()

JEWELLERS

Date: November 13, 2026

To, To,

BSE Limited, National Stock Exchange of India Limited,
Phiroze Jeejeebhoy Towers, Exchange Plaza, C-1, Block-G, BKC,
Dalal Street, Mumbai — 400001 Bandra (East), Mumbai — 400051

Scrip Code: 544256 Symbol: PNGJL

Subject: Diwali Sales Update - FY 2026-27

Dear Sir/ Madam,

We wish to inform you that the Company has recorded festive season sales of Rs. 689 Crore during
Diwali for the financial year 2026-27.

A detailed update on the Diwali festive sales is enclosed herewith for your information.

You are requested to take the above information on your records.

Thanking You,

For P N Gadgil Jewellers Limited
Digitally signed by
PRAKHAR GUPTA
Date: 2026.11.13
11:20:37 +05'30'

PRAKHAR GUPTA

Prakhar Gupta
Company Secretary & Compliance Officer
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P N Gadgil Jewellers Limited

P N Gadgil Jewellers Limited - Diwali Sales Update

P N Gadgil Jewellers Limited recorded festive season sales of X 689 crore during Diwali, registering a
14% year-on-year growth.

This festive season, our newer regions in Northern and Central India showed encouraging traction,
with studded jewellery contributing 17.2% of sales, while the overall retail average Stud ratio stood at
12.6%.

The performance was primarily driven by the gold segment, which recorded a 13% year-on-year
growth in revenue. The silver category also witnessed strong traction, registering a growth of 24%
year-on-year, while the diamond segment reported an 8% year-on-year growth.

Dr. Saurabh Gadgil, Chairman and Managing Director of P N Gadgil Jewellers, said:

“This Diwali represents another significant chapter in our growth journey. We sincerely appreciate the
continued confidence and affection our customers have shown towards our brand, product quality,
craftsmanship and service.

By introducing exciting festive offers, elevating the in-store shopping experience and remaining
committed to our core values, we have continued to create greater value for our customers. These
initiatives have helped us deliver healthy growth across product categories and deepen customer
engagement, even amid volatility in gold prices.

As we enter the upcoming wedding season, we remain confident about the growth outlook. With
consumer sentiment continuing to remain encouraging, we believe we are well-positioned to sustain
the positive momentum in the coming months.”
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