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Dear Sir/Madam,  

Sub: Investors/ Analysts Presentation 

 

Please find enclosed the presentation on the Standalone and Consolidated Financial Results of 

the Company for the quarter and half year ended on September 30, 2026. 

 

The presentation is also being uploaded on the website of the Company 

www.kalyanjewellers.net. 

 

 

Kindly take the same into your records. 

 

 

Thanking You, 

For Kalyan Jewellers India Limited 

 

 

Jishnu RG 

Company Secretary & Compliance Officer 

http://www.kalyanjewellers.net/
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01
COMPANY
OVERVIEW



INDIA’S MOST TRUSTED JEWELLER



HISTORY OF TRUST THRIVING ON A 100-YEAR-OLD LEGACY



DECADES OF STRATEGIC EXPANSION
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KEY HIGHLIGHTS

PRESENCE

33

504

38

2

2

₹27,631 Mn

₹16,016 Mn

₹66,381 Mn

Financials

₹4,15,299 MN

Scale

7

24

1,203

15

17,504
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INVESTMENT 
HIGHLIGHTS



BUILT ON CORE COMPETITIVE STRENGTH



INDIAN JEWELLERY MARKET: AN OVERVIEW

₹7,204 bn

12.2%

2ND

3RD

7% | 15.71%

₹4.8 lakh crore

https://www.iifl.com/blogs/gold-loan/global-gold-demand-india-2026-second-largest-consumer
https://www.ibef.org/exports/gems-and-jewellery-export
https://www.careratings.com/uploads/newsfiles/1777439177_Investment%20share%20in%20India%E2%80%99s%20gold%20consumption%20rises%20to%20record%2040%20pct%20in%20CY25.pdf


ORGANISED JEWELLERY MARKET STRUCTURAL GROWTH DRIVERS
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https://www.gold.org/goldhub/research/gold-demand-trends/gold-demand-trends-india-focus-q1-2026


A BRAND BUILT ON DECADES OF TRUST AND TRANSPARENCY

Pioneers in the Indian jewellery retailing space









A TRUE PAN-INDIA PLAYER WITH GLOBAL PRESENCE

1,49,900+ sq. ft.

138

11,500+ sq. ft.

1

52,000+ sq. ft.

38

3,500+ sq. ft.

2

3,900+ sq. ft.

2

~7%

71%

73%

92%

1,203

29%

27%

8%

10,78,900+ sq. ft.

365

107

258



EFFECTIVE MARKETING STRATEGY

₹17,000+ MN



CATERING TO VARIED GEOGRAPHIES AND CUSTOMER SEGMENTS


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


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


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HYPERLOCAL JEWELLER…HELPS BUILD A LARGE CUSTOMER BASE











UNIQUE GRASSROOTS CUSTOMER OUTREACH NETWORK

1,203

10 mn

~18%

~31%







5,053



JEWELLERY SUB-BRANDS ACROSS THEMES AND PRICE POINTS



TECHNOLOGY-DRIVEN CUSTOMER ENGAGEMENT & CONVERSION
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CANDERE - A KALYAN JEWELLERS COMPANY
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₹



AKSHAYA THANGA MALIGAI (ATM)







ROBUST AND EFFECTIVE INTERNAL PROCESS AND CONTROLS



ENRICHING KALYAN WITH THEIR EXPERTISE AND INSIGHT
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MANAGEMENT TEAM DRIVING BUSINESS GROWTH & EXPANSION
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STRATEGIC 
PRIORITIES



PURPOSE-LED GROWTH ACROSS PHASES

PHASE I





PHASE II
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PHASE III
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PHASE IV




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BALANCING GROWTH AND EXPANSION



WAY FORWARD
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PERFORMANCE 
Summary



SIGNIFICANT PROGRESS IN RECENT YEARS

₹ ₹ ₹

₹ ₹ ₹
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USHERING INTO NEW ERA OF GROWTH WITH FRANCHISE MODEL
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KALYAN’S ASSET LIGHT JOURNEY CONTINUES
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Q2FY27 INDIA

Revenue ₹ EBITDA ₹Gross Profit ₹

PAT ₹ Showrooms 

₹

₹

₹



Q2FY27 INDIA

South Revenue ₹ Non-South Revenue ₹

Gold Revenue ₹ Studded Revenue ₹



Q2FY27 MIDDLE EAST

Revenue ₹ EBITDA ₹Gross Profit ₹

PAT ₹ Showrooms 



Q2FY27 CONSOLIDATED

Revenue ₹ Gross Profit ₹

EBITDA ₹ PAT ₹



CONSOLIDATED HISTORICAL FINANCIALS

Revenue ₹ EBITDA ₹

RoCE & RoE ₹PAT ₹

₹



PERFORMANCE AND BALANCE SHEET FOCUS

Net Debt to Equity 



PERFORMANCE AND BALANCE SHEET FOCUS

ROCE1 Inventory Turn3 ROE2 



PERFORMANCE AND BALANCE SHEET FOCUS

Net Debt2 to EBITDA Net Debt2 to Equity 

Net Debt3 to EBITDA Net Debt3 to Equity 



Q2FY27 INDIA: INCOME STATEMENT

₹

₹



H1FY27 INDIA: INCOME STATEMENT

₹

₹



Q2FY27 MIDDLE EAST: INCOME STATEMENT

₹



H1FY27 MIDDLE EAST: INCOME STATEMENT

₹



Q2FY27 CONSOLIDATED: INCOME STATEMENT

₹

₹



H1FY27 CONSOLIDATED: INCOME STATEMENT

₹

₹



STANDALONE INDIA: INCOME STATEMENT

₹

₹ ₹



CONSOLIDATED: INCOME STATEMENT

₹

₹ ₹



STANDALONE INDIA: BALANCE SHEET

₹ ₹

₹



CONSOLIDATED: BALANCE SHEET

₹ ₹

₹



mailto:rahul.agarwal@sgapl.net
mailto:mandar.chavan@sgapl.net
http://www.sgapl.net/
mailto:investor.relations@kalyanjewellers.net
http://www.kalyanjewellers.net/
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