MW 4 Purple United Sales Limited

"' Corporate Office: Tower 2, Ground Floor, Candor TechSpace, Plot No. 20 & 21, Sector 135, Noida, Uttar Pradesh 201304
Ph: +91-9667792635/ 36, Email: info@purpleunited.com

Date: 03" September, 2026
The Manager - Listing Department
National Stock Exchange of India Ltd.
Exchange Plaza, C-1, Block-G,
Bandra-Kurla Complex, Bandra(E),
Mumbai- 400051

NSE SYMBOL: PURPLEUTED
ISIN: INEOP5R01014

Subject: Disclosure of information under Regulation 30 of SEBI (Listing Obligations and Disclosure
Requirements) Regulations, 2015 - Presentation

Dear Sir/Madam,

Pursuant to Regulation 30 of the Securities and Exchange Board of India (Listing Obligations and
Disclosure Requirements) Regulations, 2015, we are enclosing herewith the presentation of Purple
United Sales Limited (“the Company”) to be made during the Investors/Analysts event titled “Alpha
Ideas SME Stars-2026 Edition” scheduled for 06" September, 2026 from 09:00 AM to 04:00 PM (IST).
The same is also being uploaded on the website of the Company www.purpleunited.com.

Please acknowledge and take the same on your record.

Thanking You,
Yours faithfully,

For Purple United Sales Limited

AYATI Do,

GUPTA iy

Ayati Gupta

Company Secretary & Compliance Officer

Registered Office: Kh. No. 55/14 & 55/15, Mundka, Near Rani Khera Road, Delhi-110041
CIN : L51909DL2014PLC271636


mailto:info@purpleunited.
http://www.purpleunited.com/
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DISCLAIMER

PURPLE UNITED KIDS

PREMIUM FASHION

This presentation and the accompanying slides (the “Presentation™), which have been prepared by Purple United Sales Limited (the “Company’), are intended
solely for informational purposes and do not constitute an offer, recommendation, or invitation to purchase or subscribe to any securities. They shall not form
the basis of, or be relied upon in connection with, any contract or binding commitment whatsoever.No offering of securities of the Company will be made
except by means of a statutory offering document containing detailed information about the Companuy.

This Presentation has been prepared by the Company based on information and data the Company considers reliable. However, the Company makes no
representation or warranty, express or implied, as to the truth, accuracy, completeness, fairness, or reasonableness of the contents of this Presentation, and

no reliance should be placed on it. This Presentation may not be all inclusive and may not contain all of the information that you may consider material. Any
liability in respect of the contents of, or any omission from, this Presentation is expressly excluded.

Certain matters discussed in this Presentation may contain statements regarding the Company’s market opportunity and business prospects that are
individually and collectively forward-looking statements. Such forward-looking statements are not guarantees of future performance and are subject to
known and unknown risks, uncertainties and assumptions that are difficult to predict. These risks and uncertainties include, but are not limited to, the
performance of the Indian economy and of the economies of various international markets, the performance of the industry in India and world-wide,
competition, the Company’s ability to successfully implement its strategy, the Company's future levels of growth and expansion, technological
implementation, changes and advancements, changes in revenue, income or cashflows, the Company’s market preferences and its exposure to market risks,
as well as other risks. The Company’s actual results, levels of activity, performance or achievements could differ materially and adversely from results
expressed in or implied by this Presentation. The Company assumes no obligation to update any forward-looking information contained in this Presentation.
Any forward-looking statements and projections made by third parties included in this Presentation are not adopted by the Company and the Company is not
responsible for such third-party statements and projections. All Maps used in the Presentation are not to scale.

All data, information and maps are provided "as is” without warranty or any representation of accuracy, timeliness or completeness.
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Company Overview PURPLE UNITED KIDS

First-of-its-kind premium fashion for kids

Versatile apparel and footwear for kids

Meticulous design driving the #Sh0PBAPPINIESS experience
Vibrant retail representation of confidence and strength

' After a successful IPO in Dec 2024, Purple United is expanding its
® PAN India retail footprint, aiming to become India’s most admired
‘.‘ kids’ fashion brand

A | 4 Y55 @

27 AN

n PURP LEi UNITED VISION MISSION
To be the most admired Enable children to express
Premium Fashion Brand in themselves using our ‘brand’
Kids" Wear as a medium

1\ Premium Fashion
¥ products

)i Trendy and @ Lab tested
“ fashionable clothing Ting‘ED products
www.purpleunited.com ‘ @purpleunited15 3
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PURPLE UNITED KIDS

Our Journey

Expanded retail

. Pan-India distribution, e- Reached 14 EBOs by presence to 109 EBOs
Launched offline commerce: Amazon & FY 23-24 by FY 25-26
and online Flipkart; established key Expanded retail Awarded Emerging Awarded Excellence in
distribution in accounts with Reliance, V- presence with new Brand in kids wear Kids Premium Fashion
_____ apparel & bags ___-.Retail, Gnd regi0n0| p|Gger SRS StOreS in PUﬂij pmm Categorg at Sheroes P bg Times Power Icons ',’:: : ::'~~
""--..“:~s CGtegOl’g t':"---~“:~s &':"_--.“:~s tl:'—--..*:‘s RGdiO Cltg 911 a':'—---~‘:~s ":l' ~s:1
I'l' ‘\‘\ I'l' ‘\‘\ I'l' ‘\\\ :"' \\\‘ l'l' s‘\‘ ' A 4 ‘
' A A ’r + 1 ' A 4 + 0 A 4 A S A 4 + 8 ! 1
I B | 11 | A | 1 | B | 11 | B | A | B | L ' |
: 2014 .0 2015 . 2017 .. 2018 .. 2019 .. 2020 :. 2022 .. 2023 .. 2024 .. 2025 :: 2026
Incorporated as  “+13=--22-" Signed licensing ‘+iI=--2l.""  Opened first  sl1=--2l.7 Further expansion "*<11:--2I- Officially converted :‘b':::::::E;(;oanded to 120+ EBOS
Purple United Sales agreements with Exclusive Brand in Delhi NCR and Purple United Sales through aggressive
Private Limited in Disney and Mattel Outlet (EBO) retail Uttarakhand Limited (Public Limited PAN-India expansion
Delhi for kids’ footwear store for Purple company) and listed on
the NSE SME platform

United Kids in Delhi

Reached 43 EBOs by
FY 24-25
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PURPLE UNITED KIDS

Our Corporate Office at Noida

fl nPURPLE UNITED

www.purpleunited.com ‘ @purpleunited15 5



Our Warehouse at Mundka, Delhi NS

PURPLE UNITED KIDS

dAh 4
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PURPLE UNITED K DS

PREMIUM FASHION

@ www.purpleunited.com‘ @purpleunited15
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PURPLE UNITED KIDS

Industry Opporunity

The Premium Kids wear Market in India is Still
Highly Fragmented

According to the current market
demographics and various
researches Indian kids apparel
market has reached: INR 1,25,000 Cr

in 2023 amounting to 21% of the
entire apparel market of India.

The unorganized market constitutes
50% of total market, the organized

segment is growing at faster pace.

No Kidding,
it’s a Big

Business:
(@] ~omermicn| epnomris
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IndUStry Over\liew PURPLE UNITED KIDS

CAGR - 4.90%

2025 2034
i - — '
USD 111 - . USD 174
Billi . Billion . .
o - Social media and
influencers driving fashion
. : : : awareness PAN India
(Source: IMARC Group) !ndlo S per-capita Quality, .sofety and design
iIncome reached ~2214 now mainstream
Lakh in FY24, fuelling priorities, not aspirational
Branded EBOs, malls and  discretionary spend on Digital-led discovery
e-commerce gaining children
A shift towards premium  ghqgre from the
wardrobes is driving unorganized segment Brand-conscious parenting
greater value per
purchase Rising disposable incomes

Organised retail shift

Premiumisation


http://imarcgroup.com/india-kidswear-market
http://imarcgroup.com/india-kidswear-market
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IndUStry Ovel“\liew PURPLE UNITED KIDS

KIDS WEAR BRAND CATEGORIZATION

Luxury Fashion Brands Junior Brands
GUESS TOM MY"”-:.'L}.—{ILFI'SER BOSS m o II[}-C

KIDS mothercare

HUGDO BOS S — Mahindra Retail
babyhug @ PEOIRLYB
wherever there's 3 baby

lifestyle RIS [} A P
M &S PURPLE UNlTEP DS

K1DS

my =, ZARA kids

GIRL cherry crumble

ValueBrangs
Sortsbrands firsteZy i

SHKECHERS

PUMAYNY m KIDS qu

@ www.purpleunited.com | @purpleunited15 9
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PURPLE UNITED KID

One Brand. Many Expressions.

Curated styles for every step of their journey.

=9 WE That’s his Shgea S,
* Style hor, \lyle

toothless

BOLTZY

Early years Trend-led Premium girls’ Comfort- Performance-

essentials & boys' fashion fashion with driven led sports and
first-step and occasion stylg-led everydcy active footwear
footwear wear designs clogs for kids

#feel the game

Serving kids from infancy to 14 years across fashion, footwear, and lifestyle needs

www.purpleunited.com ‘ @purpleunited15 10
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PURPLE UNITED KIDS

Marketing Insights

Creating one unified content ecosystem that strengthens reach, engagement and
community across platforms.

InstCIngIm = Discovery & Engagement Key lnSight:
7IK+ 24.9M+ 37K+ 94.6% 99.2%
Followers Total Views Interactions Views Interactions
% of increase from last month (for reels )
Our Focus Ahead: Performance Highlights
e Convert reach into engagement & customers For Our Brand Films:

e Build towards IM followers across platforms Premium Fashion for Growing India - 496K Views

Fits Like Childhood - 103K Views

www.purpleunited.com ‘ @purpleunited15 11

e Strengthen cross-platform distribution
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Future Road pURPLE UNTED KIDS

Purpleverse
« Build an integrated community ecosystem across Platform.

« Give kids, parents and creators a Sense of belongingness

Social Media

« Strengthen our content engine with trend-led and campaign-driven storytelling.

« Build a more connected presence across Instagram, Facebook & YouTube.

UGC Content Activation

> « Encourage authentic stories from customers, creators and our community.

- Amplify high-performing content across organic and campaign channels.

CRM

« Create personalised WhatsApp & SMS journeys across the customer lifecycle.

- Drive stronger engagement, loyalty and repeat participation.

www.purpleunited.com ‘ @purpleunited15 12




Omnichannel Presence e

PURPLE UNITED KIDS

RETAIL PRESENCE
(EBOs - Exclusive Brand Outlets)

Built a strong offline
network across key
Indian states.

ECOMMERCE PLATFORMS

Partnered with leading
online platforms for
seamless nationwide
access.

PURPLE UNITED SEAMLESS
JOURNEY

Offline Distribution

Channels

Combining scale with strong local
partnerships for national growth.

« Distributors
« Shop-in-Shop counters
« Large Format Stores (LFS)

www.purpleunited.com ‘ @purpleunited15 13

ONLINE ACCESS:
WEBSITE

The Purple United welbsite offers a
personalized shopping experience.

Website: www.purpleunited.com
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Channel-Wise Sales MiX G e UNeTED KIS

21%

o 38%
7o
71%

[J Retail [ Online Key accounts [J] Distribution ] Retail [0Online Key accounts [ Distribution

FY25 FY26

www.purpleunited.com ‘ @purpleunited15 14



Online Store PP

PURPLE UNITED KIDS

25 purpleunited.com

PURPLE UNITED KIDs

Boys v 0Guls v elnfants v @Accessnnes v @ Store Locator
—_— —_— — —

Promium Fashion for Growing India - Now 100+ Stores Strong

Celebrating those who
inspire, guide and shape
young minds.

SHOP NOW =

Good choice M Thanks for
your interest! Want to learn
more or place an order now”

© purpleunited.com

www.purpleunited.com‘ @purpleunited15
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E-commerce Platforms PURPLE UNTED KIDS

Flipkart g AJIO
:



Purple United Retail Presence

. Till 31 August

Location FY 2022-23 FY 2023-24 FY 2024-25 FY 2025-26 S
Arunachal

Pradesh ) B ) 2 2

Assam - - - 2 2
Bihar - - 2 4 3
Chhattisgarh - - 2 1 1
Delhi 3 4 5 5 5
Gujarat - - - 1 1
Goa - - - - -
Haryana 2 2 3 8 8
Jammu &

Kashmir ) B - 3 4
Jharkhand - - - 2 3
Karnataka - - - 2 5

Pradesh : : ° 13 7

Maharashtra - = - 5 6
Nagaland - - - 1 2
Odisha - - - 1 2
Punjab 3 4 13 29 31
Rajasthan - - 5 6 7
Sikkim - - - 1 1
Telangana - - 1 1 1
Tripura - - - - -
Uttar Pradesh 2 3 6 1 1
Uttarakhand 1 1 2 7 7
West Bengal - - - 4 4

Total 1n 14
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PURPLE UNITED KIDS

www.purpleunited.com‘ @purpleunited15




Purple United Retail Presence e

PURPLE UNITED KIDS

EBO statistics till 31st August 2026

EBO Market Categories Distribution Of EBO Market

Categories
@ Super Area () Carpet Area
200,000 AP Mall Store

— — -
24 ‘l'- =
-
% &
-
L
/

176,250
153,738 151,464

150,000
100,000
50,000
35,424
. 21,486
. [ ]

High Street Mall Store Total Area

High Street
99

@ www.purpleunited.com | @purpleunited15 18
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PURPLE UNITED KIDS

#SHOPLAPRINESS

M

v~ o == SC
Now K/g premium

locatnons, bnnglng curated
kids’ fashion closer to families.

Retail Footprint

WE ARE : Expansion:
| S e : Rapid growth across metros,
+ ) . e : Tier 1, and Tier 2 cities.
A : -“'b A : - B v 'A "-‘ . ‘ A" E:‘ '{ "' \

i ’ e p , o8 of AR

U AL T < /8 | Wi AR L e |
i ,\ - ; ‘ i g - '.-u i .s‘v.::' = _~ S -“ .‘ , !
A // uﬂ E l - s\ @ B B L

Lawrence Road, Amritsar : .' ,.,'
N Q .

www.purpleunited.com ‘ @purpleunited15 19
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PURPLE UNITED KIDS

Q@ Mumbai, Inorhit Mall

www.purpleunited.com ‘ @purpleunited15 20



Purple United Retail Presence e

‘ trdaﬁ;:cm

PU RPLE UNITED K 'S

PURPLE UNITED KIDS

Tribeca
Pune

www.purpleunited.com ‘ @purpleunited15 21



Purple United Retail Presence o

PURPLE UNITED KIDS

= =g —
Igu d",

PURPLE UNITEDK' S S— .

’
e 0 86100 - ?
~ —n—-’\- 3

kM-H:L g .

JH , i’J’
15}‘1“‘§&\.1 

www.purpleunited.com | @purpleunited15
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i'.';’gge)‘ Qmasdagas TS PURPLE UNITED KIDS
~

OUR RETAIL
STORES

ﬁ\,/

#500P0APPINESS

@ www.purpleunited.com‘ @purpleunited15

Hoskote, Bangalore 23



Purple United Retail Presence e

PURPLE UNITED KIDS
PURPLE 4MdRhM II3ce

UNITED" PP cinsisses Ay L e

=t UNITED

HSR Layout, L "("' Jayanagar
Bangalore ?" { i jt.w Bangalore

.y '!
am el

W i el ::ssaa.q,u: ! .-

. % N ™ N
R ITE R
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PURPLE UNITED KIDS

GLIMPSE OF,

OUR RETAIL e

STORES | o | u ; .. :5. L-
> ; .

P

[ i" IS :’.ma’ﬂ‘—“

[———————GSTEE N, S L

H#gopurple

2 Haldwam Uttarakhand
@ www.purpleunited.com‘ @purpleunited15



Purple United Retail Presence e

PURPLE UNITED KIDS

4
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www.purpleunited.com ‘ @purpleunited15 26



Purple United Retail Presence e

PURPLE UNITED KIDS

g s

[l'. ‘ B v 4 T
.- o T‘ l‘..V'A -
S "-c " e
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Mani Squr, W 1 ; G. S. Road,
Kolkata IS Sy _ _Guwahati

@ WWW., purpleunlted com ‘ @purpleumted15
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Purple United Retail Presence PURPLE UNITED KIDS

% PURPLE UNITED K| S | —
B —emgpmen— | UNITED "=

Gaur City,
Greater Noida
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Purple United Retail Presence PURPLE UNITED KOS

7/ /& il (1ae |
A hy 1)
T i\
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W

W ~ Product Showcaseat
Product Showcase a Product Showcase at
Dimapur Jayanagar, Bangalore Ludhiana, Punjab

Trendy and Premium Fashion @ Lab tested
fashionable clothing products TEeSgT.sD products

www.purpleunited.com ‘ @purpleunited15 29
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T h e P r e m i u m E d it PURPLE UNITED KIDS

#feel th'e gan‘ie'_‘,

o0 \/v“"-,"."‘
Cam "4/}/)’!
== ‘;//" )

 DENTM DIVE |

| == »

¢
A

I =2 4

Footwear Display

www.purpleunited.com‘ @purpleunited15
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Purple United Retail Presence PURPLE UNITED KIDS

MBO PRESENCE

FURPLE
UNITED V“-)S

\

m\mmma’ e
ADVENTHRD >—=‘="
ADVENT] Ip9 /o]

Image Marketing,
Mathura

www.purpleunited.com ‘ @purpleunited15 31

Bindal Fashion,
Moradabad
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Purple United Key Accounts Presence PURPLE UNITED KIDS

MBO PRESENCE

e 1|

Ne'w Selection|] S
House

-
\ | ] "
b, —— .
. - g

_—
=

elc

Delhi

‘."-‘

PURPLE UNITED KIDS

|

O Enterprises,@Centro V-Retail

@ www.purpleunited.com‘ @purpleunited15 32
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Purple United Key Accounts Presence URPLE UNITED KIDS

MBO PRESENCE

www.purpleunited.com‘ @purpleunited15
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Product Categories PURPLE UNITED KIDS

APPAREL FOOTWEAR ‘ ACCESSORIES

HardGoods
3%

Footwear & Accessories
33%

Apparels
64%

www.purpleunited.com ‘ @purpleunited15 34



FIY
REVENUE FROM OPERATIONS EBITDA PAT 'ii R
mFY24 mFY25 mFY26 mFY24  EFY25  mFY26 PURPLE UNITED KIDS

mFY24 W FY25 HFY26
65% T 76% T
o

[
115%

i
B
(90
O
o
™~
i

138% T

LN
I
o
-
on
(=]
—

=i
g
o
N
0
<

RESERVES TOTAL ASSET EPS
mFY24 W FY25 W FY26 FY24 FY25 W FY26  FY24 mFY25 mFY26

1.3X T
—
5x T

1070.37 ;

(2in Lakhs)

)
2
N
o))
—
on
L

4913.98_:

@ www.purpleunited.com | @purpleunited15 35



Profit & Loss Statement

Particulars

. Revenue from operations

~ Other Income

Total income

Depreciation

Finance Cost

INR in lakhs

2025-26  2024-25
17,063 "

17,153 10,316 |

ah 4
A 4
PURPLE UNITED KIDS

www.purpleunited.com ‘ @purpleunited15 36
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Balance Sheet PURPLE UNITED KIS
INR in lakhs
03/2C 03/2C
Equity & Liabilities
...... ShareCapltaI e
Reserves and Surplus 6,612 5,092
Borrowings 8,672 3476
' Non-Current Liobilities 1,361 1195
Current Liabilites 5591 2386

Assets
Net Fixed Assets 3,158 1524
Non-Current Assets 1583 | 428
Current Assets 18,456 1159

www.purpleunited.com ‘ @purpleunited15 37
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Key Facts and Figures PURPLE UNITED KIDS

= m O & IE

Customer Repeat Rate: Retail Area: Market Cap: 120+ Exclusive Brand 30,000 sq. ft
26% 192,462 sq. ft. 400 Cr Approx. Outlets Warehouse

2D+ 50+ 650+ e
0i5)

75+ Purple Partners States Cities Styles 750+ Employees

www.purpleunited.com ‘ @purpleunited15 38
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Growth Prospects PURPLE UNITED KI>

PREMIUM FASHION

Potential to grow for an

Entering new, high-potential
organized player.

Tier1& Tier 2 markets.

Driving seamless, unified

, ege °
. = Ability to raise awareness
omnichannel presence. ~ y

of kids' fashion.

Leveraging technology

for future growth. Opportunity to expand

product categories.

@ www.purpleunited.com | @purpleunited15 39



Operational Backbone

Board Of Directors
§ Managing Director

FUNCTIONAL AREAS

1 Retail
| E-Commerce ]
1 Key Accounts

{ Distribution }

| Marketing |

SUPPORT AREAS

_—

Designing & Sourcing

4 Planning & MIS \

Finance & Accounts

-

HR & IT |

1 Supply Chain

' I

Y
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PURPLE UNITED KIDS

www.purpleunited.com ‘ @purpleunited15 40



Recoghitions oro e

MEDIA PUBLICATIONS

VARIETY

. DTFW returns to celebrate
M T e T e S S el fashion and craftsmanshi

Tinss

https://www.mid-day.com/brand-
media/article/purple-united-kids-
redefining-the-kids-premium-
fashion-for-todays-freespirited-
kids-23271536

T BV AL MR A1 A

https://www.mid-day.com/brand-
media/article/purple-united-kids-
. 5 : ~— winning-hearts-and-being-
S e - BRE <S5 acknowledged-as-an-emerging-
M = R brand-23282697
PURPLE  UNITED KIDS

=== N. | ~' W | =5 .
PREMIUN FasHioN ____:__.w : )l (! ' ; 2 3 httPS:IICIubm.inlflipbOOKIbOflde ""' R E’ 5 ‘-LLE' E .N _ E CA

_n_ﬁ o ‘ % c2023/#p=86 A N EM " ING ~ YAND .“XID
STORESS TRONG = Rl Purpl Lnftcd Kixa Tatlousesinthe VEEEETE St BEWE . o ;
V I A o = e e R N T
PREMIUMFASHION e i Bl T Ot | aw i
FORGROW ING INDIA - : : i ¢ IREGT

Purple United Kids: Winning Hearts and
being acknowledged as an Emerging
Brand in Kid’s Wear

Updated on: 24 April 2023 0534 PM IST | Mumbai
BrandMedia | brandmoda@mid day com

share: f @ X m ( aiiwiw ) 7@ ext aA aA e!!:! II!!,

https://www.linkedin.com/pulse/shero
es-awardee-purple-united-

Mr. J D Seth recognized by Times
Power Iicons North 2024-25

Glimpse of our 100t Store Coverage of our fashion @ www.purpleunited.com ‘ @purpleunited15 41
Launch show
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PURPLE UNITED K DS

PREMIUM FASHION

Tower 2, Ground Floor,

Candor TechSpace, Plot No. 20 & 21,
Sector 135, Noida,

Uttar Pradesh - 201304

info@purpleunited.com

www.purpleunited.com

+91- 9667792635/36



https://www.linkedin.com/company/purple-united-sales-limited/
https://www.facebook.com/purpleunitedkids
https://www.youtube.com/channel/UC-VlMv-r-g4FWD8Abe_NOtQ
https://www.instagram.com/purpleunited15/
https://www.youtube.com/watch?v=4o5zyH4rNSg
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