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Dear Sir/Madam, 
 
Renaissance Global Limited is delighted to announce the successful opening of the new Jean Dousset 
boutique in New York City, marking a major milestone in the brand’s strategic expansion within the 
premium lab-grown diamond jewellery segment. 
 
Please find attached herewith a press release regarding the same for updating our investors. 
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For Renaissance Global Limited 
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PRESS RELEASE 

 
 

Jean Dousset Celebrates the Successful Launch of Its New 
York City Boutique 

 
(Renaissance Global Strengthens Premium Lab-Grown Diamond Presence as New York Boutique 

Surpasses Opening Expectations) 
 

Mumbai, November 24, 2025: Renaissance Global Ltd. (RGL) is delighted to announce the 
successful opening of the new Jean Dousset boutique in New York City, marking a major milestone 
in the brand’s strategic expansion within the premium lab-grown diamond jewellery segment. The 
launch has exceeded expectations, with both client appointments and walk-in traffic significantly 
surpassing projected levels, underscoring the strong market demand for Jean Dousset’s refined 
craftsmanship and ethical luxury.  

The New York boutique represents the next chapter in the brand’s growth following RGL’s strategic 
minority investment in Jean Dousset in January 2025. Founded by designer Jean Dousset—the 
great-great-grandson of Louis Cartier—the brand is renowned for its exquisite engagement rings, 
meticulous artistry, and leadership in responsibly crafted lab-grown diamonds.  
 

A Powerful Start in a Global Luxury Capital 

The strong initial response in New York reinforces the brand’s momentum in major luxury markets. 
Early performance indicators show that the boutique is tracking toward the trajectory of Jean 
Dousset’s flagship location in West Hollywood, Los Angeles—an exceptionally productive store 
contributing approximately ₹25 crore ($3 million) annually and accounting for nearly 30% of the 
brand’s total revenue. Given the enthusiastic client turnout and early sales activity, the company 
expects the New York store to mirror the success of its LA counterpart, strengthening Jean 
Dousset’s expanding retail footprint.  
 

Pioneering Excellence in Lab-Grown Diamonds 

Jean Dousset remains a category leader in luxury lab-grown diamonds, hand-selecting “only the top 
0.1% of lab-grown diamonds” for their unmatched beauty and precision. The brand occupies a 
distinct premium position in the fine jewellery market—appealing to clients seeking meaningful, 
elevated, and ethically crafted luxury. 

 



 
 

 

 

 

An Elevated Dual-Experience Retail Model 

The New York boutique brings Jean Dousset’s signature high-touch client service to one of the 
world’s most influential luxury destinations. The store offers: 

 Bespoke, custom-designed jewellery, created through personalized in-store consultations. 
 A curated selection of ready-to-purchase fine jewellery, available directly in the boutique. 

This dual offering blends convenience with exclusivity, delivering the brand’s hallmark blend of 
personalization and refined luxury.  
 

Expansion Pathway 

Buoyed by this strong trajectory and the successful New York debut, Renaissance Global and Jean 
Dousset plan to accelerate retail expansion, with two to three additional boutiques slated for 2026, 
bringing the total to five locations. This strategic rollout will enhance brand visibility, deepen 
consumer engagement, and drive meaningful growth across the D2C segment.  
 

Leadership Commentary 

“Our collaboration with Jean Dousset represents a shared vision for heritage, innovation, and 
future-forward luxury,” said Sumit Shah, Global CEO, Renaissance Global Ltd. “The exceptional 
start of our New York City boutique further strengthens our presence in the premium lab-grown 
jewellery market and reinforces our commitment to bringing ethically crafted, world-class design to 
global consumers.”  
 

 

 

 

 

 

 

 



 
 

 

 

 
About Renaissance Global Limited (Renaissance) 
Renaissance Global Limited, (Renaissance) (BSE: 532923, NSE: RGL), is a global branded jewellery 
player. Renaissance designs, manufactures, and supplies branded jewellery across key high-
potential markets in USA, Canada, UK & Asia. The product portfolio encompasses Owned Brands, 
Licensed Brands & Customer Brands segments, with strong focus on overall branded Jewellery 
division. The Company has a growing portfolio of brands under licensed and owned segments. It 
holds synergistic licensing agreements with large global brands, such as Disney, Hallmark, and NFL. 
Under its owned segment, it has a portfolio of brands such as Irasva, Jewelili and Everyday 
Elegance. Over the years, Renaissance has successfully expanded its branded product portfolio, 
backed by strong conceptualization, design, and manufacturing capabilities. On the distribution 
side, the Company operates through both B2B and D2C models. Since 2020, Renaissance has 
launched online stores through 6 D2C websites to market & supply licensed 
brands & owned brands. 
 
For further information on the Company, please visit www.renaissanceglobal.com 

Jagdish Bhanderi  
Renaissance Global Limited        
Tel: 02240551-529     
Email: jagdish.bhanderi@renaissanceglobal.com  
  
DISCLAIMER: 
This press release and the following discussion may contain “forward looking statements” by Renaissance Global Limited 

(Renaissance or the Company) that are not historical in nature. These forward-looking statements, which may include statements 

relating to future results of operations, financial condition, business prospects, plans and objectives, are based on the current beliefs, 

assumptions, expectations, estimates, and projections of the management of Renaissance about the business, industry and markets 

in which Renaissance operates. These statements are not guarantees of future performance, and are subject to known and unknown 

risks, uncertainties, and other factors, some of which are beyond Renaissance’s control and difficult to predict, that could cause actual 

results, performance or achievements to differ materially from those in the forward-looking statements. Such statements are not, and 

should not be construed, as a representation as to future performance or achievements of Renaissance. In particular, such statements 

should not be regarded as a projection of future performance of Renaissance. It should be noted that the actual performance or 

achievements of Renaissance may vary significantly from such statements. 
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