
 

 

 
  

 

Date: September 10, 2020  

To, 

BSE Limited                The National Stock Exchange of India Ltd. 

Phiroze Jeejeeboy Towers    “Exchange Plaza” C-1, Block-G 

Dalal Street       Bandra Kurla Complex, Bandra (East) 

Mumbai – 400 001.     Mumbai – 400 051. 

Scrip Code: 533343     Symbol: LOVABLE 

Through: BSE Listing Centre    Through: NEAPS 

 

Dear Sir/Madam, 

 

Subject: Newspaper Publication of Unaudited Financial Results 

 

Pursuant to Regulation 30 and 47 of the Securities and Exchange Board of India (Listing Obligations and 

Disclosure Requirements) Regulations, 2015, we forward herewith copy of the newspaper publication of 

unaudited financial results for the quarter ended June 30, 2020 in Business Standard (all editions) (English 

language national daily newspaper), on September 10, 2020.  

 

Further, the we have already requested the publisher to publish the same in Navshakti (Mumbai edition) 

(daily newspaper published in the language of the region i.e. Marathi language). However, due to translator 

is not available in publication due to COVID situation, the same will be published on September 11, 2020 

and will be forwarded to the stock exchange(s) separately. 

 

You are requested to kindly take the same on records. 

 

Thanking you, 

 

 

Yours faithfully, 

 

For Lovable Lingerie Limited 

 

 

 

 

Divya Shrimali 

Company Secretary and Compliance Officer 

 

Place: Mumbai 
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ADITI DIVEKAR 
Mumbai, 9 September 

The better performance of the rural econ-
omy has prompted domestic primary
steel producers to reorient their market-

ing strategies ahead of the festive season.
While some companies

have chalked out a rela-
tively long-term plan to
increase market penetra-
tion, others are seeing
rural demand bounce
back to pre-Covid levels. 

The agriculture sector
recorded 3.4 per cent
growth in the April-June
quarter, compared with 
3 per cent growth a year
ago, said a CARE Ratings
report. Barring agriculture,
which accounted for 18 per
cent of gross value added
(GVA), all other sectors saw
contraction, it said. 

“We are seeing positive
demand in the rural mar-
kets for tractors, followed
by motorbikes, which are
already at pre-Covid lev-
els. Hopefully, the pre-fes-
tive period will add to this
demand in the coming
weeks,” said a spokesper-
son for Tata Steel in an
emailed response. 

Sajjan Jindal-led JSW
Steel, saw 15 per cent year-
on-year (YoY) growth in
flat steel output in August
at 9.8 million tonnes (MT), indicating a pickup in
demand from the auto sector. It rose 4 per cent
sequentially, the company said in a press release. 

Production of long-steel products, however,
declined 20 per cent in August to 2.32 MT, com-
pared to the corresponding period the previ-
ous year. “We have plans to expand the
Hypermart chain and will be making addition-
al investments in the coming months,” Ranjan
Dhar, chief market officer at AM/NS India, told

Business Standard, adding that the budget for
this is still under discussion. AM/NS, formerly
Essar Steel, is now a joint venture between
ArcelorMittal and Nippon Steel, and Hypermart
is the firm’s retail chain. 

Apart from network expansion, AM/NS will
also implement market-specific branding and

promotion strategies for
deeper penetration. 

“It could be hoardings,
advertisements via radio
stations, banners, any-
thing that works for that
specific (rural) market as a
branding effort we will roll
out,” said Dhar. 

Housing demand in
rural areas has remained
strong, said industry offi-
cials, as the pandemic has
not affected these areas as
much as urban ones. This
is spurring demand for
rebars (used in construc-
tion), said V R Sharma,
managing director at
Jindal Steel & Power. 

“Also, districts that
have been impacted by
floods are witnessing
strong demand for long-
steel products to replace
common infrastructure
such as roads, bridges etc,”
he said. The firm has start-
ed a seven-day service-on-
call facility to increase its
reach in remote regions.

“We have set up cen-
tres in Delhi and Ranchi

and through a toll free number enquiries can
come to us and will be addressed in 24 hour by
the marketing team. This is gaining sizeable
traction along with our effort to expand dealer-
ship,” said Sharma. 

Sharma was also of the view that with
migrants having returned to their villages, most
are looking for local employment mainly in the
construction segment, which is also providing an
impetus for housing construction.

Steel firms reorient
strategy to capture
rising rural demand

PRESS TRUST OF INDIA
New Delhi, 9 September 

Robust broadband connectiv-
ity and indigenously-built
inclusive, open platforms are
key milestones for the country
in coming years, Trai Chairm-
an R S Sharma said on Wed-
nesday, urging India to also
seize the domestic manufac-
turing opportunity by playing
on strength of its market and
investor-friendly policies.

Sharma exuded confi-
dence that “right environ-
ment and incentives” can pro-
pel domestic manufacturing
in India, and while China (a
production hub) had built an
ecosystem over the past 20
years, the “ecosystem can eas-
ily shift now quickly to India”.

“Given the right environ-
ment and incentives, domes-
tic manufacturing in India
can take off, and in 20 years
China has built that ecosys-
tem, that ecosystem can easi-
ly shift now very quickly to
India ...because you know the
international situation... how
people are looking at China as
a country, as we have a huge
advantage,” Sharma said at a
virtual session organised by
Broadband India Forum.

The government and the
industry will have to work
hand-in-hand towards these
common objectives, he said.

“So connectivity... and
requiring connectivity, con-
nectivity which is driven by
domestic manufacturing is
what I would put as my dream
No.1 for India 2025. That
should happen,” he said.

Sharma also stressed on
the urgency to develop new
and open alternatives, backed
by an industry coalition. Pro-
tocols need to be devised
which are specific to a dom-
ain, say, e-commerce, e-agri-
culture and others, he said.

RBI has come up with guidelines for
one-time restructuring of loans. What
happens to a customer affected by
Covid-19? 
The announcement to extend one-time
restructuring is welcome. While certain
segments are bouncing back quite rapid-
ly, there are some that will take time to
recover. At this juncture, a one-size-fits-all
approach might prove inappropriate. This
window will enable financial institutions
to identify customers/segments that need
further support.

From the customer side — it is still
early days, as most financial institutions
are finalising their restructuring policy.

What will the impact of moratorium and
restructuring be on HLF’s books?
Given our business model, we have never
had any asset-liability mismatch. We have
not relied on short-term instruments like
commercial papers. In fact, in 2019-20,
we had no commercial paper outstand-
ing. We also did not avail
of moratorium. In fact, we
were surplus on liquidity in
April and May, and we
parked the funds in fixed
deposits.

On restructuring, we
are finalising our
approach. Given the recov-
ery we are witnessing,
reflected in higher collection efficiencies
and the current liquidity, we don’t foresee
any impact.

How is the demand?
In terms of recovery, it’s been a mixed bag
in the vehicle financing space. Demand
remained stable in the tractor segment

thanks to a good rabi harvest in April and
May, good monsoons resulting in record

kharif sowing, and the fact
that rural areas have 
mostly remained unaffect-
ed. Demand for two-
wheelers picked up from
July, and this segment has
witnessed 90 per cent
recovery.

We see a similar trend
in three-wheelers and

small commercial vehicles. In the com-
mercial vehicle (CV) segment, while the
used-vehicles business is picking up,
demand for new ones is still sluggish. The
intermediate commercial vehicle and tip-
per segments are seeing improvement
and might lead the recovery in this space.

There has not been much traction in

Q1. We had about ~27,000 crore of assets
under management (AUM) in July 2019,
and we closed July 2020 at ~27,500 crore.

When are you expecting growth to revive?
We might see growth return earliest by
the end of the last quarter of this financial
year or the next financial year. For CVs, it
means we will by then see 10 consecutive
quarters of contraction. 

How is HLF planning to derisk from
future shocks?
We have successfully diversified. From
being a complete vehicle finance fran-
chise, we have now brought this down to
less than 60 per cent. We are looking at
diversifying further into the non-vehicle
finance space and increasing our pres-
ence in building up a fee-based franchise
in the overall CV ecosystem.

What happened to your IPO plans? 
While we have attempted to list in the
past, however, for reasons beyond our
control, we didn’t go ahead after the
approval of the draft red herring prospec-
tus. Given our parentage and group line-
age, growth was never compromised for
want of capital. We have been growing
our AUM at a compound annual growth
rate of 33 per cent over the past 5 years. At
present, our overall capital adequacy is
at a healthy 18 per cent.

Our plan is to look for primary capital
infusion of $100 million. The stated intent
is to list, which we will do at an appropri-
ate time. We have had infusions in the
past through private equity and we will be
open to explore this. We will be on the
lookout for an opportune window after
Covid for us to list.

‘We are in talks to raise $100 mn’

ISHITA AYAN DUTT
Kolkata, 9 September

Eveready Industries India, the
country’s largest dry cell bat-
tery maker, has recorded a 
234 per cent increase in profit
before tax (PBT) to ~30.29 crore
in the June quarter on the back
of upward revision in prices
and better product mix even as
turnover fell.

Operating income for the
quarter fell by 18 per cent to
~263.45 crore primarily because
of a complete stoppage/disrup-
tion of economic activities dur-
ing the initial phases of the
countrywide lockdown. Net
profit during the quarter incre-
ased 245 per cent to ~23.61 crore. 

Eveready said battery and
flashlight volumes for the quar-
ter were lower than that in the

corresponding quarter of the
previous year as optimal sales
could not be achieved in April
2020 due to lockdown restric-
tions. However, in May and
June, battery volumes picked
up and was higher by around
12 per cent over corresponding
months of the previous year.
Flashlight volumes, too, during
the time were higher by 6 per
cent. But overall volumes dur-
ing the quarter were lower due
to disruptions in April.

Ebitda margin for the bat-
tery segment was at 21.9 per
cent on a turnover of ~176.9 cro-
res during the quarter, mainly
due to favourable commodity
prices coupled with upward
pricing revisions taken to miti-
gate the impact of a 7 per cent
rupee depreciation and general
inflation, Eveready said. The

flashlight segment had a mar-
gin of 18.7 per cent during the
quarter on a turnover of ~50.2
crores. However, Eveready’s
lighting and appliance seg-
ments turnover was down.

Eveready said the situation
in the battery segment should
continue to look positive as full
effect of implementation of the
BIS standards comes into force. 

The flashlight segment was
also likely to benefit as many of
the unorganised market play-
ers were adversely impacted by
cash flow constraints arising out
of economic disruption, it
added. Eveready mentioned in
its notes to accounts, that a pro-
moter group level restructuring
was underway to monetise ass-
ets to meet various liabilities of
the companies (part of the pro-
moter group). 

Eveready clocks 234% rise in PBT 

Hinduja Leyland Finance (HLF), the financing arm of Ashok Leyland, is planning a primary capital infusion of $100 million. SACHIN PILLAI,
managing director and chief executive officer of the firm, spoke to T E Narasimhan on why the firm’s attempt to list has been delayed 
and how Covid-19 and recent decisions of the Reserve Bank of India (RBI) are impacting the company. Edited excerpts:

SACHIN PILLAI  
MD & CEO, Hinduja 
Leyland Finance 

Trai chairman
for robust
broadband,
open systems

San Francisco and Benga-
luru-based developer-focus-
sed tooling products start-up
Hasura has raised $25 mil-
lion in Series B funding, led
by Lightspeed Venture Part-
ners. The round also saw par-
ticipation from existing inv-
estors Vertex Ventures,
Nexus Venture Partners,
Strive VC and SAP.iO Fund.
The latest round brings the
total funds raised by the
start-up to $36.5 million.

Hasura said it would util-
ise the fresh funding to accel-
erate its hiring and will inv-
est in open source and
commercial product devel-
opment. SAI ISHWAR

Hasura raises
$25 million in
Series B round
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