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To  
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P.J. Towers, Dalal  Street 
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Luxembourg Stock Exchange 
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Dear Sir/Madam 

Sub: Raymond Limited: Compliance pursuant to Regulation 47 of SEBI (Listing Obligations 
and Disclosure Requirements) Regulation, 2015 (“Listing Regulations”) 

Pursuant to Regulation 47 of the Listing Regulations, please find enclosed copies of the Notice 
published in Business Standard (English) and Ratnagiri Times (Marathi) newspapers 
on July 16, 2020. 

Please take the above disclosure on record. 

Thanking you 

Yours faithfully 
For Raymond Limited 

Thomas Fernandes 
Director - Secretarial & 
Company Secretary 
 

Encl.: as above 
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W
hen Hindustan Unilever 
de cided to drop the word 
“Fair” from the well-en -
trenched Fair & Lovely, it 

explained its decision using the terms 
“inclusive” and “diverse”. That it was fac-
ing sustained criticism for promoting 
“fairness” as a virtue was known, but 
whether the Black Lives Matter move-
ment provided a strong final nudge to 
take such a drastic step remained unad-
dressed in its communication. 

Either way, here was a company that 
responded to criticism taking a major 
step as did Nestle by taking off its instant 
noo dles Maggi — when it faced both re -
gulatory pressures and public outcry — 
in 2015 or Facebook, when it had to drop 
its Free Basics plan for India despite the 
same having worked in other markets be -
cause of the strong backlash it met here. 

At what point should corporations 
take the call to respond to criticism and 
what does it take to react quickly? Author 
and corporate advisor R Gopala kri shnan, 
who is also a former director of Tata Sons 
and ex-vice-cha irman of Hindustan 
Unilever (HUL), gi ves the larger perspec-
tive: “Crisis develops exponentially, but 
management responses develop linearly, 
so there is a widening gap as you go along 
the graph and therefore the crisis spins 
out. But there are certain ex amples where 
crisis and response both developed expo-
nentially. For example, Johnson & 
Johnson had the Tylenol crisis that they 
handled well.” 

A company gets signals from market 

research teams, public comments, share-
holders, activists and when all of it goes 
to the leadership team, they have to come 
to a view, adds Gopalakrishnan. It is the 
leadership team’s ability to process the 
signal and develop it into something that 
can be acted upon that makes all the dif-
ference. In Gopalakrishnan’s opinion, 
“HUL didn’t respond to Black Lives Ma -
tter, but that they had been mu lling their 
responses to various signals over time.” 

What does that process of sensing 
and processing feedback involve? An 
Indian executive of an FMCG major 
weighs in. The process is broadly divided 
into three parts, he says: How to deter-

mine whether the backlash is material 
to the business, the decision-making 
process that follows, and finally, the 
steps taken to react quickly. 

“Brands activate social listening tools 
to analyse and assess whether something 
is just one news cycle or a trend that can 
result in shaping consumer sentiment. 
This data is the foundation for decision 
makers/brand leaders to decide how to 
act. The action could be to respond in the 
public domain, take action like re ca -
ll/change product or brand assets (logo, 
name, jingle, etc.) or not to take any 
action. Not taking action in this scenario 
is also a very strategic action if data sup-
ports it,” he says.   

Once there is substantial evidence that 
the backlash is crucial or will have a mate-
rial impact on the business, the leader 
decides the course of action along with 
the relevant members of their leadership 
te am. The key is to avoid attacking the 
low-hanging fruit — say, a product recall, 
given that most businesses in today’s sce-
nario are battling to meet their short-term 
targets (mon thly, quarterly, yearly). 

Smart leaders in global companies 
that have stood the test of time (and 
hence are sitting on a wealth of experi-
ence) prioritise the long-term health of 
the business. It is the right thing to do 
for consumers, shareholders, trade part-
ners and even employees. These business 
leaders are comfortable taking a short-
term hit on sales and maintain the con-
sumer’s trust in the long term. This is 
even more critical today, whe re more and 
more millennial consumers have become 
aware about what’s happening arou nd 
them and prefer brands that have shared 
values and beliefs. 

And from there, it comes down to fast 
decision-making by the leadership team 
and the agility to execute the decision 
qui ckly. Note that leanness (number of 
pe o ple) is not a determinant here, but it 
boils down to the corporation’s culture. 
A sizeable multinational boardroom can 
be as fast and agile as a start-up if the cul-
ture is amenable. Faster decision-making 
and agi lity are cultural traits independ-
ent of the size of the organisation, the 
executive adds. 

But a question then emerges is, why 
would such criticisms arise in the first 
place if business leaders are following the 
a-b-c of strategic planning? Sometimes it 
could be because the company failed to 
read how the consumer herself had cha -
nged. A 2016 article in The Guardian that 
dissected how the Free Basics idea failed 
in India, quoted an unnamed Facebook 
executive saying that in essence, the com-
pany made the mistake of thinking that 
a third-world country was a banana 
republic and institutions such as the pub-
lic, the press could be bypassed. 

More on www.business-standard.com 
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Telecom operators and 
over-the-top (OTT)  
platforms are plugging 

into each other’s subscriber 
bases, hoping to build sticki-
ness into their customer rela-
tionships. For Airtel, Vodafone 
Idea and Jio, the tie-ups are 
also an attempt to step away 
from conversations around 
service issues and breakdowns, 
as more and more people log 
into their networks from home, 
and steer the online chatter 
towards entertainment. 

All the telecom operators 
have tied up with one or more 
OTT partner. Vodafone Idea 
has tied up Sony Liv, Zee5, 
Shemaroo Me, Discovery 
Network, Hoichoi, Lionsgate 
Play, Hungama, TV Today and 
others and also has premium 
associations (some of which 
are from before the lockdown) 
that allow subscribers to 
access Amazon Prime and 
Netflix too. Airtel and Jio have 
tied up with the same set of 
players and Jio also has 
Disney + Hotstar as a partner. 

This is the way forward 
according to market 
researchers as four out of five 
smartphone users have at 
least one OTT entertainment 
platform installed according 
to a report by Google-KMPG, 
indicating the desire for on-
the-go entertainment. In a 
report on the media and 
entertainment sector released 
mid-2019, KPMG had said that 
the nature of growth in digital 
adoption in India called for 
collaborations across the val-
ue chain. And a recent survey 
by Amdocs, a digital commu-
nications network and soft-
ware company indicates that 
carrier-bundled, premium 

over-the-top media services 
are directly linked to higher 
consumer loyalty, user acqui-
sition and revenue per user. 

Anshuman Thakur, head of 
Strategy, Jio, said that such 
partnerships open up a new 
world of entertainment for 
JioFiber customers. The aim is 
to be present where the popu-
lar entertainment lies, given 
the numerous pulls and pres-
sures on tariffs and premium 
plans that some telecom oper-
ators are subject to. Avneesh 
Khosla, director-Marketing, 
Vodafone Idea said that the 
telecom players, through part-
nerships with content 
providers, want to make a rich 
repository of content available 
at no additional cost to cus-
tomers. “It is always a demand 
versus supply game. We focus 
on the former and ensure rele-
vant propositions are launched 
to entice our customers,” he 
added.  

It is not just OTT platforms 
that the telecom brands have 
sought out as partners, gaming 
companies are on their radar 
too. Jio has a gaming app called 
Jio Games. The company is 
also partnering with Microsoft 
to bring the Microsoft xCloud 

game streaming 
service to India. 
Bharti Airtel and 
Nodwin Gaming 
have also an -
nounced a partner-
ship. Many have 
also looked at 
acquiring social 
gaming apps into 
their family as several reports 
indicate that such games are 
gaining popularity during the 
pandemic. For instance Ludo 
King has emer ged as the most 
popular game downloaded 
during the pandemic accord-
ing to a report by BARC-
Nielsen (TV + smartphone con-
sumption report during crisis, 
April 2020). The se changes are 
being closely tracked by tele-
com brands as they look to stay 
relevant, especially among 
young subscribers.  

Shashwat Sharma, chief 
marketing officer at Bharti Air -
tel said added video remains 
the biggest content play on 
smartphones. And he hints 
that it is not just the telecom 
operators that are gaining from 
the associations, OTT players 
benefit too. “Airtel’s deep dis-
tribution reach also helps take 
this content deeper into emerg-

ing markets where 
smartphone pene -
tration has exploded. 
A prepaid recharge is 
also a highly conven-
ient mode to get this 
subscription and re -
moves payment bar-
riers for customers, 
in particular youth in 

smaller towns,” said Sharma. 
However, when all telecom 

brands align with the same set 
of OTT platforms, how does it 
help differentiate their fare? 
Market researchers say that 
there are many reasons at play 
when brands collaborate, some 
may want to demonstrate agili-
ty while some may want to be 
seen as different from the rest. 
However in their partnerships 
with OTT platforms, telecom 
brands are not looking for 
either. They are merely follow-
ing the customer into his or her 
areas of preference.   

Manpreet Bumrah, vice pre -
sident, Business Development 
& Commercial Head, ZEE5 
India said that a partnership 
makes it simpler for millions of 
customers to access rich and 
diversified content from the 
platform, making such 
alliances beneficial for all.  

Collaborations pull the 
brand cart in telecom
Airtel, Vodafone Idea, Jio stitch up alliances with streaming platforms in a bid 
to deepen brand associations and loyalty, in a time of crisis

BRAND WORLD

“It is always a 
demand versus 
supply game. 
We focus on the 
former and 
ensure relevant 
propositions are 
launched to 
entice our 
customers”   

AVNEESH KHOSLA, 
Director-Marketing, 
Vodafone Idea

LOOK BEFORE YOU LEAP 
When a corporation must react to 
backlash and how 

nCorporations should periodically 
refresh, relaunch and restage 
keeping in mind changing 
consumer sensibilities 

nBut first find out whether the 
backlash is material to the business 

nShort-term goals should not deter 
leaders from taking costly decisions 
like scrapping a brand altogether 

nCorporate culture, rather than size, 
determines how agile an 
organisation is when it comes to 
moving fast on tough choices 

nLast but not the least, wrong 
communication can defeat even 
good intention

Smart corporations don’t just launch new products, 
they even tweak entrenched ones when need arises

Responding to 
the consumer
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PMT MACHINES LIMITED

FORM G - INVITATION FOR EXPRESSION OF INTEREST 

(Under Regulation 36A (1) of the Insolvency and Bankruptcy (Insolvency

Resolution Process for Corporate Persons) Regulations, 2016

Relevant Particulars – 7th Extension

1 Name of the Corporate Debtor PMT Machines Limited

2 Date of incorporation of corporate debtor 8th September 1961

3 Authority under which Corporate

Debtor is incorporated / registered 

RoC-Pune 

4 Corporate Identity Number /

Limited Liability Identification

Number of Corporate Debtor 

U28932MH1961PLC012117

5 Address of the Registered Office

and Principal Office (if any) of

Corporate Debtor 

Registered Office: Post Box No. 1102,

Behind PCMC Building, Mumbai-Pune

Road, Pimpri, Pune – 411 018,

Maharashtra.

22nd October 2018 6 Insolvency Commencement Date

of the Corporate Debtor 

7 Date of Invitation of Expression of

Interest 

16th July 2020

8 Eligibility for Resolution Applicants

under section 25(2)(h) of the Code

is available at: 

Refer to EoI process document

uploaded on www.headwayip.com;

www.pmtmachines.com

9 Norms of ineligibility applicable

under section 29A are available at: 

Posted on www.headwayip.com;

www.pmtmachines.com

10 Last date for receipt of Expression

of Interest 

5th August 2020*

11 Date of Issue of Provisional list of

Prospective Resolution Applicants 

7th August 2020*

12 Last date for submission of

objections to provisional list 

12th August 2020*

13 Date of issue of final list of

prospective resolution applicants 

14th August 2020*

14 Date of issue of information

memorandum, evaluation matrix and

request for resolution plans to

prospective resolution applicants

12th August 2020*

15 Manner of obtaining request for resolu-

tion plan, evaluation matrix, information

memorandum and further information

Relevant documents will be shared with

prospective Resolution Applicants via

email.

17 Manner of submitting resolution

plans to resolution professional 

Through Email, Hand Delivery or Post as

mentioned in Request for Resolution Plan 

18 Estimated date for submission of

resolution plan to the Adjudicating

Authority for approval 

26th September 2020*

19 Name and registration number of

the resolution professional 

Ram Ratan Kanoongo

IBBI/IPA-001/IP-P00070/2017-18/10156

20 Name, Address and e-mail of the

resolution professional, as regis-

tered with the Board 

Ram Ratan Kanoongo

708, Raheja Centre, 10th Floor,

Nariman Point, Mumbai- 400021;

Email - rrkanoongo@gmail.com

21 Address and email to be used for

correspondence with the resolution

professional 

Headway Resolution & Insolvency

Services Pvt Ltd

708, Raheja Centre, Nariman Point,

Mumbai – 400 021

Email: cirppmt@gmail.com

16 Last date for submission of resolution plans 11th September 2020*

22 Further Details are available at or with www.pmtmachines.com,

www.headwayip.com

23 Date of publication of Form G 16th July 2020

* RP has filed applications in Hon’ble NCLT, Mumbai Bench for exclusion and

extension in the CIRP period. The dates are subject to approval for the same

from Hon’ble NCLT

Ram Ratan Kanoongo

Date : 16th July 2020 IBBI/IPA-001/IP-P00070/2017-18/10156

Place : Mumbai Resolution Professional for PMT Machines Ltd

708, Raheja Centre, Nariman Point, Mumbai – 400 021

l8 Ka~ur~sya' B~nk 

THE KARUR VYSYA BANK LIMITED 
Registered & Central Office, No. 20, Erode Road, 

Vadivel Nagar, L.N.S., Karur-639002 
CIN No: L65110TN1916PLC001295 

Tel No: 04324-26944 t; Fax No: 04324-225700 
Email: kvb_sig@kvbmail.com; Website: www.kvb.co.in 

Notice is hereby given that the following shares with distinctive numbers issued by the Bank are 
reported to have been lost or misplaced or stolen. 

I Folio No I Name I Certificate I Distinctive No's I No of I 
No From - To Shares 

I K04086 I Kanchana Jayakumar I 2658 I 6243301-6245110 I 1810 I 
My person who has any claimls in respect of the said shares should lodge such claimls with the 
Bank atits registered office within 15 days of publication of this notice, afterwhich no claim will be 
entertained and the Bank will proceed to issue duplicate share certificate. 

For The Karur Vysya Bank Limited 
Place : Karur Srinivasarao M 
Date : 15.07.2020 Company Secretary 

SANOFI INDIA LIMITED 

Registered Office: Sanofi House, CTS No.117-B, L&T Business Park, 
Saki Vihar Road, Powal, Mumbai 400 072 

Tel.: +91 (22) 2803 2000 Fax: +91 (22) 2803 2939 
Corporate lden1ity Number: L24239MH1956PLC009794 

Website: www.sanofiindialtd.com Email: igrc.sil@sanofi.com 

NOTICE 

A Meeting of the Board of Directors of Sanofi India Limited will be held on Tuesday, 
20• July 2020 for approving the unaudited financial results for the quarter and half year 
ended 30th June 2020. 

The said notice may be accessed on the Company's website at www.sanofiindialtd.com 
and on the stock exchange websites atwww.bseindia.com and www.nseindia.com. 

Sanofi India Limited 
Place: Mumbai 
Date: 15• July 2020 Girish Tekchandani 

Company Secretary 

JHS Svendgaard Laboratories Limited 
Regd. Office: Trilokpur Road, Kheri Kala -Amb, Tehsil • Nahan, 

Distt: Sirmaur, Himachal Pradesh 
Corporate Identity Number: L24230HP2004PLC027558 

Ph. No. 011-29949675 and Fax No. 01702-238830 
Website: www.svendgaard.com • email: enquiry@svendgaard.com 

NOTICE OF ANNUAL GENERAL MEETING ANO REMOTE E-VOTING INFORMATION 
Notice is hereby given that the 16'Annual General Meeting (AGM) ofthe members of JHS Svendgaard 
Laboratories Limited (Company) will be held on Saturday 08' day of August, 2020 at 01 :00 P.M. through 
video conference(VC), to transact the businesses as set out in lhe Notice of AGM in compliance with the 
applicable provisions of the Companies Act, 2013 (Act) and Rules framed thereunder and the SEBI 
(Listing Obligations and Disclosure Requirements) Regulations, 2015 (Listing Regulations) read with 
General Circular Nos.14/2020 (dated 8"' April 2020), 17/2020 (13' April 2020), 20/2020 (dated 5' May 
2020) and 22/2020 (dated June 15, 2020), respectively, issued by the Ministry of Corporate Affairs ("MCA 
Circular/s") and Circular No. SEBI/HOICFDICMD1/CIRIP/2020/79 dated 12' May 2020 issued by the 
Securities and Exchange Board of India ("SEBI Circula~"), withoutthe physical presence of the Members 
at a common venue. 
Electronic copies oft he Notice of the AGM and the Annual Report for the financial year ended 31' March, 
2020 of the Company shall be senttoall the members, as on 1 o• July, 2020, whose email ids are registered 
wtth the Company/RTNDepository participant(s). Please note that the requirement of sending physical 
copy of the Notice of the 16'AGM and Annual Report to the Members have been dispensed with vide MCA 
Circular/sand SEBI Circular. The Notice and the Annual Report will also be available on the website of the 
Company www.svendgaard.comand on the website(s) of the stock exchanges i.e. BSE Limited and 
National Stock Exchange of India at www.bseindia.comand www.nseindia.com respectively, where the 
Company's shares are listed. 
The facility of casting the votes by the members ("1>-voting') will be provided by National Securities 
Depository Limited (NSDL) and the detailed procedure for the same shall be provided in the Notice ofthe 
AGM. The remote e-voting period commences on 05' August, 2020 (09:00A.M.) and end on 07' August, 
2020 (05:00 P.M.). During this period, members of the Company, holding shares either in physical form or 
in dematerialized form, as on the cul-off dateol01' August, 2020, may cast their vote by remote 1>-voting or 
by a-voting atthe time of AGM. Members participating through VC / OAVM shall be counted for reckoning 
the quorum under section 103oftheAct. 
The Notice and / or Annual Report can also be download from the website of the company 
www.svendgaard.com and at the website of the stock exchanges i.e. National Stock Exchange of India 
Limited and BSE Limited atwww.nseindia.com andwww.bseindia.com. 
Members, who are holding shares in physical/electronic form and their 1>-mail addresses are not 
registered with the Company/their respective Depository Participants, are requested to register their 
e-mail addresses at the earliest by sending scanned copy of a duly signed letter by the Membe~s) 
mentioning their name, complete address, folio number, number of shares held with the Company along 
wtlh self-attested scanned copy of the PAN Card and self-attested scanned copy of any one of the 
following documents viz., Aadhar Card, Driving License, Election Card, Passport, utility bill or any other 
Govt. document in support of the address proof of the Member as registered with the Company for 
receiving the Annual Report2019-20 along with AGM Notice by email to cs@svendgaard.oom. Members 
holding shares in dematform can update their email address with their Depository Participants. The notice 
oftheAGM contains the instructions regarding the manner in which the shareholders can cast their vote 
through remote a-voting or by a-voting at the time of AGM. 
The Nolice of AGM and Annual Report /or financial year 2019-20 will be sent to members in accordance 
with the applicable laws on their registered email addresses in due course. By Order of the Board 

Sd/· 

Date: 15"July, 2~20 

••••• 
Kirti Maheshwari 

Company Secretary & Compliance Officer 
Membershl No. : A4D253 

G 
TATA 

TATA CONSUMER PRODUCTS LIMITED 
(Formerly Known as Tata Global Beverages Limited) 

CIN: L15491WB1962PLC031425 
Registered Office : 1, Bishop Lefroy Road, Kolkata - 700 020 

E-mail id : investor.relations@tataconsumer.com 
Website: www.tataconsumer.com 

NOTICE 
Notice is hereby given, pursuant to Regulat ion 47 read with 
Regulations 29 and 33 of Securities Exchange Board of India (Listing 
Obligations and Disclosure Requirements) Regulations, 2015, that 
a meeting of the Board of Directors of the Company will be held 
on Tuesday, August 4, 2020, inter-alia, to consider and approve the 
Unaudited Standalone and Consolidated Financial Results along 
with Limited Review Reports thereon of the Company for the quarter 
ended June 30, 2020 

This intimation is available on the website of the Company at 
www.tataconsumer.com and also on the website of Stock 
Exchanges where the shares of the Company are listed, viz., 
www.bseindia.com, www.nseindia.com. 

Place : Mumbai 
Date : July 15, 2020 

For Tata Consumer Products Limited 
Neelabja Chakrabarty 

Vice President & Company Secretary 

SESHASAYEE PAPER AND BOARDS LIMITED 
Regd. Office: Pallipalayam, Namakkal District, Cauvery RS PO, Erode 638 007. 

Phone. (04288) 240221 to 240228 Fax No. (04288) 240229, 
Email: investor@spbltd.com Web: www.spbltd.com 

CIN: L21012TZ1960PLC000364 

NOTICE 
NOTICE is hereby given that the 60• Annual General Meeting (AGM) of the Members of 
the Company will be held on Saturday, the August 08, 2020 at 11.00 AM 1ST through 
Video Conferencing (VC). In compliance with General Circular Nos. 20/2020, 14/2020 
and 1712020, issued by the Ministry of Corporate Affairs (MCA) and Circular 
No. SEBIIHO/CFD/CMD1/CIR/P/2020179, issued by Securities and Exchange Board of 
India (SEBI) (hereinafter collectively referred to as 'Circulars'), Companies are allowed 
to hold AGMs through VC, without the physical presence of Members at a common 
venue. Hence, the 60" AGM of the Company is being held through VC to transact the 
business as setforth in the Notice convening theAGM. 

In compliance with the above MCA and SEBI circulars, electronic copy of the Annual 
Report for FY 2019-20 comprising the Notice of the 60" AGM, Standalone and 
Consolidated Financial Statements, Board's Report, Auditor's Report and other 
documents required to be attached thereto will be sent to all the Members whose email 
addresses are registered with the Depository Participants (DPs) I Registrar and Transfer 
Agent (RTA). These documents are also available on the Company's website 
(www.spbltd.com) and on the websites of the Stock Exchanges i.e. BSE Ltd 
(www.bseindia.com) and National Stock Exchange of India Ltd. (www.nseindia.com). 

Members are advised to register I update their email address and mobile number 
immediately, in case they have not done so earlier: 

In case of shares held in demat mode, with their respective DPs. 

In case of shares held in physical mode, by email to the RTA at 
kalyan@integraledindia.in with details of Folio number and attaching a self-attested 
copy of PAN card. 

After due verification, the Company I RTA will send login credentials for attending the 
AGM and voting to the registered email address. 

Any person who becomes a Member of the Company after despatch of the AGM 
Notice and holding shares as on the cut-off date may obtain the user Id and password 
in the manner provided in theAGM Notice. 

The Company is providing e-Voting (Remote e-Voting) facility for its Members to cast 
their votes on all resolutions set out in the AGM Notice. Additionally the Company is 
providing the facility of voting thro' e-Voting system during theAGM (e-Voting). Detailed 
procedure for joining theAGM and remote e-Voting I e-Voting is provided in the Notice of 
the60"AGM. 

The Board of Directors has recommended a payment of dividend of , 3.50 plus a 
Diamond Jubilee Special Dividend of 'I' 0.50, totalling to a Dividend of 'I' 4.00 per Equity 
Share of face value of 'I' 2 each, for financial year 2019-20. Members are advised to 
register their Bank Account details (refer the notice for the list of details required) with 
their respective DPs (in the case of demat holding)/ RTA(in the case of physical holding). 
As dividend income is taxable in the hands of Shareholders, they are advised to register I 
furnish details of tax status/ exemption as detailed in theAGM Notice. 

Members are advised to refer to the AGM Notice for full content and details. They may 
write I email to the Company at investor@spbltd.com for any clarification. 

Place: Erode 638 007 
Date : July 15, 2020 

By order of the Board 
rJPICHAI) 

Depu1y Managing Director & Secretary 

••••• 

Cipla Limited 
Cipla 

CIN: L24239MH1935PLC002380 

Regd. Office: Cipla House, Peninsula Business Park, 
Ganpatrao Kadam Marg, Lower Parel, Mumbai - 400 013 
Tel. No.: (022) 2482 6000 • Fax No.: (022) 2482 6120 

E-mail: cosecretary@cipla.com • Website: www.cipla.com 

NOTICE 
A meeting of the Board of Directors of the Company 
is scheduled to be held on Friday, 7th August, 2020 
inter alia to consider and approve unaudited standalone 
and consolidated financial results for the quarter ended 
30th June, 2020. 

In terms of the Company's Code of Conduct for Prevention 
of Insider Trading, the "Trading Window" for dealing in the 
securities of the Company has been closed from 1't July, 2020 
till g th August, 2020 (both days inclusive). 

This information is also available on the Company's 
website i.e. www.cipla.com under Investor section and 
on the stock exchange websites i.e. www.bseindia.com 
and www.nseindia.com. 

Mumbai 
15th July, 2020 

For CIPLA LIMITED 

Rajendra Chopra 
Company Secretary 

(CIN: L17117MH1925PLC001208) 
Registered Office: Plot No. 156/H. No. 2, Village 2adgaon, 
Ratnagiri - 415612, Maharashtra Website: www.raymond.in 

NOTICE TO SHAREHOLDERS 

TRANSFER OF SHARES OF RAYMOND LIMITED TO DEMAT ACCOUNT OF 
INVESTOR EDUCATION AND PROTECTION FUND IIEPF) AUTHORITY 

[As per Section 124(6) of the Companies Act, 2013 read with relevant rules made 
thereunder] 

Pursuant to the provisions of Section 124(6) of the Companies Act, 2013 read with 
Investor Education and Protection Fund (IEPF) Authority (Accounting, Audit, Transfer 
and Refund) Rules, 2016 as amended from time to time ('1he Rules"), the Company is 
required to transfer the shares in respect of which dividend has not been paid or 
claimed for a period of seven consecutive years or more to the Demat Account of the 
IEPF Authority. 

In view of outbreak and on account of lockdown due to COVID-19 pandemic in India, 
the Company was unable to send individual notices by post to those shareholders 
who have not claimed their dividend for seven consecutive years or more in terms of 
the rules. However, reminders are being sent through email to the shareholders who 
have registered their email-id with the Company in compliance with the Rules. 
Shareholders whose email-ids are not registered with the Company are requested to 
register the same with Company's Registrar and Shara Transfer Agent on or before 
August 14, 2020. The Company will be able to serve the notice in physical mode only 
after the dispatch services resume with some version of normalcy. The list of 
shareholder(s) whose shares are liable to be transferred to the Demat account of the 
IEPF Authority is uploaded on the website of the Company at www.raymond.in. 

Shareholders are being given an opportunity to claim these equity shares latest by 
October 14, 2020 before they are transferred to the Oemat Account(s) being maintained 
by the IEPF Authority. No claim shall lie against the Company in respect of these 
equity shares post their transfer to IEPF. 

In case of shareholder holding the shares in: 

• Physical form: The Company would be issuing new share certificate(s) in lieu of 
original share certificate(s) held by them for the purpose of dematerialization and 
transfer of shares to the Demat account of the IEPF authority and upon such issue 
the original share certificate(s) which are registered in the name of original 
shareholder will stand automatically cancelled and be deemed non-negotiable. 

• Dematerialised form: The Company shall inform the depository by way of corporate 
action for transfer of shares lying in their Dem at account in the favor of Demat account 
of IEPF authority. 

Upon transfer, the shareholders will be able to claim these equity shares only from the 
IEPF Authority by making an online application the details of which are available at 
WWW-iQpf-ppv.in. 

For any clarifications, the concerned shareholders may contact the Company's 
Registrar & Transfer Agent: Link lntime India Private Limited by quoting their 
Registered Folio Number or DP ID - Client ID on Tel. No.022 49186000 or by sending 
an e-mail to rnt.helpdesk@linkintime.co.in. 

Written Communication may be addressed to Link lntlme India Private Limited, 
Unit: Raymond Limited, C-101, 247 Park, LBS Marg, Vikhroli (West), 
Mumbai - 400083. 

Place: Thane 
Date: July 14, 2020 

For RAYMOND LIMITED 
Thomas Fernandes 

Sci/­
Director - Secretarial & Company Secretary 

••••• 

Business Standard 

Shree Krishna Paper Mills & Industries Limited 
CIN - L21012DL 1972PLC279773 

Regd. Office: 4830124, Prahlad Street, Ansari Road, Darya Ganj, New Delhi 110002 
E-mail: info@skpmil.com, Website: www.skpmil.com Tel: 91-11-46263200, 

Fax: 91-11-23266708 
NOTICE 

Pursuant to Regulation 29 read with Regulation 47 of the Securities and Exchange Board oflndia 
(Listing Obligations and Disclosure Requirements) Regulations, 2015, notice be and is hereby 
given that the meeting of the Board of Directors of the Company is schedule to be held on 
Thursday, July 23, 2020 at its registered office at 4830124, Prahlad Street, Ansari Road, Darya 
Ganj, New Delhi - 110002, to inter alia, consider, approve and take on record the Audited 
Financial Results for the quarter and Year ended March 31, 2020. 
This information is also available on the Company's website atwww.skpmil.com and may also be 
accessed on the website of Stock Exchange, BSE Limited atwww.bseindia.com. 

By order of the Board 
Shree Krishna Paper Mills & Industries Ltd 

Sdl-
Place : New Delhi (Ritika Priyam) 
Date : 15--07-2020 Company Secretary and Compliance officer 

••••• 



(lft""""' · L171171941~) ...,.. __ ,..it•t• ......... _, 
,..fi,11 - •t~,n.""""' ..._. -IIYIJIIII"' 

mtllMPn~~ • ._.,.. 
<~Ju,fw.zciw:6k ..... ......,... 

(...., ;;;;.., >••.;. ~ H• (I) - ,.,,......., -~) 

--· ~•u • 113« t~ ,,1 ••-~...,.•..," 
(~)v!llraft (\WI, ....ct ..... .....,..._) .... >•II • .._...., 
~1•> ..... .....,. .. ~ .. IWII'--_.....~. 
~ .... ~11 ..... ~vdloor-ffllll _ _....__,,,, .... _ ... _ 

-"'1filn - t\""'"'°"'1P<• .. --................ -
i..v;.., ~ - ..,. ......... 311ft ~ - ..... .... ........... -~ ...... ~,na,i.-• ................ ... 
i-11!,~..mq~-"'Rl,._..,,~~•-iMF ... ~ 
~ ~-... .......,.........ii,n _,_.., _.,._,..._..,_.,..,_ 
t<" i,,. l}:j\ .. ~ ~ ~. ,i'., - 'l'll - ~ ~ 

~ .......,,_ - ~ - - """ ........ .., ........... ,illlf ~~<Ill~----•"'---.......... .... ...,.. __ raympnd., ........ - ...... 
-~~fl( _______ ..,. 

'-· ,,.10.>o>• _, ~""""""' .... ~ 11.Wi d"" to JIii, ~ """""""'"""""~_,,..IPOllfilllw..._ .. _..,._ .......... ~; 

• ....,...~- 6d • ,_...,,,__~ ....... 11.,.................,...,....._..,_,,."'...,_..., ___ ._._.fllil(llr ..... _..,__,._......,.,. 
"1<:_...'1.11"'~,...._.q.,_•II_.... __ . ~_...._.....,,...,....,_,.__.,. _____ ....., .................. ~ ..... 
~"""' ..... 

MRMNNFIM, .,._ --PAND • 1'!111.....,. .... Jill 9-1 "'""""" ............................ ..... ...... ~ .......... ~ ... ~ ... , ...... 
th ................ ...,. .......... _ _.""' 
~w.••n-w,1,,00.~• ........ ,._,., It 13 MMemln 
.. i-,n, "TIil"""' ""l ...... ..,,,,,_,.. __ ... ,... ........... ,,.,.Nib. ... ,., ....................... ~ ...... -.. , ......... .......... ... , . ................ 


