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This presentation has been prepared by Libas Designs Limited (the “Company”) solely for information purposes and does not constitute any offer, recommendation

or invitation to purchase or subscribe for any securities, and shall not form the basis or be relied on in connection with any contract or binding commitment what
so ever. No offering of securities of the Company will be made except by means of a statutory offering document containing detailed information about the
Company.

This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but the Company makes no
representation or warranty, express or implied, whatsoever, and no reliance shall be placed on, the truth, accuracy, completeness, fairness and reasonableness of
the contents of this Presentation. This Presentation may not be all inclusive and may not contain all of the information that you may consider material. Any
liability in respect of the contents of, or any omission from, this Presentation is expressly excluded.

Certain matters discussed in this Presentation may contain statements regarding the Company’s market opportunity and business prospects that are individually
and collectively forward-looking statements. Such forward-looking statements are not guarantees of future performance and are subject to known and unknown
risks, uncertainties and assumptions that are difficult to predict. These risks and uncertainties include, but are not limited to, the performance of the Indian
economy and of the economies of various international markets, the performance of the industry in India and world-wide, competition, the company’s ability to
successfully implement its strategy, the Company’s future levels of growth and expansion, technological implementation, changes and advancements, changes in
revenue, income or cash flows, the Company’s market preferences and its exposure to market risks, as well as other risks. The Company’s actual results, levels of
activity, performance or achievements could differ materially and adversely from results expressed in or implied by this Presentation. The Company assumes no
obligation to update any forward-looking information contained in this Presentation. Any forward-looking statements and projections made by third parties
included in this Presentation are not adopted by the Company and the Company is not responsible for such third party statements and projections.
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Corporate house specializing in contemporary and
ethnic men’s & women's wear

9 retail stores in different formats at prime locations -
Mumbai, Delhi, Pune, Lucknow and Dubai

Wide range of clothing lines — Sherwani, Suits, Indo-
Western, Nehru Jacket, Sarees, Suits, Lehenga, Gowns,

Anarkali, Jewellery, Belts, Mojaris, Cufflinks, Safa, etc.

Esteemed corporate clientele - Atlantis, Marriott,
Gitanjali, Novotel, etc.

Production facilities - Mumbai

In — house brands: “Libas”, “Libas Riyaz Gangji”, “Libas
Reshma Gangji”, “Gangji Jewels”



- Incorporated as

Converted to Libas Designs Further expanding
Ltd. & listed on NSE Emerge presence opened store

Platform “- 2017 in Delhi, Lucknow,
Ghatkopar (Mumbai) &

7 Ethnicity Stores

. . Opened first store in
Forayed into Middle East Market Pune

Started 2 Store in Increasing retail presence
Mumbai by adding Two more stores

Opened First store under

" Libas Designs
- Private Limited brand name of LIBAS
o RIYAZ GANGJI in Mumbai




Nishant Mahimtura

Aged 70, Chairman & Chief Financial
Officer

Bachelor of science from University of
Bombay

Diploma in Marketing and Advertising,
with more than 45 years of experience
in Marketing and Finance

Responsible for strategic planning,
marketing and finance

Riyaz Gangji

Aged 48, with rich experience of more
than 26 years

Returned to Mumbai after working
under Shenzhen tailor’s for one year in
Hong Kong

Opened First Libas - Riyaz Gangji store
in 1996 under Proprietorship firms

Reshma R. Gangji

Aged 45, Managing Director

Textile Graduate from Nirmala Niketan
College

International Fashion designer, with
experience of more than 20 years

First Indian Female designer to
represent India at World Trade Center
(New York)




Organization Structure / Business Model




UNVEILING THE
HERITAGE COLLlECT'l‘ON

DinecTiD sy ANIL SHARMA




* Sherwani

* Suits

* Indo Western
* Nehru Jacket
* Shirts

* Pants

Sarees
Suits
Lehenga
Gowns
Anarkali

Jewellery
Belts
Mojaris
Cufflinks
Saffa

* Various Styles of Jute
bags



Peddar Road Juhu Santacruz (W)




+s» Dubai Store

*%* Lucknow Store




Finishing of product, quality check,
packaging and dispatch to store

Production managers, along with skilled
tailor and artisans, processes crafting of
garments as per client requirement

Highly talented and experienced designers designs
product - approved by senior merchandisers
before displayed in stores

Sources best quality fabrics from
international market at lowest cost

ol 4 B

N |
: '(:"

i ikl

|
NYIR )

12 0



CERTIFICATE : y

“INOIAS™
/ MOS T -
TRUSTED

INDIA'S No.1 BRAND AWARDS 2014
24" May, 2015, Friday, 7:00 PM

BRAND
 —— S

Hyatt Regency Hobel, Mumbal
LIBAS RIYAZ GANGI Ao ot Rt Wt
O I’ l--“v;::::"nanon Category) Ubas
INDIA'S San Deon pelicoed 43 nctia's No. | BRAND
MOST TRUSTED BRAND You are coray nvied 10 receies INS Award
AWARDS (2015 \ NS Sttty /
T \ percept bt o L [ 288
l ' e \ /‘
s\ B MOST UBTED DRAND AWARDS COUNON. . \ AN
India’s No. 1 Brand in India’s Best Winner of India’s most Trusted brand India’s No. 1 Brand in India’s Best Winner of India’s Most Trusted Brand
Fashion Designer Category - 2014 Award - 2015 Fashion Designer - 2014 Award - 2016

RS Conile Ty
N CEMTIFICATE

India’s No. 1 Brand in India's Best Economics Times Award for Best

Fashion Designer Category - 2017 Premium Brand, Fashion Category -
2017 13

Award of Asia’s Most Trusted Brand,
2016




A MESMERISING EVENING
OF FASHION AND GLAMOUR

Libas Riyaz Gangjl talks about his experience as the official fashion

partner for Hello! Hall of Fame Awards 2017 vintage night...

How did It feel to parteer with am
event of this magnituse whare sever-
3l members of the criwme de fa crdvwe
of seclety were present?

There are few times when people in theis

evering of Systoon and gharmy
Who do you thisk dressed the well
and abiged by the vintage theme for
Heilo] Hall of Fame?

Yoru con call v hisse

Apart from your sasemble
collection, you hawe alno
introduced visdage jew-
whery, Can you tull e Bonu Shivdesars recemng
somethieg absut that? ,the wward trom Reaz
Jeweliry i lovel Gangl!

everyoese. Geegl Jeweks wis
abwos on oy mind but 1t was
Howews: Low W
= and [ Gwd (hat
o this sector wias

wervitnble

You Bave a number of
stores not only In India
but aiso in Dubai Your |
brand is alse Evled in the
Natwnal Stuck Exchange
In the country. Rew doss It
fout? Neshued Mabinurs with
niece Neha Agrawal

Pk Patsarwat e T Wt

Aashmi
Udoy Singh

Chur stode oo
anced

Reshma and Riyaz Gangji awarded
for excellence in fashion

Tols Sired it Fovnd N o
o svens and fusion jows
tor waditings

With Anil Kapoor
at Dubai Libas
with Riyaz Gang

DESIGNER DUO PUTS THEIR
BEST FOOT FORWARD
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FOR MORE, TURN TO PAGE 3
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ARMAN] ATLANTIS

THE PALM, DUBA|

Hotel Dubai

?ﬂ PL

i
NOVOTEL

JW MARRIOTT HOTELS & RESORTS




Strong Customer Base

Strong customer base of well known
personalities, film and television
actor/actresses

Established relationships with customers
leading to stability of demand

Range of Product Offerings

Optimal Utilization of Resources

Constant endeavours to improve fabrication process, skill
up-gradation of workers, modernization of machineries
Identify areas of bottlenecks and take corrective

* Variety of products namely Men’s
wear, Women’s Wear, Accessories
and high quality Jute Bags

measure wherever possible to improve efficiency

Customer Centric Business Model

Quality Assurance and Standard

* Providing high quality products

* Stringent quality checks to ensure adherence
to desired specifications, quality and colours

Cordial customer relationship

* Meeting customer deadlines and market trends
on consistent basis

* Endeavour to constantly try and address
customer needs around variety of products

Long Term relationship with suppliers

* Acquire fabric and accessories from various
suppliers

* Strong relationships with suppliers enable quality
and timely supplies of fabric and accessories

Focus on attaining highest level of Customer Satisfaction
Progress achieved largely due to ability to address and
exceed customer satisfaction

Addressing customer preference regularly and
redesigning products as per latest trends 16
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Growth

* Domestic textile and apparel industry in India - projected to reach USS 223 billion by 2021 from USS 137
billion in 2016

* Favourable trade policies and superior quality to drive textile exports

» Textile and apparel exports from India expected to increase to USS 82 billion by 2021 from USS 36.63 billion in
FY17

Production

* Total cloth production in India stood at 53.5 billion square metres in FY17 (upto January 2017)
* With production of 6,106 million kg, India was largest producer of cotton in 2016-17
* India accounts 63% of global market share in textiles and garments

Contribution

* Contributes 14% to industrial production and 4% to GDP
* With over 45 million people, industry is one of largest source of employment generation in country




_
riyaz ga

New Policy

* Central government planning to finalise and launch new textile policy in next few months —aiming to achieve
USS 300 billion worth of textile exports by 2024-25 and create an additional 35 million jobs

Urbanization

* Urbanisation expected to support higher growth due to change in fashion and trends
* Rising incomes - key determinant of domestic demand for sector with incomes rising in rural economy as well,
upward push on demand from income side — expected to continue

Investments

* Textiles sector - witnessed spurt in investment during last five years
* Industry (including dyed and printed) attracted Foreign Direct Investment (FDI) worth USS 2.47 billion in last
17 years

: :: :: Source: Technopak, Make in India, News articles, Ministry of Textiles, Aranca Research
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147% 151% 41bps
Revenue EBITDA EBITDA Margin
Rs 19.5 Cr Rs. 2.4 Cr 12.5 %
356% 303bps
PAT PAT Margin
Rs. 1.3 Cr 6.5 %



INR Crore H1FY18 H1 FY17

Net Revenue 19.5 8.0

Raw Material Expenses 14.2 5.0

Employee Expenses 0.9 0.7

Other Expenses 2.0 1.4

Total Expenditure 17.1 7.1

EBITDA 24 1.0 150%
EBITDA Margin 12.5% 12.1% 41 bps
Other Income 0.3 0.0

Depreciation 0.1 0.1

Interest / Finance Cost 0.9 0.5

Exceptional Item (Gain) / Loss 0.0 0.0

PBT 1.7 0.4

Tax 0.5 0.1

PAT 1.3 0.3 356%
PAT Margin 6.5% 3.4% 303 bps 29
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INR Crore Ason 30 Sept’l7 INR Crore As on 30" Sept’17

Shareholder’s Funds 21.2 Non-current assets 5.2
Share capital 7.5

Fixed assets 2.2
Reserves & Surplus 13.7
Share Application/ Warrant 0.0 Non-current Investments 0.0
Minority Interest 0.0 Long-term loans & advances 1.8
Non-current liabilities 1.4 Other non-current assets 1.1
Long term borrowings 0.0

: € Current assets 44.2

Defer Tax liabilities 0.0

C ti t t 10.0
Other Long-Term liabilities 1.4 urrent investments
Long-Term Provisions 0.0 Inventories 16.1
Current liabilities 26.9 Trade receivables 16.7
Short Term Borrowings 16.3 Cash & Cash equivalents 1.4
Trade Payables 8.6

Short-term loans & Advances 0.0
Other Current liabilities 0.0
Short-term provisions 2.0 Other Current Assets 0.0
Total Equities & Liabilities 49.5 Total Assets 49.5 ’3




12% 13% 9 bps
Revenue EBITDA EBITDA Margin
Rs 24.1Cr Rs. 2.7 Cr 11.4 %

14% 7 bps
PAT PAT Margin
Rs. 1.0 Cr 4.3 %




Revenue (Rs. Cr)

24.1
21.5
17.7
FY16
EBITDA (Rs. Cr) / Margin (%) i PAT (Rs. Cr) / Margin (%)
5 - - 12% - - 6%
9 " I
11.3% 11.4% % .
8% v 1 F - 4%
6.8% res
A% 0 - - 2%
- 2% i o
0 - - 0% o o
FY15 FY16 FY17 | T o T

25




INR Crore

Net Revenue 24.1 215
Raw Material Expenses 16.6 15.3
Employee Expenses 1.6 1.3
Other Expenses 3.2 2.5
Total Expenditure 214 19.0
EBITDA 2.7 2.4 13%
EBITDA Margin 11.4% 11.3% 9 bps
Other Income 0.2 0.0
Depreciation 0.2 0.1
EBIT 2.7 2.3
Interest / Finance Cost 1.1 1.0
Exceptional Item (Gain) / Loss 0.0 0.0
PBT 1.6 1.4
Tax 0.6 0.4
PAT 1.0 0.9 14%
PAT Margin 4.3% 4.2% 7 bps




INR Crore *FY 17 FY 16 INR Crore
Shareholder’s Funds 20.17 3.53
Non-current assets 3.37 1.31
Share capital 7.50 1.00
Fixed t 0.67 0.47
Reserves & Surplus 12.67 2.53 xed assers
Share Application/ Warrant 0.00 0.00 Non-current Investments 0.01 0.01
Minority Interest 0.00 0.00 Long-term loans & advances 1.70 0.18
Non-current liabilities 1.43 1.32 Other non-current assets 0.99 0.65
L t b i 0.00 0.00
ONg term borrowings Current assets 35.84 17.42
Defer Tax liabilities 0.00 0.00
. Current investments 9.57 0.06
Other Long-Term liabilities 1.43 1.32
Long-Term Provisions 0.00 0.00 Inventories 16.07 8.06
Current liabilities 17.61 13.88 Trade receivables 9.02 8.99
Short Term Borrowings 10.71 6.16 Cash & Cash equivalents 0.92 0.24
Trade Payables 6.04 6.59
Short-term loans & Advances 0.27 0.08
Other Current liabilities 0.00 0.11
Short-term provisions 0.86 102 Other Current Assets 0.00 0.00
Total Equities & Liabilities 39.21 18.73 Total Assets 39.21 18.73

27

* New Listing
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* Expansion in International Markets
* Open stores in International markets in order to cater to NRI’s demand for Ethnic wear
* Targeting new markets - US, UK, Middle East and Australia

* Increasing Retail Presence
* Exploring new geographies with target of opening 25-30 stores in new market over period of three years
* Introducing PRET (Ready to Wear) line for menswear
* Tie ups with established format chain players like ‘Ethnicity’ to build and expand brand “LIBAS”
* Plans to enter into Retail Market in Middle East through ‘Libas’ stores

* Further widening of customer base and increasing wallet share
* With growing market opportunities available - endeavour to grow business by adding new customers in
existing markets and increasing wallet share of existing customers by adding more product lines
‘ * |dentifying domestic markets to expand and enhance own brand lines

* Reduction of operational costs and achieving efficiency
* Focus on areas to reduce costs and achieve efficiencies in order to remain competitive
* Reduce wastage and control fabrication on production floor through effective supervision




EMERGE LIBAS loomberyg  LIBAS IN REUTERS ‘B LIBA.NS

THE SME GROWTH PLATFORM

Company : Investor Relations Advisors :
Libas Designs Ltd. Bridge Investor Relations Pvt. Ltd.
CIN: U18101MH2004PLC149489 CIN: U74900MH2016PTC273679
Mr. Suresh Tiwari Mr. Amit Sharma
accounts@libas.co.in amit@bridge-ir.com

022 26873003

www.libasfashion.com Mr. Smit Shah
smit@bridge-ir.com
022 26873003

www.bridge-ir.com



mailto:accounts@libas.co.in
http://www.libasfashion.com/home.php

