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Ladirs and gentlem em, weeleome to the Q3 FY 2023 Hesults Conference Call of Monte Carlo
Fashions Limited hosted by Emkay Global Finoncial Services. \We have with us today the
maonagement of Monte Carlo Fashions Wi Dinesh Gogna, Diector, M Sandeep Jon,
Executive Director, M. B E. Sharma, Chief Financial Officer and M Ankwr Gauba,
Company Secretary. &s o reminder, oll participoant lines will be in listen-only mode, and
there will be an opportumity for you to ask questons at the end of today's presentabion.
Ghould youneed assstance during the conference, please s gnal an operator by pressing " *"
then "1" on yow touchtone phone. Please note that this conference 15 beng 1ecorded. I
would like to hand the conference to Ms. Bhavika Choudhary ffom Emkay Global Financial

Gervices. Thank you. Over to vou, Madam!

Thank wou. Good moming everyone. [ would like to welcome the managem ent and thank
them for this opportunity. I shall nmw hand the call to the management for the opening

remarks. Ower to wou, gentlemen!

¥ re1y good moming, everyone. Thank wou for joining us for this earmngs coll of honte
Carlo Fashions Limited to discuss the financial and operating performance for mine months
and the third gquarter performance of FY2023. I would like to highlight that cedtain
statem ents made or discussed ower the confeience coll today will be forward-looking
statem ents. & disclaimer to this effect has been included in the presentation of the results
shared-with wou varlier. Eresult documents aze also avoilable on the Company's website and
also have been updated on the stock exchanges. A transenpt of this callwould also be made

avoilable on the investor section of the Com panyy's wehate.

First, I'would like to talk about the macio environment. The Indian econom v has rehounded
strongly despite the significant COVID-19 waves. FY 2023 has seen 2 solid showing of the
Indian consumption story returming in full force, and we hawe also witnessed better than
p1e-COVID performance. All our stores across geographies continue to be fully opezatonal,
and the strong brand pool of Monte Carlo 15 diowing in solid footfalls and generatng sales
giowth. Indian domestic textiles and apparel market is expected to grow 10% CAGE to
reach Hs 180 hilhion by 2026, and the shipping consumer preferences towards branded
apparel give us ample scope for growth.

Lrtmre share the financial snd opriational highlights for nine months of Q3 of FY2023. The
Company recorded revenues of B5.319 Crores duning Q3 FY'2023 as against Fs.462 Crores
dunmng 03 FY2011, thus regstening 2 growth of 11.4% year-on-year. Operating EBITD A
for this quarter was F5.130 Crores appinst F5.114 Crores in Q3 FY2022. The piofit after tax
stood at H536.3 Crores compared to Bs775 Crores an 03 FYI0J1, Hewenue from
oprrations in mine months stood ot Es881 Crores a5 against Fs 742 Crores in FY20232,
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grrwing by 19% year-on-year. Oprerating EHITD A was E5183 .4 Crores in nine m onths as
agmnst Fsl37.7 Crores as compared to last year, which 15 2 growing 13% wyear-on-year.
PAT stood at Bs5.112 Crores in mine months FYI033 a5 aginst Es101 Croies in nine
months FY2022, mowing 12% year-on-yror. Owr balonce sheet remains robust, ond we
contnue to emjoy o net debt-free status. We have o cash balance of Bs.265 Crores which
tomprises cash and hank balance along-with the current and noncwrent investments. Long-
term borrowing is Rs3.85 Crores as of December 2022 compared to Bs8 3 Crores of
March 2023, which shows our efficiency in serving the debts.

Monte Coarlo Fashions continues with its endeawor to build a leading branded appazel
tompany with a well- diversified product portfolio such as cotton, woolen, kids, and home
furnishing. Apart fiom the cotton segment, we also produce different other grments. W
alio make cotton T-shirts under the rconomical category of Cloak & Decker. The ability to
tap wvarious market segments provides the Company with trem endous opportumties for
gimwth in the toming years. The key shength is a vast and gowing distibution network
with a diversified presence across India. The Company's product reaches the end users
through different distritubon channels. The Company swrently has 2670 RMBEOs plus 515,
347 EHQ 5 and Y33 national chain stores.

Concremning online sales, we are looking to forus more on selling through our portal,
however, clothes aze available on various e-comm erce webzates such as AJID, Amazon
Flipkart, Mynta, FirstCry, Jabong, and Kapsons. The Company has opened 30 new stores
in different 1egions, out of which seven stores weie opened in the northern region, two in
the central, and four in the eastern region. With this, the total number of EHO s has teached
approximately 347 across 20 states and fow wnion territories. The Company maintains its
yearly guidance of opeming 40 to 45 new stores, a5 informed eather. The tradeshow for
Geptember 2023, conducted in & eptember 2032, witnessed healthy traction helping to build
a robust order book for summer. The Company continued to emjoy and strengthen its
poston in the cotton and woolen portfolio simultane pusly, thus building reslience and

rnhaneing its operation.

Most of ow net 1evenue is fiom franchise EBO 5 ond MBOs, where we primorily sell onan
outight basis. Tnder the buzsness model, there 15 no signific ant mmventory nsk, and we
remain insulated from the average hazard soles in o branded appazel business. To date, we
have exprerienced almost zezo bad debts in ous business, which 15 a teshimony to ow rohust
business model hased on a zero credit risk policy for the Company. At Monte Carlo, we
tried to provide ow customers with finanee closEng through product inmovetion, high
quality, and the launch of new collechons from time to time. BMoreover, we conbnually
woik towards changing the look and feel of our stmes to give our customers the best-in-

tlass exprerience. We are optimistic about ow fuhue growth sond earnings potential. W
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believe that we have 2 strong foundation for the future, which we will provide with
sustainable and profitable growth for the long term.

Wile owr focus will be to masimize revenue growth going forward, ow considerable
intere st is in building profitability by maintaining cost cortrol measures. To further enhanee
our brand's recall and wisibility, we focus on advertising through diffezent platforms like
televisions, online and retml channels, nabonal and 1egional newspap ers, hoardings, and
billboards displayed at airports and cinemas. hionte Cailo maintaine d its first-m ower sheak
toimplement digital solubions in the industry. We are also pleased to share that i line with
our digital forus to bwld obust processes and eohance our customer experience. The
Company has implemented 3AF S/4HAN A solutions, fashion, snd wertical business. This
intelligent ERF provides 1eal-ime and predictwe consumer trend insights in all business
areas. Thiswill enhance the flexibility and agility to deliver end-to-end customer experience
and, at the sam e time, achieve sigmficant bottom-line cost savings. How we can open the

floor for question and answer sessions. Thank you.

Thank wou very much. \We will now begin with the question and answer sesson. The first
question iz fiom the line of Fahil Shoh fiom Ciown Capitol. Flease go ahead.

Just one question regarding the outlook for the next financial year regarding yowr revenue
gimwth and wour EBITDA margin. How do you expect the business to build over for the

next year if you have any views on that?

Thonk wou. So as far a5 the forward-looking guidence for next Anancial yeaz, we nommally
give once we have the fowrth quarter 1esults because, in that case, we get the inventory at
our refail stores and our warchouse. Also, we have 2 ttadeshoa which wsually happens in
March 3o we will be in the hest postion to give the forward-looking guidanc ¢ and for the
EBITDA margin one e we have the final results of next quarter.

But owerall, as an idea, you do expect the growth you have seen so far to continue o

simiar inesif T had to ask?

Diefinitely, there is no doubt shout that. Last year we grew azound 40%, and this year we
will he around 20%, so -we think this momentum will continue because we had a perfect
winter this year Also, we expect 2 store's etadl inventory showld be as of 1ast yeor's lewel
o we do not see any challenges going forward, and [ think macios are olso now wery

faworable compared to the previous quarter.

8o you expect the current tun 1ate to contimie, which is a poatve sign. ¥ es. Okay. So thank

wou, and I -wish you the best.
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Thank wou. The next question is fiom the line of Deepan Shankar fiom Trustline PRIS.
Please go ahead.

Good mormming, everyone. Thanks a 1ot for the opportumty, and congratdations on 2 good
set of numtbers. Sir, firstly I wanted to understand how -we foresee more growth extending

to Q4 dure to the extended -winte:.

Hommally, TS5 happens in Jonuoary and Febmory, so the woolen sale is om, so0. This sale will
be closed by F ebruary 20, but at the same ime, the summer dispatche s have started, so the

significant contribution fiom the fowth quarter would be fiom the summer sales.

How is the inventory level for woolen products in the moazket and how is the discounting

season happening for 014 for woolen?

Inventory levels we will only come to know once we have around March 15, but we think
that it has come down to last year's lewel, seeing the soles ttend which has happened in
January and F ehruary, and we are very hopeful that even it can go down before the last

year's level.
W hat s the specific 1eason for 2 16% decline in online sales, Sir?

I think some dispatches have been delayed, and there is one more teason that, actually, one
of our customers, who was an outight buyer, so shified to consignment sales, so some of
the orders-we have to miss in that case, 50 that affected this quarter, but-we are hopeful that
itwill start picking up fiom the next quarter.

This advertisement expense has heen higher for ()3 ond nine months, 50 dowe expect this

F5.33 Crores, 36 Crores yeady run rate to sustmn from now on?

We were previously doing 3% to 4% adverbsement only, COVID in the last two years, we
brmught it down to 1% to 2% to sawe our cost, but now we think that to enhance our brand
vighility and also to enhance our presence in south and-west we need to do around 3% of

advrertising that is what the Company did in this financial year.

Fiom my side, this home textile and kids segment growth has been lower, 5o 15 there any

spetific 1eason, o1 do you expectin the coming quarters to pick up?

We guided for 30% growth in the kids and hom e textiles se goent, and wewill be achieving
thatin the full financial year.

Thanks a lot, and 21l the best.
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Thank wou. The next guestion is from the line of Devanshu Hansal fiom Emkay Global.
Please go ahead.

Thanks for the opportumity, snd congrats on o good set of num bers. Sin, Twanted to check af
winters this ime around were delayed. 5o in December, winters were not that cold. Holi is
2 bit earlier this ime around, 50 wou have alluded to this, but I just wonted to understand
better, do you expect lugher discountng this tme around just becouse Holi 15 also o bit

carlier?

Y ou aze correct that the winters were delayed, so the USS sales hawe started, and also there
were more discounts as compared tolast financial year, but we have alot of cuslions as far
25 our pricingis conceined, and I think thatwe have already done the ade quate provisioning

to safeguard owrselves as far as the margins are concemned.
Ho this provisoning im pact has already been token in (3, orcanit come in (147
It has already heentaken in Q3.

Got 1t, Sir, and there were also indications that friom an enbire company pomnt of view that
there was mixed sort of growth tends during the quarter with October, December being
good, and H ovember bring a little weak, 5o do you also expect some sort of a postponement

ofthat demand into Q47
I did not get your questions properly. Can you please repeat it?

Gir, this ime around, the general feedback that -we are getting is that October and December
weir good, but Howvember saw a wery sort of weakish gprowth ttend, so [ was asking snece

January has also been alitfle colder so do you expect some of that demand to happen in Q47

Generally, it exceeded our expectations. ¥ ouw were nght that O ctober was strong, December
was stiong, and Hovember was weok. Still, in Jamary, we grew by almost more than 30%
at our 1eta1l stores. Hence, the demand was excellent because of delayed and extreme

winters, s0we have been able to lower ow inventory as I said eazhier.

Correct, and 3ir, what is the extent of price hikes-we have taken over the last two o1 thiee
years? I just wont to understand when higher prices con also impact dem ond due to 2 higher

inflationary environment, so what 15 your sense of that?

&5 far as this year is concemned, 'we took 2 price hike of almpost around 8% to 10% in our

winter wear tategory, and in the summer wear category, it wos around 5% to 7%, and if we
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g0 last year again it was 5% to 7%, so it depends on nomm olly if wou see oo awezage we
increased 5% to 6% prices every year depending upon the row matenial and other cost
increases, but last year was exceptiional where the 12w material price has gme up the veoy

sterep hike, sowe havwe to inciease ow price around 10% to sustain ow margins.
Cormect and how is the BW atuation now, Sin"?

How,I am hoppy to shaze that the price of 1ow moaterials has come down, so it will benefit
usin the next financial wear. &5 row material commodity prices are going dowm every year,

we will benefit fiom 1owes cotton and wool prices.

8o you do notintend to sort of toke o price cut and whatever the improvements will be

there through BM decline that should come in our gross margin, 151t o good understanding?

No. The price mee it 15 ahsothed, the price 15 accepted by the consumers and no point in
rutting down the prices, so normally, if it goes up 2% to 3% ewery year, certain costs aoe

griting up, so-we are not going to cut any price s going forward.

Last one from my side. I just woanted to understand how this movement for the online
thannel fiom outright sales to consignment-based sales impacts the unit economics at this
time, so obviously, however, I guess working capital will be higher. SH1L we will be
making higher margns sol just -wanted to understand if this understanding is correct.

There 15 nothing to worry ahout there It contibutes ol 4% to 5% of my turnover, which
is sigmific antly wery less, and even any other channel is just 5% of outtage sales, and 1% is
not going to make any sigmficont difference as far a5 ow 1evenue and margins are

concerned.

But still, §ir, in the consignment model, how axe the unit economics different than oubight

sales?
Conagnment models axe shighflyless than 100, 150 basis pomnts compared to outnght sales.
GotitHiu. Thanks, and that 15 1t from m oy side.

Thank wou. The next question is from the line of Hithya Shah from Eamanya Eya Asset
Management. Flease go shead.

Congrats on 2 good set of numbers. So I wanted to understand, in the past, we hawe hired

Andre Russell, the Cricketer, as part of adwerhsing campaigns and now you have spoken

ahout the fact that the margin going forward will also improve dure to lower 1ow material

Page 7 of 15



MONTE CARLO 4

s e ey Yol e e Jee Monte Carlo Fashions Limited

Sandeeyp Jain.

Nithya §hah.

Moderator.

Vikas Ehemani

Sandeeyp Jain.

Vikas Ehemani

Sandeep Jam.

February 07, 2023

tosts 50 I just want to understand aze you plamming to inciease yow adwertisement
expenditures a5 a percentage of revenue and what are your adverhang plans in the fuhue,
do you plan to hire any more celehrities for better brand swareness and so on so I just

wanted some guidance on that?

Yres, sure. WW'e would like to keep ow advertising guidance at 3% a5 for as 1evenues arc
concened. Yes, we are also thinking of mncluding one celebnty in owr ad campaigns, so

when that happens, we will inform you in our next conference call.
Great, Sir. Al the best for future quarters.

Thonk you. The next question is fom Vikas Ehemoni fiom Conelian Asset Advisors.
Please go ahead.

Congatulations on o good number. A few questions. Could wyouw share your store opeming
torget next yeas? We only exceeded yow guidance, so0-what do you think ahout next year oo
mayhe the next couple of years? Itis good to hear that it cowdd be an excellent extra growth
aswe are stll wery, wery underpenetrated in the south and west of India, 50 some mome

vonciete guidance on thatwould help?

Vikas wour voice is breoking, but a5 I understood the question cleazly, you woanted to ask
hmw many store opening plans we have for the next finanecial year and shategy. I think this
wear we opened around 40 stores to 43 stores. WA are on track to achieving that guidance,
&0 next yrar, we are incieasng our guidance to 50 to 60 stores. As far as store openings e
concerned, we are putting a 1ot of focus on the south and west, andwe assum e that at 1east

20% of storeswill come in the south and west out of the new store openings.

Fight, and secondly, we now have a 1ot of cash sitting in ow books, which obvioushy will
diag on ROE, and you can gret almost Es.130 Crores, E5.130 Crores cash every yeor now,
50 army plon to do amy buvback dividend because you last did itwas only 2019 5o it has been
like three, fow years now sowhatisthe planof cash which you gave on the balance sheet?

A5 [ thunk we have discussed in our last financial call also that this year's capes will he huge
brecause we are puthng up a blanket plant and quilt plant at J&E, so0 som e of the cazh would
bre used breause not everything we are taking on debt so0 a5 far as land and bwlding 15
concerned, as ‘with no interest subvention scheme on there, 50 we are puting our own
moneyinland and building a wholly-omene d subsidiary, so that would be on Es40 Crores,
Fs.50 Croies, so some of the cash would be used ower there, and yes defimtely we ae a
dividend- paying company ond poying hondsome dividend every yrar dividend will be
shared-with the sharcholders and also if there is any plan for any buyback and anything that
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all can be discussed in the Board meeting, but that has not discussed yet. So if there is any

plan, we will let exchanges know.
Okay Sir. Thanks.

Thank you. We have the following question from the line of Danesh Mistry from Investor
First Advisors. Please go ahead.

Good afternoon, and thank you for taking the call congratulations on the good numbers. It is
heartening to see that your gross margin has been improving as you had guided at the
beginning of the year. Sir, I have just a couple of questions. The first is on your other
expenses. You can just help us understand what has driven these other expenses this time
around because remember, last year same quarter Q3 FY2022 we had the CSR expenses in
the bay, so last quarter, you had said that now you are amortizing some of these expenses,
so what was the reason behind this 25% increase in other expenses that is question number

one?

I think in other expenses, the significant cost is advertising, which was a...
Without advertising, advertising has increased from Rs.8 Crores to Rs.15 Crores.
Rs.28 Crores, yes.

For the quarter, I am saying Sir, but if you. ..

I think all other expenses are normal. Advertising costs which could be higher (audio cut)
22:19, and business promotion expenses have also gone up in nine months compared to last
year. Otherwise, all other expenses are in line, 15.76% was last year, and 16.2% 1s this year,

so it is in line.

No, I was trying to understand on a quarterly basis. If you see slide #10 of your presentation
there, you said that in Q3 FY2022, other expenses of Rs.47 Crores are now close to Rs.57
Crores, so 1s there any one-off in that as well? Is what I am trying to understand in the

quarterly number?
If we see the percentage-wise, it is 10.16% and 10.9%, so it has gone up accordingly.
Understood, and Sir, in terms of this, you mentioned that in January you had a good sale of

your inventory given that you had some winter spillover, so is it possible to share the

current debt number that we have, Sir, on our books, the gross debt?
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Thelongterm debt vou are asking for?

Both, Sir, long-term and short-term working capital, Sir.

Thelongterm debtis just Bs.5.8 Crores only, and the short-term debt is E5200 Crores
Gotit, and in Septem ber, Sin, what-was this figure?

Just-wait for a mom ent.

L ong term, itwas only 5.7 Crooes.

H ow much was the short term?

Short term was approzimately Bs 150 Crores.

F5.150 Croresin September.

In Beptember, ow debt payd own will still happen in the short term. Is ot this quartes?

We are actually using working capital, which becomes wery heavy m September and
Drecember. It comes down in the hlarch quarter, so we would see that in this quarter, it

would come down to B5.90 Crores short-term debt.

Gotit Tnderstood. Sir, night now, Sir, what 15 the cash on the books?
Rs185 Crozes.

Okay, Jir. Thank you, and I wish you the wery best of luck.

Thank wou. The next question 15 from the line of Govindlal Gilada, an Individual Investor.
Flease go ahead.

Thonks for the opportunity. I got only one question. This finsnce cost has gone up
substantally any specific reason, Sir?

Finance cost 15 because of two reasons the imterest 1ates have gone up, and uhlirabon has

gone up a5 the sales have increased.

Interest rates hawe substantially gone 1p?
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Ttlization has gone up, and secondly, the interest rate was also higher compared to last
wear, 5o that 15 where the finance costs have gone up. These are the only two 1easons for
this, and if you see the percentage-wise, it was just 1.55% last year, and itis 2.16% this

¥ear.
Ho,H2 it has gone up 128% fiom 5.4 Croresto Bs.l0 Ciozes.

Y res, that is the reason for the interest rate hike, and the more uwtiizeion compored to last

wear is the 1eason.
Okny, thanks. So this run rate -will ¢ ontinue, 3117

Ho, I think the interest rates haye stabilized now, and [ think it will come down going

forword, 5o definitely it will come down, and also, [ think utiliz afi on-will also come dowm,

But debt iz almost azound Fs5.200 Crores, and Fs.200 Crores quarterly interest Es.10 Crores

15, [think, working capital also, we are uang more, [ do not know?

e can separately share with you the cost of interest and how much financial charges are

extra compored to last year, depending on these two factos.
Qkwy, Sir. Thank »you very much.

Thonk wou. The next question is fiom Lne Dhizal fiom Philip Capital - PCG. Please go
ahead.

Good moming, Sir. Thanks for the opportumity. Sir, as you smd, you are guiding us to
increase 50, G0 new stores nest year. So, if you aoe 541l planning to add only 20% in the
south and west region, o oan overall basis, wall the south and west still contiiute a

minimum to the owverall revenue?

If vou see, the contribution fiom the south is just 3% and 4%, and we are adding 2 0% more
stores as compared to 20% of total stores, so you think that this is how we are penetrating
moie in south and west. If I sere the percentage-wise, it should be only 5% of the stores -we
should open in the south and west. Still, to increase owr presence and penetrate further, we
arr moking 20% of the total stores openin the south and west, which shows the Company's

intention to grow in the south and west.

But Sir, why then at o Slow pace, just 20%, aod why not so mayhe at a higher pace because

our pr esence in that 1egon 15 minusoule?
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dir, I think »ou aie not grtting my point. VWhat I am saying is that right now, the sales
conthuton from the south and west 15 just 7%, and the sales contibubon from the north
and eastis 93%, so whenI say d0%, it means 2.5 times I am making the sales, try to make
the sales in south and -west a5 compazed to northern 1egons that aoe why I am saying 20%

ofthe stores new store-will be open up those 1emons

In the next thiee to five yeass, what kind of south and west tevenur can it contribute to the

overall pie? \What 15 ow target for that?

I ran swy that last year the conbibution was azound 5.95%, and this eor it is goingto be, I
thunk, around 3%, and going forward in the next thoee years, we should need to touwch, I
thunk, around 15 % of our turnover fiom south and -west.

#s you are guiding to open 50, 60 stores fiom 40, 435 stores, what gwes you this confidence
to grow at a significantly higher pace? Bois there any indication for that, 5ic?

I think it is only that we see the potential for Monte Cardo to grow in some of the areas
where we are not present, and, aswe sad earlier, there are south and west where we weze
oprming just two to thiee storeswe are opening now 10 to 13 stores, so that is giving us the
confidenc e to open more storesin those azeas wherewe aze doing well, andwe are geihng a

good response &0 that is why I would like to explore those areas where we present more

agg raavely.
Whatwill be the capes guidance for FY2024 and the remaimng part of FY20237

Capes, I thunk, as you already know, that we have o man plant and m anufacturing plant,
which is coming up in this financial year, and also some of the expansion will happen in
next year, so we think that going forward we should have a caper of Ralld Cromes
including the regular capex of Monte Coarlo and the additimal capex of the blanket plam.

Thank you 5o much, Sir.

Thank wou. The next question is fiom the line of Akshay KEothan fiom Envision Capital.
Please go ahead.

Thonks for the opportunity. I had some guestions. Dowe hoawve any debt stock?

We do not carry debt stock. e usually get 1id of inventory by March 31, and whatever
stock is there, -we either sell to some people ot 2 significantly discounted price or-write it

off.
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8o-when selling it for the disc ounted price, would not that hurt our brand?

Ho. Itis Like we cut owr labels and give them to some of the peoplewho sell the 1ot, so that
15 just around 10% to 12% of the MEF whenwe sellit to the prople selling at their outlets.
There are some outlets in the northern region also where we sell out this merchandise, and

wemake sure thot it does not disturh moy existing channels of MBO s and EBO 5.

Gome other brands aze xwore of these factors, tut people aze generally mwoze of this Monte

Carlo sale, which happens annually. P eople would -wait for that sale, right?
Tes.
8o, 151t not affecting our sales in the prior period just before the sale?

Gome rustome:s do not seewhen the sale is coming, so they hawe a high disposable income
and pwchase whenever they wont. So those kinds of customers come in October,
Hovembrer, and December. Then defimitely, a valuable customer thinks he only wants to
purchase when the poces are lower. So there are two kinds of customess we ore dealing
with. We are happy to sell to both types of customers and 1t 15 for ol brands. It 15 not for

Monte Carlo. Itis a worldwide phenomenon.
How many soles seasons do we have in o year?

e have two sales prrinds. One 15 for summer U85 and the second is for winter TS5,
There are no in-between mid-sales. We do oot make any mid-summer or mid-winter sales.

It is only two sales

Which m onths would be?

Hommally, summer sales happen in July and August, and winter sales happen in January,
and February. January and Fehruary till 15,

Canwe expect any improvement in the working capital cymle?

Working capital will teman hike that orly. We are in o busness with a heavy third quartes,

s0-working capital rem ains like that It comes down in the fourth quarter.
e are uang manmade fibers oght?

We douse manmade fher.
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8o-when you soy cottom, it 15 not pure ©otton, which we are selling. It must be a mix, right?

Thatis 2 min. Some garm ents aze made of cotton and polyester, and some aze made only of

cotton, sowe use hoth fabrics.
Advertisement expenses. Where are we adverbang? Is it some BO-base d advertisement?

Defimitely, 1t 15 EOI-based adwerthang We are doing ATL and BTL actvities above and
belmw the Line. A are present in digital. e aze present on TV. % a1e piesent in the
theater also. Ve axe present in hoardings and also in outdoor media. \We are also doing print
advertizing, so-we are exploring all kinds of tenders, some OTT apps, and other apps where

we are making our presence felt,

I visited one of yow stores in Honvali West for the price point that they are offering
aspirational value. H ot there was no very good response i teims of [ visited on o Sunday,
50 I understand it is just starting for ws in the western and southern regions. S4ll, for the
price point you are offering, some of the very premium foreign brands are also offering, so

what is the aspirational value we are trying to coe ate?

I think the Emple answer is that if my customess aie accepting the price, then only we tan
gell on WEF s in oll the 1egions but I am not sure about how you percedve the aspirational
walue of Monte Carlo when wou vist stores but generally as [ said earlier that in the
western 1egion, we do not hawe that much of a presence, so that 15 whyr the customers might
not even recogniz e Monte Carlo as high o trand a5 it is being recogrzed in the northern and
rastern1e gon so that might be a difference.

Yres. Thatiswhat I am tvingto ask you. In the western region, for the same price point, [
con go for it. My only point is, are we going fiom that strategy to catering to the weston

and southern markets?

e are comprting with all the brands a5 far a5 our summer range is concerned. \We are very,
wery compreitive. I think vou might have token for buying the winte: things, which aze a
lLittle more expensive than others, but as far as summer products are concemmed, we are wery
competiive. If you see all T-shirts trousers, and denims, they are at least comprtiively
priced with all the Madwa brands, Raymond brands, and Arvand brands. ¥ 'ou can compare
our prices-with them and defimitely in winter wear brands. Also, if you compare our pure
gold sweater with their pure gold sweater of THIQLO or H&WL ow prices are more
competibive. 41l we are alittle expensive if you compare my pure gold sweater wath other

sweater o1 polye ster sweater.
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Thatisitfriom my sde, and all the best. Thank »ou.

Thank you. Thatwas the last question for today. I would like to hand the confeience over to

the management for closing comm ents. Over to you, Sul

Thank you very much. If you have any queries or que stions, please write to our IR agency
Dickenson, and owr CFO, M. BLE. Sharma, for further clarification or any of the queries
you have asked.

Thank wou. On hehalf of Emkay Global Financial Services, that concludes this conference.

Thank you for joining us. You may now disconnect your lines.
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