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Digital to overtake TV in
revenues by end of 2024

AIgamechanger
intrackingcases
oftuberculosis

Shape-shifting ‘L2-5’gets
roadministrygreenlight

SOHINI DAS
Mumbai, 5 March

Artificial intelligence(AI)algo-
rithm-basedtuberculosis (TB)
screening is leading to a jump
in notifications and helping
identify 30-40 per cent more
incidental cases that would
havebeen leftundiagnosed in
India, a country with a large
shareof theworldwideburden
of the infectiousdisease.

Mumbai based startup
Qure.ai, which provides AI-
based solutions for medical
imaging and diagnostics, and
IndiaHealth Fund (IHF) have
deployed one such tool for TB
screening called qXR
across 139 health
facilities in India
since February
2020. Qure.ai
has screened
120,031 individ-
uals so far.

IHF, a not-
for-profit organi-
sation, was set up
as a collaborative ini-
tiativeofTataTrustsandThe
Global Fund to Fight AIDS,
Tuberculosis andMalaria.

“Werealisedtherewerenot
enoughradiologistswhocould
read the X-rays in a lot of
remotesites.Webrought inAI
to automatically read a chest
X-ray. To detect TB on a chest
X-rayonecanactuallydepend
on an algorithm to read it,
withoutneedingaradiologist,”
Prashant Warier, chief execu-
tive officer (CEO) and co-
founder of Qure.ai, told
BusinessStandard.

qXR was one of the three
AI algorithms that the World
Health Organization had ref-
erenced to in its March 2021
TB screening guidelines.

Warrier explained thatone
can use AI to immediately
interpretanX-rayscanandget
diagnosedthesamedayrather
thanwait for a report.

“Notifications have
increased substantially with
thehelpofAI.Lostandfollow-
upcasesareminimised.Bythe

time results are ready,we lose
many patients as some travel
long distances as well. The
notifications have increased
by 30-40 per cent if we see
data from Mumbai, or places
inRajasthan,” he said.

MadhavJoshi,CEOof IHF,
cites the Municipal
Corporation of Greater
Mumbai’s (MCGM)exampleas
a game changer. “It started
with analysing X-rays of
patientswhohadcome forTB
tests. Then it was extended to
patients who were seeking
other treatmentsaswell.Now,
MCGMis getting about 20per
cent of their cases from those

who had not come for TB
diagnosis or treat-

ment,” Joshi said,
pointing out that
Mumbai has a
highTB load.

Incidental
findings, too,
have increased.
About 35 per

cent of TB findings
are now incidental in

MCGM. Around 40 per cent
TB cases are estimated to be
asymptomatic. MCGM accel-
erated its efforts to eliminate
TBbyconductingcasefinding
ofasymptomaticorsubclinical
TB patients using AI-aided
chestX-ray-basedsurveillance
inperipheral hospitals.

Throughthis,over100,000
individuals have been
screenedtill dateacross seven
MCGMhospitals.

Based on an analysis of a
representative sample of over
1,000patientsscreenedacross
fourhospitals,outofwhich141
were confirmedasTBcases, it
was found that 35 per cent
them(50outof141)camefrom
non-TB pathways such as
orthopaedic,gynaecology,pre-
surgicalchestX-raysandcasu-
alty. There is also one mobile
screening van catering to 24
wards within Mumbai city.
Around 26 per cent of the
patients flagged as TB pre-
sumptive by AI were con-
firmedcases.

VANITA KOHLI-KHANDEKAR
Pune, 5 March

It has been a slow year for the Indian
media and entertainment (M&E) busi-
ness. After two years of double-digit

growth, itgrewat justabout8percent in2023
over 2022. It now stands at ~2.33 trillion in
advertisingandpayrevenues.Onlinegaming
andliveeventsareamongthefastest-growing
parts of the business, albeit on a small base.
The big surprise is print media, which
grewby4percent. Indiancinemahadagreat
2023, and it shows.Themoviebusiness grew
14 per cent. Television, which is facing the
brunt of the advertising slowdown and the
rising migration to digital, saw a de-growth
of 2 per cent.

Bytheendof thisyear,digitalwillovertake
television as the
largest chunk of
the Indian M&E
business. The
media sector is
expected to
grow by 10.2 per
cent to reach
~2.55 trillion by
2024. Itwill then
expand at a
compound
annual growth
rate of 10 per

cent to reach ~3.08 trillion by 2026.
These, among others, are the big take-

aways from the annual Federation of Indian
Chambers of Commerce and Industry
(FICCI)-EY report that takes the most com-
prehensive lookat thebusiness in India.The
report was released at FICCI-Frames, the
organisation’s annual media event, on
Tuesdaymorning.

“It has been awhile since theM&E sector
grew slower than Indian GDP, but that was
2023 in a nutshell. Headwinds from geopol-
itics, the uncertainty of war, a funding scar-
city and regulatory implications impacted
advertisingspendingandreducedconsump-
tion. Yet the Indian M&E sector grew, out-
pacing that of many developed countries,”
writes Ashish Pherwani, M&E sector leader
for EY, in the report.

Thebigdisappointmentof 2023hasbeen
a flat admarket.At ~1.1 trillion, advertising is
now0.33percentof India’sGDP,muchlower
thanlargedevelopedmarketswhere it ranges
between 0.6 and 1 per cent, says the report.
In 2023, newmedia comprised 52per cent of

total advertising revenues. Digital subscrip-
tion, if correspondingdatachargesare inclu-
ded, would also comprise a majority of sub-
scription revenues. Over 70 per cent of the

sector’s growth in 2023 was driven by new
media.Overall, subscriptionsgrewby~75,000
crore tohit ~95,600crore.Onlinegamingand
digital brought 58 per cent of this growth.

Mediasector isexpectedtogrowby10.2%toreach~2.55trillion
TheL2-5canseamlesslyswitchbetweenbeingatwo-wheeled
vehicle (L2category)orathree-wheeledvehicle (L5category)
NITIN KUMAR
NewDelhi,5March

Imagine owning a ‘convertible’ that
effortlessly morphs into a two-
wheeler from a three-wheeler in a
matter of minutes. This futuristic
concept could become a reality with
the recent approval from the
Ministry of Road Transport and
Highways (MoRTH), introducing a
new category of three-wheeled
motor vehicles known as ‘L2-5’,
which blends elements from both
two-wheeled and three-wheeled
vehicles.

Vehicles of this category will
come with a rickshaw-like structure
devoid of a front wheel, into which
an electric scooter (e-scooter) seam-
lessly slots and acts as the front
wheel. In this configuration, the rear
wheel of the e-scooter is elevated off
the ground, resting securely on the
rickshaw platform. These vehicles
boast a modular design, enabling
themto function interchangeably as
either a two-wheeledvehicle (L2 cat-
egory) or a three-wheeled vehicle
(L5 category).

“Category L2-5 means a three-
wheeled motor vehicle, with a two-
wheeler-three-wheeler combination
module, constructed in such a way
that a two-wheeled vehicle of cate-
gory L2 is combinedwith a non-self-
propelled rearmoduleunit. It canbe
separatedor combined, as andwhen
required,” according toanotification
fromMoRTHdated February 29.

The ministry’s action comes just
days after Hero MotoCorp-owned
startup Surge recently revealed a
transforming three-wheeler named
S32, which works on the same
technology.

The S32 three-wheeler electric
vehicle can be converted into an e-
scooter in just threeminutes.

According to the company, the
three-wheeler-cum-scooterhasbeen
manufactured with self-employed
individuals in mind, offering them
the flexibility of bothanelectric rick-
shaw and an e-scooter within a
single vehicle.

The innovation is set to give cus-
tomers the option to utilise these

vehicles for purposes beyond just
two-wheeler use, such as transport-
ing passengers or goods. Thismodel
caters to individuals seeking a single
vehicle that serves both personal
mobility needs and
enables them to earn
a livelihood by using
it for transportation
purposes.

With the introduc-
tion of the L2-5 cate-
gory, the government
also aims to modern-
ise India’s transporta-
tion sectorbyaddress-
ing theevolvingneeds
of consumersandpro-
moting sustainable and inclusive
mobility solutions.

The classification for vehicles
intended for passenger transporta-
tion will be L2-5M, while those
designed for transporting goodswill
be labelled L2-5N. Vehicles within
the L2-5 category will have a single

registrationnumber for both config-
urations.

In the case of the L2-5 category of
vehicles, a single registration
number shall be allotted for both

configurations,
namely separated
two-wheeled vehicles
of the L2 category or
combined three-
wheeled vehicles of
theL5category; andat
any point in time,
there shall beonlyone
registration mark dis-
played on the front
and one on the rear of
the vehicle irrespec-

tive of the configuration, the mini-
stry said.

For the registration of such
vehicles, the identification number
including the month and year of
manufacture, embossedor etchedor
punchedon it shall be in accordance
with the latest guidelines.

‘Headwinds from
geopolitics,
uncertainty of war,
funding scarcity,
and regulatory
implications
have impacted
advertising
spending and
reduced
consumption’

Qure.aiandIndiaHealthFund’sqXR
tool leadingtobetterTBnotifications

With the introduction
of the L2-5 category,
the government also
aims to modernise
India’s transportation
sector by addressing
the evolving needs
of consumers and
promoting sustainable
mobility solutions

‘TRANSFORMER’ EFFECT
nVehicles inthiscategory
featurearickshaw-likestructure
withoutafrontwheel

nAne-scootereasily fits into
thisstructure,servingasthe
frontwheel

n Inthisset-up,therearwheel
ofthee-scooter is raisedoff the
ground,securelyrestingonthe
rickshawplatform

nTheMinistryofRoadTransport
andHighwaystookthisstep
shortlyaftertheunveilingof
Surge,atransforming
three-wheelerbyHero
MotoCorp-ownedstartup

nSurge,operatingonthe
sametechnology,showcases
theversatilityofthis
innovativeapproach

Hero-ownedSurge’s S32
platform isdesigned to

suitmultiple vehicle
requirements
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THE MEDIA
LANDSCAPE
Segment growth 2023 vs 2022 (in%)

Online gaming

Live events

Digital advertising

Filmed entertainment

Out-of-home media

Music

Radio

Digital subscription

M&E sector overall

Animation and VFX

Print

Television

Television

Digital media

Print

Online gaming

Filmed entertainment

Animation and VFX

Live events

Out-of-home media

Music

Radio
All figures are gross of
taxes for calendar
years; EY estimates

Indian M&E sector grew over 8% in 2023 CAGR
2023-26 (%)n2022 n2023 n2026E (in ~ billion)

TOTAL

3.2

13.5

3.4

20.7

6.5

17.5

17.6

9.3

14.7

6.6

2,144

2,317

3,081

709
696

766
571

654

250
260
288

181
220

388
172
197
238

107
114

185
73
88

143
37
42
54

22
24
37
21
23
27

955
22

20

15

14

13

10

10

9

8

6

4
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