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BUSINESS RESPONSIBILITY & SUSTAINABILITY REPORT

SECTION A: GENERAL DISCLOSURES
I. Details of the listed entity :
1. Corporate Identity Number (CIN) of the Listed Entity L50100GJ2006PLC058553

2. Name of the Listed Entity Landmark Cars Limited

3. Year of incorporation 2006

4. Registered office address Landmark House, Opposite AEC, Near Gurudwara,
S.G Highway, Thaltej, Ahmedabad — 380059

5. Corporate address Landmark, 2" Floor, Next to Mahindra Towers, Worli,
Mumbai — 400018

6. E-mail companysecretary@landmarkindia.net

7. Telephone +91 79 6618 555

8. Website https://www.grouplandmark.in/

9. Financial year for which reporting is being done April 01, 2025 - March 31, 2026

10. Name of the Stock Exchange(s) where shares are listed :

Name of the Exchange Stock Code
BSE Ltd. 543714
National Stock Exchange of India Ltd. LANDMARK

11. Paid-up Capital — ¥ 20,73,24,550

12. Name and contact details (telephone, email address) of the person who may be contacted in case of any
queries on the BRSR report —

Mr. Amol Raje
Company Secretary
Contact details: +91 22 6271 9040

E-mail: companysecretary @landmarkindia.net

13. Reporting boundary - Are the disclosures under this report made on a standalone basis (i.e. only for the
entity) or on a consolidated basis (i.e. for the entity and all the entities which form a part of its consolidated
financial statements, taken together). —

The disclosures made in this report are on standalone basis for Landmark Cars Limited.

14. Name of assessment or assurance provider — Not Applicable for the reporting period as per the SEBI circular
SEBI/HO/CFD/CFD-PoD-1/P/CIR/2025/42 dated March 28, 2025.

15. Type of assessment or assurance obtained — Not Applicable for the reporting period as per the SEBI circular
SEBI/HO/CFD/CFD-PoD-1/P/CIR/2025/42 dated March 28, 2025.

Il. Products/services

16. Details of business activities (accounting for 90% of the turnover):

S. . . . Description of % of Turnover

Description of Main Activity . . . .
No. Business Activity of the entity
1. Trade Retail Trading 100.00

(Engaged in the sale and distribution of automobiles)

Landmark Cars Limited presents its Business Responsibility and Sustainability Report (BRSR) for 2025-26 in compliance
with the Rule 3 (2A) SEBI (LODR) Regulations, 2015, National Guidelines on Responsible Business Conduct (NGRBC)
framework, the updated SEBI circular dated March 28, 2025 and mapped initiatives against the UN Sustainable Development
Goals (UNSDGs), although it does not fall under top 1000 listed entities as per market capitalisation for the Financial Year.
Data has been rationalised in this year’s report wherever required. The disclosures made in this report are on Standalone
basis for Landmark Cars Limited.
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BUSINESS RESPONSIBILITY & SUSTAINABILITY REPORT (Contd.)

17. Products/Services sold by the entity (accounting for 90% of the entity’s Turnover):

S. No. Product/ Service NIC Code % of Turnover contributed
1. The wholesale and retail distribution of new vehicles, including| 45101 48.52
passenger motor vehicles, ambulances, minibuses, jeeps,
trucks, trailers and semi-trailers.

2. The wholesale and retail trading of pre-owned motor vehicles. | 45102 5.92

3. The servicing and maintenance of motor vehicles. 45200 11.81

4. Retailing motor vehicle parts and accessories. 45300 33.75
lll. Operations

18. Number of locations where plants and/or operations/offices of the entity are situated:

Location Number of plants Number of offices Total
National 0 22* 22*
International 0 0 0

* Note: Number of offices includes Company’s outlets (9 showrooms and 13 workshops)
19. Markets served by the entity:

a. Number of locations

Locations Number
National (No. of States & UTs) 6
International (No. of Countries) 0

b. What is the contribution of exports as a percentage of the total turnover of the entity?
Exports did not form part of the Company’s operations during the reporting period, hence, the contribution of
exports to total turnover is nil.

c. A brief on types of customers:

The Company operates primarily under a business-to-consumer (B2C) model, catering to a diverse customer
base. Its offerings are centred on the provision of quality automotive services aimed at delivering a reliable and
enhanced customer experience.

A continued emphasis on customer satisfaction drives the Company to broaden its service portfolio and
strengthen service quality in line with evolving customer expectations.

IV. Employees

20. Details as at the end of Financial Year:

a. Employees and workers (including differently abled):

S- Particulars Total (A) Male Female
No. No.(B) | % (B/A) No. (C) % (C/A)
EMPLOYEES
1. |Permanent (D) 999 864 86.49 135 13.51
2. |Other than Permanent (E) 0 0 0.00 0 0.00
3. |Total employees (D + E) 999 864 86.49 135 13.51
WORKERS

4. |Permanent (F)
5. | Other than Permanent (G)
6. |Total workers (F + G)

This is not applicable, as the Company has not employed any
workers during the specified period.
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b. Differently abled Employees and workers:

Male Female
No.(B) | % (B/A) | No.(C) | % (C/A)
DIFFERENTLY ABLED EMPLOYEES

S.
Particulars Total (A
No. feu (A)

1. |Permanent (D)
2. |Other than Permanent (E) Nil
3. | Total differently abled employees (D + E)

DIFFERENTLY ABLED WORKERS
4. | Permanent (F)
5. | Other than Permanent (G) Nil
6. | Total differently abled workers (F + G)

21, Participation/Inclusion/Representation of women 2,

No. and percentage of Females

Total (A)
No. (B) % (B /A)
Board of Directors 7 1 14.29
Key Management Personnel 2 0 0.00

Note: The Board of Directors include the Executive Directors (EDs) and Independent Directors (IDs), the Key
Management Personnels include the Chief Financial Officer (CFO) and Company Secretary (CS).

22. Turnover rate for permanent employees and workers (in percent)

| 202526 | 2024-25 2023-24

Male | Female | Total Male | Female | Total Male | Female @ Total
Permanent Employees 19.26 46.95 22.63 29.25 64.79 33.88 22.11 45.06 33.59
Permanent Workers This is not applicable, as the Company has not employed

any workers during the specified period.

V. Holding, Subsidiary and Associate Companies (including joint ventures)

23. (a) Names of holding / subsidiary / associate companies / joint ventures

w:::z % of Does the entity indicated
S. |Name of the holding/ subsidiary/ holding/ ::;r: at “::l”tmh: g;:;:::s'pate
No |associate companies/ joint ventures (A) Subsidiary/ . iren s res o as
. listed |Responsibility initiatives of
Associate/ entity | the listed entity? (Yes/No)
Joint Venture
1. |Automark Motors Limited (Formerly known Subsidiary 100.00 No
as Automark Motors Private Limited)
2. |Landmark Automobiles Limited Subsidiary 100.00 No
3. |Landmark Commercial Vehicles Private Limited|  Subsidiary 100.00 No
4. |Landmark Lifestyle Cars Private Limited Subsidiary 100.00 No
5. |Benchmark Motors Private Limited Subsidiary 100.00 No
6. |Watermark Cars Private Limited Subsidiary 100.00 No
7. |Aeromark Cars Private Limited Subsidiary 100.00 No
8. |Landmark Mobility Private Limited Subsidiary 100.00 No
9. |Landmark Cars (East) Private Limited Subsidiary 100.00 No
10. | Motorone India Private Limited Subsidiary 100.00 No
11. |Landmark Premium Cars Private Limited Subsidiary 100.00 No
12. |Landmark Luxury Retail Private Limited Subsidiary 100.00 No

VI. CSR Details
24. (i) Whether CSRis applicable as per section 135 of Companies Act, 2013: Yes

(ii) Turnover (in ) — 8,20,45,50,000
(iii) Net worth (in %) — 6,04,21,20,000
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25. Complaints/Grievance on any of the principles (Principles 1 to 9) under the National Guidelines on
Responsible Business Conduct:

Stakeholder
group from
whom
complaint is
received

Grievance Redressal Mechanism in
Place (Yes/ No)

(If Yes, then provide web-link for
grievance redress policy)

Communities

Investors
(other than
shareholders)

g

Shareholders

oS

Employees
and workers

The Company has put in place a grievance
redressal mechanism as required under the
law legal and regulations. The mechanism
allows stakeholders to communicate with
the designated officials and concerns, are
taken up, considered and acted upon in a
timely and effective manner.

Additional information on the grievance
redressal process, including the
procedure for lodging complaints, is
available at the following link: https:/www.
landmarkcarsmumbai.mercedes-benz.
co.in/passengercars/about-us.html

The Company has a Stakeholder Relationship
and Share Transfer Policy, under which the
Stakeholders’ Relationship Committee is
empowered to deal with shareholder and
security holder grievances, including share
transfer, dividend, annual report, and other
services provided to the investors at: https:/
grouplandmark.in/media/0-1747918099410-
Stakeholders-Relationship-and-Share-
Transfer-Policy.pdf.

Shareholders may communicate their
grievances directly with the Company by
writing to the designated email address at:
companysecretary@landmarkindia.net.

In addition, investors may raise complaints
through the Securities and Exchange
Board of India (SEBI) prescribed grievance
redressal platform (SCORES) by accessing
the following link: https://scores.sebi.gov.in/
The Company has instituted a formal
grievance  redressal  framework  for
employees and workers, with the Human
Resources function designated as the
primary point of contact. Help desk ticket
may be raised with the HR department
by the employees and workers for query
resolution. This mechanism facilitates the
timely review and resolution of workplace-
related concerns and reflects the Company’s
commitment to fostering a fair, supportive
and responsive work environment.

Number of | complaints

complaints
filed during
the year

95

Remarks

NIL

NIL

NIL

NIL

2024-25

Number of

Number of | complaints
complaints | pending

R k
filed during | resolution emarks
the year at close of
the year
0 NIL
0 NIL
0 NIL
0 NIL
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T 2024-25
Stakeholder . s Number of Number of
group from Grievance Redressal Mechanism in Number of | complaints Number of | complaints
whom Place (Yes/No) complaints | pending complaints | pending
. (If Yes, then provide web-link for i X X Remarks i i ) Remarks
complaint is . . filed during | resolution filed during | resolution
) grievance redress policy)
received the year | atclose of the year at close of
the year the year
Customers The Company has established a formal 227 0 The 178 0 The
m grievance redressal system for customers, Complaints Complaints
where they can contact a specific point of were were
- . o contact to address their grievances. The resolved resolved
w mechanism is meant to make sure that the inatime inatime
complaints of the customers are looked upon bound bound
and solved in a timely and efficient way. manner. manner.
Further details on the grievance redressal
process, including the procedure for
submitting complaints, are available
at the following link: https:/www.
landmarkcarsmumbai.mercedes-benz.
co.in/passengercars/about-us.html
Value Chain The Company has put in place a grievance 0 0 NIL 0 0 NIL
Partners redressal mechanism which enables its

value chain stakeholders to voice their
concerns with designated representatives
throughout the wvalue chain. The
mechanism is designed to help resolve
issues in a timely and effective manner.

Further information and the grievance

submission  process are available
at the following link: https:/www.

landmarkcarsmumbai.mercedes-benz.
co.in/passengercars/about-us.html

26.

Overview of the entity’s material responsible business conduct issues pertaining to environmental and

social matters that present a risk or an opportunity to your business, rationale for identifying the same,
approach to adapt or mitigate the risk along-with its financial implications?

Financial
Indicate |mp||ca|_t|ons
. of the risk or
Material whether . . e . R
S. . . Rationale for identifying In case of risk, approach opportunity
issue risk or N . e .
No.| . e .. | the risk/ opportunity to adapt or mitigate (Indicate
identified | opportunity i,
positive or
(R/0O) .
negative
implications)
1 Energy Risk The Company has a number of showrooms | The Company has taken steps to increase Negative
Management and service workshops, which demand energy efficiency and to use less energy

&

a lot of energy use and constant running
in order to maintain the lighting, climate
control, equipment and overall customer
experience. The Company may experience
higher operational costs and regulatory
requirements for energy consumption and
efficiency due to changing regulations with
a greater emphasis on greenhouse gas
emissions, rising electricity tariffs and the
gradual shift to cleaner energy sources.
Inadequate energy use may lead to
increased operating costs and loss of cost
competitiveness, especially in the automotive
retail business where margins are tight.
Therefore, optimizing energy use and moving
towards alternative energy sources continue
to be crucial for achieving operational
efficiency and sustainability.

than is derived from conventional energy
sources. The Company has taken an initiative
to install a 129 kVA solar power system at its
Ahmedabad plant as a part of its sustainability
programme, which will reduce the usage
of grid electricity and help in reduction of
carbon footprint. The Company also remains
committed to identifying opportunities to
improve its energy efficiency throughout the
showroom and service network, such as the
monitoring of energy use patterns, further
evaluation of the potential for renewable
energy at additional sites and the adoption of
best practices and regulatory requirements to
manage energy use

*There were
no negative
financial
impacts in the
2025-26

2Material issues identified are referred from the Sustainability Accounting Standards Board (SASB) 2023-24 version. SASB Standards are maintained
and enhanced by the International Sustainability Standards Board (ISSB). This follows the SASB’s merger with the International Integrated Reporting
Council (IIRC) into the Value Reporting Foundation (VRF) and subsequent consolidation into the IFRS® Foundation in 2022. The latest standards
have been accessed at https:/sasb.ifrs.org/ on February 19, 2026 at 12:19 IST.

Annual Report 2025-26

96


https://sasb.ifrs.org/
https://www.landmarkcarsmumbai.mercedes-benz.co.in/passengercars/about-us.html
https://www.landmarkcarsmumbai.mercedes-benz.co.in/passengercars/about-us.html

£ 1>

Statutory 2l

BUSINESS RESPONSIBILITY & SUSTAINABILITY REPORT (Contd.)

Reports

S.

No.

Material
issue
identified

Indicate
whether
risk or
opportunity
(R/0O)

Rationale for identifying
the risk/ opportunity

Financial
implications
of the risk or
opportunity

(Indicate

positive or
negative
implications)

In case of risk, approach
to adapt or mitigate

3

4

Labour
Practices

O

Community
Impact

Data Security

Opportunity

Opportunity

Risk

The Company’s employees play a critical role
in delivering consistent customer engagement
across showrooms and service centres. A
motivated, skilled and stable workforce improves
service quality, improves customer satisfaction
and strengthens long-term relationships with
customers and OEM partners. By fostering fair
labour practices, providing skill development
opportunities and promoting employee well-
being, the Company can improve workforce
productivity, reduce attrition and increase
operational efficiency. Strong labour practices
also contribute to reinforcing the Company’s
reputation as a responsible employer, supporting
sustained business growth and competitive
advantage.

Investing in local communities and the
environment is a major business opportunity
for the Company, going far beyond standard
compliance. Its growth depends on strong local
relationships, brand trust and a stable operating
environment. By supporting community
development, environmental protection and
local economic growth, the company earns
the trust of its customers and strengthens its
reputation.

The Company regularly collects and
processes sensitive customer information,
including personal identification details
and financial data, as part of vehicle sales,
servicing, financing and insurance-related
transactions. The increasing reliance on
digital platforms, electronic payment systems
and interconnected IT infrastructure exposes
the Company to potential cybersecurity
threats, including unauthorized access, data
breaches and cyber-attacks. Any compromise
of customer or business data could adversely
affect customer trust, disrupt operations
and expose it to regulatory scrutiny and
reputational damage. Therefore, maintaining
robust data security systems is critical to
safeguarding stakeholder information and
ensuring business continuity.

Not Applicable Positive

Not Applicable Positive

The Company has established a
comprehensive cybersecurity and data
protection framework to safeguard its digital
infrastructure and sensitive information.

Negative

*There were

ast ‘ A no negative
This includes implementation of a formal financial
cybersecurity policy outlining protocols for impacts in the
data privacy, access control and secure data 2025-26

handling. It also deploys advanced security
systems, continuously monitors its IT
environment for potential threats and adopts
proactive risk identification and response
mechanisms. These measures are designed
to protect the confidentiality, integrity and
availability of information assets, while
strengthening resilience against evolving
cybersecurity risks.
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SECTION B: MANAGEMENT AND PROCESS DISCLOSURES

This section is aimed at helping businesses demonstrate the structures, policies and processes put in place towards adopting
the NGRBC Principles and Core Elements.

Disclosure Questions P1 P2 P3 P4 P5 P6 P7 P8 P9
Policy and management processes
1. a. Whether your entity’s policy/ policies cover each principle| Yes | Yes | Yes | Yes | Yes | Yes | Yes | Yes | Yes
and its core elements of the NGRBCs. (Yes/No)
b. Has the policy been approved by the Board? (Yes/No)| Yes | Yes | Yes | Yes | Yes | Yes | Yes | Yes | Yes

c. Web Link of the Policies, if available Kindly see the details below
Which
2'0_ Name of policy Link to Policy e::;n;::il:ises
goes into
1 Dividend Policy https://grouplandmark.in/media/investorrelationship/ P4
Dividend-Policy.pdf
2 |Stakeholder Relationship and Share |https://grouplandmark.in/media/investorrelationship/ P4
Transfer Policy Stakeholders-Relationship-and-Share-Transfer-Policy.pdf
3 Policy and procedure for dealing with | https://grouplandmark.in/media/investorrelationship/Fair- P1
Leak of UPSI disclosure-of-UPS|.pdf
4 |Corporate Social Responsibility Policy |https:/grouplandmark.in/media/investorrelationship/CSR- P4, P8
Policy-LCL.pdf
5 |Nomination & Remuneration Policy https://grouplandmark.in/media/investorrelationship/ P5
Nomination-and-Remuneration-Policy.pdf
6 | Archival Policy https://grouplandmark.in/media/investorrelationship/ P1
Website-Content-Archival-Policy.pdf
7 |Policy on Related Party Transactions |https://grouplandmark.in/media/investorrelationship/ P1, P7
Related-Party-Transactions-Policy.pdf
8 Familiarisation Programme for https://grouplandmark.in/media/investorrelationship/ P1
Independent Directors Familiarization-Policy.pdf
9 | Vigil Mechanism- Whistle Blower https://grouplandmark.in/media/investorrelationship/Vigil- P1
Policy Mechanism-Policy.pdf
11 |Performance Evaluation Policy https://grouplandmark.in/media/investorrelationship/ P3
PERFORMANCE-EVALUATION-POLICY.pdf
12 |Materiality Policy https://grouplandmark.in/media/investorrelationship/ P1
Determination-of-Materiality-Policy.pdf
13 |Policy for Determining Material https://storage.googleapis.com/landmark-website-398707. P1
Subsidiary appspot.com/media/investorrelationship/Policy%20for%20
Determining%20Material%20Subsidiaries.pdf
14 | Stationary Monitoring Policy https://grouplandmark.in/media/investorrelationship/ P1
Stationary-Monitoring-Policy.pdf
15 |Policy on Board Diversity https://grouplandmark.in/media/investorrelationship/ P1
POLICY-ON-BOARD-DIVERSITY.pdf
16 |Policy on Preservation of Documents | https://grouplandmark.in/media/investorrelationship/ P1
POLICY-ON-PRESERVATION-OF-DOCUMENTS.pdf
17 |POSH policy https://grouplandmark.in/media/investorrelationship/Policy- P3, P5
on-Prevention-on-Sexual-Harresment.pdf
18 |Risk Management Policy https://grouplandmark.in/media/investorrelationship/Risk- P1, P2, P6
Managment-Policy.pdf
19 |Privacy Policy https://www.grouplandmark.in/privacy-policy.htmi P9
20 |Code of Conduct of Board of Directors | https://grouplandmark.in/media/0-1747918497637-Code-of- P1

and Senior Management Personnel Conduct-of-Board-of-Directors.pdf
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Which
2'0. Name of policy Link to Policy e::;n;::::;s
goes into

21 |Code of Conduct https://grouplandmark.in/media/0-1747918444769-Code-of- P1

Conduct-Companys-Personnel.pdf
22 |Code of Conduct for Prohibition of https://grouplandmark.in/media/0-1747918419822-Code- P1

Insider Trading of-Conduct-for-Prohibition-of-Insider-Trading _-Landmark-

Cars.pdf

23 |Business and Human Rights Policy https://grouplandmark.in/media/0-1756988365562- P5

Business-&-Human-Rights-Policy.pdf

Certain principles of the NGRBC are integrated into key policies, including the HR Manual, IT Policy framework and Code of
Conduct, all of which are accessible to all employees on the Intranet.

2. Whether the entity has translated the policy into| Yes | Yes | Yes | Yes | Yes | Yes | Yes | Yes | Yes
procedures. (Yes / No)
3. Do the enlisted policies extend to your value chain|Yes, Prevention of Sexual Harassment at Workplace (POSH)

partners? (Yes/No) Policy extends to value chain partners.

4. Name of the national and international codes/|As of the reporting period, the Company has not acquired any
certifications/labels/ standards (e.g. Forest national or international certifications or standards. However,
Stewardship Council, Fairtrade, Rainforest Alliance, |it is actively evaluating and planning the adoption of relevant
Trustee) standards (e.g. SA 8000, OHSAS, ISO, BIS)|certifications in line with its operational and sustainability

adopted by your entity and mapped to each principle. |objectives in the forthcoming periods.
5. Specific commitments, goals and targets set by the|As part of its ongoing ESG journey, Landmark Cars Limited

entity with defined timelines, if any. intends to establish clearly defined short, medium and long
6. Performance of the entity against the specific termtargetsinthe comingyears. These targets will focus onkey
commitments, goals and targets along-with reasons |sustainability performance indicators related to climate action,
in case the same are not met. energy efficiency, water stewardship, waste management, air
emission reduction and greenhouse gas mitigation.
Governance, leadership and oversight
7. Statement by director responsible for the business responsibility report, highlighting ESG related challenges,
targets and achievements

Environmental, social and governance (ESG) principles are an integral part of our business model at Landmark Cars Limited.
We understand that our duty is to reduce our impact on the environment, positively impact our communities and have good
governance throughout the organisation. The Company has started installing rooftop solar systems to lessen its reliance on
conventional electricity sources, from an environmental perspective. At the same time we are assessing and testing steam
washing of vehicles with selected vendors, aiming to make substantial reductions in the amount of water used in our operations.

The Company is very focused on employee well-being, capability building and stakeholder engagement on the social
dimension. We will ensure that our workplace is diverse and inclusive, with equal opportunities, safe and secure and
continually developing our staff’s professional skills.

Our governance remains strong and we continue to have a strong focus on transparency, accountability, regulatory
compliance, ethical behaviour and responsible use of resources. The Company will continue to incorporate ESG
principles into its system, in order to enhance the resilience of its business and to support long-term sustainable value
creation for the environment, the society and all stakeholders.

Mr. Aryaman Thakker
Executive Director
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8. Details of the highest authority responsible for|Mr. Aryaman Thakker
implementation and oversight of the Business Executive Director
Responsibility policy (ies). aryaman@landmarkindia.net
9. Does the entity have a specified Committee of the | The Board of Directors, along with its respective committees,

Board/ Director responsible for decision making oversees and is responsible for decision-making on
on sustainability related issues? (Yes / No). If yes, | sustainability-related matters within the Company.
provide details.

10. Details of Review of NGRBCs by the Company:

Indicate whether review was under taken by Frequency
Subject for Review Director / Committee of.the Board/ Any other (Annually/ Half yearly/ Qual.'terly/ Any
Committee other - please specify)
P1 |[P2 P3 P4 P5 P6 P7 P8 P9 |[P1 P2 |[P3 P4 P5 P6 P7 P8 P9
Performance The Board of Directors, supported by relevant Annually
against above departmental heads where applicable, periodically
policies and follow |reviews the Company’s performance against its
up action established sustainability policies. This review

process enables the identification of follow-up
actions and ensures continued alignment with the
Company’s Environmental, Social and Governance
(ESG) commitments.
Compliance The Company has not encountered any material Quarterly/ Annually wherever applicable.
with statutory instances of non-compliance with applicable
requirements of statutory requirements. Any operational issues
relevance to the identified are promptly reviewed and addressed
principles, and, to ensure uninterrupted business continuity.
rectification of any |Responsibility for monitoring and ensuring
non-compliances |compliance rests with respective departmental
heads, who oversee adherence to all relevant
laws, regulations and internal policies.

P1 P2 P3 P4 P5 |P6 P7 P8 |P9

11. Has the entity carried out independent | Alongside regular internal reviews conducted at the Board and Committee
assessment/ evaluation of the working of |levels, the Company engages external audits to independently assess the
its policies by an external agency? (Yes/ |effectiveness of its policies and procedures. For this reporting period, Dhir
No). If yes, provide name of the agency. |and Dhir Associates, a reputable law firm, conducted a comprehensive

evaluation of the implementation and performance of the policies covered
in this section. Their expert review provides an added layer of oversight,
reinforcing the Company’s dedication to transparency, accountability and
adherence to robust governance standards.

12. If answer to question (1) above is “No” i.e. not all Principles are covered by a policy, reasons to be stated:

Questions P1 P2 P3 P4 P5 P6 | P7 P8 P9

The entity does not consider the Principles material to its

business (Yes/No)

The entity is not at a stage where it is in a position to formulate

and implement the policies on specified principles (Yes/No) Not Applicable
The entity does not have the financial or/human and technical

resources available for the task (Yes/No)

It is planned to be done in the next Financial Year (Yes/No)
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SECTION C: PRINCIPLE WISE PERFORMANCE DISCLOSURE

PRINCIPLE 1: Businesses should conduct and govern themselves with integrity, and in a manner, that is Ethical,
Transparent and Accountable.

17 e e

>

Essential Indicators

1. Percentage coverage by training and awareness programmes on any of the Principles during the Financial Year:

% age of persons

Total Number . .
in respective

of training and Topics/ principles covered under the training and its
Segment R category covered
awareness impact
by the awareness
programmes held
programmes

Board of 1 +  Overview about the Company and its businesses 100.00
Directors » Presentation on Sales and After Sales Business of the

Company Industry/Market and Technology trends

+  Competition
Future Outlook
» Roles and Responsibilities of Independent Directors

Key 4 + Loans and Borrowings under Companies Act, 2013 100.00
Managerial + Legal Framework Governing Appointment of KMPs and
Personnel .

Case Studies

Navigating Corporate Regulations and Derivative

Markets key legal development and F&O perspectives

Impact of Budget 2026 & Salient features of the New

Labour Code
Employees 4 + Code of Conduct 100.00
other than Prevention of Sexual Harassment
BoD and
KMPs + Product Training

Fire and Safety
Workers Not applicable, as the Company has not employed any workers during the specified period.

2. Details of fines / penalties /punishment/ award/ compounding fees/ settlement amount paid in proceedings (by
the entity or by directors / KMPs) with regulators/ law enforcement agencies/ judicial institutions, in the Financial
Year (basis the materiality as specified in Regulation 30 of SEBI (Listing Obligations and Disclosure Obligations)
Regulations, 2015 and as disclosed on the entity’s website)

Monetary
Name of the regulatory/

Has an appeal

NGRBC e e Amount |Brief of the
Principle enforcement agencies/judicial (in3) Case been preferred?
institutions (Yes/No)
Penalty/Fine The Company, including its Directors and Key Managerial Personnel (KMPs), have not
Settlement breached any materiality thresholds requiring payment of fines, penalties, punishments, awards,
Compounding Fee compounding fees or settlement amounts during the Financial Year.
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Non-Monetary
Imprisonment The Company, including its Directors and Key Managerial Personnel (KMPs), have not
Punishment breached any materiality thresholds requiring payment of fines, penalties, punishments, awards,
compounding fees or settlement amounts during the Financial Year.

3. Of the instances disclosed in Question 2 above, details of the Appeal/ Revision preferred in cases where
monetary or non-monetary action has been appealed.

Case Details Name of the regulatory/enforcement agencies/judicial institutions
Not Applicable, as there were no such instances

4. Does the entity have an anti-corruption or anti-bribery policy? If yes, provide details in brief and if available,
provide a web-link to the policy.

While the Company does not have a standalone anti-corruption or anti-bribery policy, it has
a whistle-blower framework provides employees and directors with a structured channel to

report suspected or actual misconduct, violations of Company policies or fraudulent activities. e,
The Company is committed to maintaining the highest standards of ethical, moral and legal
conduct. It encourages employees to report genuine concerns about misconduct without :
fear of retaliation, while ensuring confidentiality and preventing misuse of the whistle-blower =il
mechanism through malicious or unfounded allegations. =¥

The Whistle-blower Policy and is details of the mechanism are available on the Company’s
website at: https://grouplandmark.in/media/investorrelationship/Vigil-Mechanism-Policy.pdf.

5. Number of Directors/KMPs/Employees/Workers against whom disciplinary action was taken by any law
enforcement agency for the charges of bribery/ corruption:

| 2526 2024-25

Directors No disciplinary actions were reported by any law enforcement authorities against the Company’s
KMPs Directors, Key Managerial Personnel (KMPs), employees or workers in relation to allegations of
Employees bribery or corruption during the reporting periods.

Workers

6. Details of complaints with regard to conflict of interest:

| 202526 | 2024-25
Number Remarks Number Remarks

Number of complaints received in relation to issues of No complaints related to conflicts of interest involving the
conflict of interest of the Directors Company’s Directors or Key Managerial Personnel (KMPs)
Number of complaints received in relation to issues of|were received during the reporting periods.

Conflict of Interest of the KMPs

7. Provide details of any corrective action taken or underway on issues related to fines / penalties/ action taken by
regulators/ law enforcement agencies/ judicial institutions, on cases of corruption and conflicts of interest.

Not Applicable.

8. Number of days of accounts payables ((Accounts payable *365) / Cost of goods/services procured) in the
following format®:

2024-25
Number of days of accounts payables 10.00 11.00

3 The above calculations are in accordance with Part B, Attribute 9 of the Industry Standards Note (December 2024) on the
Business Responsibility and Sustainability Report (BRSR) Core, jointly issued by ASSOCHAM, Cll, and FICCI, pursuant
to Regulation 34(2) of the SEBI (LODR) Regulations, 2015, and as per SEBI Circular No. SEBI/HO/CFD/CFD-SEC-2/P/
CIR/2023/122.
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9. Open-ness of Business

Provide details of concentration of purchases and sales with trading houses, dealers and related parties along-
with loans and advances & investments, with related parties, in the following format*:

Parameter Metrics 2024-25

Concentration |a. Purchases from Trading houses as % of total purchases 0.00 0.00
of Purchases |b. Number of trading houses where purchases and made from 0 0
c. Purchases from top 10 trading houses as % of total purchases from 0.00 0.00
trading houses
Concentration |a. Sales to dealers/distributors as % of total sales 0.00 0.00
of Sales b. Number of dealers/distributors to whom sales are made 0 0
c. Sales to top 10 dealers/distributors as % of total sales to dealers/ 0.00 0.00
distributors
Share of a. Purchases (Purchases with related parties/Total Purchases) 1.35 0.30
RPTs in b. Sales (Sales to related parties/Total Sales) 0.43 0.54
c. Loans & advances (Loans & advances given to related parties/Total 99.54 99.99
loans & advances)
d. Investments (Investments in related parties/Total Investments made) 95.93 94.62

Leadership Indicators

1. Awareness programmes conducted for value chain partners on any of the Principles during the Financial Year:

Topic/principles % age of value chain partners covered (by
Total number of awareness ) i
covered under value of business done with such partners)
programmes held ..
the training that were assessed

During the reporting period, the Company did not conduct any awareness programmes for its value chain partners.

2. Does the entity have processes in place to avoid/ manage conflict of interests involving members of the Board?
(Yes/No). If yes, provide details of the same.

Yes, the Company has implemented a detailed Code of Conduct that includes procedures for
identifying and managing potential conflicts of interest among Board members.

The Company requires all Directors, Managers and Senior leaders to always put company’s
interests first and ensure their business decisions remain completely unbiased. Anyone who ﬁ

encounters a potential personal conflict of interest must report it to the Company immediately.

For further reference, the policy can be accessed here: https://grouplandmark.in/media/
investorrelationship/Code-of-Conduct-of-Board-of-Directors.pdf

4 The above calculations are in accordance with Part B, Attribute 9 of the Industry Standards Note (December 2024) on the
Business Responsibility and Sustainability Report (BRSR) Core, jointly issued by ASSOCHAM, CII, and FICCI, pursuant
to Regulation 34(2) of the SEBI (LODR) Regulations, 2015, and as per SEBI Circular No. SEBI/HO/CFD/CFD-SEC-2/P/
CIR/2023/122.
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PRINCIPLE 2: Businesses Should Provide Goods And Services In A Manner That Is Sustainable And Safe

1B
ols

Essential Indicators

1.  Percentage of R&D and capital expenditure (capex) investments in specific technologies to improve the environmental
and social impacts of product and processes to total R&D and capex investments made by the entity, respectively.

Details of Improvements in
2024-25 al provements Ir
environmental and social impacts

R&D Considering the nature of the Company’s operations, there were no R&D or capital expenditure (Capex)
. investments made specifically to enhance the environmental or social impacts of products and processes
%% during the reporting periods. It continues to evaluate potential opportunities for such investments in line

Capex with future strategic priorities.
w

2. a. Does the entity have procedures in place for sustainable sourcing? (Yes/No)

The Company does not presently have formalised procedures for sustainable sourcing. L
However, it is in the process of developing a Standard Operating Procedure (SOP) to
establish a systematic and comprehensive framework for sustainable sourcing practices.

b. If yes, what percentage of inputs were sourced sustainably?
Not Applicable.
3. Describe the processes in place to safely reclaim your products for reusing, recycling and disposing at the end
of life, for (a) Plastics (including packaging) (b) E-waste (c) Hazardous waste and (d) other waste.
Given the nature of the Company’s operations, processes for reclaiming products for reuse, recycling or disposal,
including plastics, e-waste, hazardous waste and other waste are not applicable.

4. Whether Extended Producer Responsibility (EPR) is applicable to the entity’s activities (Yes / No). If yes, whether
the waste collection plan is in line with the Extended Producer Responsibility (EPR) plan submitted to Pollution
Control Boards? If not, provide steps taken to address the same.

Considering the nature of the Company’s operations, the requirements under Extended Producer Responsibility (EPR)
are not applicable.

Leadership Indicators

1. Has the entity conducted Life Cycle Perspective / Assessments (LCA) for any of its products (for manufacturing
industry) or for its services (for service industry)? If yes, provide details in the following format?

Boundary for which the | Whether conducted | Results communicated
Name of % of total . . . . . .
NIC Product/ = Turnover Life Cycle Perspective by independent in public domain (Yes/
Code . i | Assessment was external agency No) If yes, provide the
Service | Contributed .
conducted (Yes/No) web-link.
The Company is a sales/distribution company of automobiles and is not engaged in any physical manufacturing of

automobiles /products.
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2. If there are any significant social or environmental concerns and/or risks arising from production or disposal of
your products / services, as identified in the Life Cycle Perspective / Assessments (LCA) or through any other
means, briefly describe the same along-with action taken to mitigate the same.

Name of Product/ Service | Description of the risk/ concern | Action Taken
The Company is a sales/distribution company of automobiles and is not engaged in any physical manufacturing of
automobiles /products.

3. Percentage of recycled or reused input material to total material (by value) used in production (for manufacturing
industry) or providing services (for service industry).

\ Recycled or re-used input material to total material
2024-25

As a service-oriented business, the Company does not utilise input materials in its operations, therefore, the disclosure

is not applicable.

Indicate input material

4. Of the products and packaging reclaimed at end of life of products, amount (in metric tonnes) reused, recycled,
and safely disposed, as per the following format:

2024-25
Safely Safely
Re-Used Recycled Re-Used Recycled
Y ‘ Disposed v Disposed
Plastics (including |Considering the nature of the Company’s operations, the disclosure is not applicable.
packaging)
E-waste

Hazardous Waste
Other waste (Paper)

5. Reclaimed products and their packaging materials (as percentage of products sold) for each product category

Reclaimed products and their packaging materials
(as percentage of products sold) for each product category
Not Applicable

Indicate product category

PRINCIPLE 3: Businesses should respect and promote the well-being of all employees, including those in their value
chains

L ]

i i Te

Essential Indicators

1. a. Details of measures for the well-being of employees:

% of employees covered by
Health Accident Maternity Paternity Day Care
Total Insurance Insurance Benefits Benefits facilities
(A) | Number % Number| % Number % Number % Number %
(B) (B/A) (C) (C/A) (D) (D/A) (E) (E/A) (F) (F/A)
Permanent Employees

Male 864 0 0.00 864 100.00 0 0.00 0 0.00 0 0.00

Female 135 0 0.00 135/ 100.00 135/ 100.00 0 0.00 0 0.00

Total* 999 0 0.00 999 100.00 135/ 100.00 0 0.00 0 0.00
Other than Permanent Employees

Male 0 0 0.00 0/ 0.00 0 0.00 0 0.00 0 0.00

Female 0 0 0.00 0/ 0.00 0 0.00 0 0.00 0 0.00

Total 0 0 0.00 0/ 0.00 0 0.00 0 0.00 0 0.00

*The percentage for point (D) — Maternity Benefit has been calculated as 100%, in accordance with the FAQs on
BRSR issued by NSE dated May 10, 2024.
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b. Details of measures for the well-being of workers:

% of workers covered by
Health Accident Maternity Paternity Day Care
Total Insurance Insurance Benefits Benefits facilities
(A) | Number % | Number| % | Number | % | Number % | Number
(B) BA) (€) (/A (@O [(OA) () (E/A) | (F)
Permanent Workers

% (FIA)

g::ale This is not applicable, as the Company did not have any workers employed
Total during the reporting period.

Other than Permanent Workers
Mal . . .
F:n?ale This is not applicable, as the Company did not have any workers employed
Total during the reporting period.

c. Spending on measures towards well-being of employees and workers (including permanent and other than

permanent) in the following format® :
202526, 202425

Cost incurred on well-being measures as a % of total revenue of the 0.15 0.27
Company

2. Details of retirement benefits, for Current Financial Year and Previous Financial Year.

B 20 202526 00000 2024-25

No. of workers| Deducted and No. of workers Deducted and
No. of employees

No. of employees

Benefits covered as| deposited with covered as| deposited with
covered as a % of B covered as a % of .

total emplovees a % of total the authority total emplovees a % of total the authority

ploy workers (Y/N/N.A)) ploy workers (YIN/N.A.)

PF 31.53 NA Yes 29.83 NA Yes

Gratuity 100.00 NA NA 100.00 NA NA

ESI 13.11 NA Yes 12.52 NA Yes

3. Accessibility of workplaces

Are the premises / offices of the entity accessible to differently abled employees and workers, as per the requirements
of the Rights of Persons with Disabilities Act, 20167 If not, whether any steps are being taken by the entity in this regard

Yes, the Company is dedicated to fostering an inclusive and accessible work environment. |k
To support this commitment, the premises have been equipped with facilities such as ramps
and lifts to ensure accessibility for differently-abled employees and workers, in line with the
Rights of Persons with Disabilities Act, 2016.

4. Does the entity have an equal opportunity policy as per the Rights of Persons with Disabilities Act, 20167? If so,
provide a web-link to the policy.

While the Company does not maintain a separate policy specifically under the Rights of Persons with Disabilities Act,
20186, it incorporates the principles of equal opportunity within its broader Code of Conduct available on the Company’s
intranet. It provides a fair, respectful and inclusive environment where hiring, growth and business decisions are based
solely on merit and capabilities. Except where specific roles have essential physical or mental requirements, all individuals
are treated equally regardless of background, gender, age, disability or identity.

5The above calculations are in accordance with Part B, Attribute 5 of the Industry Standards Note (December 2024)
on the Business Responsibility and Sustainability Report (BRSR) Core, jointly issued by ASSOCHAM, CII, and FICCI,
pursuant to Regulation 34(2) of the SEBI (LODR) Regulations, 2015, and as per SEBI Circular No. SEBI/HO/CFD/CFD-
SEC-2/P/CIR/2023/122.
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Return to work and Retention rates of permanent employees and workers that took parental leave.

Permanent Employees Permanent workers

Gender Return to work rate Retention rate Return to work rate | Retention rate
Male 0.00 0.00 0.00 0.00
Female 0.00 0.00 0.00 0.00
Total 0.00 0.00 0.00 0.00

Note: During FY 2025-26, no permanent employees availed parental leave.

Is there a mechanism available to receive and redress grievances for the following categories of employees and
worker? If yes, give details of the mechanism in brief.

Yes/No (If Yes, then give details of the mechanism in brief)

Permanent Workers

Other than Permanent Workers

Permanent Employees

Other than Permanent Employees

This is not applicable, as the Company does not have any permanent workers
employed during the reporting period.

This is not applicable, as the Company does not have any non-permanent workers
employed during the reporting period.

Yes, the Company has implemented a structured grievance redressal mechanism
to ensure that concerns raised by employees are resolved promptly, transparently,
and effectively. Employees may submit their grievances in writing to the Human
Resources department at their respective locations.

Further details on the process can be accessed here: https://grouplandmark.in/
media/investorrelationship/Vigil-Mechanism-Policy.pdf

This is not applicable, as the Company does not have any other than permanent
employees employed during the reporting period.

7. Membership of employees and worker in association(s) or Unions recognised by the listed entity:

| 202526 | 2024-25
Total No. of employee-s/ Total No. of employee-s/
workers in workers in
employees . employees .
Category .| respective category, .| respective category, %
/ workers in / workers in
. who are part of . who are partof (D/C)
respective e respective e
R ) association(s) or category (C) association(s) or
gory Union (B) gory Union (D)
Total Permanent 999 0/ 0.00 751 0 0.00
Employees
Male 864 0 0.00 673 0 0.00
Female 135 0 0.00 78 0 0.00
Total Permanent
Worker L . . . . .
Male This is not applicable, as the Company did not have any workers during the reporting period.
Female

Details of training given to employees and workers:

2024-25
On Health and On Skill
Total (A) | Safety measures upgradation Total (D) | Safety measures upgradation
No. (B) | % (B/A) | No.(C) | % (C/A) No.(E) | % (E/D) | No.(F) | % (F/D)
Employees
Male 864 864 100.00 864 100.00 673 673 100.00 673 100.00
Female 135 135 100.00 135 100.00 78 78| 100.00 78| 100.00
Total 999 999 100.00 999 100.00 751 751| 100.00 751| 100.00
Workers
Male This is not applicable, as the Company did not have any workers during the reporting period.
Female
Total
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9. Details of performance and career development reviews of employees and worker:

category N7 E 2024-25

Category Total (A) No. (B) % (B/A) Total (C) No. (D) % (D/C)

Employees
Male 864 864 100.00 673 673 100.00
Female 135 135 100.00 78 78 100.00
Total 999 999 100.00 751 751 100.00

Workers

Male This is not applicable, as the Company did not have any workers during the reporting period.
Female
Total

10. Health and safety management system:

a.

4

o

o

Whether an occupational health and safety management system has been implemented by the entity? (Yes/
No). If yes, the coverage such system?

Yes, the Company has implemented an Occupational Health and Safety framework, with
employee health and safety embedded as a key element of its Code of Conduct. In support of this
framework, employees are provided with appropriate training, safety guidelines and necessary +

protective measures to promote safe working practices and informed decision-making. Eﬂl .

The scope of the Health and Safety system is not limited to the location of the premises, but
also extends to offsite working, official travel, business events and other situations in which
employees are working on behalf of the Company. This is in line with its policy to ensure that its
work environment is safe, responsible and supportive in all facets of its work.

What are the processes used to identify work-related hazards and assess risks on a routine and non-routine
basis by the entity?

The Company does not have significant routine or non-routine work related hazards, due to its service-related
operations. Formal hazard identification and risk assessment procedures are not applicable at this stage.

Whether you have processes for workers to report the work-related hazards and to remove themselves from
such risks. (Y/N)

There are no significant service related hazards as the Company’s operations are service oriented. The Company
is still determined to provide a safe and secure working environment. Employees are encouraged to report any
potential hazards immediately and given authority to take action, including to remove themselves from situations
which may pose a risk to their health or safety.

This commitment is supported by the internal awareness campaign and the observance of the workplace safety
procedures, which both highlight the Company’s concern for employee safety and promote a responsible work
environment.

Do the employees/ worker of the entity have access to non-occupational medical and healthcare services?
(Yes/ No)

The Company’s current medical and healthcare arrangements are mainly related to occupational health needs.
However, recognizing the broader aspects of employee well-being, the Company is evaluating options to enhance its
healthcare benefits. The Company is exploring the possibility of implementing further medical coverage and wellness
programs in the near future as part of its ongoing efforts to create a healthy and supportive work environment.
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1.

12.

13.

Details of safety related incidents, in the following format:

Safety Incident/Number

Category 2024-25

Lost Time Injury Frequency Rate (LTIFR)
(per one Million-person hours worked)
Total recordable work-related injuries

No. of fatalities

High consequence work-related injury or ill-health
(excluding fatalities)

Employees

Workers

Employees Nil.
Workers
Employees
Workers
Employees
Workers

No safety-related incidents were
recorded during the reporting periods.

Describe the measures taken by the entity to ensure a safe and healthy work place.

The Company prioritises workplace health and safety through its Code of Conduct, which
requires all employees to adhere to applicable safety guidelines and protocols. Employees
are also encouraged to apply prudent judgment in their day-to-day activities to safeguard
the health and well-being of all individuals associated with the Company, including Officers,

Directors, Agents and Contractors.

:lf;

L5
e &

Number of Complaints on the following made by employees and workers:

Filed during
the year

Working Conditions

Pending
resolution at
the end of year

Remarks

2024-25
Pending
resolution at
the end of year

Filed during

Remarks
the year

Nil.

e

o No complaints pertaining to health, safety or working conditions were reported during either
of the reporting years.

-

Health & Safety

14. Assessments for the year:

% of your plants and offices that were assessed
(by entity or statutory authorities or third parties)

Health and safety practices

Working Conditions

Nil.

o

.

*The Company continuously monitors its health and safety frameworks along with workplace conditions, however these
aspects are not currently assessed through structured evaluations.

15. Provide details of any corrective action taken or underway to address safety-related incidents (if any) and on
significant risks / concerns arising from assessments of health & safety practices and working conditions.

Not Applicable

Leadership Indicators

1. Does the entity extend any life insurance or any compensatory package in the event of death of (A) Employees
(Y/N) (B) Workers (Y/N)
The Company provides Group Accidental Insurance coverage to all employees, offering financial protection in the event
of an accidental death. Under this arrangement, the designated beneficiaries of the employee are eligible to receive the
applicable compensation.
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2. Provide the measures undertaken by the entity to ensure that statutory dues have been deducted and deposited
by the value chain partners.

The Company ensures compliance with statutory requirements through a system-enabled
process using its LIS+ software. As part of the vendor onboarding procedure, all value chain
partners are required to complete a formal registration process and submit requisite information
in the prescribed format, along with supporting documents such as PAN, GST registration
details, cancelled cheque, MSME certification, and e-invoicing declarations. Vendor onboarding ﬁ “H*:
is completed only after successful submission and verification of these documents. : E

Further, the Company remains committed to continuously strengthening its processes for monitoring
and verifying third-party compliance with applicable labour laws and other statutory obligations.

3. Provide the number of employees / workers having suffered high consequence work- related injury / ill-health
/ fatalities (as reported in Q11 of Essential Indicators above), who have been are rehabilitated and placed in
suitable employment or whose family members have been placed in suitable employment:

No. of employees/workers that are rehabilitated
Total no. of affected employees/workers and placed in suitable employment or whose family
members have been placed in suitable employment
Employees | This is not applicable, as there were no instances of high-consequence work-related injuries, ill-health,
Workers or fatalities during the reporting periods.

4. Does the entity provide transition assistance programmes to facilitate continued employability and the
management of career endings resulting from retirement or termination of employment? (Yes/ No)

Currently, the Company does not have formal transition assistance programmes to support continued employability or
manage career transitions arising from retirement or termination of employment.

5. Details on assessment of value chain partners:

% of value chain partners (by value of business done with such partners)
that were assessed
Health and safety practices |At present, the Company does not carry out formal assessments of value chain partners
Working Conditions with respect to health and safety practices and working conditions. However, as part of
its operational controls, it ensures that appropriate health and safety requirements are
strictly adhered to by value chain partners while operating on the Company’s premises.
6. Provide details of any corrective actions taken or underway to address significant risks / concerns arising from
assessments of health and safety practices and working conditions of value chain partners.

This is not applicable for the reporting period, as no assessments of value chain partners’ health and safety practices or
working conditions were undertaken.

PRINCIPLE 4: Businesses should respect the interests of and be responsive to all its stakeholders

Essential Indicators
1. Describe the processes for identifying key stakeholder groups of the entity.
The Company has systematically identified its key stakeholder groups by recognising the interests of both internal and

external parties. Currently, the stakeholders who play a critical role in influencing the Company’s operations and overall
functioning include Employees, Shareholders, Customers, Vendors and Statutory Authorities.

The identification process involves a thorough assessment of each group’s impact on, and interest in, the Company’s
activities, as well as their ability to influence or be affected by the Company’s decisions. By actively engaging with these
stakeholders, the Company ensures that their concerns, expectations and contributions are effectively integrated into
the decision-making process.
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List stakeholder groups identified as key for your entity and the frequency of engagement with each stakeholder

group.

Whether Frequency of
Channels of Communication u y

identified as engagement Purpose and scope of

(Email, SMS, Newspaper,

Stakehold Vul ble &
akeholder | vuinerab'e Pamphlets, Advertisement,

(Annually/ Half |engagement including key

Grou Marginalised early/ Quarterly/ |topics and concerns raised
P 9 Community, Meetings, Notice y y v p.
Group i others — please |during such engagement
Board, Website, Other) ]
(Yes/No) specify)
Shareholders No o Newspapers Ongoing ¢ Financial Stability
&@ o Websites o Growth Prospectus
ﬂ%‘%ﬂ o Stock exchange disclosures o Information Update
¢ General Meetings e Share price appreciation/
o Annual Report depreciation
e Quarterly financial results + Dividend
Employees | No e E-mail Ongoing o Working Environment
« HR application e Career Enhancement
¢ Information Board ¢ Long-term strategy plans,
« Employees Initiative training and awareness
« WhatsApp » Brand communication
¢ Health, safety and
engagement initiatives
e Encouragement to Work
Vendors No e E-mail Ongoing o Business operations and
%‘%ﬁ « Telephone transactions
Customers No o E-mail Ongoing ¢ Information about services
IFF' o  WhatsApp o After sale service
m o Social Media o Customer Satisfaction survey
o Website
Statutory No ¢ Return filings Ongoing e Timely contribution to
Authorities « Form Filing exchequer/local infrastructure,
proactive engagement
o Statutory requirements
Communities |Yes e E-mail Need basis e Through our CSR activities.

,qﬁa o Physical Meetings

Leadership Indicators

Provide the processes for consultation between stakeholders and the Board on economic, environmental, and
social topics or if consultation is delegated, how is feedback from such consultations provided to the Board.

The Company has a structured and systematic approach to stakeholder engagement with
the different departments of the Company having clearly defined roles and responsibilities
and regularly interacting with key stakeholders such as shareholders, customers, vendors,
employees and statutory authorities. In order to further strengthen this process, a dedicated
Stakeholder Relationship Committee is established to keep the management abreast of
important developments and solicit stakeholder input. This proactive strategy will foster
effective communication, collaboration and transparency, thereby enhancing the Company’s
relationship with its stakeholders and improving the overall efficiency of the operations.
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2. Whether stakeholder consultation is used to support the identification and management of environmental, and
social topics (Yes / No). If so, provide details of instances as to how the inputs received from stakeholders on
these topics were incorporated into policies and activities of the entity.

The Company’s continuous interaction with stakeholders is essential to ensure that the Company can fully understand
and respond to their needs. We engage our teams with a variety of stakeholders regularly, obtaining insights into
their expectations and concerns. Such engagements help the Company to understand and prioritize major economic,
environmental and social issues that affect its business and sustainability approach. As this process is dynamic and
evolving, the inputs and recommendations from stakeholders are considered in a structured and meaningful way through
established procedures, taking into account relevant concerns. This way the Company can stay responsive and on track
with stakeholder expectations and continue to improve its sustainability efforts.

3. Provide details of instances of engagement with, and actions taken to, address the concerns of vulnerable/
marginalised stakeholder groups.

In the reporting year, the Company has not had any specific situations that require direct involvement with vulnerable
or marginalized stakeholder groups as part of its normal business activities. It, however, proactively interacts with and
supports these groups through its Corporate Social Responsibility (CSR) programs and introduces targeted programs to
meet their needs. The Company’s efforts are in line with the Company’s commitment to social inclusiveness, sustainable
community development and its contribution to the society.

PRINCIPLE 5: Businesses should respect and promote human rights

Essentials Indicators

1. Employees and workers who have been provided training on human rights issues and policy(ies) of the entity, in
the following format:

[ 202526 | 2024-25

Category No. of employees/ No. of employees/
Total (A X (:7/:V] Total % (D
otal (A) workers covered (B) % (BIA) it workers covered (D) % (D/C)

Employees
Permanent 999 999 100.00 751 751| 100.00
Other than permanent 0 0 0.00 0 0 0.00
Total Employees 999 999 100.00 751 751| 100.00
Workers

Permanent
Other than permanent
Total Workers

This is not applicable, as the Company did not have any workers during the
reporting period.

2. Details of minimum wages paid to employees and workers, in the following format:

2024-25

Equal to Minimum | More than Minimum Equal to Minimum More than
Category Total .
Wage Wage (D) Wage Minimum Wage

No.(E)| % (E/D) No.(F)| % (F/D)

Employees

Permanent 999 0 0.00 999 100.00 751 0 0.00 751 100.00
Male 864 0 0.00 864 100.00 673 0 0.00 673| 100.00
Female 135 0 0.00 135 100.00 78 0 0.00 78 100.00
Other than 0 0 0.00 0 0.00 0 0 0.00 0 0.00
Permanent

Male 0 0 0.00 0 0.00 0 0 0.00 0 0.00
Female 0 0 0.00 0 0.00 0 0 0.00 0 0.00
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2024-25

Equal to Minimum | More than Minimum Equal to Minimum More than
Category Total -
Wage Wage (D) Wage Minimum Wage

No.(E)| % (E/D) No.(F)| % (F/D)

Workers
Permanent
Male
Female
Other than This is not applicable, as the Company did not have any workers during the reporting period.
Permanent
Male
Female

3. Details of remuneration/salary/wages, in the following format:

a. Median remuneration/wages:

Male Female
Median remuneration/ Median remuneration/
Number | Salary/ Wages of respective | Number Salary/ Wages of respective
category (In Rupees/Year) category (In Rupees/Year)

Board of Directors (BoD) 6 1,37,71,716 1 0
Key Managerial Personnel 2 65,67,328 0 0
Employees other than BoD 859 3,59,470 135 2,25,099
and KMP
Workers Not Applicable

Note: Out of the total 7 Directors on the Board, 4 are Independent Directors, who are entitled only to sitting fees
are excluded from above. The remuneration data presented in the table exclusively pertains to the 3 Executive
Directors who are on the payroll of the Company.

b. Gross wages paid to females as % of total wages paid by the entity, in the following format® :

T 0zs 20| 202125

Gross wages paid to females as % of total wages 11.57 11.62

4. Do you have a focal point (Individual/ Committee) responsible for addressing human rights impacts or issues
caused or contributed to by the business? (Yes/No)

As a responsible corporate organisation, the Company prioritises the prompt and effective ()
redressal of all stakeholder concerns and grievances, with particular attention to matters Lyl
related to human rights. The Human Resources (HR) department functions as the nodal J1 h ‘i
authority for addressing such issues, ensuring that each concern is handled with appropriate i 'lj
diligence, transparency and sensitivity.

5. Describe the internal mechanisms in place to redress grievances related to human rights issues

The Company believes the protection and promotion of human rights is a core business objective and is dedicated to raising
awareness, understanding and accountability at every level of the business. The Human Resources (HR) team regularly
runs awareness and sensitization sessions to educate employees on key human rights principles and best practices in
the industry, in accordance with this commitment. Employees are encouraged to raise concerns using a confidential and
dedicated email mechanism which is monitored by HR in order to foster an inclusive and supportive workplace. This
channel provides clear and effective communication and the anonymity and privacy of people seeking help.

8 The above calculations are in accordance with Part B, Attribute 6 of the Industry Standards Note (December 2024) on the
Business Responsibility and Sustainability Report (BRSR) Core, jointly issued by ASSOCHAM, Cll, and FICCI, pursuant
to Regulation 34(2) of the SEBI (LODR) Regulations, 2015, and as per SEBI Circular No. SEBI/HO/CFD/CFD-SEC-2/P/
CIR/2023/122
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6.

10.

1.

Number of Complaints on the following made by employees and workers:

| 2052 | 2024-25

Pending Filed Pending
resolution at the | Remarks during | resolution at the | Remarks
end of the year the year| end of the year

Sexual harassment
Discrimination at workplace

Child Labour Not Applicable, as the Company has not received any complaints pertaining to
Forced Labour/ Involuntary Labour the mentioned human rights issues during both the reporting years.
Wages

Other Human Rights related issues

Complaints filed under the Sexual Harassment of Women at Workplace (Prevention, Prohibition and Redressal)

Act, 2013, in the following format’ :
| 202526 FIVIES

Total Complaints reported under Sexual Harassment on of Women at Nil.

Workplace (Prevention, Prohibition and Redressal) Act, 2013 (POSH) No complaints under the Prevention of
Complaints on POSH as a % of female employees / workers Sexual Harassment (POSH) framework were
Complaints on POSH upheld received during both the reporting years.

Mechanisms to prevent adverse consequences to the complainant in discrimination and harassment cases.
The Company is committed to provide a positive, inclusive and respectful working environment for all employees. In support
of this commitment, it has policies and procedures in place to actively identify, prevent and quickly resolve any cases of
discrimination or harassment.

It also maintains a strict zero-tolerance approach towards retaliation, ensuring that no adverse action is taken against individuals

who raise concerns or report violations in good faith. This stance, for instance, is firmly embedded in the Company’s POSH
Policy: https://grouplandmark.in/media/investorrelationship/Policy-on-Prevention-on-Sexual-Harresment.pdf

Do human rights requirements form part of your business agreements and contracts?

The Company places a high priority on the need to respect and promote human rights in all its activities. In keeping
with this pledge, human rights clauses have been systematically embedded in contractual relationships and business
relationships. This way, partners, vendors and other stakeholders have clear expectations to respect and align with the
internationally recognized human rights standards.

Assessments for the year:

% of your plants and Offices that were assessed
(by entity or statutory authorities or third parties)

Child Labour
Forced/involuntary labour
Sexual Harassment
Discrimination at workplace
Wages

This aspect is currently not applicable, as no formal assessment was conducted
during the reporting period

Provide details of any corrective actions taken or underway to address significant risks / concerns arising from
the assessments at Question 10 above.

This disclosure is not applicable, as no formal assessment was made during the reporting period. The Company
continues to strive for improvement and is considering the relevance and value of carrying out such assessments in the
future. This proactive strategy is part of the Company’s overall strategy to improve compliance, boost accountability and
keep up with changing industry best practices and stakeholder expectations.

7 The above calculations are in accordance with Part B, Attribute 6 of the Industry Standards Note (December 2024) on the
Business Responsibility and Sustainability Report (BRSR) Core, jointly issued by ASSOCHAM, CllI, and FICCI, pursuant
to Regulation 34(2) of the SEBI (LODR) Regulations, 2015, and as per SEBI Circular No. SEBI/HO/CFD/CFD-SEC-2/P/
CIR/2023/122.
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Leadership Indicators

Details of a business process being modified / introduced as a result of addressing human rights grievances/
complaints

The Company accords the highest priority to safeguarding the welfare, dignity, and rights of its employees by promoting
a safe, fair, and inclusive workplace. A dedicated Human Resources function is responsible for addressing human rights—
related grievances through a structured and responsive mechanism, ensuring that all concerns are managed with due
sensitivity, transparency, and efficiency.

Notably, no human rights—related issues were reported during the current reporting period.

Details of the scope and coverage of any Human rights due diligence conducted.

This aspect is not applicable, as no formal due diligence was conducted during the current reporting period. However,
the Company is fully committed to strengthening its due diligence processes moving forward.

Is the premise/office of the entity accessible to differently abled visitors, as per the requirements of the Rights of
Persons with Disabilities Act, 2016?

Yes, the Company is committed to promoting an inclusive and accessible environment for all individuals. In line with the
requirements of the Rights of Persons with Disabilities Act, 2016, the premises are equipped with accessibility features
such as ramps and lifts to facilitate ease of access for differently-abled visitors and employees.

Details on assessment of value chain partners:

% of value chain partners
(by value of business done with such partners) that were assessed

Sexual Harassment

Discrimination at workplace Currently, the Company does not undertake formal assessments of its value
Child Labour chain partners against parameters such as Sexual Harassment, Workplace
Forced Labour / Involuntary Labour |Discrimination, Child Labour, Forced or Involuntary Labour and Wages.
Wages

Provide details of any corrective actions taken or underway to address significant risks / concerns arising from
the assessments at Question 4 above.

This is not applicable for the reporting period, as no assessments of value chain partners were undertaken against the
specified parameters.

PRINCIPLE 6: Businesses should respect and make efforts to protect and restore the environment

ey

| & O 1%

Essential Indicators

Details of total energy consumption (in Gigajoules) and energy intensity, in the following format?® :

Parameter 2025-26 2024-25
(In Gigajoules) (In Gigajoules)

From renewable sources

Total electricity consumption (A)* 535.37 0.00
Total fuel consumption (B) 0.00 0.00
Energy consumption through other sources (C) 0.00 0.00
Total Energy consumption from renewable sources (A+B+C) 535.37 0.00

8 The above calculations are in accordance with Part B, Attribute 3 of the Industry Standards Note (December 2024) on the
Business Responsibility and Sustainability Report (BRSR) Core, jointly issued by ASSOCHAM, CllI, and FICCI, pursuant
to Regulation 34(2) of the SEBI (LODR) Regulations, 2015, and as per SEBI Circular No. SEBI/HO/CFD/CFD-SEC-2/P/

CIR/2023/122.
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Parameter 2025-26 2024-25
(In Gigajoules) (In Gigajoules)

From non-renewable sources

Total electricity consumption (D) 9,876.08 9,494.56
Total fuel consumption (E)** 3,889.84 14,011.45
Energy consumption through other sources (F) 0.00 0.00
Total Energy consumption from non-renewable sources (D+E+F) 13,765.92 23,506.01
Total energy consumed (A+B+C+D+E+F) 14,301.29 23,506.01
Energy intensity per rupee of turnover (Total energy consumption/ 0.0000018 0.0000035
Revenue from Operations) — GJ/Rupees

Energy intensity per rupee of turnover adjusted for Purchasing Power 0.000036 0.000073

Parity (PPP)° (Total energy consumed / Revenue from operations

adjusted for PPP) - GJ/USD

Energy intensity in terms of physical output — GJ/FTE Not Ascertainable  Not Ascertainable
Energy intensity (optional) — the relevant metric may be selected by 14.32 31.30
the entity - GJ/employee

*For FY 202526, renewable electricity consumption from the Thaltej facility has been considered for disclosure.

**During FY 2025-26, fuel consumption decreased compared to FY 2024-25, primarily due to improved fuel management
practices. For demo vehicles, the company has implemented daily monitoring of vehicle kilometres travelled, with
refuelling carried out based on actual usage. These measures have contributed to more efficient fuel utilisation and the
overall reduction in fuel consumption during the reporting year.

**To calculate fuel consumption for FY 24-25 and FY 25-26, we assumed an average rate and gross calorific value for
Diesel and Petrol due to the unavailability of the required bifurcated data.

Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external
agency? (Y/N) If yes, name of the external agency.

No independent assessment, evaluation or assurance was conducted by an external agency during the reporting period.

2. Does the entity have any sites / facilities identified as designated consumers (DCs) under the Performance,
Achieve and Trade (PAT) Scheme of the Government of India? (Y/N) If yes, disclose whether targets set under the
PAT scheme have been achieved. In case targets have not been achieved, provide the remedial action taken, if
any.
None of the Company’s sites or facilities are classified as Designated Consumers under the
Government of India’s Perform, Achieve and Trade (PAT) Scheme.

® The above calculations are in accordance with Part A, Section 1(l) of the Industry Standards Note (December 2024) on
the Business Responsibility and Sustainability Report (BRSR) Core, jointly issued by ASSOCHAM, ClI, and FICCI, pursuant
to Regulation 34(2) of the SEBI (LODR) Regulations, 2015, and as per SEBI Circular No. SEBI/HO/CFD/CFD-SEC-2/P/
CIR/2023/122.
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3. Provide details of the following disclosures related to water, in the following format™ :

Parameter m 2024-25

Water withdrawal by source (in kilolitres)*

(i) Surface water 0.00 0.00
(ii) Groundwater 20,708.76 19,873.50
(iii) Third party water** - Car washing and Drinking 13,621.37 10,138.50
(iv)Seawater / desalinated water 0.00 0.00
(v) Others 0.00 0.00
Total volume of water withdrawal (in kilolitres) (i + ii + iii + iv + V) 34,330.13 30,012.00
Total volume of water consumption (in kilolitres) 19,791.03 18,259.20
Water intensity per rupee of turnover (Water consumed / Revenue from 0.0000025 0.0000027
operations) — Kilolitres/

Water Intensity per rupee of turnover adjusted for Purchasing Power 0.000050 0.000057

Parity (PPP) - Kilolitres/USD (Total water consumption / Revenue from

operations adjusted for PPP)"

Water intensity in terms of physical output Not Ascertainable  Not Ascertainable
Water intensity (optional) — the relevant metric may be selected by 19.81 24.31
the entity - KL/employee

** Based on the data from the Central Ground Water Authority (CGWA), a benchmark of 45 litres per head per day has
been considered for calculating third-party water consumption. Accordingly, the calculations for 2025-26 and 2024-25
have been carried out based on the reported employee strength, assuming approximately 300 working days in a year.

Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external
agency? (Y/N) If yes, name of the external agency.

No independent assessment, evaluation or assurance was conducted by an external agency during the reporting period.

4. Provide the following details related to water discharged

Parameter FY 2025-26 FY 2024-25

Water discharge by destination and level of treatment (in kilolitres)

(i) To Surface water 0.00 0.00
- No treatment
- With treatment - please specify level of treatment

(ii) To Groundwater 0.00 0.00
- No treatment
- With treatment - please specify level of treatment

(iii) To Seawater 0.00 0.00
- No treatment
- With treatment — please specify level of treatment

(iv) Sent to third-parties
- No treatment 14,539.09 11,752.80
- With treatment — please specify level of treatment

1 The above calculations are in accordance with Part B, Attribute 2 of the Industry Standards Note (December 2024) on the
Business Responsibility and Sustainability Report (BRSR) Core, jointly issued by ASSOCHAM, Cll, and FICCI, pursuant
to Regulation 34(2) of the SEBI (LODR) Regulations, 2015, and as per SEBI Circular No. SEBI/HO/CFD/CFD-SEC-2/P/
CIR/2023/122.

" The above calculations are in accordance with Part A, Section 1(I) of the Industry Standards Note (December 2024) on
the Business Responsibility and Sustainability Report (BRSR) Core, jointly issued by ASSOCHAM, ClII, and FICCI, pursuant
to Regulation 34(2) of the SEBI (LODR) Regulations, 2015, and as per SEBI Circular No. SEBI/HO/CFD/CFD-SEC-2/P/
CIR/2023/122.
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Parameter FY 2025-26 FY 2024-25

(v) Others 0.00 0.00
- No treatment
- With treatment — please specify level of treatment

Total water discharged (in kilolitres)* 14,539.09 11,752.80

*As per CPHEEO guidelines, of the total water withdrawn from third-party sources, it is assumed that 80% is discharged
into the municipal sewer system, while the remaining 20% is consumed.

Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external
agency? (Y/N) If yes, name of the external agency.

No independent assessment, evaluation or assurance was conducted by an external agency during the reporting period.

5. Has the entity implemented a mechanism for Zero Liquid Discharge? If yes, provide details of its coverage and
implementation.

The Company has taken steps to manage water by installing an Effluent Treatment Plant (ETP) to treat effluents
generated from vehicle washing activities. Domestic wastewater is discharged into the municipal sewerage system in
compliance with relevant regulations.

The Company is also making strides towards implementing steam-based washing instead of traditional washing. This
change is expected to have a major impact on water use, conserving an estimated 70% of water at locations where it is
operating.

6. Please provide details of air emissions (other than GHG emissions) by the entity, in the following format:

Parameter Please specify unit m 2024-25

NOx -
SOx -
Particulate matter (PM) -
Persistent organic pollutants (POP) -
Volatile organic compounds (VOC) -
Hazardous air pollutants (HAP) -
Others — please specify -

Considering the nature of the Company’s operations, it
does not generate the specified non-GHG air pollutants.
Accordingly, no assessment of air emissions has been
undertaken during the reporting periods.

Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external
agency? (Y/N) If yes, name of the external agency.

No independent assessment, evaluation or assurance was conducted by an external agency during the reporting period.

7. Provide details of greenhouse gas emissions (Scope 1 and Scope 2 emissions) & its intensity, in
the following format'? :
¢ [eoR:

Parameter unit | 2025-26] 2024-25

Total Scope 1 emissions* Metric tonnes of CO, 279.05 1,004.76
(Break-up of the GHG into CO,, CH,, N,O, equivalent
HFCs, PFCs, SF,, NF,, if available)

2 The above calculations are in accordance with Part B, Attribute 1 of the Industry Standards Note (December 2024) on the
Business Responsibility and Sustainability Report (BRSR) Core, jointly issued by ASSOCHAM, Cll, and FICCI, pursuant
to Regulation 34(2) of the SEBI (LODR) Regulations, 2015, and as per SEBI Circular No. SEBI/HO/CFD/CFD-SEC-2/P/
CIR/2023/122.
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Parameter unit | 2025-26] 2024-25

Total Scope 2 emissions' Metric tonnes of CO, 1,947.78 1,917.37
(Break-up of the GHG into CO,, CH,, N,O, equivalent

HFCs, PFCs, SF,, NF,, if available)

Total Scope 1 and Scope 2 emissions per rupee | Metric tonnes of CO, 0.00000028 0.00000044
of turnover (Total Scope 1 and Scope 2 GHG equivalent/Rupees

emissions / Revenue from operations)

Total Scope 1 and Scope 2 emissions per rupee of Metric tonnes of CO, 0.0000057 0.0000091
turnover adjusted for Purchasing Power Parity (PPP) equivalent/USD

(Total Scope 1 and Scope 2 GHG emissions /
Revenue from operations adjusted for PPP)"
Total Scope 1 and Scope 2 emissions intensity in
terms of physical output'®

Total Scope 1 and Scope 2 emission intensity  Metric tonnes of CO, 2.28 3.89
(optional) — the relevant metric may be equivalent/employee

selected by the entity

Not Ascertainable

*Note: For FY 2025-26 and 2024-25, data pertaining to Company-owned vehicles and refrigerant gases could not
be considered due to the unavailability of quantifiable records. Scope 1 emissions for FY 2025-26 and FY 2024-25
comprise emissions arising from fuel combustion and fire suppression activities.

*During FY 2025—-26, Scope 1 emissions decreased due to decrease in fuel consumption as compared to FY 2024-25,
primarily due to improved fuel management practices. For demo vehicles, the company has implemented daily monitoring
of vehicle kilometres travelled, with refuelling carried out based on actual usage. These measures have contributed to
more efficient fuel utilisation and the overall reduction in fuel consumption during the reporting year.

Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external
agency? (Y/N) If yes, name of the external agency.

No independent assessment, evaluation or assurance was conducted by an external agency during the reporting period.

'3 The above calculations as per the updated emission factors provided in the CO, Baseline Database for the Indian Power
Sector — User Guide, Version 20.0, December 2024, published by the Central Electricity Authority, Ministry of Power,
Government of India.

* The above calculations are in accordance with Part A, Section 1(l) of the Industry Standards Note (December 2024) on
the Business Responsibility and Sustainability Report (BRSR) Core, jointly issued by ASSOCHAM, ClIlI, and FICCI, pursuant
to Regulation 34(2) of the SEBI (LODR) Regulations, 2015, and as per SEBI Circular No. SEBI/HO/CFD/CFD-SEC-2/P/
CIR/2023/122.

5 The above calculations are in accordance with Part A, Section 1(ll) of the Industry Standards Note (December 2024) on
the Business Responsibility and Sustainability Report (BRSR) Core, jointly issued by ASSOCHAM, ClI, and FICCI, pursuant
to Regulation 34(2) of the SEBI (LODR) Regulations, 2015, and as per SEBI Circular No. SEBI/HO/CFD/CFD-SEC-2/P/
CIR/2023/122.
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8. Does the entity have any project related to reducing Green House Gas emission? If yes, then
provide details.

Yes, under the Company’s ROAR Initiative, the Company has taken several steps to reduce greenhouse gas (GHG)
emissions. Group Landmark has also been involved in plantation and afforestation works under the ROAR project
with Grow Billion Trees (GBT) as a part of its environmental sustainability efforts. The project emphasizes the creation
and upkeep of Miyawaki forests and agroforestry plantations that help to sequester carbon dioxide (CO,) from the
atmosphere and bring about other environmental benefits like biodiversity enhancement, better air quality and urban
cooling. The plantation portfolio consists of plantation projects in Shertha, Gujarat and Karjat, Maharashtra, and further
plantation projects are planned for Pune, Maharashtra and Baroda, Gujarat for FY 25-26. The current plantations include
both Miyawaki forests and agroforestry systems, the latter of which includes species with a relatively high estimated
carbon sequestration potential, such as fruit and timber species. The initiative aims to promote the long-term carbon
sequestration from established trees growing and living. The portfolio includes a total of around 61,066 established/
surviving trees, a gross sequestration potential of around 833 tonnes of CO,e per year and around 16,665 tonnes of
CO,e over 20 years of growth. Assessment is based on the following assumptions: (i) 5 kg CO, per tree per year for
Miyawaki plantations and (ii) 20 kg CO, per tree per year for agroforestry plantations, depending on tree survival, species,
site conditions and growth. The annual sequestration for the existing projects is around 102.4 tCO,e and 399.1 tCO,e for
Shertha Miyawaki forest and Karjat agroforestry project respectively. The project is thus a nature-based GHG mitigation
and carbon removal project, and contributes to the organisation’s climate and ESG goals. The Miyawaki plantations will
also offer co-benefits in the areas of biodiversity, air quality and urban cooling and the agroforestry projects will offer co-
benefits through the carbon uptake of fruit and timber species.

The plantations are geo-tagged and monitored through the Green Track platform of the empanelled agency (A snapshot
highlighting the impact journey is provided below) enabling tracking of tree survival and growth over time. The estimated
sequestration figures represent gross CO, removals and do not net off emissions associated with the plantation projects.
Actual sequestration may vary depending on species, site conditions and growth and survival rates and is therefore
subject to periodic measurement and monitoring.
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The Company has installed a 129 kVA solar power system at its registered office in Thaltej, Ahmedabad, comprising
horizontal and vertical solar panels. During FY 202526, the solar installation generated approximately 148,715 kWh
of renewable electricity, thereby reducing the Company’s reliance on grid-supplied electricity. The initiative contributes
to the reduction of indirect Scope 2 GHG emissions associated with purchased electricity and supports the Company’s
transition towards the use of renewable energy.
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Provide details related to waste management by the entity, in the following format'e :
Parameter m 2024-25
Total Waste generated (in metric tonnes)
Plastic waste (A) 8.54 718
E-waste (B) 0.00 0.00
Bio-medical waste (C) 0.00 0.00
Construction and demolition waste (D) 0.00 0.00
Battery waste (E) 35.29 38.74
Radioactive waste (F) 0.00 0.00
Other Hazardous waste. Please Specify, if any. (G)
Oil 82.65 63.19
Tyre waste 23.12 28.56
Other Non-hazardous waste generated (H). Please specify, if any. 0.00 0.00
(Break-up by composition i.e. by materials relevant to the sector)
Total (A+B+C +D + E + F + G + H) 149.60 137.67
Waste intensity per rupee of turnover (Total waste generated / Revenue 0.000000019 0.000000021
from operations) - Metric tonnes/ %
Waste intensity per rupee of turnover adjusted for Purchasing Power Parity 0.00000038 0.00000043

(PPP)”

(Total waste generated / Revenue from operations adjusted for PPP)
- Metric tonnes/USD

Waste intensity in terms of physical output'

Not Ascertainable

Not Ascertainable

Waste intensity (optional) - the relevant metric may be selected by the entity 0.15 0.18
- MT/employee
For each category of waste generated, total waste recovered through recycling, re-using or other recovery
operations (in metric tonnes)
Category of waste — Plastic waste, Battery and Hazardous Waste
(i) Recycled 149.60 137.67
(i) Re-used 0.00 0.00
(iii) Other recovery operations 0.00 0.00
Total 149.60 137.67
For each category of waste generated, total waste disposed by nature of disposal method (in metric tonnes)
Category of waste

(i) Incineration 0.00 0.00
(i) Landfilling 0.00 0.00
(i) Other disposal operations 0.00 0.00
Total 0.00 0.00

6 The above calculations are in accordance with Part B, Attribute 4 of the Industry Standards Note (December 2024)
on the Business Responsibility and Sustainability Report (BRSR) Core, jointly issued by ASSOCHAM, ClI, and FICCI,
pursuant to Regulation 34(2) of the SEBI (LODR) Regulations, 2015, and as per SEBI Circular No. SEBI/HO/CFD/CFD-
SEC-2/P/CIR/2023/122

7 The above calculations are in accordance with Part A, Section 1(I) of the Industry Standards Note (December 2024)
on the Business Responsibility and Sustainability Report (BRSR) Core, jointly issued by ASSOCHAM, CIl, and FICCI,
pursuant to Regulation 34(2) of the SEBI (LODR) Regulations, 2015, and as per SEBI Circular No. SEBI/HO/CFD/CFD-
SEC-2/P/CIR/2023/122.

'8 The above calculations are in accordance with Part A, Section 1(ll) of the Industry Standards Note (December 2024)
on the Business Responsibility and Sustainability Report (BRSR) Core, jointly issued by ASSOCHAM, CIl, and FICCI,
pursuant to Regulation 34(2) of the SEBI (LODR) Regulations, 2015, and as per SEBI Circular No. SEBI/HO/CFD/CFD-
SEC-2/P/CIR/2023/122.
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10.

1.

12.

13.

Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external
agency? (Y/N) If yes, name of the external agency.

No independent assessment, evaluation or assurance was conducted by an external agency during the reporting period.

Briefly describe the waste management practices adopted in your establishments. Describe the strategy adopted
by your Company to reduce usage of hazardous and toxic chemicals in your products and processes and the
practices adopted to manage such wastes

The Company’s operational practices are aimed to minimize the use and handling of hazardous or toxic chemicals in the
processes. As a result, the amount of hazardous waste generated is reduced. The Company has adopted systematic
waste management processes for non-hazardous waste, which involves waste segregation at source and disposal of
waste through authorised recycling channels.

These measures help to comply with the regulatory requirements and facilitate the Company’s sustainability goals. It
aims to minimize waste and promote responsible resource management practices by focusing on waste minimization
and resource recovery.

If the entity has operations/offices in/around ecologically sensitive areas (such as national parks, wildlife
sanctuaries, biosphere reserves, wetlands, biodiversity hotspots, forests, coastal regulation zones etc.) where
environmental approvals / clearances are required, please specify details in the following format:

Whether the conditions of environmental approval /
clearance are being complied with? (Y/N) If no, the
reasons thereof and corrective action taken, if any.
The Company does not have any operations or offices located in or around ecologically sensitive areas.

S. Location of Types of
No. operations/offices operations

Details of environmental impact assessments of projects undertaken by the entity based on applicable laws, in
the current Financial Year:

i EIA Whether conducted by Results communicated
Name and brief e . . . . . Relevant
details of broiect Notification Date |independent external agency in public domain Web link
prol No. (Yes / No) (Yes / No)

This is not applicable, as no environmental impact assessments were undertaken during the reporting period.

Is the entity compliant with the applicable environmental law/ regulations/ guidelines in India; such as the Water
(Prevention and Control of Pollution) Act, Air (Prevention and Control of Pollution) Act, and Environment protection
act and rules thereunder (Y/N). If not, provide details of all such non-compliances, in the following format:

Specify the law / regulation |Provide details Any fines / penalties / action taken by | Corrective
/ guidelines which was not of the non- regulatory agencies such as pollution | taken, if any
complied with compliance control boards or by courts action
There were no material instances recorded of non-compliances reported in the FY 2025-26.

Serial
Number

Leadership Indicators
Water withdrawal, consumption and discharge in areas of water stress (in kilolitres):
For each facility / plant located in areas of water stress, provide the following information:
(i) Name of the area

(ii) Nature of operations
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(iii) Water withdrawal, consumption and discharge in the following format:

Parameter m 2024-25

Water withdrawal by source (in kilolitres)

(i) Surface water
(ii) Groundwater
(iii) Third party water
(iv) Seawater / desalinated water
(v) Others
Total volume of water withdrawal (in kilolitres)
Total volume of water consumption (in kilolitres)
Water intensity per rupee of turnover (Water consumed / turnover)
Water intensity (optional) — the relevant metric may be selected by the entity
Water discharge by destination and level of treatment (in kilolitres)
(i) Into Surface water
- No treatment
- With treatment — please specify level of treatment
(ii) Into Groundwater
- No treatment
- With treatment - please specify level of treatment

This is not applicable, as the
Company does not operate any
facilities or plants located in areas
identified as water-stressed.

(iii) Into Seawater This is not applicable, as the
- No treatment Company does not operate any
- With treatment - please specify level of treatment facilities or plants located in areas
(iv)Sent to third-parties identified as water-stressed.

- No treatment

- With treatment — please specify level of treatment
(v) Others

- No treatment

- With treatment — please specify level of treatment
Total water discharged (in kilolitres)

Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external
agency? (Y/N) If yes, name of the external agency.

No independent assessment, evaluation or assurance was conducted by an external agency during the reporting period.

2. Please provide details of total Scope 3 emissions & its intensity, in the following format:

Parameter Unit m 2024-25

Total Scope 3 emissions (Break-up of the GHG Metric tonnes of CO, 0.70 0.64

into CO,, CH,, N,O, HFCs, PFCs, SF,, NF,, if equivalent

available) - Limited*

Total Scope 3 emissions per rupee of turnover | Metric tonnes of CO,  0.000000000087  0.000000000096
equivalent/Rupees

Total Scope 3 emission intensity (optional) — the | Metric tonnes of CO, 0.00070 0.00085

relevant metric may be selected by the entity equivalent/Employee

*Scope 3 emissions have been calculated considering Category 5 — Waste Generated in Operations, specifically
emissions associated with waste disposal and treatment.

Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external

agency? (Y/N) If yes, name of the external agency.

No independent assessment, evaluation or assurance was conducted by an external agency during the reporting period.
3. With respect to the ecologically sensitive areas reported at Question 11 of Essential Indicators above, provide

details of significant direct & indirect impact of the entity on biodiversity in such areas along-with prevention
and remediation activities.

This is not applicable, as the Company does not have operations in or around ecologically sensitive areas.
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4. If the entity has undertaken any specific initiatives or used innovative technology or solutions to improve
resource efficiency, or reduce impact due to emissions / effluent discharge / waste generated, please provide
details of the same as well as outcome of such initiatives, as per the following format:

Sr. |Initiative
No. |undertaken

Details of the initiative (Web-link, if any, may
be provided along-with summary)

Outcome of the initiative

1 Installation
of Solar
Power
System at
Registered
Office —
Thaltej,
Ahmedabad

2 Miyawaki
Forest
Plantation

3 Agroforestry
Plantation

The Company has installed a 129 kVA solar power
systematitsregisteredofficein Thaltej, Ahmedabad.
The installation comprises both horizontal and
vertical solar panels, enabling the Company to
generate renewable electricity for its operations at
the premises. During FY 2025-26, the solar power
installation generated approximately 148,715 kWh
of renewable electricity. The initiative forms part
of the Company’s efforts to increase the use of
renewable energy and reduce its dependence on
conventional grid-supplied electricity.

The Company has undertaken Miyawaki forest
plantation initiatives under the ROAR initiative.
The portfolio includes a maintained Miyawaki
forest at Shertha, Gujarat, with 20,473 established/
surviving trees planted in 2024 and 2025, and a
new Miyawaki forest at Pune, Maharashtra, with
6,000 trees planned for 2026, of which 5,400 trees
are estimated to survive based on a 90% survival
assumption. The estimated sequestration rate for
Miyawaki plantations is 5 kg CO, per tree per year.
The plantations are geo-tagged and monitored
through the GreenTrack platform to track survival
and growth.

Agroforestry plantations comprising fruit and timber
species have been developed at Karjat, Maharashtra
and Baroda, Guijarat, with a focus on enhancing
green cover and promoting nature-based carbon
sequestration. The Karjat plantation comprises
19,614 surviving/established trees, including 7,500
trees replanted to compensate for mortality, while
the Baroda project comprises 15,240 estimated
surviving trees. The plantations are geo-tagged
and monitored through the GreenTrack platform to
facilitate tracking of tree survival and growth.

The solar installation has increased the
Company’s use of renewable electricity and
reduced its reliance on grid-supplied power.
The generation of approximately 148,715 kWh
of renewable electricity during FY 2025-26
has contributed to reducing electricity-related
Scope 2 GHG emissions.

The Miyawaki projects are estimated to
sequester approximately 129.4 tonnes of
CO,e annually and approximately 2,587.3
tonnes of CO,e over 20 years. The initiative
also provides co-benefits such as supporting
biodiversity, air quality and urban cooling.

The agroforestry plantations are estimated
to sequester approximately 703.9 tonnes of
CO,e annually, corresponding to approximately
14,077.2 tonnes of CO,e over a 20-year growth
horizon. The initiatives contribute to long-term
carbon sequestration, enhancement of green
cover, biodiversity conservation and sustainable
land-use practices. The agroforestry portfolio
accounts for approximately 84% of the total
estimated annual carbon sequestration across
the plantation portfolio.

5. Does the entity have a business continuity and disaster management plan? Give details in 100 words/ web link.

The Company has developed a Risk Management Policy to identify and evaluate risks, which may impact business
continuity, both internal and external. A special Risk Management Committee is responsible for the identification and
implementation of mitigation measures to be taken in the event of disruptions. The measures are subject to regular review
and are updated to ensure that the Company is resilient, and functions smoothly during unexpected events or emergencies.
The structured approach emphasizes the Company’s proactive risk management and preparedness for disasters.

6. Disclose any significant adverse impact to the environment, arising from the value chain of the entity. What
mitigation or adaptation measures have been taken by the entity in this regard?

The Company has not identified any significant adverse environmental impacts arising from its value chain.
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7. Percentage of value chain partners (by value of business done with such partners) that were assessed for
environmental impacts.

At present, the Company has not conducted formal assessments of its value chain partners with respect to environmental
impacts.

8. How many Green Credits have been generated or procured' ?
a. By the listed entity - Nil

b. By the top 10 (in terms of value of purchases and sales, respectively) value chain partners - Nil

PRINCIPLE 7: Businesses, when engaging in influencing public and regulatory policy, should do so in a manner that
is responsible and transparent

Essential Indicators
1. a) Number of affiliations with trade and industry chambers/ associations.

The Company maintains affiliations with two industry bodies: one at the national level
and one at the state level.

M

b) List the top 10 trade and industry chambers/ associations (determined based on the total members of such
body) the entity is a member of/ affiliated to.

Reach of trade and industry chambers/
associations (State/National)

1 Federation of Automobile Dealers Associations (FADA) National

2 Entrepreneurs Organisation Gujarat State

S. No |Name of the trade and industry chambers/ associations

2. Provide details of corrective action taken or underway on any issues related to anticompetitive conduct by the
entity, based on adverse orders from regulatory authorities

Name of authority Brief of the case Corrective active taken
This is not applicable, as the Company has not received any adverse orders from regulatory authorities regarding
anti-competitive conduct.

Leadership Indicators
1. Details of public policy positions advocated by the entity:

Whether information Frequency of Review by
Sr. | Public policy  Method resorted . . . Board (Annually/ Half yearly/ | Web Link, If
available in public .
No | advocated | for such advocacy i Quarterly / Others — please available
domain? (Yes/No) specify)

At present, the Company does not engage in advocacy or take positions on public policy matters.

® The above disclosure is made as per the SEBI circular SEBI/HO/CFD/CFD-PoD-1/P/CIR/2025/42 dt. March 28, 2025.
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PRINCIPLE 8: Businesses should promote inclusive growth and equitable development

Ak Wi L ESHEITN
1. Details of Social Impact Assessments (SIA) of projects undertaken by the entity based on applicable laws, in the
current Financial Year.

q cmmm miny
v

Name and SIA Date of Whether conducted by Results communicated

Brief details | Notification e . independent external in public domain Relevant Web Link
. notification

of project No. agency (Yes/No) (Yes/No)

This is not applicable, as no Social Impact Assessments (SIA) were conducted during the reporting period.

2. Provide information on project(s) for which ongoing Rehabilitation and Resettlement (R&R) is being undertaken
by your entity, in the following format:

Name of Project
o for which R&R is | State | District
ongoing
This is not applicable, as the Company has not undertaken any projects requiring ongoing Rehabilitation and
Resettlement (R&R) during the reporting period.

No. pf Project Affected 5 of PAFs covered by | Amounts paid to
Families (PAFs) R&R PAFs in the FY (in %)

3. Describe the mechanisms to receive and redress grievances of the community.

The Company is dedicated to promoting inclusive and responsible engagement with the local %"
community. To facilitate this, a formal grievance redressal mechanism has been put in place, "'\-.-&. i3,

allowing community members to raise concerns or issues. Grievances can be submitted oo}
through the ‘Get In Touch’ section on the Company’s website, ensuring timely and structured
resolution.

4. Percentage of input material (inputs to total inputs by value) sourced from suppliers:

| 20526 | 2024-25

Directly sourced from MSMEs/ small Due to the nature of its operations, the Company does not procure
producers raw materials or physical inputs. For the limited goods and services
Sourced from directly within India it sources, priority is given to collaborating with MSMEs, small-scale

producers and local suppliers from the district and surrounding regions.

5. Job creation in smaller towns — Disclose wages paid to persons employed (including employees or workers employed
on a permanent or non-permanent / on contract basis) in the following locations, as % of total wage cost?

Location | 2025-26] 2024-25

Rural 0.00 0.00
Semi-Urban 0.00 0.00
Urban 0.00 0.00
Metropolitan 100.00 100.00

Leadership Indicators

1. Provide details of actions taken to mitigate any negative social impacts identified in the Social Impact
Assessments (Reference: Question 1 of Essential Indicators above):

Details of negative social impact identified Corrective action taken
This is not applicable, as the Company has not undertaken any projects requiring Social Impact Assessments during
the reporting period.

20 The above calculations are in accordance with Part B, Attribute 7 of the Industry Standards Note (December 2024)
on the Business Responsibility and Sustainability Report (BRSR) Core, jointly issued by ASSOCHAM, CIl, and FICCI,
pursuant to Regulation 34(2) of the SEBI (LODR) Regulations, 2015, and as per SEBI Circular No. SEBI/HO/CFD/CFD-
SEC-2/P/CIR/2023/122.

Annual Report 2025-26 126



g

o

A\ Statutory
L 10 > Reports a—

BUSINESS RESPONSIBILITY & SUSTAINABILITY REPORT (Contd.)

2. Provide the following information on CSR projects undertaken by your entity in designated aspirational districts
as identified by government bodies:

S. No State Aspirational District Amount spent (In %)
During 2025—-26, the Company did not undertake any CSR initiatives in aspirational districts.

3. (a) Do you have a preferential procurement policy where you give preference to purchase from suppliers
comprising marginalised /vulnerable groups? (Yes/No)

Given the nature of its operations, the Company does not currently procure goods or
services from suppliers belonging to marginalised or vulnerable groups.

(b) From which marginalised /vulnerable groups do you procure?
This is not applicable, as the Company does not currently source from suppliers belonging to marginalised or
vulnerable groups.

(c) What percentage of total procurement (by value) does it constitute?
This is not applicable.

4. Details of the benefits derived and shared from the intellectual properties owned or acquired by your entity (in
the current Financial Year), based on traditional knowledge:

S. |Intellectual Property based | Owned/ Acquired Benefit shared Basis of calculating
No. | on traditional knowledge (Yes/No) (Yes / No) benefit share
This is not applicable, as the Company has not derived or shared any benefits from intellectual property based on
traditional knowledge during the reporting period.

5. Details of corrective actions taken or underway, based on any adverse order in intellectual property related
disputes wherein usage of traditional knowledge is involved.

Name of authority Brief of the case Corrective Action taken
This is not applicable, as the Company has not derived or shared any benefits from intellectual property based on
traditional knowledge during the reporting period.

6. Details of beneficiaries of CSR Projects:

S. CSR Proiect No. of persons benefitted | % of beneficiaries from vulnerable
No rojec from CSR projects and marginalised groups
1 |Construction of well 5,56,275 100.00
2 |Mid-day Meal Programme 2,000 100.00
3 |Supporting Athletes and Para-Athletes 50 (36 Athletes and 100.00
14 Para-Athletes)
4 |STEM Lab and Al awareness programme 600 100.00
5 |MenstrualHygiene Management Programme | 1,600 Girls and Women 100.00
6 |Miyawaki Plantation and Agroforestry Not Ascertainable 100.00
7. | Skill Development 600 100.00
PRINCIPLE 9: Businesses should engage with and provide value to their consumers in a responsible manner
o=zl
I ?.I.'T ..... :. :_"'E ]

"
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Essential Indicators
1. Describe the mechanisms in place to receive and respond to consumer complaints and feedback.

The Company has a systematic approach to handling customer complaints and feedback. It starts with the Submission
of Complaint via various means such as phone, email, face-to-face or online. The Acknowledgment is sent by the CEE/
CEM upon receipt and Record Maintenance of customer and vehicle information follows. The nature and urgency of
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the complaint is determined during the Preliminary Assessment. This is followed by an Investigation which involves
reviewing vehicle history, consulting relevant personnel and examining relevant documents. Next, a Resolution Plan is
created and shared with the customer. Lastly, the Closure stage focuses on ensuring customer satisfaction, completing
any necessary repairs, providing support and documenting the process.

2. Turnover of products and/ services as a percentage of turnover from all products/service that carry information
about:

As a percentage to total turnover
Environmental and social parameters relevant to the product |This is not applicable, as the Company operates within
Safe and responsible usage the service sector and does not offer products with
Recycling and/or safe disposal such environmental or social labelling requirements.

3. Number of consumer complaints in respect of the following:

2025-26 2024-25
Received Pending Received Pending
n . Remarks . . Remarks
during| resolution at during | resolution at

the Year end of year the Year end of year

Data Privacy

Advertising

Cyber-security

Delivery of essential services
Restrictive Trade Practices
Unfair Trade Practices

Other

Total

No consumer complaints were received by the Company during the reporting
periods with respect to data privacy, advertising, cyber-security, delivery of essential
services, restrictive trade practices, unfair trade practices, or any other category.

4. Details of instances of product recalls on account of safety issues:

Number Reasons for recall
Voluntary recalls There were no product recalls due to safety concerns during the reporting
Forced recalls period, hence, this is not applicable.

5. Does the entity have a framework/ policy on cyber security and risks related to data privacy? (Yes/No) If available,
provide a web-link of the policy.

The Company has implemented a cybersecurity policy, available on the intranet, which provides guidelines for the
appropriate use and protection of information and IT systems. The framework supports the identification, management
and mitigation of cybersecurity risks, helping safeguard the confidentiality, integrity and security of the Company’s digital
information. A dedicated data privacy policy is currently under development.

6. Provide details of any corrective actions taken or underway on issues relating to advertising, and delivery of
essential services; cyber security and data privacy of customers; re-occurrence of instances of product recalls;
penalty / action taken by regulatory authorities on safety of products / services.

As the Company does not operate in the essential services sector, this disclosure is not applicable.

7. Provide the following information relating to data breaches:
a. Number of instances of data breaches
Nil
b. Percentage of data breaches involving personally identifiable information of customers?!

This is not applicable, as there were no instances of data breaches involving personally identifiable information of
customers during the reporting period.

21 The above calculations are in accordance with Part B, Attribute 8 of the Industry Standards Note (December
2024) on the Business Responsibility and Sustainability Report (BRSR) Core, jointly issued by ASSOCHAM, ClI,
and FICCI, pursuant to Regulation 34(2) of the SEBI (LODR) Regulations, 2015, and as per SEBI Circular No.
SEBI/HO/CFD/CFD-SEC-2/P/CIR/2023/122.
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c. Impact, if any, of the data breaches

This is not applicable, as there were no instances of data breaches involving personally identifiable information of
customers during the reporting period.

Leadership Indicators

Channels / platforms where information on products and services of the entity can be accessed (provide web
link, if available).

As a customer-centric organisation, the Company ensures transparent and easy access to information on its products
and services through its official website. The website is regularly updated with comprehensive and relevant details to
support informed customer decision-making and enhance overall customer experience. Information can be accessed at:
https://www.grouplandmark.in/

Steps taken to inform and educate consumers about safe and responsible usage of products and/or services.

The Company undertakes proactive measures to inform and educate consumers on the safe and responsible use of its
products and services. This is achieved through a regularly updated official website that provides relevant guidance and
information, along with awareness campaigns conducted across various social media platforms. These initiatives help
disseminate timely and accurate information, enhance customer awareness, and promote responsible usage, while also
strengthening customer engagement and trust.

Mechanisms in place to inform consumers of any risk of disruption/discontinuation of essential services.

The Company has implemented an effective communication system that informs consumers of any potential risks arising
from disruption or discontinuation of essential services in a proactive manner. Through direct communication channels,
such as email and phone, customers are promptly notified, ensuring that information is communicated in a timely manner.
This helps ensure transparency, allows customers to make informed decisions and helps to build trust and avoid any
inconvenience.

Does the entity display product information on the product over and above what is mandated as per local
laws? (Yes/No/Not Applicable) If yes, provide details in brief. Did your entity carry out any survey with regard to
consumer satisfaction relating to the major products / services of the entity, significant locations of operation of
the entity or the entity as a whole? (Yes/No)

This does not apply as the Company is a service oriented company and does not produce or sell tangible products
that require product labelling or product information beyond the statutory requirements. Hence, this disclosure is not
applicable to the Company’s operations.
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SDG 2 - ZERO HUNGER

Meals That Matter - Mid-Day Meal Programme with Annamrita Foundation
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maximise their school time. Landmark Cars partnered with Annamrita
Foundation to distribute 60,000 nutritious mid-day meals to 2,000
school children in 13 schools in Mumbai for 30 school days. The
programme directly supports SDG 2: Zero Hunger by supporting
regular access to nutritious food and helps to tackle the daily issue
of hunger in the classroom. The programme also helps to meet the
nutritional needs of children and helps to build a solid base for their
healthy growth and development.

For many kids, a healthy meal is more than just filing an empty -l
stomach. It helps them to keep their focus, engage in learning and ‘,;' [

The effects of a meal last long after lunch time. Hunger can affect
children’s learning, focus and involvement in the learning process.
The initiative also helps to achieve SDG 4: Quality Education by
providing the environment in which children learn and develop. The
programme is also at its core a partnership between Landmark Cars
and Annamrita Foundation to tackle the interrelated issues of nutrition
and education. This partnership is a way of supporting SDG 17:
Partnerships for the Goals and demonstrates how collective action
can make a difference in children’s daily lives.
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SDG 3 - GOOD HEALTH AND WELL-BEING

Empowering Through Awareness: Menstrual Hygiene Management Programme with Light of
Life Trust

Menstrual health is closely linked to a woman’s well-being, confidence and ability to
participate fully in everyday life. Yet, for many adolescent girls and women, limited
access to information and essential hygiene products continues to make managing
menstruation a challenge. Through its partnership with Light of Life Trust, Landmark
Cars supported a Menstrual Hygiene Management Programme that reached 1,600
adolescent girls and women across 40 villages and tribal wadis in Karjat, Khalapur
and Murbad. The programme combined awareness sessions on menstrual health,
hygiene practices and safe disposal with the distribution of sanitary napkins. By
improving access to knowledge and essential menstrual hygiene products, the
initiative contributes to SDG 3: Good Health and Well-being. Women’s health and
wellbeing, confidence and full participation in daily life are tied to menstrual health.
However, for many adolescent girls and women, access to information and hygiene
products remains a constraint to managing menstruation.
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The programme’s impact goes beyond the distribution of
sanitary products. By creating spaces for conversations
around menstruation and improving access to essential
hygiene products, it helps address a challenge that can
affect the health, dignity and participation of girls and women
in their daily lives. The initiative also contributes to SDG 5:
Gender Equality, by supporting the well-being and agency
of women and adolescent girls, while the collaboration with
Light of Life Trust contributes to SDG 17: Partnerships
for the Goals. Through this partnership, Landmark Cars
is helping make menstrual health a more informed and
supported part of everyday life for communities that need
it most.

sTRUAL HYG
EMENT PRI
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SDG 4: QUALITY EDUCATION

Rotary Southend: Creating Opportunities through Skill Development

Through its CSR support to the Rotary Southend Charitable Trust, Landmark Cars supported a Skill Development Centre at
ITI Pusa, New Delhi, providing free skill development training to underprivileged students. The programme aims to provide
hands on training to the participants and also offer them the chance of getting jobs in existing industrial and institutional units
after successful completion of the programme.

During FY 2025-26, Landmark Cars contributed 32 lakh
towards the initiative, with approximately 15 beneficiaries
estimated on a pro-rata basis based on the programme’s
overall funding and beneficiary pool. By providing access
to free skill development and employment opportunities,
the initiative seeks to strengthen employability, enhance
economic independence and create pathways towards
sustainable livelihoods for students from underserved
communities.

The programme also helps achieve SDG 8: Decent Work
and Economic Growth by connecting skill development
to employment. The Trust have reported that vocational
students have found employment after completing the
course, helping to bridge the gap between vocational
training and employment.
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SDG 6: CLEAN WATER AND SANITATION

NAAM Foundation Water Conservation Project

The Company, in partnership with the NAAM Foundation,
undertook an initiative to construct a community well in
Khamgaon Mawal village, Pune district, Maharashtra,
with the objective of improving access to water and
strengthening water security for the local community.
The initiative aims to enhance the availability of water
for agricultural and community use, supporting the water
needs of rural households while contributing to improved
livelihoods. By creating essential water infrastructure, the
Company seeks to promote sustainable water resource
management and strengthen the resilience of the village
against water scarcity.
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SDG 7: Affordable and Clean Energy

Powering a Sustainable Future through Renewable Energy

In the context of its ROAR Initiative, the Company installed a 129 kVA solar power plant to support its journey towards
clean and renewable energy. The installation will help the Company’s goal of promoting the use of renewable energy
sources in its activities and decrease the reliance on traditional electricity from the grid. The Company’s investments in the
energy infrastructure of solar power allow it to improve the efficiency of energy use and contribute to responsible resource
management and minimisation of environmental effects from energy use.

The initiative is part of the Company’s wider decarbonisation journey, contributing to the Company’s efforts to cut down
on greenhouse gas emissions by implementing renewable energy solutions. The solar power plant will help the Company
achieve its climate action goals and long-term sustainability targets, with an estimated annual reduction in CO, emissions
of around 2,800 tonnes. The Company’s ongoing investments in renewable energy infrastructure are contributing to a more
sustainable energy mix and helping to support a lower carbon operation.
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SDG 9: INDUSTRY, INNOVATION AND INFRASTRUCTURE

STEM Education Programme with Magic Bus India Foundation

The Company is collaborating with the Magic Bus India
Foundation to deliver a STEM Education programme to
empower 600 students with the skills and knowledge of the 21+
Century through experiential learning. The programme aims to
foster curiosity, creativity, critical thinking and problem solving
skills among students and motivate them to go on to tertiary
studies and careers in Science, Technology, Engineering and
Mathematics (STEM). The programme has been launched in
selected schools in Mumbai and will create STEM laboratories
in Grades 6 to 10 with modern learning infrastructure, laboratory
kits, digital devices and teacher training to enable hands-on
learning. The programme improves access to quality STEM
education and promotes the sustainability of the laboratories by
on-going monitoring and capacity building, allowing students to
acquire knowledge and skills needed to flourish in a changing
and technologically advanced world.
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SDG 10: REDUCED INEQUALITIES

Support for Indian Olympic and Paralympic Athletes

The Company’s collaboration with Olympic Gold Quest (OGQ), a
not-for-profit organisation focused on the development of talented
Olympic and Paralympic athletes, is in the interest of developing
the sporting ecosystem in India. The programme aims to empower
Indian athletes to excel in the Olympics and Paralympics by
identifying promising junior and senior athletes and offering
them comprehensive support to improve their performance in
the national and international arena. It spans across a range of
Olympic and Paralympic sports and aims to tackle issues of talent
identification, athlete development, access to quality training and
coaching, sports science and other sports performance-enabling
resources. The programme helps to develop sporting excellence,
equal opportunities and inspire future generations of athletes by
creating a sporting environment that is inclusive and supports
para-athletes equally. The Company is working with Olympic
Gold Quest (OGQ) to help build India’s high-performance sporting
ecosystem and helping athletes reach their peak performance on
the international stage.
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SDG 15: Life on Land

Restoring Green Spaces through Miyawaki Afforestation

The Company, as part of its ROAR Initiative, implemented an afforestation program based on the Miyawaki method in
Shertha, Guijarat, to enhance the ecological restoration and urban green cover. The program includes 20,473 planted/
surviving trees planted in 2024 and 2025, allowing for the fast establishment of dense, native forests that will help achieve
long-term environmental sustainability. The project will create more green areas, which will help mitigate the effects of climate
change, including carbon sequestration, air quality, biodiversity protection and urban cooling. The programme demonstrates
the Company’s dedication to tackling climate-related issues with Nature Based Solution and fostering more resilient, healthier
ecosystems. Through this initiative, the Company continues to support environmental conservation efforts and create lasting
ecological value for the communities in which it operates.
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Strengthening Sustainable Livelihoods through Agroforestry

As part of its ROAR Initiative, the Company undertook an Agroforestry Initiative in Karjat, Maharashtra, to promote sustainable
land-use practices while strengthening the livelihoods of farming communities. Under the initiative, the Karjat plantation
comprises 19,614 surviving/established trees, including 7,500 trees replanted to compensate for mortality. The initiative
encourages the integration of tree cultivation with agriculture, contributing to enhanced biodiversity, improved soil health and
increased carbon sequestration, while supporting the long-term productivity and resilience of agricultural land. By promoting
environmentally sustainable land-use practices, the initiative contributes to ecological restoration and the creation of shared
environmental and socio-economic value for farming communities. The plantations are geo-tagged and monitored through the
GreenTrack platform to facilitate tracking of tree survival and growth. The Company has implemented an Agroforestry Initiative
in Karjat, Maharashtra as a part of its ROAR Initiative, which aims to encourage sustainable land-use practices and enhance
the livelihoods of the farming community. The initiative involves the Karjat plantation with 19,614 surviving/established trees
and 7,500 replanted trees to replace those that have died. The program promotes integration of tree farming and agriculture,
thereby promoting biodiversity, better soil health and more carbon sequestration and long-term productivity and resilience of
agricultural land. The project helps to restore ecosystems and generate shared environmental and socio-economic benefits
for farming communities by encouraging sustainable land-use. The plantations are geo-tagged and the growth and survival of
the trees monitored using the GreenTrack platform.

139 Annual Report 2025-26



,’rgg

N
Landmark

..........

SUSTAINABLE DEVELOPMENT GOALS (Contd.)

'I PARTHERSHIPS

FOR THE GOALS

SDG 17: Partnerships for the Goals

Driving Excellence through People and Brand Leadership

At the Mercedes-Benz India Annual Conference & Awards Night, the Company was awarded for its outstanding performance
in various areas of business. Landmark Cars-Mumbai was awarded the Best Partner in the field of marketing and Landmark
Cars-Gujarat won the Best Partner in the area of People Management. Such awards continue to demonstrate the Company’s
ongoing commitment to developing staff skills, building a cohesive and high-performing team and providing world-class
customer engagement and brand stewardship. These successes reflect the commitment of its staff, the leadership of its
leaders and its focus on fostering a culture of continuous improvement, collaboration, and operational excellence. The
Company’s continued investment in its employees and best practice across business functions continues to deliver long-term
value to its stakeholders and solidifies its role as an automotive retail partner of trust.
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BEST PARTHER IN PECPLE MANAGEMENT - LANDMARK CARS, GUJARAT

BEST FARTHER IN MARKETING - LANDMARK CARS, MUMB AN
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