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                                                                                                                      Date:  03rd September, 2026  
The Manager - Listing Department 
National Stock Exchange of India Ltd.  
Exchange Plaza, C-1, Block-G,  
Bandra-Kurla Complex, Bandra(E),  
Mumbai- 400051 
 
NSE SYMBOL: PURPLEUTED 
ISIN: INE0P5R01014  
 
 

  Subject:    Disclosure of information under Regulation 30 of SEBI (Listing Obligations and Disclosure 
Requirements) Regulations, 2015 - Presentation 

Dear Sir/Madam,  

Pursuant to Regulation 30 of the Securities and Exchange Board of India (Listing Obligations and 
Disclosure Requirements) Regulations, 2015, we are enclosing herewith the presentation of Purple 
United Sales Limited (“the Company”) to be made during the Investors/Analysts event titled “Alpha 
Ideas SME Stars-2026 Edition” scheduled for 06th September, 2026 from 09:00 AM to 04:00 PM (IST). 
The same is also being uploaded on the website of the Company www.purpleunited.com. 

  Please acknowledge and take the same on your record.   

Thanking You, 
 
Yours faithfully, 
 
For Purple United Sales Limited 
 

 

Ayati Gupta 
Company Secretary & Compliance Officer 

mailto:info@purpleunited.
http://www.purpleunited.com/


Alpha Ideas SME Stars 2026
Presented on: 6th September, 2026





• First-of-its-kind premium fashion for kids
• Versatile apparel and footwear for kids
• Meticulous design driving the                              experience
• Vibrant retail representation of confidence and strength

After a successful IPO in Dec 2024, Purple United is expanding its 
PAN India retail footprint, aiming to become India’s most admired 
kids’ fashion brand

Company Overvi ew

VISION MISSION
To be the most admired 

Premium Fashion Brand in 
Kids’ Wear

Enable children to express 
themselves using our 'brand' 

as a medium

Trendy and
fashionable clothing

Premium Fashion
products

Lab tested
products
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O u r  J o u r n e y

Incorporated as 

Purple United Sales 
Private Limited in 

Delhi

Signed licensing 

agreements with 
Disney and Mattel 

for kids’ footwear

Opened first 

Exclusive Brand 
Outlet (EBO) retail 

store for Purple 

United Kids in Delhi

Further expansion 

in Delhi NCR and 
Uttarakhand

Officially converted to 

Purple United Sales 
Limited (Public Limited 

company) and listed on 

the NSE SME platform
Reached 43 EBOs by

FY 24 -25

Launched offline 

and online 
distribution in 

apparel & bags 

category

Pan -India distribution, e -

commerce: Amazon & 
Flipkart; established key 

accounts with Reliance, V -

Retail, and regional players

Expanded retail 

presence with new 
stores in Punjab

Reached 14 EBOs by 

FY 23 -24
Awarded Emerging 

Brand in kids wear 

category at Sheroes 
Radio City 91.1

Expanded retail 

presence to 109 EBOs 
by FY 25 –26

Awarded Excellence in 

Kids Premium Fashion 
by Times Power Icons

2014 2015 2017 2018 2019 2020 2022 2023 2024 2025 2026

Expanded to 120+ EBOs 

through aggressive 
PAN -India expansion
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Our Corporate Office at Noida
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Our Warehouse at  Mundka, Delhi
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Industry Opporunity
The Premium Kids wear Market in India is Still 
Highly Fragmented

• Rising aspirational parenting spend across 
urban India 

• Rapid growth in mall retail and digital 
commerce 

• Increasing demand for premium branded kids 
wear 

• Highly fragmented market with limited 
category leaders 

• Strong whitespace for a scalable national 
brand 

The unorganized market constitutes 
50% of total market, the organized 
segment is growing at faster pace.

According to the current market 
demographics and various 
researches Indian kids apparel 
market has reached: INR 1,25,000 Cr 
in 2023 amounting to 21% of the 
entire apparel market of India.
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Social media and
influencers driving fashion
awareness PAN India

A shift towards premium 
wardrobes is driving 
greater value per 
purchase

Branded EBOs, malls and
e-commerce gaining
share from the
unorganized segment

India's per-capita
income reached ~₹2.14
Lakh in FY24, fuelling
discretionary spend on 
children

Quality, safety and design
now mainstream
priorities, not aspirational

Rising disposable incomes

Brand-conscious parenting

Digital-led discovery

Organised retail shift

Premiumisation

(Source: IMARC Group)

Industry Overvi ew

2034

USD 17.4

Billion

2025

USD 11.1

Billion

CAGR – 4.90%

8www.purpleunited.com @purpleunited15

http://imarcgroup.com/india-kidswear-market
http://imarcgroup.com/india-kidswear-market


Industry Overview
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Serving kids from infancy to 14 years across fashion, footwear, and lifestyle needs
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Marketin g Insights



Future Road
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RETAIL PRESENCE
(EBOs - Exclusive Brand Outlets)
Built a strong offline 
network across key 
Indian states.

ECOMMERCE PLATFORMS
Partnered with leading 
online platforms for 
seamless nationwide 
access.

ONLINE ACCESS:
WEBSITE
The Purple United website offers a 
personalized shopping experience.

Website: www.purpleunited.com

Offline Distribution
Channels
Combining scale with strong local 
partnerships for national growth.
• Distributors
• Shop-in-Shop counters
• Large Format Stores (LFS)

Omnichannel  Presenc e
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Channel -Wise Sales Mix

21%
3%

5%
71%

Retail Online Key accounts Distribution

FY25

40%

2%
20%

38%

Retail Online Key accounts Distribution

FY26
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Online Store
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E-commerc e Platforms
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Purple United Retail  Presenc e
Location FY 2022-23 FY 2023-24 FY 2024-25 FY 2025-26

Till 31 August 
2026

Arunachal 
Pradesh - - - 2 2

Assam - - - 2 2
Bihar - - 2 4 3

Chhattisgarh - - 2 1 1
Delhi 3 4 5 5 5

Gujarat - - - 1 1
Goa - - - - -

Haryana 2 2 3 8 8
Jammu & 
Kashmir - - - 3 4

Jharkhand - - - 2 3
Karnataka - - - 2 5

Madhya 
Pradesh - - 6 13 17

Maharashtra - - - 5 6
Nagaland - - - 1 2

Odisha - - - 1 2
Punjab 3 4 13 29 31

Rajasthan - - 5 6 7
Sikkim - - - 1 1

Telangana - - 1 1 1
Tripura - - - - -

Uttar Pradesh 2 3 6 11 11
Uttarakhand 1 1 2 7 7

West Bengal - - - 4 4

Total 11 14 43 109 123
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EBO statistics till 31st August 2026
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Purple United Retail  Presenc e
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Purple United Retail  Presenc e
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Purple United Retail  Presenc e
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Purple United Retail  Presenc e
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Purple United Retail  Presenc e
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Purple United Retail  Presenc e
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Purple United Retail  Presenc e
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Sarita Vihar,                   
       Delhi



Product Showcase at 
Dimapur

Product Showcase at 
Jayanagar, Bangalore

Product Showcase at 
Ludhiana, Punjab
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Purple United Retail  Presenc e



The Premium Edit
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MBO PRESENCE

Bindal  Fashion,  
Moradabad

Image Market ing,  
Mathura
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Purple United Retail  Presenc e



Purple United Key Accounts Presence

New Select ion 
House

Selco Enterpr ises ,  
Delhi

Centro V-Retai l

MBO PRESENCE
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CENTRO V -

RETAIL

Kora Retai l

MBO PRESENCE

Charms
33www.purpleunited.com @purpleunited15

Purple United Key Accounts Presence



Product Categori es
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Profit  & Loss Statemen t
INR in lakhs

Particulars 2025-26 2024-25 Growth

Revenue from operations 17,063          10,313           65%

Other Income 90              3                 

Total income 17,153           10,316           66%

Total Expenditure 13,495        8,242          

EBITDA 3,659           2,073            76%

Depreciation 642            181              

Finance Cost 972             484            

PBT 2,045           1,408            45%

Tax Expenses 526            360            

PAT 1,519              1,047            45%

EBITDA Margin % 21.3% 20.1%

PAT % 8.86% 10.15%
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Balance Sheet
INR in lakhs

31/03/2026 31/03/2025

Equity & Liabilities

Share Capital 961             961             

Reserves and Surplus 6,612           5,092         

Borrowings 8,672          3,476          

Non-Current Liabilities 1,361            1,195            

Current Liabilities 5,591          2,386          

Total 23,197           13,111             

Assets

Net Fixed Assets 3,158           1,524           

Non-Current Assets 1,583           428            

Current Assets 18,456        11,159           

Total 23,197           13,111             
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Key Facts and Figures

750+ Employees

Customer Repeat Rate: 
26%

75+ Purple Partners States Cities Styles

Retail Area: 
1,92,462 sq. ft.

Market Cap: 
400 Cr Approx.

120+ Exclusive Brand 
Outlets 

30,000 sq. ft 
Warehouse 

22+ 50+ 650+
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Potential to grow for an 
organized player. 

Driving seamless, unified 
omnichannel presence.

Leveraging technology 
for future growth.

Entering new, high-potential 
Tier 1 & Tier 2 markets.

Ability to raise awareness 
of kids' fashion. 

Opportunity to expand 
product categories.

Growth Prospects
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Operatio nal  Backbone
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Recognition s

Glimpse of our 100th Store 
Launch

M E D I A  P U B L I C A T I O N S

https://www.mid-day.com/brand-
media/article/purple-united-kids-
redefining-the-kids-premium-
fashion-for-todays-freespirited-
kids-23271536

https://www.mid-day.com/brand-
media/article/purple-united-kids-
winning-hearts-and-being-
acknowledged-as-an-emerging-
brand-23282697

https://www.linkedin.com/pulse/shero
es-awardee-purple-united-
radiocityindia

https://clubm.in/flipbook/bof/de
c2023/#p=86

Mr. J D Seth recognized by Times 
Power Icons North 2024-25

Coverage of our fashion 
show 41www.purpleunited.com @purpleunited15



https://www.linkedin.com/company/purple-united-sales-limited/https://www.facebook.com/purpleunitedkids https://www.youtube.com/channel/UC-VlMv-r-g4FWD8Abe_NOtQ
https://www.instagram.com/purpleunited15/

https://www.youtube.com/watch?v=4o5zyH4rNSg

Tower 2, Ground Floor,
Candor TechSpace, Plot No. 20 & 21,
Sector 135, Noida,
Uttar Pradesh - 201304

https://www.linkedin.com/company/purple-united-sales-limited/
https://www.facebook.com/purpleunitedkids
https://www.youtube.com/channel/UC-VlMv-r-g4FWD8Abe_NOtQ
https://www.instagram.com/purpleunited15/
https://www.youtube.com/watch?v=4o5zyH4rNSg
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