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COMPANY OVERVIEW ITALILR

PIL Italica Lifestyle Limited is a leading force in the lifestyle furniture industry, renowned for its seamless

blend of cutting-edge design and everyday functionality. With a trusted legacy in moulded plastic

furniture, the brand is now diversifying into a full-spectrum provider of modern, stylish, and versatile
furniture solutions, tailored for today’s discerning consumers and dynamic living spaces.

Headquartered in Udaipur, Rajasthan, PIL |talica operates its flagship manufacturing facility in
Udaipur, alongside a strategically acquired unit in Silvassa, a move that marked a significant
milestone in its inorganic growth journey. With corporate offices in Mumbai and operational
hubs in Delhi, the company is well-positioned to cater to a growing national demand
through a robust pan-India distribution network.

At PIL Italica, we believe furniture goes beyond functionality, it is a true
expression of one's lifestyle. Our brand reflects this belief by seamlessly
combining comfort, aesthetics, and innovation in every design. Over the
years, ltalica has earned the trust of millions, consistently raising the bar

for design and usability in the furniture landscape.

From modern urban homes to commercial environments and

institutional spaces, PIL Italica operates at the intersection of

form and function, crafting products that don't just furnish
spaces — they elevate everyday experiences.

www.italica.com [ Italica @ ltalica [y .
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KEY HIGHLIGHTS FOR Q4 - FY 26 ITALILR

Revenue for 04« FY26 Revenue for FY26

3 2,696.66 <10,870.35

Amount in Lakhs (INR)

S

Deal Total Manufacturing Units
ll' I 53 Phian 2 (Udaipur & Silvassa)

04-.FY26
Total
Fulfilment @
Centres

ll'-l 0 ([J)il:'?c;tvgzalers ason

21 6 Distributors as on -
04-.FY26 Total States and
Union Territories
Total Consolidated production Capacity Covered
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KEY STATS

Financial Highlights for the Quarter & Year Ended 31" March 2026

Q4 FY26 Q4 FY25 YoY
Total Revenue 2,696.66 2,699.47 -0.10%
EBITDA 240.77 266.53 -9.66%
EBITDA Margin % 8.93% 9.87% -94 bps
PBT 150.38 189.04 -20.45%
PBT Margin % 5.58% 7.00% -143 bps
PAT 107.98 107.19 0.74%
PAT Margin % 4.00% 3.97% 3 bps
P 04-.FY 2026 -
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Amount in Lakhs (INR)

FY26 FY25 YoY
10,870.35 10,083.18 7.81%
933.46 1,004.77 -7.10%
8.59% 9.96% -138 bps
605.47 700.92 -13.62%
5.57% 6.95% -138 bps
449.36 524.26 -14.29%
4.13% 5.20% -107 bps
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®

DOMESTIC FOOTPRINT ITALILA

From local roots to global reach

From the bustling streets of Mumbai to the tranquil hills of Shimla,
PIL Italica’s presence can be felt across the length and breadth of India.
We have spread our wings far and wide to serve our customers with the
highest level of satisfaction. With the mantra of ‘think global, act local’, we
have expanded our reach to even the remotest corners of the country.
With customer relationships that go beyond transactions, PIL Italica has
become a symbol of trust and reliability among its stakeholders. Our
sights are set on the future and we are determined to take our presence to
even greater heights and touch the lives of more people across the globe. i
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PRODUCT AND BRAND PHILOSOPHY ITALILA

The Company blends comfort with functionality, offering a thoughtfully curated portfolio
that spans moulded plastic furniture, material handling solutions, and waste management
products. This diverse range is driven by a deep commitment to ergonomic excellence

and aesthetic innovation, positioning the brand as a category leader in redefining spaces.
With a focus on evolving customer needs, the Company continues
to deliver products that seamlessly integrate utility, design,
and modern sensibilities.

i

i e

o

-

PIL Italica Lifestyle Limited | Business Updates | Q4+FY26 (January - February - March) www.italica.com [ Italica @ Italica 3



NEW ARRIVALS & WARRANTY ANNOUNCEMENTS
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CHANGEIN ITALILR
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BRAND VISIBILITY - VAN CAMPAIGNS ITALILA

During the quarter, PIL Italica executed 5+ high-impact vehicle campaigns across key markets pan-India, strengthening last-
mile visibility and accelerating product awareness. These on-ground activations enabled direct engagement with dealers,
retailers and end customers, supporting new product introductions, reinforcing channel partner relationships and driving
deeper market penetration. Van campaign done at Meerut & Baraut in Uttar Pradesh, Mangalore in Karnataka, Mahuain Bihar,
Jhunjhunuin Rajasthan, Halisaharin West Bengal and Samalkhain Haryana.
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BRAND VISIBILITY - EXHIBITIONS ITALILA

During the period, PIL Italica participated in key regional exhibitions including Tent Décor in Nashik, Maharashtra and
Mandapamin Kolhapur, Maharashtra, with dedicated brand stalls showcasing core and new productranges.

These initiatives strengthened regional market presence, improved channel engagement, and supported lead generation
acrossdiverse geographies.
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BRAND VISIBILITY - STORE BRANDING ITALILA

PIL Italica executed extensive in-store and storefront branding initiatives across key markets including Jammu, Uttarakhand,
Uttar Pradesh, Maharashtra, Punjab, Rajasthan, Himachal Pradesh and Haryana. The activities covered shop boards, LED
signages, banners, in-store branding elements,etc. aimed at strengtheningbrand visibilityandrecallat the point of sale.

These initiatives enhanced retail presence, improved consumer engagement within stores, and supported stronger brand-led
conversionsacross priority markets.
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EXTENDED BRAND PRESENCE BEYOND STORES

As part of ouralways-on visibilityapproach, branded calendarsand posterswere introduced across key partnerlocations.This
initiative supports continuous brandrecall, complements store branding efforts, and strengthens everyday brand visibility.
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SOME OF OUR PRODUCT DISPLAYS ITALILA
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CHANNEL PARTNER INCENTIVE - CRUISE PROGRAM ITALILA

Aperformance-linkedincentiveinitiative designed to strengthen channelengagement.

Top-performing partners were awarded a 4-night cruise (Mumbai - Lakshadweep - Mumbai) under the Italica Caravan Scheme
2025.

The initiative recognized high-performing partners through a premium, experienced-led reward, reinforcing continued
engagementacross key markets.

Focusedonbuildingstronger, long-term partnerships through differentiatedincentive programs.
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SOCIAL MEDIA SNAPSHOTS

Our customers take center stage in the heart of our brand.
Their stories are the testament to our journey.
Their experiences speak volumes about the quality and excellence we promise.
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ITALILA

PIL ITALICA LIFESTYLE LIMITED

Investor Grievance: corporate@italica.com
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