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PRESS RELEASE

Wonderla Invites India to “Get Closer” with a New Brand
Positioning and Strategy

Plans to expand nationally as an entertainment and hospitality brand

Bengaluru, Monday, April 03, 2017:In a bid to ramp up the fun factor, Wonderla Holidays Limited, India’s
No#1 Amusement Operator, today announced a comprehensive repositioning strategy with a new brand
identity. After a successful run as the country’s premier “thrill -station” over a decade, the company is
ready to expand its footprint nationally as a complete entertainment and hospitality brand. In keeping
with the ambitious plans, the company initiated a complete refresh of its identity with a promise of being
a “fun & energizing place where people get closer.” The new strategy will include a new logo, new sonic
identity and a new mass media campaign.

Speaking at the unveiling of the Brand Refresh,Mr. Arun K Chittilappilly, Managing Director, Wonderla
Holidays Limited said, “Over the last decade, Wonderla has gone from strength to strength. Qur existing
properties in Kochi &Bangalore including our newly opened park in Hyderabad are immensely popular
with a very strong customer equity. We are one of the best performing companies in our segment not
only in India but also globally. We are very proud of what we have achieved so far. But, we have higger
ambitions — to make Wonderla a national hospitality and entertainment brand to reckon with.The idea
behind the change is therefore set the Wonderla brand up for these bigger ambitions.”

The new Wonderla Logo is a more modern, dynamic take on its existing Logo and represents the full
potential of Wonderla as a destination for all ages.

Mr Saswata Das, Partner & Executive Director, WOW Design, the agency responsible for developing the
new logo explained, "We had to rev-up the Identity of an extremely successful brand with a very well
recognised logo to increase its relevance in current times. The primary challenge was to resonate with an
audience of age bracket as diverse as 5 to 45 years. What we did was to crack an overarching theme for
the Brand which laid the foundations of the Design Strategy. Then we recreated the logo for Wonderla to

generate an engaging experience. | am sure the new brand positioning and refreshed look is going to
create a lot of pull for the Brand in future."

In keeping with the new positioning, Wonderla will also be rolling out a new brand campaign and a theme

song that will be going on air from 6th April. Happy mcgarrybowen, the creative agency from Dentsu
Aegis Network, has developed this new campaign.

Speaking about the new campaign; Mr. Kartik lyer, CEO, Happy mcgarrybowen said, "Wonderla is an
iconic hame for anyone who has lived in South India. The theme park has been a favoured destinatigr;ip
Kochi and Bengaluru for families and tourists alike. With the opening of a new park in Hyde
was the perfect opportunity for a Brand refresh. Out with a spanking new identity g
Wonderla's aspirations of becoming a national brand name, the teams worked together to ¢
" a positioning and brand idea that delivers on a simple insight that people get closer when
together. A lot of effort has gone into capturing the essence of the Wonderla experien ;’,

campaign is only a first step to all the exciting things planned for the brand." ‘ iféfﬂh'
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