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Phiroze JeeJeeBhoy Towers, Exchange Plaza, 5th Floor, Plot No. C/1,
Dalal Street, Mumbai — 400001 (E) G Block, Bandra Kurla Complex, Bandra
Maharashtra, India (East), Mumbai — 400051

Scrip code: 543426 Symbol: METROBRAND

Subject: Press Release - Intimation under Requlation 30 of SEBI (Listing Obligations
and Disclosure Requirements) Regulations, 2015

Dear Sir/Madam,

We are enclosing herewith the Press Release titled “Metro Brands Limited Reports Q1 FY27
Results; Revenue Grows 14.7% YoY to ¥720 Crores, EBITDA up by 10.4%”.

The same is also available on the website of the Company at www.metrobrands.com.

We request you to take the above information on record.

For and on behalf of Metro Brands Limited,
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Deepa Sood

Chief Legal Officer, Company Secretary & Compliance Officer
Membership No: 16019

Encl: As above
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Metro Brands Limited Reports Q1 FY27 Results; Revenue Grows 14.7% YoY to
X720 Crores, EBITDA up by 10.4%

Mumbai, 4 August 2026: Metro Brands Limited (MBL), one of India's leading footwear specialty
retailers, announced its Standalone and Consolidated Financial Results for the quarter ended 30 June
2026.

During the quarter, MBL reported consolidated revenue from operations of X720 crore, registering a
14.7% year-on-year growth. Demand was muted during April and May due to broader geopolitical
uncertainties and fewer wedding dates. However, business momentum improved from mid-June,
driven by the onset of wedding season and improving consumer sentiment.

EBITDA for the quarter stood at X215 crore, with an EBITDA margin of 29.8%, reflecting the company's
continued operational discipline. E-commerce sales (including omni-channel) grew 9% year-on-year
and contributed 13.1% of revenue. PAT margins were impacted by continued investments in talent,
brand-building initiatives as well as a modest rise in occupancy costs from new format additions during
the quarter. The company strengthened its retail footprint with 13 new store openings, offset by four
store closures.

Commenting on the results, Nissan Joseph, CEO, Metro Brands Limited said, “The business delivered
another quarter of double-digit growth, supported by disciplined execution across our portfolio and
continued focus on our strategic priorities. While demand was relatively muted during April and May
due to external factors, consumer sentiment improved from mid-June, supported by the wedding
season. We continue to invest in our brand portfolio, marketing and leadership talent that will support
sustainable long-term growth. As market conditions continue to improve, we remain well positioned to
capture the opportunities ahead.”

With 1,041 stores across 222 cities, Metro Brands continues to scale its omnichannel capabilities while
expanding its presence through a differentiated portfolio of brands and formats, reinforcing its position
for sustained growth.
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About Metro Brands Limited (BSE: 543426; NSE: METROBRAND) www.metrobrands.com

Metro Brands is one of India’s largest footwear specialty retailers and among the most aspirational brands in the footwear
category. Established in Mumbai in 1955, the Company has grown into a one-stop destination for footwear and accessories,
catering to men, women, and children across occasions - from everyday casual to formal and active lifestyles. The Company
offers a diverse portfolio of in-house brands including, Metro Shoes, Mochi Shoes, Walkway, MetroActiv, Da Vinchi, and

J. Fontini, alongside a curated selection of global partner brands such as Crocs, FitFlop, Fila, Foot Locker, New Era, Clarks,

Skechers and Puma. Complementing its footwear range, Metro Brands also retails accessories such as handbags, belts and
wallets.

With a strong focus on regional sensibilities and evolving consumer preferences, Metro Brands curates its product offerings
to resonate with customers across India.

As of June 30, 2026, the Company operated 1041 Stores across 222 cities spread across 31 states and union territories in
India.


https://www.metrobrands.com/
https://www.metroshoes.com/
https://www.mochishoes.com/
https://walkwayshoes.com/
https://www.metroactiv.com/
https://www.metroshoes.com/brands.html?filter=brand~Davinchi
https://www.mochishoes.com/j-fontini-premium-footwear-range-for-men-and-women
https://www.fitflop.in/
https://fila.co.in/
https://www.footlocker.co.in/
https://neweracap.in/
https://clarks.in/
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