
PPL/CS/SE/y59 /2010-11 
Date : 22nd November, 2010 

To 
The Bombay Stock Exchange Limited The National Stock Exchange of India 

Limited 
Floor 25, P.J. Towers Exchange Plaza, Plot No. C/1, G Block 
Dalal Street Bandra-Kurla Complex, Bandra (E) 
Mumbai 400 001 ' Mumbai 400 051 
Kind Attn.: Mr. Subramanium Kind Attn.: Mr. Hari K. 

Dear Sir, 

Sub: Submission of Press Release for the un-audited financial results for the 
quarter ended 30th September, 2010 

Dear Sir, 

Please find enclosed herewith the press release for the un-audited financial 
results of the Company for quarter ended on 30U' September, 2010. 

This is for the information of the Exchange and members thereof. 

Kindly take the same on record and oblige. 

Thanking You 

Yours Sincerely 

COMPANY SECRETARY 

Encl. : As above 

PLETHICO PHARMACEUTICALS LIMITED 
Regd. Office : A.B. Road, Manglia - 453 771, Dist. - indore (M.P.), i91-731-2806275, +91-731-2806271 
Admn. Office : 37, Industrial Estate, Pologround, lndore 452 015 (M.P.) Tel.: +91-731-2422881184 
Fax : +91-731-2420938, 2421 309 
Corporate Office : Sabnam House, Plot No. A-15/16, Central Cross Road-B, M.I.D.C., Andheri (East), 
LA..-L.-: ~ n n  nnq trtntk 7-1. . nr nn c c n o n n n ~  ,"fin r-.. . . nr nn r-rnn-nn, nr r- --r----- 



Press Release 

Indore, 22nd Nov, 2010 

Plethico Phar~naceuticals Ltd - Summary of Financial Performance for 3rd Quarter 
Ended 30th September 20 10. 

NOTE on financial results: 
Plethico provides for the benefit of investors the standalone and consolidated results. In 
order to address business needs which include proximity to customers, there has been a 
conscious move at Plethico to focus more and more on outsourcing over seas including 
Malaysia, China, UAE, Romania, Kenya, Colo~nbia to name a few. In this regard we 
have built a facility in UAE which will eventually absorb a great part of the outsource 
going forward as this will help cater to customers in CIS/ Eastern Europe, Gulf countries, 
Africa, Europe. Also in UAE we have the marketing support staff which caters to 
Nutraceutical related p~oducts. 

This focus of ours in UAE will eventi~ally make India facility to cater to India, Asia 
Pacific for some specific products and some other proximity markets. This move is also the 
reason \\thy our  stand alone ni~rnbel-s are more or- Icss stagnant over past fe\\ 
quarters ,  while  the  consol idated numbers  cont inue  t o  g row Q o Q .  W e  bel ieve 
therefore that our financial performance should only be viewed/ analyzed on consolidated 
basis rather than on a standalone basis given the above reasoning. For a quick reference o f  
investors we have included extract of Profit & Loss account results filed with 
B S E W S E  with d u e  co~npa ra t ives  in consolidated statements for 3 months  Rr 9 

months ended September 2009 as an added comparative. 

Performance Highlights: 

Consolidated results Quarter ended 30th September, 20 10 (UNAUDITED) 

Revenues FTQ at INR 416.21 Crores QoQ growth at 17.59% and YoY growth 
at 25.03%. The growth in revenues has largely come on account tof increase 
in sale of herbal products like Travisil, nutraceuticals products like Natrol, 
MRI, Prolab, etc in markets outside the US and increased sales through our 
associate company Tricon retail pharmacy (in which we acquired 20% stake 
in year 2008 end). 

I I Net Profit before extraordinary item at INR 73.20 Crores QoQ has remained 
allnost flat whilst YoY growth was at 25.84% 

Kev: FTQ: for the quarter, HI:  First half, YoY: Year on Year, QoQ: Quarter on 
P 

qirarter, COGS: Cost of goocls sold, ROW: Rest of \\orld, Nutra.: Nutl-aceuticals, 

GP: Cross Prot'it 



Change In data presentation for better management analysis: 

I I P lethico has  been giving sa les  break LIP in therapy (Allopathic/  herbal  & 
nutraceutical) segment & region (CIS/Third front/ Africa) wise every quarter. 
Product wise data used to be provided only at Annual report stage. 

I I In  2008, Ple thico acquired Natrol  which s t rengthened its Nutraceut ica l  
product portfolio. Prior to  our acquisition, Natrol largely sold its products in 
the  U S  and therefore w e  also provided separate breakup of  Natrol for its U S  
sales. However, since our acquisition, there has been a significant increase in 
the cross selling efforts o f  Plethico products in the US and Natrol's products 
in the regions where Pelthico had its distribution pla t for~n primarily being 
CIS, Africa, etc. In order to help LIS provide a clear picture to  our  investors 
regarding t h e  growth a reas  o f  o u r  c o m p a n y ,  w e  believe that  w e  need to  
p resen t  d a t a  in  a m a n n e r  tha t  p r o v i d e s  m a x i m u m  in fo rmat ion  t o  o u r  
shareholders to analyze and ~~nders tand our company. 

I I It  is the re fo re  dec ided  that  t h e  f o l l o w i ~ ~ g  pat tern  would  b e  main ta ined  
henceforth: 

i .  Sales (YTM) break LIP shall be for merged entity, i.e., Plethico and 
Natrol combined. 

ii. The therapy break LIP shall be broadly Herbal, Nutra. and Allopathic 
iii. The region break LIP shall be broadly US, India and ROW. 
iv. In addition, w e  would also annually provide breakup of  sales for 

majority of our products in the Nutrace~~t ical ,  Herbal, and Allopathic 
segments. 

The current YTM sales management data are (INR Croes) 

Nutra I 174 1 182 1 192 1 548 

Allopathic (Finished 
Formulations) 

Herbal 

I I I I 

Total core business < 346 370 1040 

128 

API Trading 
(Allopathic) 

CMITM (Allopathic) 

136 

I 

2 1 

Above table displays that Nutraceuticals represents SO%, I-Ierbal reprssents 37% togetlier 
contributing S7Yo 01- [lie business and 12llogalhics (I?nislicd fol.m~~lations, API trading 'PI 
Cnnt. h11;,. /Toll FIfg.) cnnslituted 13?0. 

I I 

1 I I I 

142 406 
I 

354 416 1 Grand Total 335 



Sales 

I I I I 

Ql-2010 

ROW 

India 

Total core business 

177 / 212 1 231 1 620 

I 1 I I 

Q2-2010 

40 

India - CMITM 

ROW- API Trading 

Above table displays that US represents 28%, India represents 11% and ROW constituted 
61%. 

2 1 2 1 3 1 7 

Grand Total 

Historical data irl new format: 

Q3-2010 

--- 
9 

2010 
YTM 

115 3 3 

335 

Herbal 332 1 465 
I 

1040 

42 

324 i 346 

6 

Sales 

370 

354 

43 

2008 

Allopathic 

Total core Business 

CMITM (Allopathic) 

API Trading (Allopathic) 

Grand Total 

5 8 

4 16 

2009 

Sales 

Total Core business 1153 

ROW 

G ra 11 (1  tot;^ l 12-13 

1105 

106 

922 

4 2 

0 

964 

2008 1 2009 

1 ROW I 411 1 667 

9 0 

1153 

6 

84 

1243 

1 



UNAUDITED F I N A N C I A L  R E S U L T S  F O R  T H E  Q U A R T E R  E N D E D  O N  3 0 T H  SEP,  2010 

~ Rs. I n  Lacs 

Independent Financials Consolidated Financials 

Profit (+)I Loss (-) from 
Ordinary Activities before 
tar  (3) - (4+5+6) 

Particulars 

Net Sales Income from 
Operatioos 

Otlter I~icomes 

Total Income (l+2) 

Expenditure 

a) ( Increase ) Decrease in 
St,~ck in trade B work in 
progress 

h) C ' o ~ ~ s u ~ ~ ~ l ~ l i o ~ i  oFllil\\ 
~ I ' I I c I  1;11> 

C) Purcltase of I'inished 
goods 

d) Elnployees Cost 

ejDep1ecialo11 Amonization 

t) Otliel- Expenditure 

Total Expenditure 

Irtlerest ( Net ) 

Exceptional items 

Tax expense 
.- 

Net Profit (+)I Loss ;(-) 
from Ordinary Activities 
after tar  (7-8) 

Extra-Ordinary I tem (net of 
tax expense) 

3 Month 

30.09.10 

Net Profit (+)/Loss(-)for 
the period (9 - 10) 

Ended 

30.09.09 

Paitl-up equity sliarc capilnl 

(No~ni~tal Value - Rs. 10.'- 
encli) 

9 Month 

30.09.10 

Year 
Ended 

31.12.09 

Ended 

30.09.09 

Unaudited 

9748.93 

(1.47) 

9747.46 

(156.32) 

I 1r.15 .(, 

63.06 

767.70 

lid.Cl 

2461.76 

6999.47 

833.69 

0.00 

Unaudited 

41608.23 

13.13 

41621.36 

(1607 92) 

I ~ I W ,  06 

9164.56 

2430.30 

528.71 

8707.96 

32620.57 

863.29 

0.00 

Unaudited 

34252.22 

353.50 

34605.72 

38.19 

I 1 1 

281.22 

1907.30 

662.32 

7277.49 

25468.25 

2146.76 

0.00 

Unaudited 

33286.70 

3.08 

33289.78 

(23.44) 

I I I C ( , I  I(, 

2020 88 

2614.60 

165.8G 

11392.90 

27031.90 

677.34 

0.00 

3 Month 

30.09.10 

Audited 

46554.75 

393.71 

46948.19 

(5L1.25) 

2 ! 7 7  1 5  

518 83 

2584.24 

G I  i.42 

8926.93 

34959.32 

2881.54 

Unaudited 

10917.40 

3.08 

10920.48 

28.56 

I 1 

19 88 

630.19 

Zii..;ir 

2715 81 

8609.90 

643.24 

0.00 

Audited 

124307.50 

544 64 

124852.14 

(1758.65) 

t1111t1.1 1 5  

27137.75 

1 1  01 3.08 

1855.32 

34105.27 

102446.92 

3005.24 

0.00 

Unaudited 

110475.23 

101.83 

110577.06 

(1685.62) 

tnl 12 s(, 

24682.66 

7368.60 

111 1.5 1 

24559.06 

86479.07 

2254.39 

0.00 

Ended 

30.09.09 

Unaudited 

32174.35 

3 1.78 

32206.13 

(167 30) 

I t 

195.43 

2208.55 

bS2.02 

5619.90 

24616.98 

2159.98 

0.00 

Year 
Ended 

31.12.09 

Unaudited 

86579.52 

353.50 

86933.03 

587.22 

2c11'c. 

10369.16 

8086.10 

1347.33 

27908.87 

73325.29 

2227.01 

0.00 

9 Month 

30.09.10 

Ended 

30.09.09 



About Plethico Pharmaceuticals Ltd. - Pledged to Ethics 

Plethico Pharmaceuticals Limited ( { HYPERLINK " http://www.p1etliico.c01n " } ) (BSE: 

532739: PLETHICO) is a leading global healthcare / pliar~naceutical company with a 
strong emphasis on the herbal and neutraceutical segments. The company which was 
established in 1991 and then focused on manufacturing and marketing a range of branded generic 
phar~naceutical fo r~n~~la t ions ,  has rapidly evolved and now engages in 
the manufacture, marketing and distribution of pharmace~~t ica l  and allied healthcare 
products  in the  neuttaceutical  and herbal segments  in India and  internationally.  
Domestically, Plethico operates in the segments of Sports Nutrition, Confectionary and 
OTC, in India. 

The company's robust global product portfolio includes renowned, international brands 
under various segemnts: herbal health care products s ~ ~ c h  as TravisilO, Natrol GO, Shen 
MinO,  Nu Hair@, Laci le Beau@, Mou~i ta in  HerbzO, food supplements, consulner 
Iiealthcare products and nkutraceutica~s,  which include sports nutrition (Coach's 

F o r m ~ ~ l a O ,  Prolab(D, MRIO),  confectionary (Byte@, Actifresli@), pliarma - 0 T C  

(EffertabsO, TherasilB) and ~harmaceutical formulations . 

T h e  C o m p a n y  is promoted by Mr .  S.A.Pate1 and  farnily and  Mr .  S.A.Patel is the  Cl~airiiian 

and MD of the company. 

Plethico acquired Natrol ( {  H Y P E R L I N K  " http:// www.natrol.com" J )  for USD 80.8 Million in 
Jan. 2008. Natrol was a listed entity on the NASDAQ with ticker NTOL. This transaction was 
announced by way of joint press release on 18'h November, 2007. 

Natrol (Chatsworth, Cal.) is again synergistically operating in the Herbal Nutra sphere, but is pre 
dominantly present in the USA. It also acquired a Sports n~~ t r i t i on  Company called MRI (Medical 
Research Institute) (San Francisco) in June 07. 

For P L E T W O  PHARMACEUTICALS LTD. 


