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Sub: Update on Direct-to-Consumer (D2C) Business. 
 
Dear Sir 
 
This is to inform you that Renaissance Global Limited achieves 62.65% YoY Surge in D2C Sales to 

₹23 Crore during Festive Kick-Off. 
 
Please find attached herewith a press release in respect of the same for the purpose of updating our 
investors. 
 
You are requested to take the same on record. 
 
Thanking you, 
 
Yours faithfully, 
For Renaissance Global Limited 
 
 
 
 
CS Vishal Dhokar 
Company Secretary & Compliance Officer 
 

Encl.: as above 



 
 
 

PRESS RELEASE 

 

Renaissance Global Ltd Posts 62% YoY Surge in D2C Sales, 
Reaching ₹23 Crore as Holiday Season Kicks off Strongly 

 
 

Mumbai, December 05, 2025: Renaissance Global Ltd, a global leader in jewellery and lifestyle, 
recorded an exceptional start to the holiday season, with its D2C business growing 62% year-on-
year to ₹23 crore during the five-day Holiday season kick-off. This is for Thanksgiving-to-Cyber 
Monday period. 

This robust performance highlights the Company’s continued momentum across its digital 
platforms and reflects the success of its ongoing investments in customer experience, product 
innovation, and Omni channel capabilities. 

“Our exceptional D2C growth reflects the strength of our design-led offerings and the increasing 
resonance of our products with consumers globally,” said Mr. Sumit Shah, Global CEO, Renaissance 
Global Ltd. “As shoppers embrace personalized and meaningful gifting, Renaissance continues to 
deliver high-quality craftsmanship and seamless digital experiences. This Holiday season has 
opened on a very encouraging note.” 

The strong performance was supported by increased customer acquisition, improved conversion 
rates, and heightened demand for premium jewellery collections. 

Looking ahead, the Company remains optimistic about the remainder of the Holiday and holiday 
season. Renaissance is focused on expanding its product assortment, strengthening digital 
marketing initiatives, and enhancing Omni channel fulfilment to support continued D2C growth. 

“We are confident that the foundation we’ve built in our D2C business will continue to drive 
profitable growth,” added Mr. Sumit Shah. “With a pipeline of new launches and impactful 
campaigns planned for the upcoming year, Renaissance is well positioned to capture rising 
consumer demand and further consolidate its leadership in the global jewellery space.” 

 

 

 

 

 



 
 

 

 

About Renaissance Global Limited (Renaissance) 
Renaissance Global Limited, (Renaissance) (BSE: 532923, NSE: RGL), is a global branded jewellery 
player. Renaissance designs, manufactures, and supplies branded jewellery across key high-
potential markets in USA, Canada, UK & Asia. The product portfolio encompasses Owned Brands, 
Licensed Brands & Customer Brands segments, with strong focus on overall branded Jewellery 
division. The Company has a growing portfolio of brands under licensed and owned segments. It 
holds synergistic licensing agreements with large global brands, such as Disney, Hallmark, and NFL. 
Under its owned segment, it has a portfolio of brands such as Irasva, Jewelili and Everyday 
Elegance. Over the years, Renaissance has successfully expanded its branded product portfolio, 
backed by strong conceptualization, design, and manufacturing capabilities. On the distribution 
side, the Company operates through both B2B and D2C models. Since 2020, Renaissance has 
launched online stores through 6 D2C websites to market & supply licensed 
brands & owned brands. 
 
For further information on the Company, please visit www.renaissanceglobal.com 

Jagdish Bhanderi  
Renaissance Global Limited        
Tel: 02240551-529     
Email: jagdish.bhanderi@renaissanceglobal.com  
  
DISCLAIMER: 
This press release and the following discussion may contain “forward looking statements” by Renaissance Global Limited 

(Renaissance or the Company) that are not historical in nature. These forward-looking statements, which may include statements 

relating to future results of operations, financial condition, business prospects, plans and objectives, are based on the current beliefs, 

assumptions, expectations, estimates, and projections of the management of Renaissance about the business, industry and markets 

in which Renaissance operates. These statements are not guarantees of future performance, and are subject to known and unknown 

risks, uncertainties, and other factors, some of which are beyond Renaissance’s control and difficult to predict, that could cause actual 

results, performance or achievements to differ materially from those in the forward-looking statements. Such statements are not, and 

should not be construed, as a representation as to future performance or achievements of Renaissance. In particular, such statements 

should not be regarded as a projection of future performance of Renaissance. It should be noted that the actual performance or 

achievements of Renaissance may vary significantly from such statements. 
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