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350.62 v/s33.19

STATEMENT OF UN-AUDITED CONSOLIDATED AND STANDALONE FINANCIAL RESULTS FOR
THE QUARTER AND HALF YEAR ENDED 30TH SEPTEMBER 2024

(Rs. in Crore, unless otherwise stated)

Cl
Quarter Ended on Half Yearly Year ended Quarter Ended on Half Yearly Year ended
. on on
S.No Particulars
September30,| June 30, (Sep 30,| Sep 30,| Sep 30,/ March31, (September30,| June30, |September30,| September30, | September30, | March 31,
2024 2024 2023 2024 2023 2024 2024 2024 2023 2024 2023 2024
L i L i L i L i L i Audited | L i L i L i L i L i Audited
1 | Total Income 640.32 570.52 153.53 1,210.84 267.13 1,374.31 | 631.83 560.31 135.13 | 1,192.14 244.00 1,303.23
2 | Net Profit before tax 138.45 125.58 7.35 264.03 8.09 189.90 | 126.33 | 121.50 1.51 247.83 5.02 158.69
4 | Profit for the period / year 101.42 92.66 5.84 194.08 6.85 141.71 94.11 90.49 0.87 184.60 5.29 117.14
5 | Total C ive Income for the period/year 101.22 92.85 6.08 194.06 717 141.32 93.54 90.54 0.96 184.08 5.37 116.56
Paid-up equity share capital 20.04 20.04 18.38 20.04 18.38 20.04 20.04 20.04 18.38 20.04 18.38 20.04
6 (Face Value: Rs.10/- per share)
7 | Earnings per equity share(in Rupees)
for (Not annualised except year end)
(1) Basic 50.62 46.24 3.19 96.87 3.72 76.91 46.97 45.17 0.47 92.14 2.88 63.58
(2) Diluted 50.62 46.24 3.19 96.87 3.72 76.91 46.97 45.17 0.47 92.14 2.88 63.58

*Executable over next 12 months.

Place : Indore
Date: 25th October, 2024

® The above results of Shakti Pumps (India) Limited and its branch (the 'Company') and its Subsidiaries (together referred to as 'Group') were reviewed by
the Audit Committee and approved by the Board of Directors at their respective meetings held on October 25,2024,

e The Statutory Auditors of the Company have conducted a "Limited Review" of the above Unaudited Stand alone and Consolidated Financial Results for the
quarterand half year ended September 30, 2024.

® The above results of the Company have been prepared in accordance with the recognition and measurement principles laid down in Indian Accounting
Standard 34 "Interim Financial Reporting" ("Ind AS 34"), prescribed under Section 133 of the Companies Act, 2013, and the other accounting principles
generally accepted in India.

® Since the segment information as per Ind AS 108 “Operating Segments” is provided on the basis of consolidated financial results, the same is not
provided separately in standalone financial results.

® The Company from the quarter ended June 2024, has changed its rounding off denomination to crores from lakhs in order to make It more useful to users
of financial results. Accordingly, the figures of the comparative period have also been changed to give this effect. Further, the said change is in line with
Schedule Il of the Companies Act, 2013.

® Previous period figures have been reclassified, wherever necessary, to conform with current period’s classification.

221 &1 Uy 21fad Aok Trg

For: Shakti Pumps (India) Limited
SD/-
Ramesh Patidar
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CIN : L29120MP1995PLC009327 | Web: www.shaktipumps.com | E-mail: info@shaktipumps.com, sales@shaktipumps.com
Corporate Office : Plot No. C-04, Silver Spring, Phase-2, Business Park, By-Pass Road, Opp D Mart, Indore-452020. (M.P.) INDIA. Tel.: +91 731 3635000
Regd. Office / Factory Add. : Plot No. 401, 402 & 413, Industrial Area, Sector - 3, Pithampur-454774, Dist. Dhar (M.P.) INDIA. Tel.: +91 7292 410500

Managing Director
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Why are global markets

SATURDAY, 26 OCTOBER 2024

so complacent?

The world is beset with risks — political, geo-political, fiscal
and monetary. But markets choose to look the other way,
either being blissfully oblivious or wantonly negligent

SALID Z CHINOY

quity markets around the world con-

tinue to be on a tear. The MSCI Global

Equity Index is close to its lifetime

highs, up a staggering 30 per cent over
the last year. But it is not just equities; all asset
classes have thrived in recent months.

Yields may have backed up in recent weeks but
United States rates are still pricing in lots of
Federal Reserve cuts over the next year. And credit
spreads remain very modest. So financial con-
ditions in the US are very benign and have gotten
progressively easier as reflected, for example, in
the Chicago Fed’s Financial Conditions Index.

This buoyancy is not limited to advanced
economies. Emerging Market (EM) equities are
also up almost 25 per cent over the last year and
many EM currencies have rallied against the dol-
lar over the last three months.

But why should we be surprised? Isn’t the US
firmly on its way to a soft landing? Or perhaps, no
landing at all, given the sheer resilience of US
growth? Hasn’t China finally pulled out all the
stops to jumpstart growth? Isn’t the Fed in the
midst of a large cutting cycle that will induce EM
central banks to cut in tandem? In short, aren’t we
in macroeconomic “Goldilocks” land?

Or, are we? A more sober assessment of the
data suggests the enthusiasm of global markets
sits uneasily with a more uncomfortable eco-
nomic reality that is peppered with a litany of
political, geopolitical, fiscal and monetary risks.

To be clear, US growth has been resilient bey-
ond expectation. Defying all forecasts, gross
domestic product (GDP) growth is remarkably on
track to print close to 3 per cent again this year.
Prima facie, this is good news for the economy
and equity markets, but it risks making the last

mile of disinflation harder.

Over the last two months, for example, US core
consumer price index (CPI) prices have re-acceler-
ated to 0.3 per cent month-on-month - an annua-
lised inflation rate of over 3 per cent. Don’t be
fooled by how sluggish year-on-year inflation
evolves. Look at underlying monthly momentum.

In the first nine months of 2024, monthly core
momentum in the US has averaged almost 0.3
per cent - an annualised rate of 3.2 per cent.
Much disinflation has been achieved, but we are
not done yet. The last mile still awaits.

EyeontheFed

Stronger growth and a re-acceleration of core
inflation in recent months is likely to make the
Fed more cautious after its 50 bps cut. Since then,
all the growth and inflation data have pointed
towards policy rates being “higher-for-longer.”

The Fed is still likely to ease, but the pace
could be slower and terminal rate higher than
commonly presumed. Markets are pricing in US
rates at below 3.5 per cent at the end of 2025. But,
as the J P Morgan Global Economics team has
shown, it only takes small but correlated shocks
(slightly higher inflation, slightly lower unem-
ployment, and a slightly higher neutral rate) for
policy rates to be closer to 4.3 per cent at the end
of 2025 under the Fed’s own Taylor Rule - much
above what markets are pricing.

In turn, sustained “high-for-long” rates create
growing risks of something eventually breaking
down the line. Alternatively, higher rates may
simply be reflecting a higher post-pandemic
“neutral rate” in the US

Prima facie, this is not a bad thing, because it
simply reflects stronger private sector fundamen-
tals, but also a more expansive fiscal situation in
the US (more of that below). But even so, this is
not good news for emerging markets, many of
whose rates are influenced by US rates.

Thetrilemma

Consider small open economies in Asia, for
example. Unlike the US, many of these econ-
omies are much below the pre-pandemic path
and have existing slack, which is why core infla-
tion has come off so sharply in their economies
over the last year. Indeed, given their cyclical
positions, their current real rates are too high.
Ordinarily, they would have been cutting rates
some quarters ago, but because their interest rate
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differentials with the US Fed are at historical lows
they are constrained from cutting until the Fed
moves.

Indonesia is a classic case in point. Domestic
macro conditions are crying out for a cut. Yet, it
cannot cut until Fed rates are lower, for fear of
inviting currency pressures and imperiling finan-
cial stability. Indeed, if global financial con-
ditions tighten further, Indonesia may be forced
into a pro-cyclical hike.

Several Asian economies are therefore
trapped in the classical “trilemma”. Higher neu-
tral rates in the US will therefore spill and further
weigh on already-uncertain growth prospects in
many emerging markets.

Tilldebt do us apart

But concerns about rates are not limited to just
the short end of the curve. Debt levels in the
United States look increasingly untenable. Debt
to GDP jumped to 114 per cent of GDP in 2023 and
is on course to exceed 130 per cent of GDP by
2028.

If neutral rates are higher than presumed in
the US, this further imperils debt sustainability.
The US fiscal deficit - after adjusting for the stu-
dent loan write-off — was incredibly still running
above 8 per cent of GDP in 2023, according to
Fitch. And given expansive fiscal promises by
both candidates in the US election, there are no
signs of any course correction.

The optimists will argue the US benefits from

TAKE TWO 19

“exorbitant privilege” and can sustain higher
levels of debt. But things are fine until they are
not. With the Fed continuing with Quantitative
Tightening, an ever-increasing fraction of fiscal
issuance will have to be absorbed by the market.

Is the current term-premium — which is very
benign by historical standards - enough compen-
sation to hold ever-increasing issuance? Will the
US eventually face a “Liz Truss” moment? Will
the monotonic rise in debt increase the risks of
fiscal dominance? How much will a steepening
USyield curve tighten monetary conditions
around the world to the detriment of global
growth? Market pricing appears blissfully obliv-
ious to these risks.

And none of this takes into account the risks
emanating from the upcoming US election.

Litany of risks

A second Trump presidency would significantly
increase the odds of a trade-war with China
alongside immigration curbs in the US. From an
economics perspective, both of these constitute
adverse “supply shocks” to the US economy.

The inconvenient truth is high levels of
immigration into the US have boosted the supply
side the last few years, simultaneously fueling
growth and tempering wage and core inflation. If
that is reversed, and coupled with tariffs on
China, expect higher prices and inflation in the
near term and increased odds of an eventual
recession as sentiment, business confidence and
capex take a hit — all of which was evident in the
2018 trade war. Adverse supply shocks have the
exact opposite effects of a soft landing.

Equally unappreciated is the damage to China
and Asia. Despite all the excitement about recent
policy announcements, Chinese growth is still
expected to be sub 5 per cent in both 2024 and
2025, according to the International Monetary
Fund. Now overlay onto this the effects of large
US tariffs on China, which are likely to be very
deleterious.

In turn, the risk is China retaliates with recip-
rocal tariffs, a weaker currency (the CNY depreci-
ated 13 per cent in the 2018 war) and restricting
Western use of critical minerals.

A deepening and broadening trade war
among the world’s two largest economies will not
only hurt both but also impart collateral damage

to the rest of the world. Asia, in particular, will be
in the firing line. Some Asian economies bene-
fited from trade-diversion in the 2018 trade war
as China engaged in transshipment and simply
shipped its exports to the US via third countries.
This strategy is likely to attract punitive action
this time around.

So, at least in the near term, the rest of Asia
will not be a beneficiary of Chinese transship-
ment. Instead, they will likely be the recipients of
Chinese excess capacity increasingly directed
their way, which risks hurting domestic growth
and manufacturing, and likely create pressure to
increase tariffs on Chinese imports in these econ-
omies. The trade war will only proliferate.
Furthermore, these economies risk suffering a
competitive disadvantage to China in third mar-
kets, as was the case in 2018, if the Chinese cur-
rency depreciates sharply.

Apolicy put?

Given the litany of risks, why are markets so com-
placent? Is it because the evidence of the last 15
years suggests monetary and fiscal policy will
jump right in to help at the first hint of trouble?
But this is not 2019.

Public debt levels have surged post-pandemic
and fiscal space has been exhausted around the
world. Similarly, monetary policy cannot be
unconstrained. If a Trump Presidency slaps on
tariffs and curbs immigration, its immediate
impact will be inflationary, making it harder for
the Fed to respond even if sentiment sours and
growth slows.

The world is beset with two wars, a US election
whose outcome could upend the world order, a
non-trivial risk of policy rates remaining “high-
for-long”, an absence of any fiscal space around
the world, and growing concerns about US debt
dynamics. But you'd never know if you simply
looked at buoyant asset prices.

Markets, of course, are entitled to look the
other way and be blissfully oblivious or wantonly
negligent. But ignoring risks does not mean they
do not exist. It just means that if and when they
fructify, the consequences are that much more
pernicious.

Sajjid Z Chinoy is Head of Asia Economic Research at
JP Morgan. Allviews are personal.
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The changing wedding business
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Weddings have always been important
in our country. But they are getting
bigger and glitzier.

The growth in weddings has thrown
open numerous opportunities for mar-
keters. At one time having a wedding in
a five-star hotel or resort was a rarity
reserved for the ultra-rich. Today it is a
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sign of success for even the upper middle
classes.

Business Standard (edition dated
September 26, 2024) says with November
22, 23, 24 being among the most auspi-
cious days of this wedding season, all five
star hotels are running full. Multinational
hotel chains are rolling out special Indian
wedding services.

Having a wedding in a hotel has
added benefits to the hotel in the form
of rooms for guests, food and beverage
sales, concierge services, etc. The bigger
families book out the entire hotel. I
wonder if the Oberoi group is rethinking
its old policy of “no wedding” as articu-
lated by the Late Biki Oberoi.

Companies that help other com-
panies organise dealer conferences, pro-
duct launch conferences, and MICE
(meetings, incentives, conferences,
exhibitions) at one time shunned the
wedding business because it was
“messy”. That has changed.

EEMA India (Event and
Entertainment Management
Association) has embraced weddings as
a major source of revenue and growth.
You want a top-flight event company to
handle your daughter’s or son’s wed-
ding? They will be ready with a host of
services which may include picking up
guests from the airport to waving them
goodbye. Oh, you want to have the wed-
ding in Mexico? No problem. You want
Bollywood celebrities to meet and greet
your guests? Done. You want thematic
dinners and lunches? Name your theme.
Or we will suggest themes and you can
pick one.

As I have mentioned in my book,
“For God’s Sake — An Adman on the
Business of Religion”, I was a jury
member at the EEMA India Awards

some years ago. I saw they had cate-
gories such as consumer product
launch, car launch, etc. I was wondering
when I would get to see wedding as an
event. I was then told that weddings
were so big there were three categories:
Below 1 crore, %1 crore to 5 crore, and
above 5 crore. This was a some years
ago, now it may be different. Each entry
came with a video and a photo album.

Some reports say it is the fourth
largest industry in India with annual
spending of $130 million (PL Capital
quoting The Economist). But in our
management education we are yet to
fully grasp its importance.

I have asked my students at SPJIMR
to name two “celebrations” that unite
all Indians across the country. I give
them the first, Diwali. Then I let them
struggle with various festivals: Holi,
Dussehra, Independence Day, etc,
before I tell them I was asking for “cele-
brations” and reveal that it is the Great
Indian Wedding that is common across
the country.

There has been a slow transforma-
tion of the Great Indian Wedding. At one
time in Kerala, wedding used to be a
simple affair, lasting 15 minutes or less.
My students do not believe this and
there are many “what” from the
audience. In many parts of South India,
there was no idea of a ‘Sangeet’ before
the wedding. Weddings are solemnised
with vedic rituals during the day in
South and in the night in North India.

The growth of mass media and the
importance of weddings in Bollywood
movies have created a homogenised
wedding pattern across India. It is likely
that Sangeet is a part of many south
Indian weddings today. Mehndi, which
used to be blobs on the hands of the

bride and her friends in Tamil Nadu, has
now given way to elaborate patterns to
the extent that a friend in New York, a
talented designer, has a side gig as a
mehndi artist. The reception function
in the evening with some form of musi-
cal entertainment has also become stan-
dard fare.

From being a one-day affair with two
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events, most weddings today, even
among middle class families, have at
least three events spanning two days or

STATEMENT OF UN-AUDITED CONSOLIDATED AND STANDALONE FINANCIAL RESULTS FOR

THE QUARTER AND HALF YEAR ENDED 30TH SEPTEMBER 2024

(Rs. in Crore, unless otherwise stated)

more. I understand this is not just true
of Hindu weddings but are also seen
across other religious denominations.

I call this the “Punjabification” or
“Bollywoodification” of Indian wed-

dings. What was once a solemn vedic

ritual is today a celebration for the entire

extended family. And why not? With

families living in distant cities, even
continents, weddings are seen as an

occasion for cousins and uncles to con-
gregate under one roof for two or
three days.

C
Quarter Ended on Half Yearly Year ended Quarter Ended on Half Yearly Year ended
. on on
S.No Particulars
ber30, June 30, 30,| September 30,| September30,| March31, |September30,| June30, |September30, September30, | September30, | March 31,
2024 2024 2023 2024 2023 2024 2024 2024 2023 2024 2023 2024
1 i 1 i L i L i L i Audited i L i L i L i L i Audited
1 | Total Income 640.32 570.52 153.53 1,210.84 267.13 1,374.31 | 631.83 560.31 135.13 | 1,192.14 244.00 1,303.23
2 | Net Profit before tax 138.45 125.58 7.35 264.03 8.09 189.90 126.33 121.50 1.51 247.83 5.02 158.69
4 | Profit for the period / year 101.42 92.66 5.84 194.08 6.85 141.71 94.11 90.49 0.87 184.60 5.29 117.14
5 | Total Comp ive Income for the period/year | 101.22 92.85 6.08 194.06 717 141.32 93.54 90.54 0.96 184.08 5.37 116.56
Paid-up equity share capital 20.04 20.04 18.38 20.04 18.38 20.04 20.04 20.04 18.38 20.04 18.38 20.04
6 | (Face Value: Rs.10/- per share)
7 | Eamings per equity share(in Rupees)
for (Not annualised except year end)
(1) Basic 50.62 46.24 3.19 96.87 3.72 76.91 46.97 45.17 0.47 92.14 2.88 63.58
(2) Diluted 50.62 46.24 3.19 96.87 3.72 76.91 46.97 45.17 0.47 92.14 2.88 63.58

There could be another reason for
the growing appetite for wedding cele-
brations. As a country we have lived a
frugal life for decades. We do not want
to splurge on things, wondering if we
will be wealthy down the road. The
increased spends on weddings is legiti-
mising expenses at one level. And in a
way it is also signaling increased con-
sumer confidence about the future —
theirs and their children’s.

Marketers are waking up to the fact
and interestingly hotel brands are first
off the block, it seems.

Ambi Parameswaran is an independent
brand strategist and founder of Brand-
building.com. He can be reached at
ambimgp@brand-building.com

*Executable over next 12 months.

The above results of Shakti Pumps (India) Limited and its branch (the 'Company') and its Subsidiaries (together referred to as 'Group') were reviewed by

the Audit Committee and approved by the Board of Directors at their respective meetings held on October 25,2024.

The Statutory Auditors of the Company have conducted a "Limited Review" of the above Unaudited Stand alone and Consolidated Financial Results for the

quarterand halfyear ended September 30, 2024.

The above results of the Company have been prepared in accordance with the recognition and measurement principles laid down in Indian Accounting
Standard 34 "Interim Financial Reporting" ("Ind AS 34"), prescribed under Section 133 of the Companies Act, 2013, and the other accounting principles

generallyaccepted in India.

Since the segment information as per Ind AS 108 “Operating Segments” is provided on the basis of consolidated financial results, the same is not

provided separately in standalone financial results.

The Company from the quarter ended June 2024, has changed its rounding off denomination to crores from lakhs in order to make It more useful to users
of financial results. Accordingly, the figures of the comparative period have also been changed to give this effect. Further, the said change is in line with

Schedule lll of the Companies Act, 2013.

Place : Indore
Date: 25th October, 2024

® Previous period figures have been reclassified, wherever necessary, to conform with current period’s classification.
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