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RBZ at a Glance

Business   Snapshot
Our Foundation

30+ years

of industry legacy

Incorporated in 2008

Specialised in antique
gold bridal jewellery

Integrated capabilities across
design, manufacturing,
wholesale, job work and retail

Leadership
Guided By Experience. Driven By Vison.

Rajendrakumar Zaveri

Chairman &
Managing Director

Harit Zaveri

Joint Managing Director 
& Chief Financial Officer

From design to destination

Design &
Manufacturing
Jewellery Crafted 
to Stand Apart

Wholesale &
Job work
Partnering with marquee 
retailers across India

Retail
Direct access
to consumers through 
our flagship stores

B2C Retail Platform

Building a Stronger Consumer Connect

Direct consumer
access through stores –

Scalable store expansion strategy

Premium bridal and 
occasion wear positioning –
Categories and Proposition

Strong design capabilities
backed by in-house

manufacturing

Surat Flagship Showroom 
Launched on 24th September 

2026
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Two Engines. A Stronger Tomorrow.

A well-established B2B business lays the foundation for scale and stability, complemented by a growing B2C platform with significant expansion 
potential.

B2B
Our foundation

Wholesale  |  Job Work

Established
Scale B2C

Our growth platform

Harit Zaveri Jewellers

Expanding
Retail Footprint 
across India

190+
wholesale customers

72 cities
across 20 states

Long-standing
relationships with leading 
national retailers

Differentiated designs
catering to retailer demand at 
scale

End-to-end design
and manufacturing capabilities

RBZ

JEWELLERS

LIMITED

23,966 sq. ft.
Owned manufacturing facility

2+ tonnes
Annual production capacity

200+
Professionals

250+
Skilled artisans

Wide product range
Gold  •  Polki  •  Diamond • Platinum

•  Silver

Direct consumer
relationships

Stronger retail insights

65% | 35%
Occasion Wear | Daily Wear

Occasion and daily-wear
portfolio

Catering to evolving needs

Flagship Showrooms
Ahmedabad & Surat

Powered by our 
integrated

capabilities

Design

Manufacturing

Quality

Skilled workforce

✦

Technology

Creating value across
retailers and consumers

✦

✦

✦
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From B2B Foundation to B2C Growth

RBZ’s established wholesale engine funds scale; Harit Zaveri Jewellers builds the next consumer-led growth platform

Traditional business. 

Integrated B2B platform
Wholesale and job-work relationships with 190+ 
retailers across 72 cities and 20 states.

Scale and manufacturing leverage
In-house design and production capabilities support 
volume, customer relationships and operating scale.

Role in the portfolio
A dependable earnings base and market access 
engine that remains central to RBZ’s identity.

Foundation: reach  •  scale  •  manufacturing depth

Harit Zaveri Jewellers: Growth provider

SURAT FLAGSHIP  |  OPENED 24 SEP 2026

~10,000 sq. ft. at Parle Point

Extends the retail franchise beyond Ahmedabad and 
establishes a direct consumer presence in Surat.

NEXT WAVE OF RETAIL EXPANSION

RAJKOT
Large format
11,000 sq. ft.

GANDHINAGAR
Mid format

5,000 sq. ft.

AHMEDABAD
East / mid format

~4,000 sq. ft.

Retail thesis: direct consumer access + stronger brand equity 
+ a scalable store-led growth runway

B2B remains the engine of resilience; B2C adds a second, higher-growth leg to the business model.

B2B  |  CORE ENGINE B2C  |  GROWTH ENGINE
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Financial Highlights

Q2FY27 Financial Performance

7

H1FY27 Financial Performance

EBITDA
Revenue from 

Operations 
EBITDA 
Margins

PAT PAT Margins Diluted EPS

EBITDA
Revenue from 

Operations 
EBITDA 
Margins

PAT PAT Margins Diluted EPS

• Q2 FY27 Revenue 
increased by 
54.9% year-on-
year, driven by 
strong festive 
sales

• Annualised         
H1 FY27       
ROCE: 21.4% 
ROE: 15.7%

INR 2,247 Mn INR 292 Mn 13% INR 3,455 Mn INR 471 Mn 13.6%

INR 164 Mn 7.3% INR 4.10 INR 255 Mn 7.4% INR 6.37
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Operational Highlights

• Delivered healthy quarterly performance, supported by robust customer demand, higher 

jewellery sales and improving brand visibility.

• Strengthened consumer engagement through targeted digital campaigns across occasion, 

bridal and daily-wear collections.

• Expanded the retail footprint with the launch of a ~10,000 sq. ft. flagship showroom at 

Parle Point, Surat on 24 September 2026, inaugurated by actor Vicky Kaushal.

• Broadened the product offering across everyday, occasion, statement and bridal jewellery, 

including the Gul, Saanjh and Polki collections.

Retail Showroom Expansion

• Following the launch of the Surat flagship store on 24th September 2026, the next phase of 

retail expansion will focus on a large-format flagship store in Rajkot, complemented by mid-

sized stores in Gandhinagar and Maninagar (East Ahmedabad), further strengthening the 

retail footprint across key Gujarat markets.
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Segmental Performance

9

865
775

1,484 

Q2-FY26 Q1-FY27 Q2-FY27

Retail Revenue (INR Mn)

28 

12 

34 

Q2-FY26 Q1-FY27 Q2-FY27

Job Work Revenue (INR Mn)

558 

421 

729 

Q2-FY26 Q1-FY27 Q2-FY27

Wholesale Revenue (INR Mn)

1,321

2,259 

H1-FY26 H1-FY27

Retail Revenue (INR Mn)

42 46 

H1-FY26 H1-FY27

Job Work Revenue (INR Mn)

844 

1,150 

H1-FY26 H1-FY27

Wholesale Revenue (INR Mn)
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Sales volume graph (In Kgs)

Sales in Kgs

Period Retail Wholesale Jobwork Total

Q2FY26 80.04 51.37 249.25 380.66

Q1FY27 49.57 30.63 95.27 175.47

Q2 FY27 96.76 47.66 219.16 363.58

Sales in kg

11

80

51

249

381

50
31

95

175

97

48

219

364

Retail Wholesale Jobwork Total

Q2 FY26

Q1 FY27

Q2 FY27
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Key Business Updates

Four-Store Rollout Planned Across Q2-Q3-Q4 STORE FORMAT & INVESTMENT PROFILE

Q2
EARLY Q3

Q3
Q4

SURAT
Launched in Sept. 

2026

RAJKOT
Planned launch

MANINAGAR
Planned launch

GANDHINAGAR
Planned launch

Large Format

• ~10,000 sq. ft. carpet area
• ₹125–150 Cr  typical inventory 

deployment

Mid Format

• ~5,000 sq. ft. carpet area
• ₹50 Cr typical inventory deployment

◎  Expanding our retail footprint to strengthen customer connect
and deepen presence across key markets in Gujarat.

▦
Participated in
5 trade shows
in H1FY27 across
Surat, Rajkot, 
North Gujarat
and Ahmedabad.

13
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Deepening Presence in Gujarat

RBZ Presence & Expansion Plan in Gujarat

RAJKOT

Flagship Store
High Jewellery
Demand

GANDHINAGAR

Mid-size Format
Growing Affluent
Catchment

MANINAGAR

(AHMEDABAD EAST)
Mid-size Format
Dense Residential
Market

SURAT
Flagship Store
Diamond &
Bridal Hub,
Operational since 24 Sept 
2026

Existing / Planned Flagship Store

Planned FY27 Store (Mid-size)

EXPANSION AT 
A GLANCE

3
More Stores
Planned

☆ 2
Flagship
Stores

2
Mid-size
Stores

▦ FY27
Target
Completion

WHY GUJARAT?

₹ We Know The Market
Deep understanding of regional demand, 
cultural occasions and jewellery trends.

♜We Know The Customer
Consumer preferences and buying 
behaviour understood through years of 
market presence.

We Can Scale Efficiently
Focused network expansion across 
nearby consumption hubs supports 
operational efficiency.

◇We Have An Existing Base
Ahmedabad flagship provides a strong 
platform for expansion.

STRATEGIC OBJECTIVE

Establish a strong Gujarat retail 
backbone

across key consumption hubs before
accelerating national expansion.

EXPANSION PIPELINE (TILL MARCH’27)

Cities of Gujarat (Expansion Plan till 
March’27)

Type of Showroom Owned/ Leased

1 Surat – now operational Flagship (Large Size) Partly Owned / Partly Leased

2 Rajkot Flagship (Large Size) Leased

3 Gandhinagar Mid - Size Leased

4 Maninagar(East Ahmedabad) Mid - Size Leased

14



Manufacturing

Excellence
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Manufacturing Facility

Located on the 
Sarkhej Gandhinagar Highway 

in Ahmedabad, Gujarat.

100% owned by RBZ Jewellers 
| 23,966 sq.ft. facility

Capacity for 250 artisans | 
Current workforce of 200

Annual production capacity 
exceeding 2 tonnes

Fully integrated manufacturing from 
design to finishing

Advanced casting, laser & 3D printing for 
precision manufacturing

End-to-end manufacturing excellence 
with tech and craftsmanship

Flexible manufacturing model combining 
innovation, artisan expertise, and 

selective outsourcing

16



Manufacturing Excellence

From Design Concept to Finished Jewelry

01

RESEARCH &
TREND ANALYSIS

• Market research

• Consumer feedback

• Sales analytics

• Trend forecasting

02

DESIGN &
PROTOTYPING

• Concept & sketching

• CAD modelling

• CAM prototyping

• Sample development

03

PRECISION
MANUFACTURING

• Investment casting

• Laser cutting & 
engraving

• Die stamping

• Hydraulic pressing

• Precision assembly

04

CRAFTSMANSHIP &
FINISHING

• Jadai

• Enamelling

• Soldering

• Polishing

• Antique finish

• Skilled assembly

05

MULTI-LEVEL
QUALITY CONTROL

RAW MATERIAL 
TESTING
• 24K testing 
• Fire assay

IN-PROCESS 
INSPECTION

• Design validation 
• Dimensional checks 
• Aesthetic review

FINAL PRODUCT AUDIT
• Purity testing 
• Hallmarking 
• Durability check

06

READY FOR
RETAIL

• Packaging

• Pricing

• Dispatch

Technology Enabled
Processes

Skilled Artisans with
Generations of Expertise

Stringent Quality Control
at Every Stage

Delivering Trusted,
High-Quality Jewellery

—  INTEGRATING TECHNOLOGY, CRAFTSMANSHIP & QUALITY TO CREATE EXCEPTIONAL JEWELLERY  —

› › › ››

17
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Retail Business: A Strategic Consumer Platform

₹2,259 Mn
H1FY27 retail revenue

₹1,484 Mn
Q2 FY27 retail revenue

Strategic Importance

Retail is already a meaningful revenue contributor while providing RBZ with an owned consumer-facing platform.

65%
Occasion Wear

35%
Daily Wear ∪ Gold & Polki ◇ Diamond ○ Platinum ◯ Silver

Harit Zaveri Jewelers serves as RBZ’s direct-to-
consumer retail platform, offering occasion and 
daily-wear jewelry across multiple product 
categories.

271 
397 

321 

146 

FY24 FY25 FY26 H1-FY27

Volume (In Kgs)

CURRENT CONTRIBUTION

~65%
of consolidated revenue

In H1FY27

RETAIL REVENUE TREND (INR Mn)

1,881 
3,239 

4,084 
2,259 

FY24 FY25 FY26 H1-FY27

Revenue (INR Mn)

Direct consumer access
Builds an owned relationship
with end customers.

Brand development
Strengthens the Harit Zaveri
consumer proposition.

Product validation
Supports understanding of product 
acceptance.

Scalable platform
Creates a base for planned
retail expansion.

◇ ○
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Our New Flagship
in Surat

A New Destinantion for 
Timeless Jewellery

A landmark addition to our growing
retail presence.

Inaugruated by Famous Indian Actor Vicky Kaushal
24 SEPTEMBER 2026

Surat, Gujrat

Spacious & premium

~10,000 sq. ft. with an
elevated customer 

experience

Wide product portfolio

Gold, Polki, Diamond,
Platinum, Silver and more

Designed for every occasion

From bridal and festive to
contemporary and daily wear

Strengthens growth strategy

Supports our retail footprint
in Gujarat and beyond

Platform for future expansion

Building on our Gujarat base
to scale our retail presence

MORE
THAN A

SHOWROOM.
A 

CELEBRATION
OF YOU.

22



The Harit Zaveri Jewellers Retail Proposition

1 DISTINCTIVE PRODUCT PORTFOLIO 2 EXPANDING DIGITAL REACH 3 PREMIUM STORE EXPERIENCE

Curated collections for every occasion

Antique Gold, Polki and contemporary jewellery
across wedding, festive and daily-wear occasions.

Strong and growing digital community

2.20 Lakh

Social Media Followers

9K

2020

33K

2022

92K

2024

1.70L

2025

2.20L

2026

✦

Digital campaigns increase product discovery
and sustain consumer engagement.

HZ
haritzaverijewellers
Ahmedabad

•••

  ○  ▽ ••• ▢

A premium environment for meaningful
customer interactions

♙
Personalised
Interaction

◇
Portfolio

Discovery

♧
Direct Customer

Engagement

Distinctive products create relevance, digital channels 
build visibility and the flagship showroom delivers the 

physical brand experience.

23



Exhibitions - Wholesale

Marquee Clients
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Job Work Services

633 662

532

314

FY24 FY25 FY26 H1-FY27

Volume (kgs)

78 
84 

68 

46 

FY24 FY25 FY26 H1-FY27

Revenue (INR Mn)

An asset-light, highest-margin model that converts manufacturing expertise into making-charge revenue

STRATEGIC 
IMPORTANCE

52%

of FY26 gold
volumes 
Highest-margin
segment

Limited gold inventory
and working capital

Demand fulfilment
at scale

National presence
across 72 cities • 20 states

HOW THE MODEL WORKS

Customer-supplied gold, monetised through RBZ’s 
manufacturing expertise

01 Customer supplies gold

Minimizes inventory investment while supporting demand 
fulfilment.

02 RBZ designs and manufactures

Specialised Antique Gold bridal expertise, backed by 
integrated capabilities.

03 Revenue through making charges

Drives margin expansion, capacity utilisation and operating 
efficiency.

A differentiated service that deepens relationships with 
leading jewellery retailers.

REVENUE AND VOLUME TREND

Marquee Clients

25
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RBZ’s Design-to-Delivery Advantage

01

Understanding the Market

02

Differentiated Products

03

Deliver with Consistency

Design Confidentiality
Commissioned designs are 
protected across RBZ’s retail and 
wholesale relationships.

Specialised Craftsmanship
Expertise across antique gold bridal 
jewellery, Jadau, Meena, Kundan 
and Polki.

End to End Manufacturing Control
Integrated facility managing design, 
prototyping, production, finishing 
and quality control.

Technology-enabled Precision
Casting, laser and 3D-printing 
capabilities support design accuracy 
and turnaround.

Process-led Quality
SAP-enabled processes and quality 
checks ensure consistent execution

Sharper demand visibility supports 
better product decisions.

Distinctive, customer-led designs 
strengthen retailer relevance.

Execution control supports consistent 
quality and timely delivery.

♧ INSIGHT → ✎ DESIGN → ▣ EXECUTE → ◆ RETAILER VALUE

Customer insight, design capability and execution control enable differentiated products and dependable delivery.

Direct Customer Insights
Wholesale and retail feedback 
provides visibility into regional 
demand and retailer needs.

Data-led Design Inputs
Sales trends, market research and 
customer feedback inform product 
briefs.

Customer-led Collections
Collections are developed around 
retailer-specific briefs, price points 
and portfolio requirements.

28



Building a Scalable Jewellery Business

Integrated Jewellery
Platform

Established B2B
Network

Asset-Light
Job Work Model

Retail Expansion
Opportunity

Demonstrated 
Financial 

Performance

Diversified revenue 
channels

Deep customer access 
and recurring business 

potential

Lower gold funding 
requirement

Retail expansion 
through the Harit 

Zaveri brand

Profitable, returns-led 
growth

Manufacturing | 
Wholesale | Job-work 

| Retail

190+ Retail Partners  Customer-supplied 
gold

[2 stores / 
~20,000 sq. ft. retail 

footprint]

Revenue 3Y CAGR – 
30.3%      

PAT 3Y CAGR – 34.9%

H1 FY27 ROE – 15.7%

H1 FY27 ROCE – 21.4%

Specialized capabilities 
across the jewellery 

value chain

Relationships with 
marquee jewellery 

retailers

Working-capital-
efficient operating 

model

Increasing Presence 
in Gujarat

Integrated capabilities, established relationships and an asset-light model support RBZ’s scalable growth strategy.

29



Growth Drivers

1 2 3Four connected levers convert sector formalisation into scalable, profitable growth

01 02 03 04

MARKET 
OPPORTUNITY

Organized jewellery
gains share

• Industry formalization shifts 
opportunity toward 
established, transparent and 
scalable platforms.

UNORGANISED  →  
ORGANISED

EXPAND MARKET 
ACCESS

Retail + B2B expansion

• Retail: execute store rollout 
and extend consumer reach.

• B2B: deepen retailer 
relationships; scale private-
label solutions through 
retailer-supplied gold.

CONSUMER + PARTNER 
ACCESS

SCALE THE PLATFORM

Manufacturing 
productivity

• Improve utilisation of 
existing capacity.

• Support a broader product 
and channel mix.

• Maintain quality and 
execution discipline.

EXISTING CAPACITY  →  
HIGHER UTILISATION

DRIVE PROFITABLE 
GROWTH

A stronger operating 
model

1 Broader market reach

↓
2 Higher throughput

↓
3 Improved operating 

leverage

Consumer and partner expansion, supported by better utilization, strengthens the integrated operating platform.

Market opportunity › Wider access › Better utilization › Profitable growth

30
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Overview

Q2 FY27
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Quarterly Consolidated Income Statement 

1 2 3

PARTICULARS (INR Mn) Q2-FY27 Q2FY27 Q2-FY26 Y-o-Y Q1-FY27 Q-o-Q

Operational Revenue 2,247 1,451 54.9% 1,208 86.0%

Total Expenses 1,955 1,168 67.3% 1,029 90.0%

EBITDA 292 283 3.5% 179 63.0%

EBITDA Margins (%) 13.00% 19.50% (640 Bps) 14.82% (180 Bps)

Other Income 0.5 1 (63.4%) 1 (55.9%)

Depreciation 17 9 97.6% 16 3.6%

Finance Cost 55 26 117.0% 42 31.0%

PBT 220 249 (11.7%) 122 81.0%

Tax 56 63 (11.7%) 31 83.2%

PAT 164 186 (11.7%) 91 80.2%

PAT Margins (%) 7.30% 12.82% (550 Bps) 7.53% (20 Bps)

Other Comprehensive Income - - - - -

Total Comprehensive Income 164 186 (11.8%) 91 80.2%

Basic/Diluted EPS (INR) 4.10 4.64 (11.6%) 2.27 80.6%
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Half Yearly Consolidated Income Statement 

1 2 3

PARTICULARS (INR Mn) H1-FY27 H1-FY26 Y-o-Y

Operational Revenue 3,455 2,207 56.6%

Total Expenses 2,984 1,796 66.1%

EBITDA 471 411 14.4%

EBITDA Margins (%) 13.6% 18.6% (510 Bps)

Other Income 2 2 (9.6%)

Depreciation 33 17 95.9%

Finance Cost 98 51 90.2%

PBT 342 345 (1.0%)

Tax 87 88 (1.7%)

PAT 255 257 (0.8%)

PAT Margins (%) 7.4% 11.64% (420 Bps)

Other Comprehensive Income - - -

Total Comprehensive Income 255 257 (1.0%)

Basic/Diluted EPS (INR) 6.37 6.42 (0.8%)
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Historical Consolidated Income Statement 

1 2 3

PARTICULARS (INR Mn) FY23 FY24 FY25 FY26

Operational Revenue 2,879 3,274 5,301 6,365

Total Expenses 2,501 2,892 4,659 5,446

EBITDA 378 382 642 919

EBITDA Margins (%) 13.13% 11.67% 12.11% 14.44%

Other Income 17 4 6 4

Depreciation 14 14 28 43

Finance Cost 83 76 95 141

PBT 298 296 525 739

Tax 75 80 137 191

PAT 223 216 388 548

PAT Margins (%) 7.75% 6.60% 7.32% 8.61%

Other Comprehensive Income 1 - (1) -

Total Comprehensive Income 224 216 387 548

Basic/Diluted EPS (INR) 7.44 6.61 9.70 13.70
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Historical Consolidated Balance Sheet

1 2 3

PARTICULARS (INR Mn) FY25 FY26 H1 FY27

Non-Current Assets

a) Property, plant and equipment 269 337 654

b) Capital work-in-progress 25 247 68

c) Rights to use assets 37 273 436

d) Intangible Assets 22 12 17
e) Intangible Assets under 
development

- 3 2

f) Financial assets:

i) Loans - - -

ii) Other Financial Assets 2 6 7

g) Other non–current assets 1 14 94

Total Non-Current Assets 356 892 1,277

Current Assets

Inventories 2,923 3,357 5,231

Financial assets:

i) Trade receivables 173 558 451

ii) Cash and Cash Equivalents 8 11 65

iii)  Other bank balances 19 20 21

iv) Loans 1 1 1

v) Other Financial Assets 25 5 5

Current Tax Assets (Net) - - -

Other Current Assets 15 16 112

Total Current Assets 3,164 3,968 5,886

GRAND TOTAL - ASSETS 3,520 4,860 7,163

PARTICULARS (INR Mn) FY25 FY26 H1 FY27

Equity

a) Equity Share Capital 400 400 400
b) Other Equity 2,050 2,598 2,853
Total Equity 2,450 2,998 3,253
Non-Current Liabilities

Financial Liabilities

i) Borrowings 7 225 365
ii) Lease Liabilities 36 285 458

Provisions 8 10 10
Deferred Tax Liability ( Net ) 15 14 13
Total Non-Current Liabilities 66 534 847
Current Liabilities

Financial Liabilities

i) Borrowings 861 1,184 1,902

ii) GML - - 141
iii) Lease Liabilities 4 3 4

iv) Trade Payables 78 63

v)  Other Financial Liabilities 15 13 25
Current tax liabilities (Net) 4 3 10

Other Current Liabilities 42 61 113
Provisions - 1 6
Total Current Liabilities 1,004 1,328 3,064
Total Liabilities 1,070 1,862 3,911
GRAND TOTAL - EQUITIES & 
LIABILITIES

3,520 4860 7,163
35
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Financial Performance

3,274

5,301

6,365

3,455

FY24 FY25 FY26 H1-FY27

Revenue From Operations 

(INR Mn)

216 

388 

548 

255 

6.60% 7.32%
8.61%

7.40%

FY24 FY25 FY26 H1-FY27

PAT (INR Mn) and PAT Margins (%)

2,075
2,450

2,998
3,253

FY24 FY25 FY26 H1-FY27

Net Worth (INR Mn)

14.40%
17.15%

20.12%
15.70%

21.49%
25.81%

29.10%

21.40%

FY24 FY25 FY26 H1-FY27

ROE (%) & ROCE (%)

ROE ROCE

382 

642 

919 

472 

11.67% 12.11%
14.44% 13.60%

0.00%

10.00%

20.00%

30.00%

40.00%

(100)

100 

300 

500 

700 

900 

1,100 

FY24 FY25 FY26 H1-FY27

EBITDA (INR Mn) & EBITDA 

Margins (%)

0.26 

0.34 

0.46 

0.39 

FY24 FY25 FY26 H1-FY27

Net D/E (x)
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Capital Market Data

Price Data (30th September 2026) INR

Face Value 10.0

Market Price 205.45

52 Week H/L 208.30 / 100.00

Market Cap (INR Mn) 794.0

Equity Shares Outstanding (Mn) 40.0

1 Year Avg Trading Volume (‘000) 98.00

Promoters

75.00%

Others, 

0.01%

Public 

24.68%

Shareholding Pattern as on 30th September 2026

Indexed to 100

01-Oct-25 01-Nov-25 01-Dec-25 01-Jan-26 01-Feb-26 01-Mar-26 01-Apr-26 01-May-26 01-Jun-26 01-Jul-26 01-Aug-26 01-Sep-26

Share Price Movement from 1stOctober 2025 to 30th September 2026

RBZ SENXSEX
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Technology Adoption Across Operations

Implementation 
of SAP (S/4HANA)

SoP-Driven 
Work Culture

Advanced 
Manufacturing 
Technology

Robust ERP system for 
strong internal controls 

and streamlined 
operations.

Standardisation of 
processes to ensure 

consistent and effective 
internal control.

Adoption of latest 
machinery and equipment 
such as casting and laser 

tools to enhance 
production efficiency and 

precision.
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Disclaimer

No representation or warranty, express or implied, is made as to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness of the information 
or opinions 
contained in this presentation. Such information and opinions are in all events not current after the date of this presentation. Certain statements made in this presentation 
may not be based on historical information or facts and may be "forward looking statements" based on the currently held beliefs and assumptions of the management RBZ 
Jewellers Limited (“Company” or “RBZ Jewellers Ltd.”), which are expressed in good faith and in their opinion reasonable, including those relating to the Company’s general 
business plans and strategy, its future financial condition and growth prospects and future developments in its industry and its competitive and regulatory environment.

Forward-looking statements involve known and unknown risks, uncertainties and other factors, which may cause the actual results, financial condition, performance or 
achievements of the company or industry results to differ materially from the results, financial condition, performance or achievements expressed or implied by such 
forward-looking statements, including future changes or developments in the Company’s business, its competitive environment and political, economic, legal and social 
conditions. Further, past performance is not necessarily indicative of future results. Given these risks, uncertainties and other factors, viewers of this presentation are 
cautioned not to place undue reliance on these forward-looking statements. The Company disclaims any obligation to update these forward-looking statements to reflect 
future events or developments. 

This presentation is for general information purposes only, without regard to any specific objectives, financial situations or informational needs of any particular person. This 
presentation does not constitute an offer or invitation to purchase or subscribe for any securities in any jurisdiction, including the United States. No part of it should form the 
basis of or be relied upon in 
connection with any investment decision or any contract or commitment to purchase or subscribe for any securities. None of our securities may be offered or sold in the 
United States, without registration under the U.S. Securities Act of 1933, as amended, or pursuant to an exemption from registration there from.
This presentation is confidential and may not be copied or disseminated, in whole or in part, and in any manner.

For further details, please feel free to contact our Investor Relations Representatives

Ernst & Young LLP
Kanav Khanna | Rhea Dharia
Email: kanav.khanna@in.ey.com | Rhea.Dharia@in.ey.com

RBZ Jewellers Limited
Ms. Heli Garala 
Company Secretary & Compliance Officer 
Email: investor@rbzjewellers.com 
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Thank You

RBZ Jewellers Limited
Ms. Heli Garala 
Company Secretary & Compliance Officer 
Email: investor@rbzjewellers.com 

Ernst & Young LLP
Kanav Khanna | Rhea Dharia
Email: kanav.khanna@in.ey.com | Rhea.Dharia@in.ey.com
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