above normal temperatures in

as North India might also see

normal to above normal rain-

fall in the same month.
SANJEEB MUKHERJEE
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DIXON TECHNOLOGIES (INDIA) LIMITED

Regd. Office: B-14 & 15, Phase-ll, Noida, Gautam Budh Nagar, Uttar Pradesh- 201305
CIN: L32101UP1993PLC066581, Website: www.dixoninfo.com, Ph. No.: 0120 4737200

Extract of Unaudited Financial Results for the Quarter and Nine Month ended December 31, 2023

EBITDA
Growth
+64%

REVENUE
Growth
+100%

Figure above depicts consolidated result Q3, FY23-24 in comparison with Q3, FY22-23

Extract of Unaudited Consolidated and Standalone Financial Results for the Quarter & Nine Month Ended December 31, 2023
(Rupees in Lakhs)

Standalone Consolidated
S. Quarter | Nine Month| Quarter | Year Quarter | Nine Month| Quarter Year
No. Particulars ended ended ended ended ended ended ended ended
Unaudited | Unaudited | Unaudited | Audited | Unaudited | Unaudited | Unaudited | Audited
31-Dec-23 | 31-Dec-23 | 31-Dec-22 | 31-Mar-23 | 31-Dec-23 | 31-Dec-23 | 31-Dec-22 | 31-Mar-23

1 | Total Income from Operations 145,092 504,849 | 154,250 701,587 482,057 | 1,303,882 240,754 | 1,219,762
2 | Net Profit for the period before tax (before exceptional

and extraordinary items) 4,692 18,962 6,568 28,525 12,574 36,432 7,048 34,478
3 | Net Profit for the period before tax (after exceptional

and extraordinary items) 4,692 18,962 6,568 28,525 12,574 36,432 7,048 34,478
4 | Net profit for the period after tax (after exceptional

and extraordinary items) 3,702 14,222 4,878 21,115 9,707 27,762 5,189 25,508
5 | Total Comprehensive Income for the period

[Comprising Profit/(Loss) for the period (after tax)

and Other Comprehensive Income (after tax)] 3,689 14,185 4,875 21,065 9,694 27,725 5,186 25,380
6 | Equity Share Capital (Face value Rs. 2 each) 1,196 1,196 1,191 1,191 1,196 1,196 1,191 1,191
7 | Reserves(excluding Revaluation Reserves) as shown

in the Audited Balance Sheet of the previous year) 115,449 127,300
8 | Earnings per share (face value of Rs. 2/- per share)

(not annualised)

Basic earnings per share (in rupees) 6.21 23.86 8.22 35.53 16.29 46.58 8.74 42.92

Diluted earnings per share (in rupees) 6.18 23.75 8.15 35.27 16.21 46.37 8.67 42.62

Note:
1

The above is an extract of the detailed format of quarterly and nine months Financial Results filed with the Stock Exchange under Regulation 33 of the SEBI (Listing
Obligations and Disclosure Requirements) Regulations, 2015. The full format of the Financial Results is available on the Company's website (www.dixoninfo.com)
and on Stock Exchanges website (www.bseindia.com and www.nseindia.com)

2. The above results were reviewed by the Audit Committee and approved by the Board of Directors in their respective meetings held on January 31, 2024. The Limited
Review for the quarter and nine months ended 31 December, 2023, has been carried out by the Statutory Auditor, as required under Regulation 33 of SEBI (LODR)
Regulation, 2015.

On behalf of the Board

For Dixon Technologies (India) Limited
Sdl-

Atul B. Lall

Managing Director Cum Vice Chairman
(DIN: 00781436)

Place : Noida
Date: 31/Jan/2024

Shree

SI:I Cement

Regd. Office: Shree Cement Ltd., Bangur Nagar, Beawar - 305 901, Rajasthan | Phone: EPABX +91-1462-228101-06
Fax: +91-1462-228117/119 | E-mail: shreebwr@shreecement.com | www.shreecement.com | CIN: L26943RJ1979PLC001935

EXTRACT OF CONSOLIDATED UNAUDITED FINANCIAL RESULTS FOR THE QUARTER AND NINE MONTHS ENDED 31°" DECEMBER, 2023
% in Crore
Year
ended
31.03.2023
(Audited)

S.N.| PARTICULARS Three Months
ended
31.12.2023

(Unaudited)

Nine Months
ended
31.12.2023
(Unaudited)

Three Months
ended
31.12.2022
(Unaudited)

(Tom g LY\ o o T@TTT |

1 Total Income from Operations 5370.65 15536.66 4473.38 18311.41
2 Net Profit for the period before Taxes 912.64 2152.11 388.10 1495.04
3 Net Profit for the period after Taxes 701.85 1720.41 281.83 1269.14
- 4 Total Comprehensive Income for the period (Comprising Profit for 706.60 1755.55 330.48 1507.92
the period after tax and other Comprehensive Income after tax)
5 Paid-up Equity Share Capital (Face value T 10/- per share) 36.08 36.08 36.08 36.08
6 Reserves (excluding Revaluation Reserve) 20165.06 20165.06 18259.30 18600.32
7 Securities Premium Account 2408.63 2408.63 2408.63 2408.63
8 Net worth 20201.14 20201.14 18295.38 18636.40
9 Outstanding Debt 1867.37 1867.37 2784.83 2539.84
10 | Debt-Equity Ratio (in times) 0.07 0.07 0.10 0.08
11 | Earnings Per Share (of ¥ 10/- each) -
1. Cash (in%) 309.56 800.26 199.00 847.29
2. Basic & Diluted (in%) 194.54 476.94 78.18 352.18
12 | Capital Redemption Reserve 15.00 15.00 15.00 15.00
13 | Debenture Redemption Reserve - - - -
14 | Debt Service Coverage Ratio (in times) 25.70 3.76 12.84 5.33
- 15 | Interest Service Coverage Ratio (in times) 25.70 18.05 12.84 13.00
Notes:
1 The above results were taken on record at the meeting of the Board of Directors held on 31% January, 2024. The results have been reviewed by the
Statutory Auditors
2 Key Standalone Financial Information:- Zin Crore

85850 64101 | P customer.care@shreecement.com

PARTICULARS Three Months ended
31.12.2023

(Unaudited)

Nine Months ended
31.12.2023
(Unaudited)

14907.74

Three Months ended
31.12.2022
(Unaudited)

Year ended
31.03.2023
(Audited)
17269.00
2273.39 1558.64
1806.68 1328.13

3 The above is an extract of the detailed format of financial results for the quarter and Nine months ended December 31, 2023 filed with the Stock Exchanges
under regulations 33 & 52 of the SEBI (Listing Obligations and Disclosure Requirements) Regulations, 2015, as amended. The full format of the standalone
and consolidated financial results for the quarter and Nine months ended December 31, 2023 are available on the websites of the Stock Exchanges
(www.bseindia.com and www.nseindia.com) and on the company website viz. www.shreecement.com.

4 For the other line items referred in regulation 52(4) of the Listing Regulations, pertinent disclosures have been made to the Stock Exchanges
(www.bseindia.com and www.nseindia.com) and on the company website viz. www.shreecement.com.

Total Income from operations
Net Profit for the period before Taxes
Net Profit for the period after Taxes

By order of the Board
For SHREE CEMENT LIMITED

H.M. Bangu
Chair
DIN: 00244629

Place: Kolkata
Date: 31% January, 2024

For details e-mail at: subhash.jajoo@shreecement.com
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