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Sub: Press Release on the financial results for the quarter ended on 30th June, 2018 

Sir, 

Please find enclosed herewith press release on the financial results of the Company for the 
quarter ended on 30th June, 2018. 

We request you to kindly take the above information on record. 

Thanking you, 

(Encl.- As above) 

V-MART RETAIL LTD. 
CIN-L51909DL2002PLC163727 

Corporate Office: Plot No. 862, Udyog Vihar, Industrial Area Phase V, Gurgaon - 122 016 (Haryana) 
Tel. : 0124-4640030, Fax No. : 0124-4640046 Email: info@vmart.co.in Website: www.vmart.co.in 

Registered Office: 610-611, Guru Ram Dass Nagar, Main Market, Opp. SBI Bank, Laxmi Nagar, New Delhi - 110092 



V-Mart reports increase in Revenue from operations by 15%, EBITDA by 16% and PAT by 
11% for quarter ending 30th June 2018. 

New Delhi:- World's best financially performing department store chain of the year as per 
data compiled by Bloomberg, V-Mart continued its growth journey in its first quarter after 
registering record profits for the year ended March 2018, on the back of continued fashion 
led expansion in aspiring Tier 2, Tier 3 and Tier 4 towns. 

V-Mart Retail Ltd. announced its unaudited financial results for the quarter ending so= June, 
2018 which were approved by the Company's Board of Directors at its meeting held on 23 
July, 2018. 

During the first quarter for 2018-19, V-Mart reported an increase in revenue by 15% to Rs 
3612 Mn, EBITDA by 16% to 432 Mn, PAT by 11% to 249 Mn and same store sales growth of 
1% over a strong base of 23% in Ql of previous year. 

The retail market showed good growth which was supported by strong marketing efforts. The 
Eid campaign with Bollywood celebrities and newly appointed brand ambassadors 
Ayushmann Khurrana and Bhumi Pednekar was very well appreciated by customers. The 
company has given a new look and feel to its stores, keeping in mind festive mood. The 
cumulative effects of marketing efforts and new product range reflected in the buoyant 
results. Company is focusing more on technology adoption and improving its product range 
keeping in mind customers aspirations and latest trends. 

The company opened 8 new stores during the quarter out of which 2 were in UP, 2 in Bihar, 
2 in Uttarakhand, 1 in West Bengal and 1 in J &K, taking the total store count to 179 stores in 
149 cities with a total retail area of more than 15 Lakh sq.ft. 

The Company has been allocated a project by Odisha government under Skill Development 
initiatives for training 840 candidates in one year. These candidates would undergo training 
in Retail, IT, Soft Skills and English Language and would also be certified through Sector Skill 
Council after successful completion of course and would eventually be employed at V-Mart 
stores. 

Under its CSR initiatives the company has launched a Scholarship Program Scheme- 'UJJWAL 
BHAVISHYA' to help under-privileged students in continuing their education. This initiative is 
aimed at ensuring that students do not drop out after their iov standard owing to financial 
constraints. This project will ensure that at least 750 students are given access to a better life 
and higher education annually. 

Recently appointed as the Chairman, Northern Council of Retail Association of India, Mr Lalit 
Agarwal, CMD, V-Mart Retail Ltd. said "we know that if we have a right location and right 
merchandise, we will have customers at our store in any part of the country. Customers tastes 
are evolving and we bring in international fashion and cutting edge technology with the 
support of our partners. Our focus on aligning fashion and customer aspiration has helped us 
in increasing footfall into our stores." 



About V-Mart: 

V-Mart is a medium-sized hypermarket format retail chain based in Delhi NCR. It is a multi­ 
brand family retail store offering apparels, general merchandise, and kirana. Primarily 
focusing on Tier- II, Tier- III & Tier- IV cities which are located as standalone stores in high­ 
street areas and shopping hubs. V-Mart offers clothing, accessories, and personal care 
products for men, women, and children with an average store size of approximately 8,000 sq. 
ft. The company follows the concept of "value retailing" to target the strata of the population 
belonging to the expanding aspiring and middle class. V-Mart stores, in untapped markets, 
provide customers with an enhanced shopping experience, comprising of a vast range of value 
retail products under a modern ambiance and feel of a large retail mall. 
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Anand Agarwal ((FO) +91-124-4640030, ir_vmart@vmartretail.com 


