Date: 6™ November, 2025

To

The Listing Department

National Stock Exchange of India Limited
Exchange Plaza, Plot No. C/1, G Block
Bandra-Kurla Complex

Bandra(E)

Mumbai-400051

NSE Symbol: IRISDOREME

Sub: Investor Presentation
Ref: Disclosure under regulation 30 of Securities and Exchange Board of India
(Listing Obligations and Disclosure Requirements) Regulations, 2015

Dear Sir / Madam,

With reference to the above, enclosed please find herewith a copy of Investor
Presentation with respect to the Unaudited Financial Results for the quarter and half
year ended 30 September, 2025.

Kindly take the same on your records.
Thanking You.

Yours faithfully,
For Iris Clothings Limited

Digitally signed by
SantOSh Santosh Ladha

Date: 2025.11.06
Ladha 12:30:57 +05'30'
Santosh Ladha

Managing Director
(DIN: 03585561)

Encl: As above

Iris Clothings Limited

103/24/1, Foreshore Road, Howrah 711102, India
+91 33 2637 3856 / 2640 4674 | info@irisclothings.in R
CIN: L18109WB2011PLC166895 DOI=M=.in
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established
brand with
PAN India
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T, Dresses

Loungewear, Wintervear

Innerwear,Sportswear,
Infant Accescories,
Infant Collection







Started as kids' clothing
manufacturer, growing through
focus on quality
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Focus on Offering Quality Products at Affordable Prices



Growth Phase
2014-2026
Well-established listed

kids' apparel brand with
consumer sales of

Rs. 300

crores




Manufacturing
facilities expanded to

11...

Manufacturing (8
Warehouse
Corporate Offce ()

Manufacturing excellence
has been one of our
biggest strengths

Foreshore Road, Howrah Pachla, Howrah Juber h




Product
[ele]gue]ife}
enhanced
across
categories

Brand % DoREME

requirements.

Kids 0.5 years)

Price from
R5.90 10 Rs. 1500

Boys G16years) g

Price from
Re. 240 t0 Rs. 2000

Girls (676 yoars)

Price from
e 240 t0 Rs. 2000

A DORIME
* Dy

Price from
Rs.290 o Rs.2.500



Collaboration with
Disney certifies
process & stringent
quality control...
Leveraging opportunities

through disney alliance
& in-house expertise




..Helps in premium
market positioning

Premium Pricing Capability:
Exclusive nature of the licensing
agreement allows customers

to pay premium price for products

contributing to higher profit margins.

Diversity product
Tine with various
Disney franchises

3

Enhance reputation

eys trusted
brands

5

Offer competitive
edge with exclusive

Increase sales
through popular
character demand

4

Boost brand
recognition with
Disney’ global appeal

[

Expand marketing
reach with character
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Consumer
Sales of aimost
Rs. 300 crores

Financial growth
in-line with
business growth

Revenue from Operations (Rs. in Crores) Profit After Tax (Rs. in Crores)
CAGR18%
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2025 & Beyond

3028

[RAR)

20,000+
Retail Touchpoints
in India

.

Biggest
Kidswear Brand



DOREME
D2C strategy

EBOs-Retail Business Model

Ownership Model (COCO & FOCO)

E505inCompany Owned Compary perated (C0CD] el o v

online retail
business model

Online D2C Strategym

Marketplace Strategy @




EBO store design

| Standardised
2 store design

Better layout
dentification

Improvements
fr—




Enhanced merchandise in store

Expansion of
Ry




Expansion of
manufacturing
capacity

Brownfield Expansion Greenfield Expansion OEMs
Through Brownfield
- : P 8 5
Greenfield and OEMs = = =

ntin manfactuing

P
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Financial
Highlights (




Q2 FY 26 P&L statement highlights (consolidated)

Particulars (in 2 Mn) Q2FY26  Q2FY25  YoY(¥)  HIFY26  HIFY25  YoY(%)
Revenue from Operations w43 s ™ o7 7 2%
OtherIncome: 02 i 04 2
Total income. ) s 3 e 75 3
=3 774 =0 w5 £
Gross profit 169 184 329 ED

03 wlth “0z% w64k
Employes Benefits Expense £ 50 o0 76
s 0 3 % 80

7 E) B s %0 Er3

e assrainn % 195% 50 3%
Depreciation I
Earr 2 3
Finandial Costs I
Exceptional ltems
Tax - %
PAT ) 3 %
PAT Margin () o3 °3% =3 ae%




Ratio analysis

etworth (Rs.in Mn)
EBITDA Margin (in %) Debt-to-Equity (in X) BT )
Return

Capital Employed (in %)
Net Profit Margin (in %) Return on Equity (%)






Garment Industry—Opportunities Ahead

Textile & Apparel Market to pick up post hit from macro-headwinds

Domestic Textile & Indian Apparel Retail
Apparel Market (§ Billion) Industry Forecast ($ Million)
Benefit for
IRIS Clothings
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