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Piramal Pharma Limited Announces Results for Q4 and Full-year FY26

PRESS RELEASE

Mumbai, India | April 28, 2026: Piramal Pharma Limited (NSE: PPLPHARMA | BSE: 543635), a leading
global pharmaceutical, health and wellness company, today announced its standalone and consolidated
results for the Fourth Quarter (Q4) and Full-year ended 31 March 2026.

Consolidated Financial Highlights

(in X Crores or as stated)

Particulars Q4FY26 Q4FY25 YoY % FY26 FY25 YoY %
Revenue from Operations 2,752 2,754 (0)% 8,869 9,151 (3)%
CDMO 1,708 1,788 (4)% 4,915 5,447 (10)%
CHG 755 705 7% 2,703 2,633 3%
PCH 320 274 17% 1,274 1,093 17%
EBITDA 507 603 (16)% 1,135 1,580 (28)%
EBITDA Margin 18% 22% 13% 17%
PAT Before Expectational Item 167 154 9% (130) 91 NM
Exceptional Item? (176) - NM (196) - NM
PAT After Expectational Item (9) 154 NM (326) 91 NM

1. During the quarter, the management has recognized an impairment loss of X. 176Cr in relation to intangible assets under development. Based
on a reassessment incorporating changes in market conditions and updated commercial viability estimates, management concluded that the
probable future economic benefits from the asset are no longer expected to be adequate to justify further capital deployment. Accordingly, the
carrying amount has been written down in full.

Key Highlights

e Revenue - Growth was impacted by inventory destocking, slower early-stage order inflows in H1FY26,
and softer traction in inhalation anesthesia across ex-US markets. Adjusted for inventory destocking,
we delivered YoY growth in Q4 and FY26.

e EBITDA Margin - Despite lower revenues, impact on EBITDA was partly offset by our efforts towards
cost optimization and operational excellence.

e Capex - USS94Mn invested in FY26 across growth and maintenance projects. Lexington and Riverview
expansions on track. Seeing good customer interest.

¢ Net Debt — No increase over FY25.

Nandini Piramal, Chairperson, Piramal Pharma Limited said, “FY26 was a transitional year, shaped by
external disruptions and certain business-specific factors. Despite these challenges, we exited the year on
a stronger note, with clear momentum across all our businesses. The meaningful recovery in biopharma
funding seen from Sep’25, is translating into good RFP momentum and healthy pick up in order inflows in
our CDMO business. In the CHG business, the recently completed Kenalog® acquisition alongside ramp up
of inhalation anesthesia sales in ex-US markets are expected to be key growth drivers. Our Consumer
Healthcare business is also well positioned to sustain its growth momentum with margin improvement
driven by Power Brands and rapid growth in e-commerce.

Overall, all three businesses are well positioned to deliver growth in FY27, accompanied by accelerated
growth in EBITDA and PAT.”
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Key Business Highlights

Contract Development and Manufacturing Organization (CDMO):

- Healthy traction in RFPs and order inflows in H2FY26 driven by stronger US biopharma funding (up YoY
75% in H2FY26, 30% in FY26) and M&A activity. (Industry Source)

- Overseas sites seeing rising demand from shifting customer geographical preferences and strong
growth in differentiated areas such as ADC, HP API, on-shore injectables and drug product capabilities.

- US$90Mn Capex on track to scale sterile injectable and payload-linker capacities at Lexington and
Riverview sites.

- Net Promoter Score of 60 - surpassing industry average. Meaningful improvement in execution with
stronger performance across key operational matrices, driven by our operational excellence initiatives.

- 209 customer site audits in FY26 vs. 165 in FY25 — highest ever. Reflecting heightened customer
engagement, deeper technical interactions, and the growing complexity of programs we support.

- Maintained our Best-in-Class Quality Track Record - Successfully closed 38 regulatory inspections,
including 3 USFDA inspections in FY26. Continue to maintain our ‘Zero OAI’ status.

Complex Hospital Generics (CHG):

- Completed Kenalog® acquisition
o Upfront consideration of USS35Mn, and contingent consideration of up to US$65Mn.
o Broadens CHG portfolio, adds revenues with minimal incremental cost, and expands presence in
US, Europe & Asia Pacific.
o Niche brand with complex manufacturing process. EBITDA margins in line with CHG business.
- Inhalation Anesthesia (I1A)

o Continue to maintain leadership with 47% market share - up from 45% in Mar’24. (Source:- 1QVIA)

o Initiated Sevoflurane supplies from lower cost Digwal facility in select RoW markets. Expect
traction to build going ahead.

- Intrathecal Therapy — Maintained our #1 Rank in intrathecal Baclofen segment in the US.  (Source:- 1Qvia)

- Injectable Pain Management — Continue to work with our supplier to resolve supply constraints.

Piramal Consumer Healthcare (PCH):

- Power Brands continued growth momentum with 24% YoY growth in FY26, contributing 52% to PCH sales.
Little’s, Lacto Calamine, CIR, and i-range remained primary driver of growth.

- New Product Launches — Fewer, high-potential product launches with better success rates. Launched
31 new products and SKU in FY26. Focus on premiumization of portfolio.

- E-commerce sales grew at 48% rate YoY in FY26, contributing about 27% to PCH sales. Evolve product
mix toward premium offerings and high margin channel (e.g. quick commerce).

- Invested about 12% of PCH sales on Media and Trade Promotion in FY26. Optimizing the media mix —
Social Media, Television, Influencers, etc.

Page 2 of 4
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Consolidated Profit and Loss Statement

(in X Crores or as stated)

Quarterly Full-year

Particulars

Q4FY26  QA4FY25 YoY % Q3FY26 QoQ % FY25 YoY %
Revenue from Operations 2,752 2,754 (0)% 2,140 29% 8,869 9,151 (3)%
Other Income 46 42 10% 43 7% 213 135 58%
Total Income 2,798 2,796 0% 2,183 28% 9,082 9,286 (2)%
Material Cost 1,056 955 11% 786 34% 3,239 3,232 0%
Employee Expenses 586 612 (4)% 600 (2)% 2,416 2,307 5%
Other Expenses 650 626 4% 558 16% 2,293 2,167 6%
EBITDA 507 603 (16)% 239 112% 1,135 1,580 (28)%
Interest Expenses 83 104 (20)% 89 (7)% 341 422 (19)%
Depreciation 218 243 (10)% 213 3% 831 816 2%
Share of Net Profit of Associates 14 16 (16)% 10 32% 57 73 (22)%
Profit Before Tax 219 273 (20)% (53) NM 20 415 (95)%
Tax 52 119 (57)% 42 22% 150 324 (54)%
Net Profit after Tax 167 154 9% (95) NM (130) 91 NM
Exceptional item? (176) - NM (41) NM (196) - NM
s::ez:‘i’:i:::fltt‘:nrax after (9) 154 NM (136) NM (326) 91 NM

~

. During the quarter, the management has recognized an impairment loss of Rs. 176Cr in relation to intangible assets under development. Based on a
reassessment incorporating changes in market conditions and updated commercial viability estimates, management concluded that the probable
future economic benefits from the asset are no longer expected to be adequate to justify further capital deployment. Accordingly, the carrying
amount has been written down in full.

Consolidated Balance Sheet

(in%cCr.)
Key Balance Sheet Items Asat
31-Mar-26 31-Mar-25

Total Equity 8,162 8,125
Net Debt 4,140 4,199
Total 12,302 12,324
Net Fixed Assets 9,784 9,110

Tangible Assets 4,843 4,534

Intangible Assets including goodwill 3,841 3,599

CWIP (including IAUD?) 1,100 977
Net Working Capital 2,057 2,798
Other Assets? 462 416
Total Assets 12,302 12,324

2. 1AUD — Intangible Assets Under Development; 3. Other Assets include Investments and Deferred Tax Assets (Net)

Page 3 of 4



l@ Piramal
Pharma Limited

Earnings Conference Call

Piramal Pharma Limited will be hosting a conference call for investors / analysts on 29*" April 2026 from
9:30 AM to 10:15 AM (IST) to discuss its Q4 and full-year FY26 Results.

The dial-in details for the call are as under:

Event Location & Time Telephone Number
+91 22 6280 1461 / +91 22 7115 8320 (Primary
India — 09:30 AM IST Number)
18001201221 (Toll free number)
USA - 12:00 AM Toll free number
(Eastern Time — New York) | 18667462133

Conference call on

29% April 2026 UK - 05:09 AM Toll free number
(London Time) 08081011573
Singapore —12:00 PM Toll free number
(Singapore Time) 8001012045
Hong Kong — 12:00 PM Toll free number
(Hong Kong Time) 800964448

Express Join with | Please use this link for prior registration to reduce wait time at the time of
Diamond Pass™ joining the call —Click here

About Piramal Pharma Limited:

Piramal Pharma Limited (PPL, NSE: PPLPHARMA | BSE: 543635), offers a portfolio of differentiated products and services through
its 17! global development and manufacturing facilities and a global distribution network in over 100 countries. PPL includes Piramal
Pharma Solutions (PPS), an integrated contract development and manufacturing organization; Piramal Critical Care (PCC), a complex
hospital generics business; and Piramal Consumer Healthcare (PCH) business, selling over-the-counter consumer and wellness
products. In addition, one of PPL's associate companies, Abbvie Therapeutics India Private Limited, a joint venture between Abbvie
and PPL, has emerged as one of the market leaders in the ophthalmology therapy area in the Indian pharma market. Further, PPL
has a strategic minority investment in Yapan Bio Private Limited, that operates in the biologics / bio-therapeutics and vaccine
segments.

For more information, visit: Piramal Pharma | LinkedIn

1. Includes one facility via PPL’s minority investment in Yapan Bio.

For Investor Queries:

Gagan Borana Madhusudan Dalmia
Investor Relations & Enterprise Risk Management Investor Relations
gagan.borana@piramal.com madhusudan.dalmia@piramal.com

For Media Queries:

Madiha Vahid

Lead — Branding & Communications
madiha.vahid@piramal.com
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This presentation and the accompanying slides (the “Presentation”), which have been prepared by Piramal Pharma Limited (the “Company”), have been prepared solely for information purposes and
do not constitute any offer, recommendation or invitation, directly or indirectly, in any manner, or inducement to sell or issue, or any solicitation of any offer to purchase or subscribe for any securities
of the Company in any jurisdiction, and shall not form the basis or be relied on in connection with any contract or binding commitment what so ever.

Except for the historical information contained herein, statements in this Presentation and any subsequent discussions, which include words or phrases such as 'will', 'aim’, 'will likely result’, 'would',
'‘believe’, 'may’, 'expect’, 'will continue', 'anticipate’, 'estimate’, 'intend’, 'plan’, 'contemplate’, 'seek to', 'future’, 'objective’, 'goal’, 'likely', 'project’, 'on-course’, 'should', 'potential’, 'pipeline’, 'guidance’,
'will pursue' 'trend line' and similar expressions or variations of such expressions may constitute 'forward-looking statements'.

Such forward-looking statements are not guarantees of future performance and are subject to known and unknown risks, uncertainties and other factors that could cause actual results to differ

materially from those suggested by the forward-looking statements.

These risks and uncertainties include, but are not limited to Company’s ability to successfully implement its strategy, the Company’s growth and expansion plans, the performance of the Indian
economy and of the economies of various international markets, obtain regulatory approvals, provisioning policies, technological changes, investment and business income, income or cash flow
projections, the performance of the industry in India and world-wide, exposure to market risks as well as other risks. The Company’s actual results, levels of activity, performance or achievements
could differ materially from results expressed in or implied by this Presentation.

Company does not undertake any obligation to update forward-looking statements to reflect events or circumstances after the date thereof. Any forward-looking statements and projections made by
third parties included in this Presentation are not adopted by the Company and the Company is not responsible for such third party statements and projections. Given these uncertainties and other
factors, viewers of this Presentation are cautioned not to place undue reliance on these forward-looking statements. The information in this Presentation does not constitute financial advice (nor
investment, tax, accounting or legal advice) and does not take into account an investor’s individual investment objectives, including the merits and risks involved in an investment in the Company or its
securities, or an investor’s financial situation, tax position or particular needs. Past performance information in this Presentation should not be relied upon as an indication of (and is not an indicator
of) future performance.

This Presentation is not a prospectus, disclosure document, a statement in lieu of a prospectus, an offering circular, an invitation or an advertisement or an offer document under the Companies Act,
2013, together with the rules and regulations made thereunder, as amended, the Securities and Exchange Board of India (Issue of Capital and Disclosure Requirements) Regulations, 2018, as amended,
or any other applicable law in India. This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but the Company makes no
representation or warranty, express or implied, whatsoever, and no reliance shall be placed on, the truth, accuracy, completeness, fairness and reasonableness of the contents of this Presentation,
and nothing in this Presentation shall be relied upon as a promise or representation in this respect, whether as to the past or the future. This Presentation may not be all inclusive and may not contain
all of the information that you may consider material. The Presentation has not been independently verified and any liability in respect of the contents of, or any omission from, this Presentation is
expressly excluded.

The contents of this Presentation are strictly confidential and may not be copied or disseminated, reproduced, re-circulated, published, advertised or redistributed, in whole or in part, to any other
person or in any media, website or otherwise in any manner without the Company’s written consent.

Note: Figures in previous periods might have been regrouped or restated, wherever necessary to make them comparable to current period. For the ease of presentation, certain financial information
herein has been rounded off to one decimal place or two decimal places or whole numbers, as the case may be.



Piramal Pharma — A Diversified Global Pharma & Wellness Company '@ Piramal
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A Portfolio of Differentiated Products and Services, and Commercial Presence in 100+ Countries

CDMO Business
Integrated CDMO Company

* 15 - Manufacturing and development sites
across US, Europe, Canada, and India.

e 155+ - Molecules under development
25 molecules in Phase Il

* 47% - Share of innovation related work.

* 40% revenues from differentiated offerings —
ADC, HPAPI, Sterile Injectables, Peptides, On-
patent APl Development & Manufacturing.

* 140+ Integrated projects executed.

(In X Crore)

FY23 FY24 FY25 FY26

Complex Hospital Generics Business

A Critical Care Company

One of the leading Inhalation Anesthesia (IA)

companies in the world.

* #1 - Rank in US sevoflurane market with
47% market share.

* Vertically integrated manufacturing.

#1 - Rank in US Intrathecal Baclofen market.

Commercial presence in 100+ countries and
6,000+ hospitals.

FY23 FY24 FY25 FY26

Stats as per last disclosed data; Piramal Pharma demerged from Piramal Enterprises in 2022

Consumer Healthcare Business

Consumer Health & Wellness Company

* Self-funded and asset light business model
with annual revenue of over X 1,200 Crs.

* 25+ Brands — Diversified portfolio across high
growth consumer and wellness segments.

* 6-Power Brands growing at 20%+ CAGR.
* Multichannel distribution network
¢ 180k+ - Chemists and cosmetics shops.

* 20+ - Presence on e-commerce platforms.

874 [ 985

FY23 FY24 FY25 FY26



Global Footprint with a Diversified Revenue Base '@ Piramal
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1 100+

Manufacturing and Countries with

development sites?

Total FY26 Revenue by Geography

Others
11% North

~ _ America

N 40%

India

23% X 8,869 Cr

Revenue

! 66% revenue from
Regulated Markets

Japan
50/0 \ ~ -

1. Includes one facility via PPL’s minority investment in Yapan Bio

commercial presence

~500 6,000+

CDMO customers CHG customers

(Hospitals)

Total FY26 Revenue by Segments

Piramal Consumer Healthcare
14%

CDMO
55%
X 8,869 Cr
Revenue
Complex
Hospital
Generics
30%



AbbVie Therapeutics India Pvt. Ltd. - JV between AbbVie & PPL '@ Piramal

|
One of the market leaders in Indian ophthalmology segment

CDMO business supplies ophthalmology products to the JV

7 -
iramal

Pharma Limited + Qb b\/l e

Ownership Ownership
49% 51%

In FY2026, the JV reported revenue of X 526 Cr. with PAT margin of 23%

0.1 mg/ml

SN

abbvie k
LUMIGAN:
0.1 ma/| I =
Bimatopros [EEDROPS 7 ~ il
| L !
S e Alphagar(P) - 1
opo | LAIGAN
ooworve 01 Wi:_ :
TRom oo P =
Brand > Lumigan Combigan Refresh Tears Alphagan Pred Forte
> Glaucoma Glaucoma Dry Eyes Glaucoma Eye Inflammation



Performance Highlights




FY26 a Transitional Year, Expect Return to Growth in FY27 '@ Piramal

Pharma Limited

FY26 was a transitional year, shaped by external disruptions and certain business-
specific factors.

Despite these challenges, we exit the year on a stronger note, with clear
momentum across all our businesses. The meaningful recovery in biopharma
funding seen from Sep’25, is translating into good RFP momentum and healthy
pick up in order inflows in our CDMO business. In the CHG business, the recently
completed Kenalog® acquisition alongside ramp up of inhalation anesthesia sales
in ex-US markets are expected to be key growth drivers. Our Consumer Healthcare
business is also well positioned to sustain its growth momentum with margin
improvement driven by Power Brands and rapid growth in e-commerce.

Overall, all three businesses are well positioned to deliver growth in FY27,

Nandini Piramal,
Chairperson accompanied by accelerated growth in EBITDA and PAT.




Performance Highlights for Q4 and FY26 '@ Piramal

Pharma Limited

|
Revenue from Operations
(In Crore) . (EBITDA:In X Crore) [ EBITDA Margin ] % Revenue - Ended FY26 on a strong note with
| healthy double-digit revenue growth in Q4,
0% 22% 18% adjusted for destocking in one large on-patent
| molecule.

* Full-year reported growth impacted by
inventory destocking, slower early-stage order
inflows in H1, and softer ex-US inhalation
anesthesia traction.

Q4FY25 Q4FY26 Q4FY25 Q4aFY26 ¢ EBITDA Margin - Despite lower revenues, EBITDA

impact partly mitigated by cost optimization
initiatives and operational excellence.

O (3)% 17% 13% % Capex - US$94Mn invested in FY26 across growth
' and maintenance projects.

* USS90Mn expansion at Lexington and
Riverview facilities is on track, with strong
customer interest.

L)

FY25 FY26 FY25 FY26 % Net Debt - No increase compared to FY25.




Laying the Groundwork for a Stronger FY27 and Beyond '@ Piramal
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]

Despite a Challenging Year, We Continue to Build on Our Strengths for a Stronger Future

Investing In High Growth Enhanced our Strengthened Execution Continued Focus on
Areas Commercial Team Across Network Quality & Sustainability
g Investing USS90Mn to scale sterile Adapt to market dynamics & Ensure customer delight & win repeat Zero OAls. Zero Fatalities.
[a) injectable and payload-linker better engage with customers. business. Achieved a Net Promoter YoY Increase in sustainability
et capacities at Lexington & Seeing pick-up in order inflows Score of 60 for FY26, surpassing scores across different rating
Riverview. Seeing encouraging — from both large pharma and industry average. Helps cross-selling agencies. SBTi approved
customer interest. mid-size biotech. and win repeat business. decarbonization plan.
Building Differentiated and Specialty Commercialized Sevoflurane Supply Assurance for Injectable
Product Pipeline from India Pain Management
g Completed Acquisition of Kenalog® Initiated Sevoflurane supplies from lower Initiatives underway to improve
o Adds growth without significant incremental cost, cost Digwal facility. Should help expand supplies of Injectable Pain
especially in the US, Europe & Asia Pacific, with our market share in price sensitive ex-US Management portfolio. Expect steady
healthy EBITDA margin. Further investing in new markets. Being vertically integrated gives supplies from FY28 onwards.
products via in-licensing & co-development deals. us control over cost and supply chain.
9




Laying the Groundwork for a Stronger FY27 and Beyond '@ Piramal
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]

Despite a Challenging Year, We Continue to Build on Our Strengths for a Stronger Future

PCH

Continue to Invest in Expanding E-commerce Expansion of
Power Brands Profitability Distribution Network
Strong growth rate of over 20% in Expansion of E-commerce profitability Accelerated expansion into Tier 3/4 towns in
Power Brands led by integrated media, through new customer acquisition, General Trade. Increasing our presence in
brand building support, fewer bigger premiumization, advertisement spend Modern Trade (Super-markets and Hyper-
new product launches, and visible optimization and improving Portal- markets). Adding cosmetic stores in our
presence across priority channels. Product mix. network.

These initiatives along with improving macro environment conditions
’ (better biopharma funding, increased M&A activities, etc.)
should help us deliver a stronger performance in the year ahead.

10






CDMO Business

.© Piramal
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|
Expect Return to Growth with EBITDA Margin Expansion

¢ Witnessing Improved RFP and Order In-flows Since October 2025

* Healthy traction in RFPs and order inflows in H2FY26 driven by stronger US biopharma
funding (up YoY 75% in H2FY26, 30% in FY26) and M&A activity. (Industry Source)

* Overseas sites seeing rising demand from shifting customer geographical preferences
and strong growth in differentiated areas such as ADC, HP API, on-shore injectables and
drug product capabilities.

+* Overseas Sites Expected to Benefit from Onshoring Trend and Regulatory Changes

* Overseas sites with ready capacities positioned to benefit from rising onshoring trends
and tariff-driven regulatory changes, enabling sharp profitability turnaround.

« USS90Mn Capex underway to scale sterile injectable and payload-linker capacities at
Lexington and Riverview sites. Seeing good customer interest.

+* Enhanced Commercial Team — FY26 saw Highest Ever Customer Site Audits

* Deepening our engagement with large pharma and sharpening focus on North America &
EU biotech companies.

* Increase in our order-win rates, especially with new customers.

* 209 customer site audits in FY26 vs. 165 in FY25 (up 27% YoY)— highest ever.

(InX Crore)
Q (10)% Q 4)%
5,44
7 4,91

5
7
08

FY25 FY26 Q4FY25 QA4FY26

Adjusted for destocking, business
delivered growth during Q4 and FY26

e ——



CDMO Business '@ Piramal
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¢ Advancing Development Pipeline will Unlock On-patent Commercial Manufacturing Opportunities

* 155+ molecules under development, with 25 molecules in Phase 3.

+» Strengthened our Execution - Customer Satisfaction Score Above Industry Average

* Execution improved meaningfully, with stronger performance across key operational KPIs including OTIF, RFT, campaign readiness, and
schedule adherence, driven by our operational excellence initiatives.

* Customer Delight - Achieved a Net Promoter Score of 60 in FY26, surpassing industry average.

¢ Maintaining our Best-in-Class Quality Track Record

* Successfully cleared 38 regulatory inspections (including 3 US FDA inspections) during FY26. Maintain our Zero OAI track record.

¢ Driving Cost Optimization Programs to Offset Cost Pressure

* Impact on EBITDA due to muted revenue growth in FY26 was partly offset by our efforts towards cost optimization and operational
excellence.

Growth Drivers for FY27

* Healthy RFP and Order Inflows e Strong Execution Across Network
 Enhanced Commercial Team * Cost Optimization & Operational Excellence

13




Deep Pipeline to Fuel On-Patent Manufacturing Opportunities l@ Piramal
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Revenue by Services

Pre-clinical, 0.4%
Others', 16%

47% Phase I,
0,
Innovation FY26 33%
related Development
work Revenue by

Phase Ill, 30% Phase

Phase Il, 20%

= Discovery

Development
m On-patent Commercial Manufacturing
m Other Commercial Manufacturing

47% of revenues from innovation related work

USS96Mn - Revenue from on-patent commercial
manufacturing

1. Other include revenue from technology transfer and other development related work

® Pre-Clinical ® Phase |

3.0x

52

Building Development Pipeline Across Clinical Phases

® Phase Il ®m Phase lll

157

©
=
=

1.7x

FY17

FY26

25 Ph. Il Molecules - Pipeline for future on-patent
commercial opportunities 14



Diversified Customer Mix — Traction with Large Pharma & New Clients .@ Piramal

Pharma Limited

Customer Mix

Generics

27% 65% of revenue from Big

Pharma and Emerging

\ .
\ Biopharma
1 Big Pharma
I 32%

Others'

8%

| 3
N

S == Emerging Biopharma

33%

Long Standing Relationships with Top 20 Clients

Share of Revenue from Top 20 clients based on Tenure

Partnering with 13 of our top
20 customers for more than

m > 7 years 7 years

m <7 years

69%

Customer Revenue Concentration

#1
6% #2 Over 500 customers
0,
>% across segments
#3
Others ‘ 4%
63% ‘
#a4
4%
Top 5-10

17%

High Share of Revenues from Regulated Markets

Others
8%

79% of Revenue from
Regulated Markets of
US, UK/Europe & Japan

15
All data based on FY26 CDMO revenue




Focus on Differentiated Offerings with Limited Competition '@ Piramal

High Potent
API

(HPAPI)

Pharma Limited

Potent sterile
injectables

Differentiated On-patent AP
development and

Offerings manufacturing

Antibody Drug
Conjugates (ADC)

Revenue (USSMn) from Contribution of Differentiated Offerings
Differentiated Offerings to CDMO Revenue

FY22 FY24 FY26 FY22 FY24 FY26
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20+ Years

Our Grangemouth

Supporting Clients in the ADC Space

Piramal

Pharma Limited

C

facility is the world’s 15t USFDA approved commercial ADC CDMO
site and has completed 1,500+ ADC batches

K HPAPI (from OEL >

10ngm3)

* Process research,
development,
optimisation and scale-
up

* Process HPLC and

* 30+ USFDA
manufacturing

\ approvals

lyophilisation capability l

/' Cell line development

* Upstream &
downstream process
development

* Analytical method
development &
qualification

\' GMP manufacturing

A Dce/erate * Broad bioconjugations

Rapid, Integrated ADC to IND expertise (ADCs, radio-

oligonucleotide -

A rr—— < S —————— conjugates)

f \ f \ * Expertise from pre-

I L | | | clinical to commercial

s I stage

| I [ [ * Modern clinical and

| | commercial GMP

: Payload/Linker | ‘ ::;I Conjugation | manufacturing sites
L _Riverview b Grangemouth { /
I i dpa (BTN ~ \

II | I Liquid and lyophilized

%‘ I |g | formulation

I i g@ I development

I [ I | °Clinical & commercial

| mAB i I Sterile Fill Finish scale production of

| Hyderabad } | Lexington J sterile injectables

N N * Automated filling lines

Our ADC Credentials

~USS64Mn

FY26 Revenue from ADC services

400+

Commercial
Batches

1,500+
Total
Batches

27+

Successful
Integrated Projects

44+

Successful IND
Filings Supported

b

* Full isolator technology/

5 1,000L

GMP Bioreactors
Suites
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Global Manufacturing Footprint and Integrated Offerings '@ Piramal

Pharma Limited

UK / Europe 2 Facilities
5. Grangemouth 6. Morpeth

9
=
S
" 7. Ahmedabad® | 8. Rabale
;U 9. Turbhe 10. Mahad
§ 11. Digwal 12. Hyderabad?
13. Ennore 14. Pithampur
1. Aurora 2. Sellersville
3. Lexington 4. Riverview

Cross Sell Opportunities

Integrated Projects

“» 140+ Integrated Projects executed since inception in 2020 “+ 13 of our Top 20 customers partnering with two or more sites

* R/

% 28% contribution of Integrated orders in FY24-26 order book “* 10 of our Top 20 customers partnering with both India and overseas sites

18

1. There are two facilities in Ahmedabad 2. Via PPL’s minority investment in Yapan Bio



Maintaining our Best-in-Class Quality Track Record '@ Piramal

Pharma Limited

|
400+ Regulatory Inspections with no OAI Annual Customer Audits
Highest ever customer
M Regulatory Inspections (Ex US FDA) ® US FDA Inspections audits in a year, up 27%
209
44 197
167 163 172 165
157 148
140 141
116 115
99
71
60
5
8
o (qp] < LN \o} N~ e} (@)} (@) i o o™ < LN (o}
LA 9 9 9 9 9 9 9 4 &8 3 s &4 g
AT 1 1 1 T 1 T T e 1 T e 1 E E E E E E E E i E E a'_ E E E

%

/ ** Successfully cleared 415 total regulatory inspections (including 49 US FDA inspections) and 2,120 customer audits since FY2012.

¢ Over the last 18 months, 5 of our CDMO facilities contributing ~40% of our CDMO revenues in FY2026, successfully completed
USFDA inspections.

** Successfully cleared 38 regulatory inspections (including 3 US FDA inspections) and 209 customer audits in FY26.

\_ ** No ‘Official Action Indicated (OAI) for any of our US FDA audits. -
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US Expansion on Track — Seeing Good Customer Interest '@ Piramal

Pharma Limited

Steadily Increasing our Footprint in the US

USS90Mn investment to expand Lexington and Riverview facilities, on Our Presence in the US

track. Seeing good customer interest for our North America (NA) sites. Our
NA sites with differentiated capabilities have superior gross margin profile, 3
which at optimum revenue scale can deliver healthy EBITDA margins. l\élanufacturing and
evelopment Sites
* Lexington:- Adding commercial-scale sterile injectables capacity to
increase output from 104 to 240+ batches annually. The upgrade will USS200+Mn
enhance efficiency and strengthen support for rising market demand.
Key additions include a new filling line, two commercial-size lyophilizers,
a special capping machine, and an external vial washer.

Investment in US

450+
* Riverview:- New commercial-scale suite for payload-linker development Emol
& manufacturing. This is in addition to our earlier investments totaling LRI
US$S60Mn in Riverview and Aurora towards increasing our capacity for
APIs, HP APIs, and payload-linkers. HP API, Sterile Injectable,
API, Formulation
Sellersville:- Multi-million-dollar joint investment with NewAmsterdam Capabilities

Pharma to provide commercial capacity for fixed dose combination of

Obicetrapib and Ezetimibe to meet commercial demand.
USFDA, EMA, PMDA, HC

Major Regulatory Accreditation
20

Sites to benefit from clients looking for onshoring in North America.

Sellersville - Joint investment with
NewAmsterdam Pharma



Complex Hospital Generics Business '@ Piramal
Pharma Limited
|

Expect Strong Rebound in Growth

(InX Crore)

¢ Inhalation Anesthesia — Maintain leadership in the US, Expand in ex-US markets

e US - Growing ahead of the market; #1 in Sevoflurane with 47% value share (up from

45% in Mar’24). (Source:-1QVIA) 2,70
2,63 ’

 Ex-US Markets — Initial pick-up in FY26 muted due to intensified competition. 3 3

Growth to accelerate in FY27 as supplies ramp up from the lower-cost India facility.

755

¢ Intrathecal Therapy — Defend market share in the US

* Continue to #1 Rank in intrathecal Baclofen segment in the US. (Source:- IQVIA)

¢ Injectable Pain Management — Alleviate supply constraints

* Continue to work with our supplier to resolve supply constraints.

+»» Cost Optimization and Operational Excellence Programs to Continue

* Business achieved targeted cost saving in FY26 through multiple cost optimization
and operational excellence programs.

* These programs to continue in FY27 as well.

+¢ Build Portfolio of Differentiated and Specialty Products

e Continue investing in 505(b)(2), complex and differentiated generics, and branded

roducts via in-licensing and co-development to support long-term growth.
P & P PP & & FY25 FY26 Q4FY25 Q4FY26
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Complex Hospital Generics Business
|

s Completed Kenalog® Acquisition — Adds new lever of growth

Transaction - USS35Mn upfront plus up to USS65Mn contingent
considerations.

NDC 0003-0293-05

KENALOG=40
(Triamcinolone
Acetonide Injectable
Suspension, USP)

NDC 0003-0494-20

KENALOG=10

(Triamcinolone

C

NDC 0003-0293-28

KENALOG=40
(Triamcinolone
Acetonide Injectable
Suspension, USP)

Piramal

Pharma Limited

N . o _® N 1mL ide Injectabl 10 mL
* Broadens CHG portfolio, adds revenues with minimal incremental cost, and b
H . ) [Rxonly] 10 mL Multiple Dose Vial
expands presence in US, Europe & Asia Pacific. omgpeL
. . . . . . N ristol- uibb sl e:r: uibb
* Expected EBITDA margins in line with CHG business; niche brand with B Brisol My 59 i | N S

&) Bristol-Myers Squibb

complex manufacturing enhances portfolio strength.

* Despite losing exclusivity more than 30 years ago, the product has limited Kenalog® is a synthetic corticosteroid with anti-

competition in most of its existing key markets. Inflarr'lmzfltory, antlpr}Jrltlc'actlon & an.tlallerg|c action and
indicated as adjunctive therapy in acute gouty,
rheumatoid arthritis, and other conditions to treat

inflammation.

Growth Drivers for FY27

* Integration of Kenalog® * Growth in ex-US Inhalation Anesthesia

e Sustaining #1 Rank in US in Sevoflurane e Cost Optimization & Operational Excellence
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CHG Revenues by Product Segment and Geography

.@ Piramal
Pharma Limited

Revenue by Product Segment

% FY26 CHG Revenue

Inhalation Anesthesia
(64%)

Intrathecal Therapy
(15%)

Injectable Anesthesia and
Pain Management (11%)

(10%)
- e =5
= =
s .3 = ~

Revenue by Geography

Others
21%

FY26 CHG
Revenue

73% of revenues from regulated markets of US, Europe
and Japan

23



Inhalation Anesthesia - #1 in the US?, Expanding in ex-US Markets '@ Piramal

Pharma Limited
]

Our Strengths Our Market Standing

Vertical Integration — Better Control on Cost and Supply Chain

Leading Player in Sevoflurane in the US

'@ Piramal
Pharma Limited

KSM Sevoflurane and Sevoflurane and
Manufacturing Desflurane Isoflurane
Dahej, India Bethlehem, US Digwal, India

Extensive Distribution Network, Strong Relationships with Hospitals & GPOs

5 Years
w

Presence in 6,000+ Understanding of [ Sevoflurane market share! in the US }
100+ Countries Hospital & GPOs Market Operations

24
1. In Sevoflurane as per IQVIA data



Niche and Branded Portfolio with Limited Competition l@ Egggwg;ited

|
Intrathecal Therapy Injectable Pain Management
Maintain our Leadership Position? in the US Strengthening Supply Chains to Capture Market Demand

osung

eSS Fentanr -2ramai e
Inlektonsosung Ot

H TR 4
'_"\J’!‘:'(nrm.?n- . 2 mgsmi IE.
i

x 1 mL syring = =
= Dipldoior 7.5

| d masmi
| Ik Tons IS 9 RAPIEEN" s iyt e
Tortun .-,.-.—l -..-.h’";.lm I

! NDC 66794-151-01 -
i1 Gablofen
| (baclofen imection] Grioma =:

i
u
i | For intrathecal use only " e orior 0
b thway sterile, syring
N i)n‘:g a;m drug pgﬂm y
g Porion

Use

e Established Brands with Leading Market Share * Established Brands with Leading Market Share — Brand
#1 Rank! in Baclofen pre-filled syringe and vial segment in Sublimaze is #1 Rank brand? in Japan, France, Indonesia,
the US. South Africa, and Saudi Arabia.

* Differentiated Baclofen Presentation — Prefilled Syringes « Extensive Distribution Network — Commercial presence in
(PFS). 50+ countries with a mix of own field force and strategic

* Extensive Distribution Network - Clinical field sales team partnerships.

and detailed understanding of tender market operations. ) . )
* Detailed Understanding of Tender Market Operations.

25
* Source: IQVIA data



Piramal Consumer Healthcare Business '@ Piramal
Pharma Limited
]

Expect Growth Momentum to Continue

(InX Crore)

*» Delivered strong growth of 17% in FY26 — higher than market growth rate. O 17% O 17%

+* Power Brands — Build Brand Equity to Achieve Scale
* Contributing 52% to total PCH sales in FY26 (vs. 42% in FY23).
* Growth in FY26 — 24%, Growth CAGR FY23-26 — 22%

1,27
4

+* E-commerce Channel — Strong Traction; Focus on Improving Profitability 1,09
* Contributing 27% to PCH sales in FY26 (vs. 16% in FY23).
* Growth in FY26 — 48%, Growth CAGR FY23-26 — 34%

320

** New Product Launches — Fewer — Bigger — Better
* Fewer, high-potential product launches with better success rates.
* Launched 31 new products and SKU in FY26 (vs. 50+ in FY25 and FY24 each).
* Premiumization of portfolio with focus on high-margin products.

i-activ’

Daily Panty Liners

FY25 FY26 Q4FY25 QA4FY26
26
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Piramal Consumer Healthcare Business

l@ Piramal
Pharma Limited

+* Continuous Investments in Media & Trade Promotion — Build Brand Equity; Drive Customer Pull

Invested about 12% of PCH sales on Media and Trade Promotion in FY26.

Optimizing the media mix — Social Media, Television, Influencers, etc.

+* Expand Multi-channel Distribution Network — Increase Access; Target Better Product Channel Fit

Wide presence across Traditional and Alternate Trade Channel. Presence across:
180,000+ Chemists and Cosmetic Shops; 13,000+ Modern Trade outlets; 20+ e-commerce

platforms.
Expand in smaller towns, super-markets & hyper-markets, and non-chemist channels.

Growth Drivers for FY27

* Robust Growth in Power Brands  Continued Traction in E-commerce
* Launching Premium Products * Expansion in Distribution Network

Portfolio
Premiumization

uuuu

jjrm/w Wucin,

FACE SERUM

\
\
LACTO' |
CALAMNE |
Lo =
S
=9 \ y

Lacto Calamine - Snail
Mucin Face Serum

Fluffy Soft Pants for
your baby

Little's Premium Baby
Diapers - Super Jumbo
FluffySoft
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Continuous Investments in Media and Trade Promotion...

.© Piramal
Pharma Limited

Effie Award for Integrated Campaign
Excellence: Honoured for i-pill Daily at Effie
Awards 25 India for delivering a high-impact
integrated advertising campaign.

Awarded for Most Engaging Mobile Creative and
Location-Based Targeting.

Recognition at e4m Health & Wellness
Marketing Awards 2025: Won Best Regional
Campaign and Best Use of Celebrity/Influencer
in the OTC Health Heroes category.

MarTech+ Awards 25 — WinnerUse of MarTech for
Location-Based Marketing: Lacto Calamine
Sunscreen Mcanvas Campaign.

Lacto Calamine OMD Sunscreen Mcanvas Campaign:

(InX Cr)

Investments in Brand Promotion and Marketing

sales

FY23 FY24 FY25 FY26

Presence Across Platforms

Integrated Media Approach: Optimizing digital spends over
conventional media

w0 hat
oN-Ls AD

o |
SRV @‘@
— O,
Social Media Television Regional Digital
Influencers Advertisements Branding Marketing
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...Driving Growth in Power Brandes... '@ Piramal
Pharma Limited
(InX Cr)

Strong Growth in our Power Brands

[ @ 22% CAGR ]

NEW Grrama : "
L'ttles g:arglmer proofed I;ecrajgl-r!y
\Q) New-age period solutions
=0
!-HFFY SOFT 3;/
370 448
(o] |N' SKINCARE
Expert’
FY25 FY26

FY23 FY24

Increasing Contribution of Power Brands

c IR‘ ADULT PpStay ®
Y Active IPolycrol]
""""""" & assured !
givesquickandlong &
lasting relief from acidity

e

FY25 FY26

FY23 FY24

Ll
“F:8 Absorption
s, Protection
"No. ol he
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l@ Piramal
Pharma Limited

(in X Cr. or as stated)

Consolidated Financials Highlights

Particulars Q4FY26 Q4FY25 YoY Change Q3FY26 QoQ Change FY26 FY25 YoY Change

Revenue from Operations! (2,752 \l 2,754 (0)% 2,140 29% |[ 8869 \l 9,151 (3)%

CDMO : 1,708 ! 1,788 (4)% 1,166 47% : 4,915 ! 5,447 (10)%

CHG : 755 ! 705 7% 668 13% : 2,703 ! 2,633 3%

PCH ! 320 i 274 17% 334 (4)% ! 1,274 i 1,093 17%
EBITDA i 507 : 603 (16)% 239 112% i 1,135 : 1,580 (28)%
EBITDA Margin 8% || 22% 11% D
Share of Net Profit of Associates : 14 ! 16 (16)% 10 32% : 57 ! 73 (22)%
PAT (before exceptional items) : 167 i 154 9% (95) NM : (130) i 91 NM
Exceptional Items? ! (176) ; - NM (41) NM ! (196) ; - NM
PAT (after exceptional items) i (9) Jl 154 NM (136) NM i (326) ,l 91 NM

N —— — —

1. Revenue from Operations includes foreign exchange gains/losses.
2 During the quarter, the management has recognized an impairment loss of X 176Cr in relation to intangible assets under development. Based on a reassessment incorporating changes
in market conditions and updated commercial viability estimates, management concluded that the probable future economic benefits from the asset are no longer expected to be

adequate to justify further capital deployment. Accordingly, the carrying amount has been written down in full.

LN
N —
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Consolidated Financials Highlights

l@ Piramal
Pharma Limited

Key Balance Sheet Items

As on 31-Mar-26

(inXCr)

As on 31-Mar-25

Total Equity 8,162 8,125
Net Debt 4,140 4,199
Total 12,302 12,324
Net Fixed Assets 9,784 9,110
Tangible Assets 4,843 4,534
Intangible Assets including goodwill 3,841 3,599
CWIP (including IAUD?) 1,100 977
Net Working Capital 2,057 2,798
Other Assets? 462 416
Total 12,302 12,324

1. IAUD — Intangible Assets Under Development

2. Other Assets include Investments and Deferred Tax Assets (Net)
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Dial-in Details for Q4 and Full-year FY26 Earnings Conference Call '@ Piramal

Pharma Limited
]

+91 22 6280 1461 / +91 22 7115 8320 (Primary Number)

India —09:30 AM IST
1 800 120 1221 (Toll free number)

USA —-12:00 AM Toll free number
Conference Ca” on (Eastern T|me - NeW York) 18667462133
29t April 2026 UK —-05:00 AM Toll free number
(London Time) 08081011573
Singapore —12:00 PM Toll free number
(Singapore Time) 8001012045
Hong Kong —12:00 PM Toll free number
(Hong Kong Time) 800964448

Express Join with
P Please use this link for prior registration to reduce wait time at the time of joining the call —Click here

Diamond Pass™
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https://clicktime.symantec.com/15xVmxYfTFRZDAMUcH2cf?h=ec8SrM-CnauZiSm61jWhNxOijmg-TaRxouXpslIih80=&u=https://services.choruscall.in/DiamondPassRegistration/register?confirmationNumber%3D1934420%26linkSecurityString%3Dfc50374a4

For Investor Queries:

Investor Relations and Enterprise Risk Management Investor Relations
Email: gagan.borana@piramal.com Email: madhusudan.dalmia@piramal.com

Our Websites:-

www.piramalpharma.com www.piramalpharmasolutions.com

www.piramalcriticalcare.com
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