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Petroleum Retail Plan 

 Success Story of 2006

 Achieved market share of 14.3% in HSD 

and 7.2% in MS

 2015 and beyond

 230 Outlets already commissioned

 Plan to commission entire network within a 

year

 Launch of aggressive consumer schemes 

for quick ramp up of volumes

 Target to replicate 2006 performance levels

 Leverage technology to provide superior customer value across the network
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Petroleum Retail Value Proposition 

 Right Quantity and Quality of fuel at the Right price

 Consistent customer experience across all touch points through efficient mix of People,

Processes and Technology

 Unique Value Added Services

 Fleet management program to help

Customers with Fleet Control, Cash

Flow Management, Cashless

transactions and Information

 Customized loyalty program for

different customer segments

 Aggressive automation based “Instant

Reward scheme” providing an edge

over the competition, which lacks

Nationwide Automation




