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Manpasand Beverages ‘Mango Sip’ brand emerges as one of 

the fastest selling fruit drinks at SPAR’s retail outlets 

- Achieved this within few months of Mango Sip being made available at SPAR stores 

- SPAR currently operates 17 stores in 9 cities in India  

- Worldwide SPAR has 12,000 stores in 40 countries on 4 continents and meets the needs 

of over 13 million consumers every day 

September 3, 2016: Mango Sip, the flagship mango drink brand of India’s leading fruit juice player 

Manpasand Beverages, has emerged as the second highest selling mango drink across all SPAR 

hypermarkets in India. The brand is is available at all of SPAR’s 17 outlets spread across 9 locations 

in India.   

The worldwide SPAR organisation comprises 12,000 stores in 40 countries on 4 continents and 

meets the needs of over 13 million consumers every day. SPAR hypermarkets and supermarkets 

in India is the result of a license agreement between the Dubai based Landmark Group’s Max 

Hypermarkets India Pvt. Ltd. and Amsterdam based SPAR International. SPAR customers have the 

option to choose from a wide variety of quality products in every category ranging from grocery 

to electronics and much more.  

Elaborating on this achievement, Mr. Dhirendra Singh, Chairman & MD of Manpasand 

Beverages said, “Through this tie up, we have made further headway with our ‘urban 

penetration’ strategy. Since its inception, our Mango Sip brand has grown to become a well 

established and one of the largest selling fruit drink brands in semi-urban markets and small 

towns and cities. However, given the changing consumer preference for traditional and healthy 

fruit drinks in major urban markets we tied up with SPAR to make Mango Sip available in major 

cities like Delhi, Bangalore, Chennai, Pune, Hyderabad and others. Additionally, SPAR has helped 

us in growing our presence in South India where our penetration overall is still low. This and other 

such recent tie ups are only the beginning and we plan to enter into many more such tie ups in 

future so as to significantly increase our presence in urban markets in India.”  

Speaking on the tie-up with Manpasand Beverages, Mr. Rajeev Krishnan, Managing Director & 

CEO, SPAR India said, “We are happy to have a leading fruit drink player like Manpasand 

Beverages onboard as it helps reinforce the organization’s promise to provide freshness, value 

and a differentiated choice to all customers. In about six months time, the ‘Mango Sip’ brand has 

become very popular with our customers and across all the SPAR outlets in India this brand has 

become the second largest selling mango drink.” 

 



The market size of beverage industry in India, which consists of juices, carbonated drinks and 

bottled water is estimated to be worth around Rs. 65,000 crore and this market is estimated to 

grow at CAGR of more than 20%. The Indian packaged juice industry size is about Rs. 8,000 crore 

and it has been growing at more than 30% per annum in last few years and will maintain that 

pace in future as well.   
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