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Gross Profit for H1 FY20 stood at Rs. 3,327 million as compared to Rs. 3,435 million in H1 FY19. 

EBITDA for H1 FY20 stood at Rs. 1,123 million and EBITDA Margin stood at 8.8%. 

PAT for H1 FY20 stood at Rs. 560 million and PAT Margin stood at 4.4% in H1 FY20. 

Commenting on the performance, Mr. Devendra Shah, Chairman said “We have witnessed a revenue 

growth of 11.6% YoY in Q2FY20. While our brand strength positioned us well to combat milk prices and 

demand continued to sustain well, our ability to meet the demand was impacted on account of the 

prolonged monsoons. The excess rain hampered the flow of milk in different areas and led to delays in the 

feed reaching the market, causing disruptions in milk availability. We have already seen substantial 

improvement in milk availability from Dusshera and slight moderation in milk pricing has also started. We 

expect the milk availability situation to improve further going forward on the back of the strong monsoon 

season and expect milk prices to trend downwards post completion of the Diwali festivities. This makes us 

confident of delivering a stronger performance in the second half of this year and delivering a 12-13% 

topline growth with an EBITDA margin in the range of 9-9.5% for FY20.“ 
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About Parag Milk Foods Ltd: 

Parag Milk Foods Limited, established in 1992, is the largest private dairy FMCG Company with a pan- 
India presence. We have our own manufacturing facilities with in-house technology which are 
strategically located at Manchar in Maharashtra, Palamaner in Andhra Pradesh and Sonipat in Haryana. 

We sell 100% cow’s milk products which are healthy and nutritious. Our integrated business model 
and strong R&D capabilities has helped us emerge as the leader in innovation. 

Our dairy farm, Bhagyalaxmi Dairy Farm Private Limited house more than 2,500 Holstein Friesian cows, 
with a mechanized milking process. Under brand “Gowardhan”, we offer traditional products like 
Ghee, Dahi, Paneer etc. while under brand name “Go” we offer products like cheese, UHT milk, buttermilk, 
lassi, yoghurt etc. 

“Pride of Cows”, the flagship brand of Parag Milk Foods was introduced with a proposition of Farm to 
Home concept targeted towards customers seeking premium quality cow milk. The Company also 
forayed into dairy based beverages with the launch of “Topp Up” and “Slurp” - a mango drink with a 
dash of milk. Recently the Company has also ventured into B2C segment for Whey Protein with the 
brand Avvatar – India’s 1st 100% vegetarian whey protein, first of its kind manufactured in India. 

Our goal is to become the largest dairy FMCG company that emphasizes on health and nutrition to 
consumers through innovation. 

Safe Harbor Statement: 

Statements in this document relating to future status, events, or circumstances, including but not limited 
to statements about plans and objectives, the progress and results of research and development, 
potential project characteristics, project potential and target dates for project related issues are forward-
looking statements based on estimates and the anticipated effects of future events on current and 
developing circumstances. Such statements are subject to numerous risks and uncertainties and are not 
necessarily predictive of future results. Actual results may differ materially from those anticipated in the 
forward-looking statements. The company assumes no obligation to update forward-looking statements 
to reflect actual results changed assumptions or other factors. 

For further information please contact: 
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Strategic Growth Advisors Pvt. Ltd. 
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