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Adding smiles to life

The World’s leading brands of 
Medical Science and Medical 

Devices customized for 
clients



Safe Harbor

T h i s p r e s e n t a t i o n a n d t h e a c c o m p a n yi n g s l i d e s h a v e b e e n p r e p a r e d b y Q M S M e d i c a l A l l i e d S e r v i c e s L i m i t e d ( t h e “Compan y” ) , h a v e b e e n

p r e p a r e d s o l e l y f o r i n f o r m a t i o n p u r p o s e s a n d d o n o t c o n s t i t u t e a n y o f f e r , r e c o m m e n d a t i o n o r i n v i t a t i o n t o p u r c h a s e o r s u b s c r i b e f o r a n y

s e c u r i t i e s , a n d s h a l l n o t f o r m t h e b a s i s o r b e r e l i e d o n i n c o n n e c t i o n w i t h a n y c o n t r a c t o r b i n d i n g c o m m i t m e n t w h a t s o e v e r . N o o f f e r i n g o f

s e c u r i t i e s o f t h e C o m p a n y w i l l b e m a d e e x c e p t b y m e a n s o f a s t a t u t o r y o f f e r i n g d o c u m e n t c o n t a i n i n g d e t a i l e d i n f o r m a t i o n a b o u t t h e C o m p a n y .

T h i s P r e s e n t a t i o n h a s b e e n p r e p a r e d b y t h e C o m p a n y b a s e d o n i n f o r m a t i o n a n d d a t a t h a t t h e C o m p a n y c o n s i d e r s r e l i a b l e , b u t t h e C o m p a n y

m a k e s n o r e p r e s e n t a t i o n o r w a r r a n t y , e x p r e s s o r i m p l i e d , w h a t s o e v e r , a n d n o r e l i a n c e s h a l l b e p l a c e d o n , t h e t r u t h , a c c u r a c y, c o m p l e t e n e s s ,

f a i r n e s s a n d r e a s o n a b l e n e s s o f t h e c o n t e n t s o f t h i s P r e s e n t a t i o n . T h i s P r e s e n t a t i o n m a y n o t b e a l l - i n c l u s i v e a n d m a y n o t c o n t a i n a l l o f t h e

i n f o r m a t i o n t h a t yo u m a y c o n s i d e r m a t e r i a l . A n y l i a b i l i t y i n r e s p e c t o f t h e c o n t e n t s o f , o r a n y o m i s s i o n f r o m , t h i s P r e s e n t a t i o n i s e x p r e s s l y

e x c l u d e d .

C e r t a i n m a t t e r s d i s c u s s e d i n t h i s P r e s e n t a t i o n m a y c o n t a i n s t a t e m e n t s r e g a r d i n g t h e Compan y’ s m a r k e t o p p o r t u n i t y a n d b u s i n e s s p r o s p e c t s

t h a t a r e i n d i v i d u a l l y a n d c o l l e c t i v e l y f o r w a r d - l o o k i n g s t a t e m e n t s . S u c h f o r w a r d - l o o k i n g s t a t e m e n t s a r e n o t g u a r a n t e e s o f f u t u r e p e r f o r m a n c e

a n d a r e s u b j e c t t o k n o w n a n d u n k n o w n r i s k s , u n c e r t a i n t i e s a n d a s s u m p t i o n s t h a t a r e d i f f i c u l t t o p r e d i c t . T h e s e r i s k s a n d u n c e r t a i n t i e s i n c l u d e ,

b u t a r e n o t l i m i t e d t o , t h e p e r f o r m a n c e o f t h e I n d i a n e c o n o m y a n d o f t h e e c o n o m i e s o f v a r i o u s i n t e r n a t i o n a l m a r k e t s , t h e p e r f o r m a n c e o f t h e

i n d u s t r y i n I n d i a a n d w o r l d w i d e , c o m p e t i t i o n , t h e c ompan y’ s a b i l i t y t o s u c c e s s f u l l y i m p l e m e n t i t s s t r a t e g y , t h e Compan y’ s f u t u r e l e v e l s o f g r o w t h

a n d e x p a n s i o n , t e c h n o l o g i c a l i m p l e m e n t a t i o n , c h a n g e s a n d a d v a n c e m e n t s , c h a n g e s i n r e v e n u e , i n c o m e o r c a s h f l o w s , t h e Compan y’ s m a r k e t

p r e f e r e n c e s a n d i t s e x p o s u r e t o m a r k e t r i s k s , a s w e l l a s o t h e r r i s k s . T h e Compan y’ s a c t u a l r e s u l t s , l e v e l s o f a c t i v i t y , p e r f o r m a n c e o r

a c h i e v e m e n t s c o u l d d i f f e r m a t e r i a l l y a n d a d v e r s e l y f r o m r e s u l t s e x p r e s s e d i n o r i m p l i e d b y t h i s P r e s e n t a t i o n . T h e C o m p a n y a s s u m e s n o

o b l i g a t i o n t o u p d a t e a n y f o r w a r d - l o o k i n g i n f o r m a t i o n c o n t a i n e d i n t h i s P r e s e n t a t i o n . A n y f o r w a r d - l o o k i n g s t a t e m e n t s a n d p r o j e c t i o n s m a d e b y

t h i r d p a r t i e s i n c l u d e d i n t h i s P r e s e n t a t i o n a r e n o t a d o p t e d b y t h e C o m p a n y a n d t h e C o m p a n y i s n o t r e s p o n s i b l e f o r s u c h t h i r d - p a r t y s t a t e m e n t s a n d

p r o j e c t i o n s .







we add smiles to life…



QMS Medical Allied Services Limited (QMS, The  

Company) is engaged in the marketing and 

distribution of a wide range of medical and

healthcare services devices and accessories.

The Company market and distribute these

products to various end users such as clinics,

pharma and medical companies, and individual

users.

These devices are sold directly in the

manufacturer’s brand and under the own brand

of QMS.

The Company market and sell i ts products

through online and off l ine channels.  The 

Company has its own online portals 

About The Company
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Business Verticals
900 +

SKUs

130 +

Customers

150 +

Employees

Asset Light

Business Model

FY22

Revenue: 148 Cr

EBITDA: 18 Cr

PAT: 11 Cr

www.qmsmas.com & www.qmsmeds.com

http://www.qmsmas.com/
http://www.qmsmeds.com/


Journey So Far

2017-2018

2020-2021

2019-2020

2018-2019

2021-2022

8 lakh 

147 crore 
122 crore 

73 crore 

52 crore 



Business
Verticals: B2B

Promotional Market

Continuing Medical 

Education Service (CME)

Patient Services

Program



Patient Service Program 

• Problem: The healthcare industry in India is overburdened and expensive

• Challenges :

– Low awareness about these screenings and the effects of NCDs

– Accessibi l i ty and affordabi l i ty of such services  is an issue

– No instant results  

• SOLUTION :  Diagnostic and preventive point -of-care camps at the Doctors cl inic

• What makes us Different from others?

1. WORLD CLASS DEVICES WITH USFDA Approvals

2. Trained & Ski l led Qual i f ied DMLTSs

3. PAN INDIA Presence as in -house QMS employees

4. Smart Infrastructure to al low quick and easy appointments via web -portal



Health as a Service (HaaS)

Our core diagnostic offerings 
enables physicians to take data 
driven decisions on therapy 
thereby personalizing care.

Personalizing Care

Our services can be availed by 
the patients at their doorstep

Convenience

Cost reduction in long term by 
avoiding complications  and 
expenses related to it

Cost Effective



100 Locations 

100 Field Officers

300+ Dietitians



Promotional Market: Scientific Devices and 

Consumables

• We distr ibute products of premium companies as well as our own brand Q -Devices

• Legacy of more than 28 years in the Industry where in we are channel partners 

with premium companies l ike 3M, BPL,HIENE, SCHUKLE, TYNOR, TANITA, 

CHOICEMED, and many more.

• Products Like BP monitors, stethoscopes, Surgical steri l ization kits, BMI scales, 

orthotics for doctors in cl inic essentials, and much more. 

• Continuous and sustainable business with Top 10 Pharma companies.

• Business relat ions with over 50 plus pharma companies across, Mumbai, 

Ahmedabad, Delhi, Hyderabad & Bangalore.

• Delivered promotional material to 1 mil l ion plus Doctors.



Medical Devices And Equipment
Medical Devices

Blood PressureMonitor
Diagnostic machines ECG Fetal Doppler

Glucose Monitoring Kit and 

Glucose Monitoring Strips

Test Kits Thermometer Nebulizer Opthalmoscope Otoscope

Oxygen Concentrator Pulse Oximeter
Skin Stapler Stethoscope



Medical Devices And Equipment
Medical Consumables

Disinfection
Filters Infection prevention tools Personal protection like PPE kits

Compression bandages Wound management dressing kits
Dental products

Miscellaneous products



Educamedics: Scientific Education Division

• CHALLENGE :  According to Sir ius Decisions, 51% of physicians are already aware of the 

information sel lers are offering, giving HCPs no incentive to engage in deeper conversations and 

making i t  more diff icult  for sel lers to progress sales.

• QMS MAS is associated with Universit ies/ Associat ions under EACME l ike the University of 

Birmingham, the royal col lege of Physicians, EASD, the European Society of Cardiology, 3M 

Healthcare Academy, United Col lege of London, CEDAM, and many more.

• Both Onl ine and Off l ine courses are avai lable

• Onl ine Portal  already has more than 25k Doctor Cert i f ied to date.

• Strategic partnership focusing on t ier 2 categories of HCPs with rol l -out CME plans

• Few structures l ike the International Speaker Program; Webinars; Mentor mentee Scholarships; 

SAP programs; TTT and many more.



Upskilling of HCPs

Personal protection like PPE kits

Dental products

Post 

Graduate 

Diploma 

program

Webinars

Masterclass 

courses

Certificate/ 

SAP 

Courses

Train the 

Trainer 

Customized solutions for higher impact

Mentor Mentee 

Program

Accredited scientific content
Bespoke scientific content

Customized engagement (Qtr./HY/FY) with Multiple touchpoints
Online & Offline content for convenience

Connect with Content to HCPs for better patient outcome…

International 
Speaker Program

Best of Global 

conferences



Courses conduced so far 

Personal protection like PPE kits

• Post Graduate diploma in Diabetes 

• Post Graduate diploma in Cardiology

• Post Graduate diploma in Nephrology

• Post Graduate diploma in Respiratory

• Certificate courses in Diabetes and hypertension

• Mater class courses in Diabetes and hypertension

• Certificate courses in ECG

• Masterclass in Heart Failure



Business
Verticals: B2C

Q-Devices

Sugar & Salt Plan
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Plans for the consumers



Q-Devices 

Personal protection like PPE kits

• This is newest vertical of QMS.

• The business idea came with MAKE IN INDIA initiative of our honorable prime minister.

• We did backward integration of the products which we use to import from foreign countries (un-
branded)

• Range of products – BP Machine, Pulse Oximeter, IR Thermometer, Neublizer, Personal Massager 
and Air mattress to mention a few more. 

• The range of product will be available on both online and office mode.

• Online – Amazon, Flipkart, JioMart, 1mg, NetMeds, Pharmeasy, Medikabazaar.

• Offline – Noble Pharmacy, Apollo Pharmacy, MedPlus, Pharmeasy, Wellness Forever,



Q-Devices 

Pulse Oximeter Thermometer Blood Pressure 

Monitor

Nebulizer



Awards & Acknowledgement 

Emerging Company of 

the year

Extraordinary Sales 

Performance

Most Innovative Dealer Most Innovative Edtech 

Company

We truly believe that Customer delight and satisfaction are the true awards we vouch for and our efforts 

to meet the customers’ expectations have brought many accolades to us



Experienced Board of Directors  

MAHESH MAKHIJA

Chairperson and MD

DR. GUDDI MAKHIJA

Whole time Director 

DR. DITI MAKHIJA

Non-Executive Director 



Indian Medical Device 

Market 

THE PROBLEM- There is  a huge gap in the current 

demand and supply of  medical devices in India,  providing 

a significant opportunity for manufacturing devices in 

India. Pharma company needs a one-stop solution for the 

promotion of  their products.

THE SOLUTION- We aim to become the “first  choice 

vendor” for all  large and small  pharmaceutical and medical 

companies which intend to procure products and services 

we offer for distribut ion as part  of  the branding, market ing 

and medical awareness init iat ives.



Patient Centricity 

and Customer 

Experience : 

The Human Centric 

Approach





Source : https://www.visualcapitalist.com/6-forces-transforming-future-healthcare/



Source : https://www.visualcapitalist.com/6-forces-transforming-future-healthcare/



Source : https://www.visualcapitalist.com/6-forces-transforming-future-healthcare/











Financial Highlights

Rs. 146.32 Crores               

19.90%
YoY

Revenues from Operation EBIDTA PAT

Rs. 17.74 Crores               

4.67%
YoY

Rs. 10.69 Crores               

-2.33%
YoY



STATEMENT 

OF PROFIT & 

LOSS

Particulars (Rs. Crs.) FY 21-22 FY 20-21 Y-o-Y

Net Revenue from Operations 146.32          122.03           19.90              

Cost of Material Consumed -                -                 -                  

Purchase of Stock-in-Trade 114.38          95.02             20.38              

Change in Inventories (3.95)             (4.61)              (14.46)            

Total Raw Material 110.44          90.40             22.16              

Employee Expenses 4.67              2.38                95.98              

Other Expenses 14.90            12.35             20.65              

Other Income (1.42)             (0.06)              2,428.93        

Depreciation 1.16              0.73                58.18              

EBIT 16.58            16.22             2.24                

Finance Cost 2.12              1.31                62.05              

Exceptional Items -                -                 

Profit Before Tax 14.46            14.91             (3.01)               

Tax 3.77              3.96                (4.89)               

Profit After Tax 10.69            10.94             (2.33)               

EPS 28.40            29.08             (2.33)               



Balance Sheet

Particulars (Rs. Crs.) Mar-22 Mar-21

Equity Share Capital           3.76           3.76 

Other Equity         27.27         16.58 

Total Equity         31.03         20.35 

Financial Liabilities

Borrowings           1.97           1.05 

Lease Liabilities               -                 -   

Other Liabilities               -                 -   

Provisions               -                 -   

Deferred Tax Liabilities (Net)           0.26           0.05 

Total Non Current Liabilities           2.23           1.10 

Financial Liabilities

Borrowings         30.00         18.55 

Lease Liabilities               -                 -   

Trade Payables         16.91         18.19 

Other Financial Liabilities               -                 -   

Other Current Liabilities           1.88           0.95 

Provisions           0.61           1.23 

Current Tax Liabilities (Net)               -                 -   

Total Current Liabilities 49.40         38.92 

Total Equity and Liabilities 82.67         60.37 

Particulars (Rs. Crs.) Mar-22 Mar-21

Non Current assets

Property, Plant and Equipment's         7.95       10.02 

Intangible Assets         0.02         0.15 

Right of Use Assets            -              -   

Goodwill on Consolidation            -              -   

Financial Assets                  -                    -   

Investment in Subsidiary            -              -   

Investments

Loans            -   

Other Financial Assets            -   

Other Non-Current Assets         0.43         0.41 

Total Non Current Assets         8.40       10.58 

Current Assets

Inventories       24.25       20.31 

Financial Assets

Investment            -   

Trade Receivables       42.04       22.98 

Cash and Cash Equivalents         2.16         1.38 

Bank Balances            -              -   

Loans         1.13         0.14 

Other Financial Assets            -              -   

Other Current Assets         4.67         4.98 

Total Current Assets       74.26       49.79 

Total Assets       82.67       60.37 



CASH FLOW 

STATEMENT

Net Profit Before Tax 14.52 14.91

Adjustments for: Non Cash / Other Items -0.05 0.78

Operating profit before working capital changes 14.47 15.69

Changes in working capital -24.66 -11.11

Cash generated from operations -10.19 4.57

Direct taxes paid (net of refund) -3.63 -3.91

Net Cash from Operating Activities (A) -13.82 0.67

Net Cash from Investing Activities (B) 2.37 -7.89

Net Cash from Financing Activities (C) 12.24 7.95

Net Decrease in cash and cash equivalents (A+B+C) 0.78 0.73

Add: Cash & Cash equivalents at the beginning of the period 1.38 0.66

Cash & Cash equivalents at the end of the period 2.16 1.38

Particulars (Rs. Crs.) Mar-22 Mar-21



PROFIT & 

LOSS TREND

Particulars (Rs. Crs) FY 21- 22 FY 20- 21 FY 19- 20 FY 18- 19 FY 17- 18

Revenue 146.32 122.03 72.74 51.89 0.08

Total Raw Material Cost 110.44 90.41 53.03 42.85 0.07

Employee Expenses 4.67 2.38 1.61 0.85 0.00

Other Expenses 14.90 12.35 8.53 3.59 0.00

Other Income 1.42 0.06 0.04 0.01 0.00

Depreciation 1.16 0.74 0.36 0.03 0.00

EBIT 16.58 16.22 9.25 4.59 0.01

Finance costs 2.12 1.31 0.53 0.21 0.00

PBT 14.46 14.91 8.72 4.37 0.01

Tax 3.75 3.99 2.37 1.31 0.00

PAT 10.71 10.92 6.35 3.07 0.01



Projection

146 150

195

245

FY 21-22 FY 22-23 E FY 23-24 E FY 24-25 E

Revenue (Rs cr)

11%
12%

14%

16%

FY 21-22 FY 22-23 E FY 23-24 E FY 24-25 E

EBITDA Margin* (%)



THANK YOU


	Slide 1
	Slide 2: Safe Harbor
	Slide 3
	Slide 4
	Slide 5
	Slide 6: About The Company
	Slide 7: Journey So Far
	Slide 8: Business Verticals: B2B
	Slide 9: Patient Service Program 
	Slide 10
	Slide 11: 100 Locations    100 Field Officers     300+ Dietitians
	Slide 12: Promotional Market: Scientific Devices and Consumables
	Slide 13: Medical Devices And Equipment
	Slide 14: Medical Devices And Equipment
	Slide 15: Educamedics: Scientific Education Division
	Slide 16: Upskilling of HCPs
	Slide 17: Courses conduced so far 
	Slide 18: Business Verticals: B2C
	Slide 19
	Slide 20
	Slide 21: Plans for the consumers
	Slide 22: Q-Devices 
	Slide 23: Q-Devices 
	Slide 24: Awards & Acknowledgement 
	Slide 25: Experienced Board of Directors  
	Slide 26: Indian Medical Device Market 
	Slide 27
	Slide 28
	Slide 29
	Slide 30
	Slide 34
	Slide 35
	Slide 36
	Slide 37
	Slide 38
	Slide 39: Financial Highlights
	Slide 40: Statement of Profit & Loss
	Slide 41: Balance Sheet
	Slide 42: Cash flow statement
	Slide 43: Profit & Loss Trend
	Slide 44: Projection
	Slide 45: THANK YOU

		2023-01-21T11:46:28+0530
	TORAL JAILESH BHADRA




