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Sub.: Press Release on the Financial Results of Restaurant Brands Asia Limited (‘the Company’) for 

the quarter ended September 30, 2026 
Ref.: Regulation 30 read with Schedule III of the Securities and Exchange Board of India (Listing 

Obligations and Disclosure Requirements) Regulations, 2015 (‘SEBI Listing Regulations’) 
 
Dear Sir/Ma’am, 
 
Pursuant to the SEBI Listing Regulations, please find enclosed herewith the Press Release on the 
Unaudited Financial Results of the Company for the quarter ended September 30, 2026. 
 
The said document is also being made available on the website of the Company at 
www.rbrandsasia.com 
 
We request you to take the aforesaid on record. 
 
Thanking You, 
For Restaurant Brands Asia Limited 
 
 
 
Shweta Mayekar 
Company Secretary and Compliance Officer 
(Membership No.: A23786) 
 
Encl.: As above 
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Press 
 

Revenue up by 20% and EBITDA (Pre-Ind AS 116) up by 281%  
(2nd Quarter FY27 Consolidated Results) 

 

Mumbai, 29th October, 2026: Restaurant Brands Asia Limited, a leading QSR operator, reported 

its performance for the 2nd quarter ending 30th September 2026. 

 

Highlights for Q2 FY27 (Compared to Q2 FY26) 
 
Consolidated 

− Store network reached 766 restaurants 

− Revenue from operations grew 20.1% YoY to ₹8,448 million 

− Company EBITDA (Pre-Ind AS 116) at ₹432 million against ₹113 million, up by 280.7% 

Standalone 

− Burger King India SSSG at 14.0% in Q2 FY27 

− Revenue from operations grew 24.1% YoY to ₹7,056 million 

− Store network reached 607 restaurants, adding 17 stores in India since June 30, 2026 

− Restaurant EBITDA (Pre-Ind AS 116) increased 53.7% YoY to ₹910 million, margin improved 

from 10.4% to 12.9% 

− Company EBITDA (Pre-Ind AS 116) rose 94.1% YoY to ₹551 million, margin improved from 

5.0% to 7.8% 

− Profit after Tax of ₹155.85 million, turning positive for the first time 

Mr. Madhusudan Agrawal, Chairman of Restaurant Brands Asia said “I am extremely pleased 

with these outstanding results. I am confident that our Group Chief Executive Officer will lead the 

Company to even greater heights.”  

 

Mr. Rajeev Varman, Whole-time Director and Group Chief Executive Officer of Restaurant 

Brands Asia said “Q2 FY27 has been another robust quarter for Burger King India. SSSG of 14% 

coupled with network expansion drove strong revenue growth and profitability enhancement. 

Burger King Indonesia is witnessing revival on the back of our strategic initiatives. I am also 

pleased to share that Sumit Zaveri will be leading our India business, continuing to report to me. 

Going forward, our priorities remain firmly centered on sales growth, cost efficiencies and growing 

our restaurant footprint.” 

 

For further information, please contact: investor@rbrandsasia.com 
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About Restaurant Brands Asia Limited (Formerly known as Burger King India Limited) 

 

Restaurant Brands Asia Limited (RBA) is the national master franchisee of the Burger King® brand in India. 

It has exclusive rights to develop, establish, operate and franchise Burger King® branded restaurants across 

India. RBA’s subsidiaries are exclusive national master franchisees of the brands Burger King® and 

Popeyes® in Indonesia. 

 

About Burger King® 

 

Founded in 1954, the Burger King® brand is a global quick service burger chain known for food quality and 

value and as the only place guests can get the iconic flame-grilled Whopper® burger. The Burger King® 

system operates more than 19,700 locations in more than 120 markets. 

 

Disclaimer 

 

Certain statements made in this document relating to the Company’s objectives, projections, outlook, 

expectations, estimates, among others may constitute ‘forward-looking statements’ within the meaning of 

applicable laws and regulations. Actual results may differ from such expectations, projections etc., whether 

express or implied. These forward-looking statements are based on various assumptions, expectations and 

other factors which are not limited to, risk and uncertainties regarding fluctuations in earnings, competitive 

intensity, pricing environment in the market, economic conditions affecting demand and supply, change in 

input costs, ability to maintain and manage key customer relationships and supply chain sources, new or 

changed priorities of trade, significant changes in political stability in India and globally, government 

regulations and taxation, climatic conditions, natural calamity, commodity price fluctuations, currency rate 

fluctuations, litigation among others over which the Company does not have any direct control. These factors 

may affect our ability to successfully implement our business strategy. The company cannot, therefore, 

guarantee that the ‘forward-looking’ statements made herein shall be realized. The Company, may alter, 

amend, modify or make necessary corrective changes in any manner to any such forward looking statement 

contained herein or make written or oral forward-looking statements as may be required from time to time on 

the basis of subsequent developments and events. 
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