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Disclaimer MY MUDGA

BHAROSE KA DUSRA NAAM

This presentation and the accompanying slides (the “Presentation”), which have been prepared by My Mudra Fincorp Limited (the “Company”), have been prepared
solely for information purposes and do not constitute any offer, recommendation or invitation to purchase or subscribe for any securities, and shall not form the basis or
be relied on in connection with any contractor binding commitment whatsoever. No offering of securities of the Company will be made except by means of a statutory

offering document containing detailed information about the Company

This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but the Company makes no representation or
warranty, express or implied, whatsoever, and no reliance shall be placed on, the truth, accuracy, completeness, fairness and reasonableness of the contents of this
Presentation. This Presentation may not be all inclusive and may not contain all of the information that you may consider material. Any liability in respect of the contents

of, or any omission from, this Presentation is expressly excluded

Certain matters discussed in this Presentation may contain statements regarding the Company’s market opportunity and business prospects that are individually and
collectively forward-looking statements. Such forward-looking statements are not guaranteeing of future performance and are subject to known and unknown risks,
uncertainties and assumptions that are difficult to predict. These risks and uncertainties include, but are not limited to, the performance of the Indian economy and of
the economies of various international markets, the performance of the industry in India and world-wide, competition, the company’s ability to successfully implement its
strategy, the Company’s future levels of growth and expansion, technological implementation, changes and advancements, changes in revenue, income or cash flows, the
Company’s market preferences and its exposure to market risks, as well as other risks. The Company’s actual results, levels of activity, performance or achievements could
differ materially and adversely from results expressed in or implied by this Presentation. The Company assumes no obligation to update any forward-looking information
contained in this Presentation. Any forward-looking statements and projections made by third parties included in this Presentation are not adopted by the Company and

the Company is not responsible for such third-party statements and projections.
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My Mudra — One of the Leading Corporate DSAs for Banks and NBFCs in India MY MUDOA

BHAROSE KA DUSRA NAAM

Specialized in distribution and sales of a diverse range of Financial Products like Loans (secured & unsecured), Insurance and Credit Cards
Capital efficient business model with low operating costs, aids in High Returns on Capital
With 10+ years of experience, built a strong relationship with major Banks & NBFCS and a strong network of sub-DSAs / associates

Phygital approach leading to Pan India presence, thereby aiding growth

AN N N

IPO of Rs 33.2 Cr on September 12, 2024, to fund debt repayment, enhance digital infrastructure, and support working capital needs

<
Distribution Lo ﬁ E e,
Strength &3& Years of Experience Pan India ] Owned L Banks &

Franchisees
Presence Branches NBFCs

Delivered so A Q¥ S LOAN A )
f Satisfied @'E Loans Disbursed Monthly Loan Awards
ar... Customers d Disbursement =] Won
Robust M 4 — ROE
q 9 @ } o
Financials CAGR CAGR CAGR ROCE Debt/Equit
88 == DEBT quity
(FY24) Revenue EBITDA PAT ROI/ROTA

Recently opened a branch in Basti, (Ayodhya, Uttar Pradesh) and plan to launch three more in Himachal Pradesh, Bihar, and Delhi in the month of
November, followed by two additional branches in the month of December.



Our Business Process - Creating Value across the chain MY MUDOA

BHAROSE KA DUSRA NAAM

Banks & NBFCs “«----- “----- 58& Clients
We partner with major Banks & Assess customer financial needs
NBFCs to offer their financial , through branches or associates and
products, and we earn i recommend solutions accordingly.
commissions on sales of products S

_ 99¢, ,/’ Advantage of having a Corporate DSA
Advantage of having a Corporate DSA @ €T =

. * On Demand Loans
* Lower Turnaround Time
. * Lower Interest Rates
* Better Quality Origination Franchisee
) . . . * Improve TAT

* Higher ROE We have franchisee and tie-ups with ' _
« DSA support in case of NPA sub-DSAs, to expand our customer ° Real.t|m.e tracking of loan

_ reach. We pay commissions and application
* Lower Marketing Cost incentives on sales, in advance * Free CIBIL report 450- CIBIL
* Better Churn out ratio ) score, CIBIL score increase in

Advantage of having a Corporate DSA f
uture
* Better payout through single target * Customer support for pre-

* Extended support in disbursement closure of loan

* On time payments

* Training support to Staff




Execution Path MY MUDOA
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1. Lead Generation 2. Initial Contact 3. Customer Profiling 4. Loan Eligibilty Check

8. Loan Approval 7. Credit Appraisal 6. Verification Process 5. Application Submission

9. Loan Agreement & Disbursal 10. Post Disbursement Services 11. Feedback & Folllow-Up




A Diverse Product Portfolio Designed for All Consumer Needs MY MUDOA

BHAROSE KA DUSRA NAAM

Product Portfolio

Revenue Mix - FY24

Insurance
Loans Credit Cards 0.02%
Health, Life & Term 6.63%

Unsecured Secured Recently launched Recently launched
(Growth Expected) (Growth Expected)
* Personal * Used Car
* Business Loan
* Professional * Home Loan
* LAP m Unsecured Loan = Secured Loan Others

We are planning to introduce Gold Loan Services, allowing customers to leverage their gold assets for quick loans with flexible terms
and competitive interest rates. Additionally, we are planning to expand into mutual fund distribution.




Risk-Free Product Distribution

o We aggregate and distribute

insurance and personal credit
products from established insurers
and lenders.

Since we don’t create our own
products, we avoid underwriting
and credit risks.

Capital Efficient Model with Low Operating Costs

Direct Platform Usage &
Lower Marketing Costs

o As our brand strengthens, more

users will engage with our platform
directly, reducing the need for
marketing expenses

MY MUDOA
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Increased Operational Efficiency

As the platform grows, a larger
percentage of customers will
complete purchases unassisted or
with minimal assistance.

This shift towards self-service
enhances both capital and
operational efficiency.

Generating Strong Return Ratios of 66 % ROE and 46% ROCE (FY24)



Long-Standing Partnerships with 90+ Banks and NBFCs MY MUDOA
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BAJAJ
FINSERV

NEDXEIYT  ¢?icicisank TATA CAPITAL

ADITYA BIRLA GROUP

lSn (g}a/}cig &y L&T Finance Q PaySense

) | POONAWALLA Q standard
FINCORP \ chartered | YES / kotak

- o

’ n dus’ n d mﬁ’ # HeroFinCorp. AAX IS BANK FEDERAL BANK

Finance Made Easy YOUR PERFECT BANKING PARTNER

Partnered with Ugrow to provide exclusive Green Financing for Solar Rooftop and other projects.
We will be also providing financial solutions in other sectors like acquiring or upgrading essential machinery and equipment.
These alliances ensure customers get competitive financial solutions with the best terms and rates.



Phygital approach leading to Pan India presence

Physical Presence

Uttar
Pradesh Bihan

Gujarat Jharkhand

West Bengal

baneswar

Telangana

Goa
@ Corporate office

o 9 Branch Office in 8 states

154 Franchisees

MY MUDOA
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Digital Presence

Loans

% mymudra.com

MY M U DeA Loans Insurance v

[BHAROSE KA DUSRA NAAM

Cards «

Resources +

48 BecomeOurPartner & 4917291919151 (O 4917291919151

APPLY FOR PERSONAL LOAN

Collateral-free personal loan with lowest interest
rate is just a few clicks away from you. Apply
Personal Loan online and fulfill your dreams
without worrying about money.

APPLY NOW

Unlock Best Personal Loan Offers From My Mudra

Mobile Number

1211 209000000X

@ By submitting, you agree to our Privacy Policy, Terms & Conditions, and Credit Score Policy.

LR, )" )

4

Insurance Credit Card

MY MUDOA
Trrm

INSURANCE STARTS FROM RS.16° PER DAY

IDFC FIRST CREDIT CARD

INSURANCE IS NOT A LUXURY IT'S A .
NECESSITY.IT'SNOT AN EXPENSEITSAN |
INVESTMENT

16+ por doy.
o from R 17° par doy. Wy cre g twice? 08t e beat

uroncs PR Wit .




Maximizing Value with the Phygital Model (Physical + Digital) MY MUDOA
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Digital Model Phygital Model Physical Model
Lead Gen Model Online Online + Offline Offline
Lead Fulfilment Model Online Online + Offline Offline
One Stop Shop
LTV - Life Time Value Low
Customer Acquisition Cost High Low Average
Customer Experience and Relationship Average High Average
Physical Presence Low High High



Experienced Leadership and Management MY MUDOA
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Vaibhav Kulshrestha Ganesh Kumar Mishra
Chairman & Managing Director Non-Executive Director

o Experience: 14 years in the Financial Services Industry
Sarita
¢ Qualification: Bachelor of Commerce from Dr. Bhimrao Ambedkar University, Independent Director

Agra (2005)

Sudhir Kumar Jain
Independent Director

Abhisek Dhal
Whole Time Director

Vidit Jindal

« Experience: 12 years in Sales and Marketing Chief Financial Officer

Z ' e Qualification: Post Graduate Diploma in Management from Institute of
‘& f J Management and Information Science, Bhubaneswar (2011) Piyushi Jindal
Company Secretary & Compliance Officer



Honored with 100+ Awards and Recognitions

ALWAYS YOU FRST

AWARD OF
EXCELLENCE

Kotak Mahindra

Yes Bank for IDFC First Bank for Bank for exemplary ICICI Bank for
exemplary exemplary performance and va'Iuab'Ie

performance contribution and ertrbEer o e contrlbut!on &

towards Business Support for the business for EY Supportin FY

Loan in FY 2023 year 2022 2021-22 2018-19

HDFC Bank for
Outstanding
Performance in
Unsecured Loan in
March 2019
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L& T Finance for
being a Valued
partner in the

milestone of Rs.

3000 Cr. of SME

Assets




Track Record of Robust Financial Performance

Total Income (Rs Mn)

EBITDA (Rs Mn) & Margin (%)

18.0%
[
11.0%

4.0%

MY MUDOA
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PAT (Rs Mn) & Margin (%)

FY22 FY23 FY24
ROE & ROCE (%)
66.0%
54.0%
—=0
44% 46%
14%
11.3%
FY22 FY23 FY24

FY22 FY23 FY24
= EBITDA EBITDA Margin
Debt to Equity (x)
0.8x
0.6x
0.4x

12.0%

6.0%

2.0%

FY22 FY23 FY24

I PAT PAT Margin

Cash Flow from Operations (Rs Mn)

13.6

FY22 FY23 FY24

(0.4)
FY22 FY23 FY24
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Key Strategies for Growth MY MUDOA

BHAROSE KA DUSRA NAAM

Expanding Consumer Reach in India Opened a branch in Basti, (Ayodhya, Uttar Pradesh)
Opening new branch/ offices and appointing more Sub-DSA’s in rural areas as and plan to launch 3 more in Himachal Pradesh,
well to give assistance to the people according to their requirements. Bihar, and Delhi Nov 24 and 2 more in Dec 24
Product diversification Partnered with Ugrow to provide exclusive Green
Recently launched insurance products, with plans to introduce gold loans and Financing for Solar Rooftop and other projects, also
mutual funds. Partnered exclusively with Ugrow for green financing, including solar financial solutions for acquiring or upgrading
rooftop and other solar projects essential machinery and equipment
Increasing Collaboration with Banks & NBFCs Q\

It will open doors to exclusive products and features aiming to become a preferred &
partner for banks in their credit card and personal loan offerings

Continue to Invest in Digital and Technology Infrastructure
Building advanced digital infrastructure and a user-friendly website to streamline

financial services, along with a Partner Portal for easy onboarding and partnership
management.




Factors Driving Industry Growth and Future Prospects (1/2)

* AsoflJuly 12, 2024, total bank credit at Rs. 168.12 lakh crore (~$2,020 billion).

. India’s retail lending could triple by 2030, driven by fintech innovations and
digital initiatives.

* Set to be the 3rd largest consumer economy by 2030, driven by a young
population (65% below 35 years).

* India is among the fastest-growing FinTech markets, with over 2,000 DPIIT-
recognized FinTech businesses.

* Strong growth in Indian banking due to economic expansion, higher
disposable incomes, and increased consumer credit.

* Rising demand for corporate and retail loans, led by services, real estate,
consumer durables, and agriculture sectors.

*  Projected to become the 3rd largest domestic banking sector by 2050.

Growth in Bank Credit (US $ Bn)

CAGR 3.34%

v

2,316
1,781 1,866 4 goq

1,968 2,020
] I I I I 1] I I l

FYle FY17 FY18 FY19 FY20 FY21 FY22 FY23 FY24 FY25*

IBEF, S&P Global, PWC

MY MUDOA
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Premiums from India’s life insurance industry is expected to reach Rs. 24 lakh
crore (USS 317.98 billion) by FY31.

The penetration of Indian Insurance industry was less than 5% of the GDP.
IRDAI data shows that India’s Insurance penetration was 4% of the GDP In
FY23.

In 2023, India's insurance premium penetration accounted for 4% of the GDP,
with life insurance making up 3% and non-life insurance comprising 1%.

In 2025 (April- June 2024), life insurers’ new business premiums grew to USS$S
10.8 billion, according to Life Insurance Council data.

India is the 10th largest life Insurance market globally

The insurance penetration has gone up to 4% in 2023, general insurance has
penetration of 1% and it is planning to increase to 1.5% by 2030.

Insurance Penetration (Premium as % GDP)

M Life ™ Non-Life e Total

4.2 4.2
3.4 35 3.7 3.7 3.7 4.0
!I !I ‘!\ !l I! |!| !! !I

FY16 FY17 FY18 FY19 FY20 FY21 FY22 FY23

18



Factors Driving Industry Growth and Future Prospects (2/2)

Wider Access to Financial Services:

Digital banking and government schemes are increasing access to
financial products for underserved populations.

Rising Incomes and Consumer Demand:

Growing middle-class incomes are driving demand for loans, credit cards,
and insurance.

Digital Transformation:

The rise of digital payments and online loans is making financial services
faster and more convenient.

Government Support and Policies:

Financial inclusion and credit guarantee schemes continue to stimulate
borrowing and insurance uptake.

Changing Consumer Behavior:

More consumers are using credit and loans for personal spending and
investments.

Technological Advancements:

Innovations in fintech and mobile banking make financial products more
accessible and efficient.

Urbanization and Infrastructure Growth:

Growing cities and infrastructure development are increasing demand
for housing and auto loans.

Post-Pandemic Focus on Security:

The pandemic has heightened the need for financial security, boosting
insurance demand.

IBEF, S&P Global, PWC

Youthful and Tech-Savvy Population:

A younger, tech-friendly demographic is more inclined to use digital
financial products.

Increased Financial Awareness:

Higher financial literacy is driving more people to adopt loans, savings,
and insurance products.

MY MUDOA

BHAROSE KA DUSRA NAAM
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Robust Financial Performance

Total Revenue (Rs Mn)

A 5% YoY
ROE (%)*
66.0%
18.0%
FY24 H1FY25

EBITDA (Rs Mn) & Margin (%)

A 50% YoY

14.4%
10.1%

H1FY24 H1FY25
I EBITDA EBITDA Margin
ROCE (%)*
46%
17%
FY24 H1FY25

MY MUDOA
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PAT (Rs Mn) & Margin (%)

A 38% YoY
8.5%
6.5%
H1FY24 H1FY25

I PAT PAT Margin

Debt to Equity (x)

0.5x

0.1x

FY24 H1FY25

*ROE and ROCE decreased post-IPO due to equity dilution, which increased the capital base without an immediate rise in returns



Profit & Loss — H1FY25

Particulars (Rs Mn)
Revenue From Operation
Other Income

Total Income

Employee Benefit Expenses
Other Expenses

EBITDA

EBITDA Margin
Depreciation and Amortisation Expenses
EBIT

EBIT Margin

Finance Cost

Profit Before Tax

Tax Expense

PAT

PAT Margin

H1FY25
337.4
0.1
337.5
33.6
255.1
48.8
14.4%
3.8
44.9
13.3%
6.3
38.7
10.0
28.7

8.5%

H1FY24
320.7
0.2
320.8
34.2
254.2
324
10.1%
2.6
29.8
9.3%
3.5
26.4
55
20.8
6.5%

MY MUDOA

BHAROSE KA DUSRA NAAM

% Change

5%

50%

434 bps

51%
402 bps

47%

38%
201 bps




Profit & Loss Statement

Particulars (Rs Mn)
Revenue From Operation
Other Income

Total Income

Employee Benefit Expenses
Other Expenses

EBITDA

EBITDA Margin
Depreciation and Amortisation Expenses
EBIT

EBIT Margin

Finance Cost

Profit Before Tax

Tax Expense

PAT

PAT Margin

FY22
283.8
0.8
284.6
35.8
236.2
12.6
4.4%
1.6
11.0
3.9%
4.0
7.0
2.3
4.7

1.6%

FY23
534.6
1.0
535.6
51.0
426.3
58.3
10.9%
4.2
54.1
10.1%
5.5
48.6
13.9
34.7

6.5%

FY24
710.7
0.7
711.4
67.5
515.4
128.5
18.1%
5.8
122.8
17.3%
10.8
112.0
28.4
83.5

11.7%

MY MUDOA

BHAROSE KA DUSRA NAAM

CAGR

58%

219%

234%

300%

322%




Balance Sheet

Liabilities (Rs Mn)

Assets (Rs Mn)

MY MUDOA

BHAROSE KA DUSRA NAAM

Share Capital

Reserves & Surplus
Shareholders' Funds

Long Term Borrowings

Long Term Provisions

Total Non-Current Liabilities
Short Term Borrowings
Trades Payable

Other Current Liabilities
Short Term Provisions

Total Current Liabilities

0.1

43.7

43.8

13.0

0.3

13.4

21.1

3.0

12.0

0.7

36.8

0.1

84.3

84.4

14.0

0.6

14.6

23.1

3.9

10.5

11.9

49.5

0.1

164.0

164.1

30.3

1.1

314

66.1

2.4

9.1

29.7

107.3

113.9

357.6

471.6

14.7

1.2

16.0

16.9

1.7

6.0

10.7

35.3

Property, Plant & Equipment and
Intangible Assets

Deferred Tax Assets (Net)

Long Term Loans and Advances
Other Non-Current Assets

Total Non-Current Investment
Current Investments

Trade Receivables

Cash and Cash equivalents
Short-Term Loans and Advances
Other Current Assets

Total Current Assets

0.1

103.3

209.7

0.0

110.5

2.6

138.5

203.8

0.3

412.4




Cash Flow Statement MY MUDOA
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Particulars (Rs Mn) H1FY25
A. Net Cash Flow from Operating Activities (0.4) 13.6 6.0 (1.8)
B. Net Cash Flow from Investing activities (0.3) (14.5) (43.5) (21.5)
C. Net Cash Flow from Financing Activities 2.1 3.9 49.5 207.8
Total increase (decrease) in cash and Cash equivalents during 14 30 120 184.5
the year (A+B+C)
Cash and cash equivalents at beginning of year 3.0 4.4 7.3 19.3




Recently Raised Growth Capital through IPO - Deployment Status MY MUDGA
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Objects of the IPO Available for Deployment | Actual Deployment Balance for Deployment “

Strengthening the Balance Sheet and
reducing Finance Cost

Repayment of Debt Rs 62.5 Mn Rs 50.5 Mn Rs 12.0 Mn

Investment in technology
development and digital Rs 66.0 Mn Rs 6 Mn Rs 60 Mn

infrastructure Will help to scale up Operations

and drive Growth
To meet working capital

. Rs 70 Mn Rs 30 Mn Rs 40 Mn
requirements
General Corporate Rs 81.2 Mn - Rs 81.2 Mn .
Purpose
Issue related expenses Rs 52.9 Mn Rs 52.9 Mn - -
Total Rs 332.6 Mn Rs 139.4 Mn Rs 193.2 Mn -



Stock Information

Share Price Movement
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I Traded Volume

Price movement as of 18t Nov 24

——Closing Share Price
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Shareholding Pattern (as on September-24)

Public

33.4% Promoters

57.8%
DII\ ../
6.2% Ell
2.6%
m Promoters = Fl| DIl ® Public

Script Related Information (as on 18t November 2024)

NSE Code MYMUDRA
CMP (Rs) 103
Market Cap (Rs Cr) 117
Shares O/s (Cr) 1.13
Face Value (Rs) 10
Average Trading Volume (‘000) 80
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My Mudra Fincorp Limited
CIN No. :L65191DL2013PLC257611

Ms. Piyushi Jindal

cosec@mymudra.com

Thank You

<< STELLAR

Stellar IR Advisors Pvt. Ltd.

Pooja Sharma / Akhilesh Gandhi

pooja.sharma@stellar-ir.com / akhilesh@stellar-ir.com

Phone: +91 22 62398024
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