
 

 

Date: January 27, 2026 

                                                                                                                                             

To,   

The Manager    

Listing Department  

BSE Limited, 

Phiroze JeeJeeBhoy Towers,   

Dalal Street, Mumbai – 400001 (E)  

Maharashtra, India  

Scrip code: 543426 

To, 

The Manager  

Listing Department 

National Stock Exchange of India Ltd,  

Exchange Plaza, 5th Floor, Plot No. C/1,  

G Block, Bandra Kurla Complex, Bandra 

(East), Mumbai – 400051 

Symbol: METROBRAND 

 

Subject:  Press Release - Intimation under Regulation 30 of SEBI (Listing Obligations 

and Disclosure Requirements) Regulations, 2015 

 

Dear Sir/Madam, 

 

We are enclosing herewith the Press Release titled “Metro Brands Limited Posts 15% 

Revenue Growth in Q3 FY26”. 

 

The same is also available on the website of the Company at www.metrobrands.com. 

 

We request you to take the above information on record. 

 

For and on behalf of Metro Brands Limited, 

 

 

 

Deepa Sood 

SVP – Legal, Company Secretary & Compliance Officer 

Membership No: 16019 

 

Encl: As above 

 

 

 

http://www.metrobrands.com/


 

 

Metro Brands Limited Posts 15% Revenue Growth in Q3 FY26 

Mumbai, 27 January 2026: Metro Brands Limited (MBL), one of India’s leading footwear retailers, reported 15% 
revenue growth in Q3 FY26, driven by strong festive and wedding season demand, supported by a reduction in 
GST on footwear priced below ₹2,500. 

For the nine-month period ended December 2025, the Company recorded a 12% revenue growth, reflecting 
disciplined execution across channels. 

E-commerce and omni-channel sales grew 24% during the quarter, contributing 12% of revenue, compared to 
11% in Q3 FY25. For 9M FY26, digital sales grew 35%, accounting for 13% of revenue. 

During Q3 FY26, the Company opened 35 new stores and closed 11. Over the nine-month period, 100 new 
stores were added, offset by 18 closures, reflecting a calibrated approach to network expansion. 

Commenting on the results, Mr. Nissan Joseph, CEO, Metro Brands Limited, said: 

“I’m pleased to see our growth momentum continue with a 15% increase in revenue.  Q3 reinforces our view 
that long term retail success is built through scale, portfolio depth, and rigorous execution. We are shaping a 
diversified platform that spans fashion, comfort, and performance, with strong omni-channel capability at its 
core. Our investments in brand, digital, and international partnerships are deliberate and long-term, and they 
are designed to strengthen resilience and compound growth over time” 

Business Updates 

MetroActiv, the Company’s multi-brand sports performance retail concept, was launched in Indore, Dehradun, 
and Jodhpur, along with the launch of www.metroactiv.com  

The Company currently operates six Foot Locker stores in India. New store additions are being moderated due 
to BIS-related supply challenges faced by select external brands. 

FILA footwear manufacturing has been localized in India, with 2–3 exclusive brand outlets planned in Q4 FY26. 

Under its exclusive partnership with New Era Cap, LLC., the Company operates 4 stores and 5 kiosks across 
India. 

About Metro Brands Limited (BSE: 543426; NSE: METROBRAND)  

www.metrobrands.com   

Metro Brands is one of the largest Indian footwear specialty retailers and is amongst the aspirational Indian brands in the 
footwear category. The Company opened its first store under the Metro brand in Mumbai in 1955 and have since evolved 
into a one‐stop shop for all footwear needs, by retailing a wide range of branded products for the entire family including 
men, women, unisex and kids, and for every occasion including casual, sports and formal events. In addition to men’s, 
women’s, and kid's footwear, it also has a wide range of handbags, belts, wallets, etc. Metro Brands retails footwear under 
its own brands of Metro, Mochi, Walkway, MetroActiv, Da Vinchi and J. Fontini, as well as certain third‐party brands such as 
Crocs, Fitflop, Fila, Clarks, Skechers, Puma and Adidas which complement its in‐house brands. The Metro footwear range 
is specially curated based on the regional sensitivity to cater to the needs of different regions.  

As of December 31, 2025, the Company operated 990 Stores across 212 cities spread across 31 states and union territories 
in India. 

http://www.metroactiv.com/
http://www.metrobrands.com/
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