
 

 

Date: May 20, 2026 

                                                                                                                                             

To,   

The Manager    

Listing Department  

BSE Limited, 

Phiroze JeeJeeBhoy Towers,   

Dalal Street, Mumbai – 400001 (E)  

Maharashtra, India  

Scrip code: 543426 

To, 

The Manager  

Listing Department 

National Stock Exchange of India Ltd,  

Exchange Plaza, 5th Floor, Plot No. C/1,  

G Block, Bandra Kurla Complex, Bandra 

(East), Mumbai – 400051 

Symbol: METROBRAND 

 

Subject:  Press Release - Intimation under Regulation 30 of SEBI (Listing Obligations 

and Disclosure Requirements) Regulations, 2015 

 

Dear Sir/Madam, 

 

We are enclosing herewith the Press Release titled “Metro Brands Limited Reports Strong 

Q4 FY26 Performance with 20% YoY Growth; EBITDA Up 20%”. 
 

The same is also available on the website of the Company at www.metrobrands.com. 

 

We request you to take the above information on record. 

 

For and on behalf of Metro Brands Limited, 

 

 

 

Deepa Sood 

SVP – Legal, Company Secretary & Compliance Officer 

Membership No: 16019 

 

Encl: As above 

 

 

 

http://www.metrobrands.com/


Metro Brands Limited Reports Strong Q4 FY26 Performance with 20% YoY 

Growth; EBITDA Up 20% 

Mumbai, 20 May 2026: Metro Brands Limited (MBL), one of India’s leading footwear specialty 

retailers, announced its Standalone and Consolidated Financial Results for the quarter and year ended 

31st March 2026, delivering a strong performance driven by festive and wedding season demand, 

continued retail expansion, and sustained omni-channel growth.  

During the quarter, MBL recorded robust growth of 20% year-on-year, taking overall FY26 growth to 

14%. Gross margin for the quarter, stood at 58%, while PAT margin was reported at 15%, reflecting 

healthy operational performance during the period. E-commerce sales (including omni-channel) grew 

by 53%, reflecting increasing consumer adoption across digital touchpoints and higher contribution to 

overall revenue. 

The company continued to expand its retail footprint with 42 net store additions during Q4 and 124 

net store additions during FY26. This included the opening of 2 FILA Exclusive Brand Outlets (EBOs), 

further strengthening the brand’s presence in the athleisure segment. 

MBL also enhanced its operational capabilities during the year by adding ~2 lakh sq. ft. to its overall 

warehousing space, aimed at supporting future growth, improving supply chain efficiencies, and 

enabling faster fulfilment across channels. 

Commenting on the results, Nissan Joseph, CEO, Metro Brands Limited said, “Q4 marked a solid finish 

to FY26, supported by wedding season demand along with sustained traction across our portfolio. We 

continued to focus on strengthening our retail footprint, accelerating omni-channel capabilities, and 

investing in operational infrastructure to support long-term growth. The addition of new stores, 

including FILA EBOs, along with expanded warehousing capacity, positions us well to serve evolving 

consumer needs more efficiently.” 

Backed by a growing retail footprint, stronger digital capabilities, and investments in operational 

efficiency, Metro Brands remains well positioned to drive long-term growth. 

  



About Metro Brands Limited (BSE: 543426; NSE: METROBRAND) www.metrobrands.com    

Metro Brands is one of India’s largest footwear specialty retailers and among the most aspirational brands in the footwear 

category. Established in Mumbai in 1955, the Company has grown into a one-stop destination for footwear and accessories, 

catering to men, women, and children across occasions - from everyday casual to formal and active lifestyles. The Company 

offers a diverse portfolio of in-house brands including, Metro Shoes, Mochi Shoes, Walkway, MetroActiv, Da Vinchi, and 

J. Fontini, alongside a curated selection of global partner brands such as Crocs, FitFlop, Fila, New Era, Clarks, Skechers and 

Puma. Complementing its footwear range, Metro Brands also retails accessories such as handbags, belts and wallets.   

With a strong focus on regional sensibilities and evolving consumer preferences, Metro Brands curates its product offerings 

to resonate with customers across India.   

As of March 31, 2026, the Company operated 1,032 Stores across 221 cities spread across 31 states and union territories in 

India.   

 

https://www.metrobrands.com/
https://www.metroshoes.com/
https://www.mochishoes.com/
https://walkwayshoes.com/
https://www.metroactiv.com/
https://www.metroshoes.com/brands.html?filter=brand~Davinchi
https://www.mochishoes.com/j-fontini-premium-footwear-range-for-men-and-women
https://www.fitflop.in/
https://fila.co.in/
https://neweracap.in/
https://clarks.in/
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