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Mutual Funds
Aditya Birla Sun Life Mutual Fund

Aditya Birla Sun Life AMC Limited(Investment Manager for Aditya Birla Sun Life Mutual Fund) Registered Office: One World Center, Tower 1, 17th Floor, Jupiter Mill Compound, 841, S.B.
Marg, Elphinstone Road, Mumbai - 400 013. Tel.: 4356 8000. Fax: 4356 8110/8111. CIN: U65991MH1994PLC 080811

Record Date for Distribution
NOTICE IS HEREBY GIVEN THAT the Trustees of Aditya Birla Sun Life Mutual Fund have approved
Friday, August 06, 2021*, as the Record Date for declaration of distribution under the Income
Distribution cum Capital Withdrawal (IDCW) option in the following scheme, subject to availability of
distributable surplus on the Record Date:

For Aditya Birla Sun Life AMC Limited
(Investment Manager for Aditya Birla Sun Life Mutual Fund)
Sd/-
Authorised Signato6

Mutual Fund investments are subject to market risks, read all scheme
related documents carefully.

Date : July 31, 2021
Place : Mumbai

The NAV of the scheme, pursuant to pay out of distribution would fall to the extent of payout and
statuto6 levy (if applicable).
#As reduced by the amount of applicable statuto9 levy. *or the immediately following Business Day if
that day is a non-business day. ^Maturity of the said scheme is August 06, 2021.

NAV as on
July 30,
2021 (₹)

Plans/OptionName of the Scheme
Quantum of Distribution
per unit # on face value

of ₹ 10/- per unit

Aditya Birla Sun Life
Fixed Term Plan - Series QT

(A Close ended Income Scheme)

All unitholders whose names appear in the Register of Unitholders / Beneficial owners under the
IDCW option of the said scheme as at the close of business hours on the Record Date shall be
eligible to receive the distribution so declared.

Regular Plan –
Normal IDCW

Direct Plan –
Normal IDCW

The entire distributable
surplus at the time of
maturity^ shall be

distributed.

12.2104

12.3052

Thisclassroomisa
buzzingbusiness
There is ample room for

growth given that a consider-
able proportionof the learning
populationisyettobeequipped
digitally.“Whatwe consideras
thetargetaudience,wehaveless
than4%ofpenetration in that
segment...more thanone-third
of schoolgoing studentsdonot
haveasmartphone.Thereisstill
a lot of catching up to do,”
Raveendranhadsaidatanevent
last year. As players broaden
theirportfolioofofferings,focus
onaddingvernacularlanguages
to reach more people and get
qualityfaculty,theed-techmar-
ket is expected toget a boost.It
ispertinenttonotethattheedu-
cation industry is plagued by
unequal distribution of teach-
ing staff. Nearly 0.4 million
schools have less than 50 stu-
dents each and amaximumof
onlytwoteachers.
Analysts estimate themar-

ket size of the Indian ed-tech
sectortogrowby3.7timesinthe
next fiveyears, to touch$10.4
billionby2025from$2.8billion
in 2020.The segmentwill see
morethan37millionpaidusers
by2025,accordingtoareportby
EY-IVCA.Whileotherplayerslike
upGrad are fast scalingup,the
space has also seen entry of
deep-pocketed firms likeAma-
zon which launched Amazon
Academy,anapp-based service
thathelps studentsprepare for
theJointEntranceExamination
(JEE)earlierthisyear.
FMCGplayersreapin
profitswithD2Cchannel
In April 2020, Marico

launched Saffola Stores, an
online D2C platform for con-
sumers. Sanjay Mishra, COO
India sales andCEO,newbusi-
ness,Marico,says,“Wesawasus-
tained growth from our D2C
channel during the lockdowns
whenotherdistribution chan-
nelsfacedlogisticalconstraints.”
In July2021,Maricoacquireda
60% stake in digital-first Just

Herbs,shortlyafter its acquisi-
tion of Beardo, a grooming
startup.InQ4FY21,Marico’se-
commerce business grew81%
y-o-y, in comparison to Q4
FY20. The channel currently
contributes 8% to the overall
turnoverofMarico'sbusiness.
Then there’s Gaia,a health

andwellnessbrand,whosebusi-
ness has grown80-90% from
March2020 till now,thanks to
marketplaces, compared to
March 2020. Gaia will be
launching its D2C platform
fromAugust 1 this year.Dolly
Kumar, founder and director,
Gaia, Cosmic Nutracos, says,

“Since the pandemic,we have
beenfulfillinganaverageof600
orders per day from market-
places.”D2Cmay“stayrelevant
even after things normalise”,
according to Anand
Ramanathan,partner,Deloitte
India. During the pandemic,
FMCGbrands sawtremendous
growth in volumes, as people
were stockpiling. Therefore,
D2Ccanhelpreduceoverallcost
offrequentdeliveries.“Thecost
of fulfilment has decreased,
helping brands to launch and
deliver more products,” adds
Ramanathan.However,Ankur
Bisen, senior vice-president,

retail and consumer,
Technopak,throws inawordof
caution.“Over-relianceonD2C
isaproblembecausetraditional
retailcontinuestodominateon
thecustomerexperiencefront,”
he says. Omni-channel retail
could be the best solution for
FMCG,henotes.
Thirdwaveshadow
dampenscardemand
“But I am also cautious

because the Covid-19 second
wavehashitclosertohome,and
many households ended up
spendinga lot of healthcare,so
thewillingnesstospendondis-

cretionary items such as PVs is
lesser this year.On top of that,
people are anticipating a third
wave. Instead of buying a car,
theymaywanttosavecash.”The
PVsalesforecasttrendforCY21
byIHSMarkitpointstothefact
that inJuly-December2021PV
salescouldbeat2019levels.
Gaurav Vangaal, associate

director,IHSMarkit,said,“While
trends indicate that H2CY21
saleswouldbebetterthanboth
in 2020 and 2019, the global
semiconductor shortage could
beachallengetothesupplyside,
and the possible third wave
could be a risk to the demand

side.”However,PreetamMohan
Singh, senior vice-president,
automotive, Praxis Global
Alliance,saidreachingH2CY19
sales figuresmaybedifficult in
H2CY21. Saket Mehra, part-
ner, Grant Thornton Bharat,
added that the sales trend
from April-June 2021
(6,46,272units) sawa9.32%
decline as compared toApril-
June2019(7,12,684units).
Thenthereisthemonsoon

factoraswell.While themon-
soon rainfall has improved in
the lastweek—earlier itwas
5% deficit, but now it is 1%
deficit — Madan Sabnavis,

chief economist at CARE Rat-
ings,told FE that kharif sowing
has takenahit thisyear.“As the
monsoon becomes normal,
therecouldbearecoveryinsow-

ingandacreageofcertaincrops,
butIamscepticalwhetherornot
therewill be pent-up demand
forPVs inrural India (like itwas
inCY20),”hesaid.
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