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Procter & Gamble Hygiene and Health Care Ltd. announces results for the second
quarter ended September 30, 2026

Mumbai, November 12, 2026: Procter & Gamble Hygiene and Health Care Ltd. (PGHH) today announced
its financial results for the second quarter ended September 30, 2026. The Company reported sales of
145 crores, flat versus year ago. Profit After Tax (PAT) was reported at 196 crores, down 7% versus year
ago.

In the quarter, the Company experienced a double-digit impact on profitability driven by commodity
cost fluctuations and headwinds like raw material and energy costs, as well as unfavorable foreign
exchange rates. However, a significant portion of this was offset by the robust productivity program. In
the quarter, the company also continued to significantly invest back in innovation and advertising &
promotion (versus past quarter) - in an endeavor to position the company for long-term competitiveness
and value creation.

Kumar Venkatasubramanian, Managing Director, Procter & Gamble Hygiene and Health Care Ltd.
said, “We continue to invest strategically in our brands, innovation and market capabilities, even as
the macro-economic landscape remains challenging. We continue to believe that our strategic
priorities, combined with the strength of our brands and organizational capabilities, position us well to
leverage future growth opportunities and create sustainable long-term value for all our stakeholders.
We are excited about the future.”

He added, “We are confident in our Integrated Growth Strategy of a focused product portfolio of daily
use categories where performance drives brand choice, superiority (of product performance, packaging,
brand communication, retail execution and value), productivity, constructive disruption, and an agile
and accountable organization; to deliver balanced growth and value creation.”

The first half of FY 2026-27 was marked by sustained innovation across our vectors of superiority. Key
milestones include the launches of the upgraded Vicks ZzzQuil with Ashwagandha and Vicks medicated
lozenges, alongside the ongoing evolution of our media model to better engage consumers where they
are. The Company continues to focus on, and drive, Whisper Period Pants to delight consumers with 360-
degree leakage protection. Recently, the company also participated in P&G Loop, a first-of-its-kind, mega
immersive brand experience event organized for content creators.

About Procter & Gamble Hygiene and Health Care Limited

Procter & Gamble Hygiene and Health Care Ltd. (the Company) is one of India’s leading FMCG companies that has
in its portfolio Whisper — India’s leading Feminine Hygiene brand, and VICKS - India’s No. 1 Health Care brand and
Old Spice. The company has carved a reputation for delivering high quality, value-added products to meet the
needs of consumers. The Company is committed to making every day better in the lives of Indian consumers
through superior value propositions. The Company's brands take pride in being socially conscious via their
participation in P&G Shiksha,

P&G India’s flagship CSR program that supports the education of underprivileged children in India. Please visit
in.pg.com for the latest news.

For details contact: Madison Public Relations:
Malika Bhavnani +91 9820496099; malika.bhavnani@madisonpr.in
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