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April 26, 2012

The General Manager 3/Managor

Corporate Relationship Department Listing Department

Bombay Stock Exchange Limited National Stock Exohange of India Limited

Phiroze Jeeleebhoy Towere Exchangle Plaza, 5  Floor, Plot no.C/1, G Block

Dalal Strwt, Fort, Sandra Kurla Complex, Sandra (E)

Mumbal- 400 001 Mumbal- 400 051
.. Fox No.; 227610$7/39/41/61/3121/3719 Fax No.: 26598237/38

BSC OGrip Codi: 533143 NSEScrip Symbol: RBN

Dear Str' Madam,

Re: Medla Releasi
1
j

Please find encbsed the Media releage. Kindly Inform your members accordingly, 1

1

You are requested to take the Mme on record.
m

Thanklng you,

Youke falthfully,

For Rillinge Broa(toast N•t,YmMu wd

e.» eale#

Ashlnh Chatterjil f3 1

Chief Financial Officer

End: As above
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MEDIA RELEASE,

BIG MAGIC LAUNCHES '100% UP WALE / 100 % MP WALE'
FOR UTTAR PRADESH AND MADHYA PRADESM

.t
4 4.1

BACKED BY THE SUCCESS OP 'CHOOSE YOUR 8ET TOP BOX WISELY CAMPAIGN',

TAILORS SIMILAR CAMPAIGN FOR CENTRAL INDIA

CAMPAIGN AIMS AT EMPOWERING CONSUMERS IN THE REGIONS, WITH INFORMATION TO

OPTIMIZE ON IMPENDING DIGITIZATION & ENABLES OPERATORS TO BUILD THEIR BRAND

EQUITY

6 WEEK CAMPAIGN ACROS8 RADIO, TELEVISION AND DIGITAL

Mumbal, April 26,  2012...Backed by the  uccess of Its extensive  campalgn titled  'Choose Your Set-Top.

Box Wisely' which aimed at Increasing awareness and empower consumers with adequate Information to

make the right choice while choosing their set top boxes and also enabling operators to build their brand

equity In the Metros, Reliance Broadcast Network is now taking the Initiative into the Hindi Heariand of

Uttar Pradesh (UP) and Madhya Pradesh <MP) with the second leg of this campaign.

Built on a creative idea 01 "100% UP WALE / 100% MP WALE" this campaign wlll also serve the purpose of

driving awareness of Impending digitization and empower consumers to make the right .choice when

choosing a DTH/ Set Top box.  Additionally the campaign also provldes operators a chance to build

Breference and equity for their own offerings.

. The campaign creative Idea reflects  the  unlquenese  Of this  region  ranging  from  the   h/kan  kurtas  of
»,W

LucknoW  to Banarasi paan to tile pedas of Mathura to romanoIng at Maghcloot Gardens and praying at the

Bade Ganpau ka Mandir, and the finally the channel of the region - BIG MAGIC!

The campaign will be rolled oul across BIG MAGIC and the 11 radio stations of 92.7 BlG FM's leading

netwo k in the Hindi Heartland. Suffice to say the campaign will reoeive significant media weights to create

the desired Impact.

With digitization set to revolutlonize the televislon Wewing experience, and operators gearing to undertake

aativities to build their brand equity and ensuring that they gain from the eminent shake-out, consumers

also need to understand that the power to enhance their television viewing experience will now lie with

them and this campaign aims at helping both operators and conowmem alike. Reliance Broadcast

Network'* 81(3 MAGIC, which  has only just completed e year of launch, has already become the leading

, channel of the region with Its exciting content and programs that range BIG Bal Ka/akear, BIG Memsaab,

Hasya PanchRyat and newly launched shows Hum Hal 84/rang/, Pal/Ge Files & Mele ka B/g Star and more.

The multi-media campaign will be a 6 week campaign 5pread across television, radio, OOH, Print and

digital, will be one of tile largest initiatives In the regional space by any broadcaster.
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Rellance Broadcast Networli L.J&

Reliance Broadgast Network Limited 4 a multi-medle enterteinment conglomerate with play'across radio, television,

intelleatual  properties  and  out  of home.  It  la  part  of. the  Reliance  Group  and  spectalizes  in  Greattng  and  executing i

int*gratad media solutionB fOr brands.  it houst the following verticals: 92.7  BIG FM - India's inrgest FM Network with
1

46 stations, reaching ovir 4 crore  Indians each week; 6(G CBS - A joint venture wrth CBS Studios Intemationa),

USAY No. 1  TV b,oadcaster which has launched 4 Channela, BIG CBS Primet BIG CBS Low,  BIG CBS Spnrk ind 1

the first international Puniabl Channel Spark Puntabl; SIG MAGIC - marked the Company's entry into the regional
*

entertainment space, positioned aa India's only Channel exolualvely for the Hindi Heertland. Added to thia robust

bouquet the  Company efso distributes Bloomberg UTV,  india's premler business news channel. In the space of INe 1

entertainment the Comp ny hes BIG LIVE a division which develops, exacutes and markete Intellectual  Proporties,

integrated acrass  RBNL's media plettorrns and synergizing excellently with this division is BIG PRODUCTIONS a
divis on wil/ch limcvons as e te/ev/sion content production flous, catering to the  diverse Great/ve needs of the indian

television landscape. For more Information,  log on to: www.reliance'Zmadsast,com
i
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