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SECTION A: GENERAL DISCLOSURE
I.	 Details of the Listed Entity

1 Corporate Identity Number (CIN) of the Listed Entity L29142TN1992PLC021997

2 Name of the Listed Entity IGARASHI MOTORS INDIA LIMITED

3 Year of incorporation 1992

4 Registered office address Plot No. B12 to B15, Phase-II, MEPZ-SEZ,Tambaram, 
Chennai – 600 045

5 Corporate address Plot No. B12 to B15, Phase-II, MEPZ-SEZ,Tambaram, 
Chennai – 600 045

6 E-mail investorservices@igarashimotors.co.in

7 Telephone 91-44-42298100

8 Website www.igarashimotors.com

9 Financial year for which reporting is being done 2025-26

10 Name of the Stock Exchange(s) where shares are listed BSE Limited & National Stock Exchange of India Limited

11 Paid-up Capital ` 3147.50 Lakhs

12 Contact Person

Name of the Person Mr. R Chandrasekaran, Managing Director

Telephone +91-44-42298199

Email address investorservices@igarashimotors.co.in 

13 Reporting Boundary 

Type of Reporting (Standalone / Consolidated) Disclosures made in this report are on Standalone basis

14 Name of assurance provider Not Applicable

15 Type of assurance obtained Not Applicable

II.	 Product/Services

16 Details of business 
activities 

S. No. Description of Main Activity Description of 
Business Activity

% Turnover
 of the Entity

1 Electrical Equipment, general purpose and 
special purpose machinery & equipment

Manufacturing 100%

17 Products/Services 
sold by the entity 
contributing 90% of 
total turnover

S. No. Product/Service NIC Code % of Total 
Turnover contributed

1 Electric Micro Motors & Motor Components 8501 88%

2 Ceiling Fans (BLDC) 8414 12%

III.	 Operations
18 Number of locations where plants and/or 

operations/offices of the entity are situated: 
Location Number of plants No. of Offices Total
National 9 1 10

International - - -

Business Responsibility &  
Sustainability Report

IGARASHI MOTORS INDIA LIMITED

88  |  Annual Report 2025-26

mailto:investorservices@igarashimotors.co.in
http://www.igarashimotors.com
mailto:investorservices@igarashimotors.co.in


19 Market served by the entity Locations Numbers
a.	 No. of Locations National (No. of States) All over India

International (No. of Countries) 7 
b.	� What is the contribution of 

exports as a percentage of the 
total turnover of the entity?

Contribution of export is 57% of total turnover for FY 2025-26

c.	 A brief on types of customers Revenues of the group are largely derived from Business-to-Business sales 
to Global Tier-1 customers in the automotive and Business to Business 
Sales to Electric Consumer Durable Customers for BLDC Motors and PCB 
controllers in FMEG business.

IV.	 Employees

20. Details as at the end of Financial Year 2025-26

S. 
No.

Particulars Total (A) Male Female
No. (B) % (B/A) No. (C) % (C/A)

a. Employees (including differently abled)
Employees

1 Permanent (A) 311 241 77% 70 23%

2 Other than Permanent (B) 0 0 0% 0 0

3 Total (A+B) 311 241 77% 70 23%

b.	 Workers (including differently abled):
Workers

1 Permanent (E) 463 218 47% 245 53%

2 Other than Permanent (F) 1,347 128 10% 1,219 90%

3 Total (E+F) 1,810 346 19% 1,464 81%

c. Differently abled Employees
Employees

1 Permanent 0 0 0 0 0

2 Other than Permanent 0 0 0 0 0

3 Total 0 0 0 0 0

d.	 Differently abled Workers:

Workers
1 Permanent 0 0 0 0 0

2 Other than Permanent 0 0 0 0 0

3 Total 0 0 0 0 0

21.	 Participation/Inclusion/Representation of women

S. 
No.

Category Total (A) No. and % of females
No. (B) % (B/A)

1 Board of Directors 6 1 17%

2 Key Management Personnel* 3 0 0%

3 Senior Management 17 1 6%

* Includes Managing Director, Chief Financial Officer and Company Secretary
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22.	 Turnover rate for permanent employees and workers 

Category FY 2025-26 
(Turnover rate in  

current FY)

FY 2024-25 
(Turnover rate in  

Previous FY)

FY 2023-24 
(Turnover rate in 

prior to previous FY)
Male Female Total Male Female Total Male Female Total

Permanent Employees 2% 0% 2% 1% 1% 2% 11% 1% 12%

Permanent Workers 4% 3% 7% 4% 3% 7% 8% 9% 17%

V.	 Holding, Subsidiary and Associate Companies (including joint ventures)

23 Names of holding 
/ subsidiary 
/ associate 
companies / joint 
ventures

S. 
No.

Name of the 
holding / subsidiary 
/ associate 
companies / 
joint ventures 

Indicate whether 
it is a holding 
/ Subsidiary /  
Associate / 
or Joint Venture

% of  
shares  
held by  
listed  
entity

Does the entity indicated 
at column A, participate in 

the Business Responsibility 
initiatives of the listed 

entity? (Yes/No) 

1. Agile Electric 
Sub Assembly 
Private Limited,

Holding Company 54.46 Yes

2. Igarashi Electric 
Works Limited, Japan

Subsidiary of Ultimate 
Holding Company

12.59 Yes

3. Igarashi Electric 
Works (H.K) Limited,

Fellow Subsidiary
Company

7.94 Yes

VI.	 CSR Details:

24 a.	 Whether CSR is applicable as per section 135 of Companies Act, 2013: Yes

	 Turnover (in ` Lakhs) 86,592

	 Net worth (in ` Lakhs) 46,663
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VII.	 Transparency and Disclosures Compliances
25 Complaints/

Grievances 
on any of the 
principles 
(Principles 1 
to 9) under 
the National 
Guidelines on 
Responsible 
Business 
Conduct

Stakeholder  
group from  
whom  
complaint  
is received 

Grievance Redressal 
Mechanism in Place
 (Yes/No) If Yes, then 
provide web-link for 
grievance 
redress policy

FY 2025-26  
Current Financial Year

FY 2024-25 
Previous Financial Year

Number of  
complaints 

 filed during  
the year

Number of 
complaints  

pending  
resolution  
at close of  

the year 

Remarks Number of 
complaints 

 filed 
during  

the year

Number of  
complaints 

 pending  
resolution  
at close of  

the year 

Remarks

Communities Yes. Direct interaction 
during CSR activities 
and other social & 
awareness programs

0 0 - 0 0 -

Investors  
(other than  
shareholders)

Yes. Investors will 
submit their grievance 
either directly with the 
Company Secretary or 
Registered Transfer Agent 
for assisting in handling 
the grievances as given 
in the Email ID. 
(investorservices@
igarashimotors.co.in) 

0 0 - 0 0 -

Shareholders Yes. 
Stakeholder Relationship 
Committee is set up to 
examine and redress the 
shareholders grievances 
on timely basis. 
The status of complaints 
is reported to the entire 
Board on quarterly 
basis. The Committee 
meets quarterly to 
review & resolve 
shareholders grievances.

4 0 - 0 0 -

Employees  
and workers

Yes. For safeguarding 
the interests of the 
employees and workers, 
grievance mechanism 
is detailed in the POSH 
Policy and Whistle blower 
Policy (SHP Policy)

1 0 - 0 0 -

Customers Yes. A cross functional 
team is in place who 
reviews Supplier 
Portals and responds 
to various requirements 
and feedbacks of 
our consumer for a 
seamless experience.

0 0 - 0 0 -

Value Chain  
Partners 

Yes. Value Chain 
Partners may register 
their complaints directly 
with the Business 
Supply Chain Head.

1 0 - 0 0 -

Other  
(please  
specify)

Yes. Audit committee 
in place to maintain 
ethical business 
standards through 
Anti-corruption policy. 
(Anticorruption_Policy.pdf)

0 0 - 0 0 -
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26.	 Overview of the entity’s material responsible business conduct issues
	� Please indicate material responsible business conduct and sustainability issues pertaining to environmental 

and social matters that present a risk or an opportunity to your business, rationale for identifying the same, 
approach to adapt or mitigate the risk along-with its financial implications, as per the following format:

Sr.  
No.

Material Issue  
Identified  
(High priority  
material issues  
are listed below)

Indicate  
whether risk or  
opportunity

Rationale for
identifying the
risk/opportunity

In case of risk, approach to 
adapt or mitigate

Financial implications  
of the risk or 
opportunity (Indicate  
positive negative  
or implications)

1 Scarcity of  
electrical power

Opportunity Commercial gain from 
process in-place for optimized 
energy consumption and 
commitment to enhance the 
energy efficiency

1.	� Increase in the efficiency 
of equipment which has 
caused reduction in the 
overall energy intensity

2.	� Installation of Solar panels, 
Solar Water heaters 
and LEDs at various 
locations for efficient 
energy management.

3.	� Use of BLDC fan motor 
capable of reducing 
~50% of energy 
consumption per motor

Positive- Increasing 
sustainable and green 
energy can reduce 
Company costs in  
future and attract  
investment opportunities

Risk Increasing energy costs 
associated with adoption of 
new and efficient technologies

1.	� Record maintenance of 
spends associated with 
energy improvement  
initiatives

2.	� Installation of energy 
meter in facility to 
monitor the energy  
consumption

3.	� Energy Audit has been 
conducted and actions 
to be taken based on 
priority/feasibility and 
allocated budget

Negative- New  
business processes  
may require massive  
financial investments  
including technical  
skill training at  
regular intervals

2 Scarcity of water Risk Resource depletion and 
unavailability of water during 
specific time period can 
adversely hamper operations

1.	� Though, production 
process does not require 
water, the water meters 
were installed at various 
location for analyzing the  
consumption pattern for 
non-production needs

2.	� Water conservation 
practices like auto cut-off 
valves, use of Rain water 
etc are being undertaken 
in our facilities

3.	� The water is 
discharged to common  
sewage treatment plant  
which is owned and  
operated by MEPZ 
The treated water is  
reused for gardening  
purpose by MEPZ 

Negative- Shortage  
of water can 
slow down plant  
productivity and  
attract financial 
 investments in  
the longer run
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Sr.  
No.

Material Issue  
Identified  
(High priority  
material issues  
are listed below)

Indicate  
whether risk or  
opportunity

Rationale for
identifying the
risk/opportunity

In case of risk, approach to 
adapt or mitigate

Financial implications  
of the risk or 
opportunity (Indicate  
positive negative  
or implications)

3 Non-Compliance 
to local laws 
and regulations

Opportunity Changes in local 
laws and regulations 
considering future aspects

Monthly review / discussions 
are conducted along with 
regular monitoring of 
legal compliance with the 
support of Compliance Dash 
Board software tool

Positive- Improvement 
in Company's reputation 
and relationships 
with stakeholders

4 Occupational 
Safety and Health

Risk Occupational health and 
safety is a critical aspect 
for ensuring employee 
welfare. non-compliance with 
appropriate safety standards 
can attract high frequency of 
health and safety incidents

1.	� Frequent safety audit, 
awareness sessions and 
tool box talk are conducted 
to maintain safe and 
healthy working conditions

2.	� Implementing training of all 
employees and associates 
on safe working practices

3.	� Implementation of 
a Company-wide 
robust Occupational 
Health and Safety SOP

Negative- Incidents  
of occupational  
health & 
safety management  
system may cause  
loss in man-days  
and further 
minor impact on  
productivity of  
operations

5 Natural calamity Risk Extreme weather events due 
to climate change pose a 
physical risk of disruption to 
the company’s operations, 
and the safety and wellbeing 
of its employees

1.	� Contingency plan in place 
in-case of occurrence of 
Natural calamity

2.	� Dedicated ERT members 
who are trained to handle 
such type of calamities

Negative- Property  
damage could lead  
to loss of company  
operations for a  
limited time and  
may have massive  
financial implications

6 Fire Risk Human errors during operation 
can pose a threat to the office 
operations and even cause 
disruptions like office fires

1.	� Firefighting system, 
Smoke detector and fire 
alarm system in place to 
detect and alert for risk 
associated with fire

2.	 �Extending training to all 
employees and associates on 
safe working practices

Negative- Property  
damage could lead  
to loss of company  
operations for a  
limited time and  
have massive  
financial implications

7 Emission  
Management

Risk Insufficient control on all 
sources of emission (value 
chain partners)

1.	� Focusing on various  
initiatives for reduction  
of emissions as a result  
of our direct operation

2.	� Positive Engagement 
with supply chain 
partners for analyzing 
Scope-3 emissions

3.	� More than 50% of 
electricity is being 
consumed from Wind 
Energy (green electricity) 
causing reduction 
in GHG emissions

Negative – Adoption 
of new and efficient 
technologies in 
business processes 
may require financial 
investments and 
technical skill training at 
regular intervals
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Sr.  
No.

Material Issue  
Identified  
(High priority  
material issues  
are listed below)

Indicate  
whether risk or  
opportunity

Rationale for
identifying the
risk/opportunity

In case of risk, approach to 
adapt or mitigate

Financial implications  
of the risk or 
opportunity (Indicate  
positive negative  
or implications)

8 Disposal of  
hazardous  
waste chemicals

Risk Increase in the amount 
of waste generation as 
a result of expansion in 
production capability

1.  �Various innovation practices 
are being undertaken 
to eliminate the use of 
hazardous chemicals 
in our products with the 
support of stakeholders 
(Customers/ Suppliers) 

2.  �Hazardous waste such as 
oil-soaked waste, epoxy 
powder waste, gel & varnish 
are co-processed in cement 
kilns through authorized 
TN State Pollution Control 
Board approved vendor

3.  �Other hazardous waste like 
bio-medical waste, e-waste, 
waste oil, spent solvent and 
empty chemical container 
are disposed through TN 
State Pollution Control 
Board approved dismantler

Negative- Increased 
waste generation 
plays a critical aspect 
in increasing raw 
material cost and thus 
the Company has 
undertaken goal to 
reduce generation of 
hazardous waste year 
on year basis as a 
proportion on sales.

9 Emerging  
technology

Opportunity Global rise in competition and 
market demand leading to 
increased focus on innovative 
and latest emerging technology

1.  �Latest technology support 
and updates from key 
suppliers to develop the 
motors and components in 
competitive market field.

2.  �The R&D team working 
on design innovation for 
overall reduction in energy 
consumption and packaging 
material of our products 

Positive- The improved 
and innovative design 
will reduce the energy 
consumption and overall 
packaging weight.

10 High material 
consumption and 
inefficient resource 
use

Risk Excessive or inefficient use of 
raw materials leads to higher 
costs, increased waste, and 
environmental degradation, 
affecting sustainability goals.

Adopt material-efficient 
technologies, optimize 
processes to reduce 
material usage, and switch 
to sustainable/renewable 
alternatives.

Negative – Increases 
operational costs 
and environmental 
compliance burden; 
risk of penalties and 
reputational damage.

11 Shift to sustainable 
materials

Opportunity Increasing environmental 
regulations and customer 
expectations to reduce plastic 
usage drive the need for eco-
friendly packaging solutions.

Transition to pulp trays 
made from renewable 
materials, reduce single-use 
plastics, and communicate 
sustainability initiatives to 
stakeholders.

Positive – Reduction in 
environmental footprint, 
enhanced brand 
image, and potential 
cost savings in material 
and disposal.

12 Climate Change 
Action

Risk and 
Opportunity

With increasing awareness 
and concern about climate 
change among key 
stakeholders — including 
investors, customers, local 
communities, and employees 
— IMIL recognizes this global 
challenge as a significant 
business risk. By taking 
proactive measures,  seeks 
to turn this challenge into 
an opportunity, driving 
sustainable growth and 
fostering innovation.

IMIL has adopted a strategic 
roadmap  to increase its 
renewable energy usage  from 
the current, further enhancing 
its  sustainability footprint by 
upgrading the energy efficient 
system.

Positive
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10.	 Details of Review of NGRBCs by the Company:

Subject for Review Indicate whether review was undertaken 
by Director / Committee of the Board/ Any 

other Committee

Frequency (Annually/ Half yearly/ Quarterly/ 
Any other – please specify)

P1 P2 P3 P4 P5 P6 P7 P8 P9 P1 P2 P3 P4 P5 P6 P7 P8 P9
Performance against 
above policies and 
follow up action

Policies, wherever stated, have been approved by the Board / functional heads. Polices are reviewed 
at periodic intervals depending on the statutory requirements or on need basis.

Compliance with 
statutory requirements 
of relevance to the 
principles, and, 
rectification of any 
non-compliances

The Company is in compliance with all the statutory laws and regulations as applicable.

In consultation with a professional agency of international repute, the Company has set up an electronic 
compliance tool for monitoring and strengthening compliance with the applicable laws. The tool is 
updated regularly for amendments / modifications in applicable laws from time to time. This has 
contributed in strengthening the compliances at all levels under supervision of the Compliance Officer.

11.	� Has the entity carried out independent assessment/ evaluation 
of the working of its policies by an external agency? (Yes/No). If 
yes, provide name of the agency

P1 P2 P3 P4 P5 P6 P7 P8 P9
No, however, the processes and compliances 
are subject to scrutiny by internal auditors and 

regulatory authorities, as applicable.

12.	 If all Principles are not covered by a policy, reasons to be stated.

	 Questions P 1 P2 P3 P4 P5 P6 P7 P8 P9

	� The entity does not consider the Principles 
material to its business (Yes/No)

Not applicable since the policies and procedures of the Company 
cover all principles of NGRBCs

	� The entity is not at a stage where it is in 
a position to formulate and implement the 
policies on specified principles (Yes/No)

	� The entity does not have the financial or/
human and technical resources available for 
the task (Yes/No)

	� It is planned to be done in the next 
financial year (Yes/No)

	 Any other reason (please specify)
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SECTION C: PRINCIPLE WISE PERFORMANCE DISCLOSURE
PRINCIPLE 1: Businesses should conduct and govern themselves with integrity, and in a manner that is 
Ethical, Transparent and Accountable.

ESSENTIAL INDICATORS
1.	 Percentage coverage by training and awareness programmes on any of the Principles during the financial year:

Segment Total number 
of training and  

awareness  
programmes  

held

Topics/principles covered under the  
training and its impact

%age of persons  
in respective  

category covered  
by the awareness  

programmes

Board of  
Directors

5 Strategic Business Planning and Long-Term Growth Initiatives.
Recent Amendments to SEBI (LODR) Regulations, Corporate 
Governance Practices, NFRA guideline on two communication 
with TCWG and Industry Standards on Related Party 
Transactions (RPTs). Insider Trading Regulations, Risk 
Management Framework, and Regulatory Compliance Updates.
Cybersecurity, Personal Data Privacy, Artificial Intelligence (AI) 
Governance, and Emerging Technology Risks. Global Automotive 
Industry Trends, ESG Developments, Sustainability Reporting, 
and Product Innovation.

100%

Key  
Management 
Personnel

5 Strategic Business Planning and Long-Term Growth Initiatives.
Recent Amendments to SEBI (LODR) Regulations, Corporate 
Governance Practices, NFRA guideline on two communication 
with TCWG and Industry Standards on Related Party 
Transactions (RPTs). Insider Trading Regulations, Risk 
Management Framework, and Regulatory Compliance Updates.
Japanese language, Cyber security, Data Privacy, Artificial 
Intelligence (AI) Governance, and Emerging Technology Risks. 
Global Automotive Industry Trends, ESG Developments, 
Sustainability Reporting, and Product Innovation.

100%

Employees  
other than  
BODs and 
KMPs

55 Advanced presentation skills, personal effectiveness, business 
communication skills, one Igarashi program, induction, new 
labour codes, spoken english, values & virtues,cultivating a 
positive mindset,spoken hindi,thinking out of the box, time 
management, communication skills, emotional intelligence, 
supervisory skills, swot, work culture & ethics, presentation and 
public speaking skills, decision making skills, share care joy, 
leadership communication, behavior & work place, work cultural 
and ethics, business etiquette, cyber security awareness, gate 
activites, building high performance team, CQI moulding, APQP, 
PPAP & control plan, IATF awareness training, fmea, ISO / IEC 
27001: 2022 awareness training, CQI heat treat, CQI coating, 
ISO 14001/45001 awareness, CQI plating, CQI soldering, new 
7QC tools, 8d & 5 why, MSA, lean manufacturing, ISO / IEC 
27001: 2022 awareness training, IATF awareness training, 
kaizen, 5s awareness, autodesk moldflow, the DPDP Act and 
rules, POKA YOKE, ACP & whistle blower policy,  POSH training, 
POSH-ICC member, SEBI insider training.

84%
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Segment Total number 
of training and  

awareness  
programmes  

held

Topics/principles covered under the  
training and its impact

%age of persons  
in respective  

category covered  
by the awareness  

programmes

Workers /  
Associates

74 CQI moulding,apqp,ppap & control plan,iatf awareness 
training, FMEA, CQI heat treat, CQI coating, ISO 14001/45001 
awareness, CQI plating, CQI soldering,new 7QC tools,8d & 
5 why, MSA, lean manufacturing, IATF awareness training, 
kaizen, 5s awareness, auto desk moldflow, the DPDP act and 
rules, poka yoke, BST, DOJO, induction, effective usage of 
measuring instruments, planning, organizing & implementation 
skills, 14Q basics training, orientation for apprentice, GDNT,PLC 
programming, advanced GDNT, DOE, functions of motor, basic six 
sigma,SMED, calibaration awareness, cyber crime awareness, 
EHS training, ESG training, food hygiene, yoga, EHS & fire 
fighting, personal hygiene, first responder training,awareness on 
anaemia, awareness on menstrual hygiene & pcod,emergency 
evacuation DRILL, disaster management & evacuation drill, 
disaster risk management, physical health & fitness,fire hydrant 
training, ACP & whistle blower policy,  POSH training.

80%

2.	� Details of fines / penalties /punishment/ award/ compounding fees/ settlement amount paid in proceedings (by 
the entity or by directors / KMPs) with regulators/ law enforcement agencies/ judicial institutions, in the financial 
year, in the following format.

a.	 Monetary

	 Type  NGRBC  
Principle 

Name of the regulatory/ 
enforcement agencies/ 

judicial institutions

Amount  
(In INR)

Brief of  
the 

case

Has an appeal  
been preferred?  

(Yes/No)
	 Penalty/ Fine

Nil	 Settlement
	 Compounding fee

b.	 Non-Monetary

	 Type NGRBC  
Principle 

Name of the regulatory/ 
enforcement agencies/ 

judicial institutions
Brief of the case Has an appeal been 

preferred? (Yes/No)

	 Imprisonment
Nil

	 Punishment

3.	� Of the instances disclosed in Question 2 above, details of the Appeal/ Revision preferred in cases where 
monetary or non-monetary action has been appealed.

Case Details Name of the regulatory/ enforcement agencies/ judicial institutions
Not applicable

4.	� Does the entity have an anti-corruption or anti-bribery policy? If yes, provide details in brief and if available, 
provide a web-link to the policy.

	� Yes. The Company is committed to maintaining the highest standards of ethics and is backed by informed independent 
Board and Senior Management. The company has policies on Anti- Corruption and Anti- Bribery which reiterates Company’s 
stance of zero tolerance towards bribery and corrupt practices. The same is available at https://www.igarashimotors.
com/uploads/investor/pdf/17622538203Anti_Corruption_Policy.pdf
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5.	� Number of Directors/KMPs/employees/workers against whom disciplinary action was taken by any law 
enforcement agency for the charges of bribery/ corruption:

Category FY 2025-26
(Current Financial Year)

FY 2024-25
 (Previous Financial Year)

Directors

Nil Nil
KMPs
Employees
Workers

6.	� Details of complaints with regard to conflict of interest:

Topic FY 2025-26
(Current Financial Year)

FY 2024-25
 (Previous Financial Year)

Number Remarks Number Remarks

Number of complaints received in 
relation to issues of Conflict of Interest 
of the Directors

Nil - Nil -Number of complaints received 
in relation to issues of Conflict of 
Interest of KMPs

7.	� Provide details of any corrective action taken or underway on issues related to fines / penalties / action taken by 
regulators/ law enforcement agencies/ judicial institutions, on cases of corruption and conflicts of interest.

	 Not Applicable

8.	� Number of days of accounts payables ((Accounts payable *365) / Cost of goods/services procured) in the 
following format:

Parameter FY 2025-26
(Current Financial Year)

FY 2024-25
(Previous Financial Year)

Number of days of accounts payables 96 83

9.	� Open-ness of business
	� Provide details of concentration of purchases and sales with trading houses, dealers, and related parties along-with 

loans and advances & investments, with related parties, in the following format:

(` Lakhs)
Parameters Metrics Current  

Financial Year
Previous  

Financial Year
Concentration  
of Purchases

a.	 Purchases from trading houses as % of total purchases Not Applicable Not Applicable
b.	 Number of trading houses where purchases are made from 
c.	� Purchases from top 10 trading houses as % of total 

purchases from trading houses 
Concentration  
of Sales 

a.	 Sales to dealers / distributors as % of total sales Not Applicable Not Applicable
b.	 Number of dealers / distributors to whom sales are made 
c.	� Sales to top 10 dealers / distributors as % of total sales to 

dealers / distributors 
Share of  
RPTs in

a.	� Purchases (Purchases with related parties / 
Total Purchases)

1,479.56 1,486.15

b.	 Sales (Sales to related parties / Total Sales) 40,493.45 38,644.29
c.	� Loans & advances (Loans & advances given to related parties  

/ Total loans & advances) 
Not Applicable Not Applicable

d.	� Investments (Investments in related parties / Total 
Investments made) 

	 * Purchase and sales from trading houses are not applicable to IMIL
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LEADERSHIP INDICATORS
1.	 Awareness programmes conducted for value chain partners on any of the Principles during the financial year:
	� The Company’s value chain partners have access to the Company’s documented Supplier Code of Conduct which 

addresses many of the ESG aspects. The Supplier Code of Conduct is necessarily circulated to all the suppliers and the 
company expects its vendors to comply with the given requirement. IMIL intends to conduct awareness sessions on the 
pertinent principles with respective vendors in the near future.

2.	� Does the entity have processes in place to avoid/ manage conflict of interests involving members of the Board? 
(Yes/No) If Yes, provide details of the same.

	� Yes, a Code of Conduct policy has been defined for directors and senior management so that the responsibilities are 
performed with due care, diligence, dignity, honesty and integrity. There is also Related Party Transaction Policy is in 
place which is framed to ensure the proper approval and reporting of transactions between the Company and its Related 
Parties. The links for both the policies are given below:

	 Code of Conduct Policy: https://www.igarashimotors.com/uploads/investor/pdf/14908591842Code__of_conduct.pdf
	� Related Transaction Policy: https://www.igarashimotors.com/uploads/investor/pdf/17654282771IMIL-Related_Party_ 

Transaction_Policy_v5.pdf

PRINCIPLE 2: Businesses should provide goods and services in a manner that is sustainable and safe

ESSENTIAL INDICATORS
1.	� Percentage of R&D and capital expenditure (capex) investments in specific technologies to improve the 

environmental and social impacts of product and processes to total R&D and capex investments made by the 
entity, respectively.

(` Lakhs)
Type FY 2025-26

(Current 
Financial Year)

FY 2024-25
(Previous 

Financial Year)

Details of improvement in social and 
environmental aspects

Research & 
Development (R&D) $

520 218 All the R&D expense were incurred in improving 
the social and environmental impacts in the 
form of BLDC motors.

Capital 
Expenditure (CAPEX) $

231 588 All the CAPEX were incurred in improving the 
social and environmental impacts in the form 
of BLDC motors.

	 $100% of the R&D expenditure is directed towards sustainable technologies, specifically the energy efficient motors

2.	 a.	 Does the entity have procedures in place for sustainable sourcing? (Yes/No)
		�  Yes. Compliance with Sustainable sourcing includes restriction on the use of Hazardous Material and assessment 

of vendors based on their ROHS certificate.

	 b.	 If yes, what percentage of inputs were sourced sustainably?
		  Approximately all the input raw materials 100% are sustainable sourced i.e. complying with ROHS standard.

3.	� Describe the processes in place to safely reclaim your products for reusing, recycling and disposing at the end 
of life, for (a) Plastics (including packaging) (b) E-waste (c) Hazardous waste and (d) other waste.

	� IMIL has a standard waste management programme that incorporates multiple initiatives. We have standard quality 
check procedure in place for reclaiming our Armature Assembly- Inteva product packaging material. In the reporting 
year, a total of 10.6% of product packaging material is reclaimed from customers for reuse. At our manufacturing 
sites, there are systems in place to safely dispose off plastic and hazardous waste which are being generated during 
manufacturing activity. 

4.	� Whether Extended Producer Responsibility (EPR) is applicable to the entity’s activities (Yes / No). If yes, whether 
the waste collection plan is in line with the Extended Producer Responsibility (EPR) plan submitted to Pollution 
Control Boards? If not, provide steps taken to address the same.

	 Not Applicable
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LEADERSHIP INDICATORS
1.	� Has the entity conducted Life Cycle Perspective / Assessments (LCA) for any of its products (for manufacturing 

industry) or for its services (for service industry)? If yes, provide details in the following format?
	� Presently, life cycle assessment (LCA) of products is conducted only as per internal guidelines and database across 

each life cycle stage right from the sourcing of raw materials to disposal is maintained. But we are aware that conducting 
LCA through globally accepted software is one of the most important techniques to understand the impact of products 
and hence we are assessing the possibility of conducting LCA for important products in the future.

2.	� If there are any significant social or environmental concerns and/or risks arising from production or disposal of 
your products / services, as identified in the Life Cycle Perspective / Assessments (LCA) or through any other 
means, briefly describe the same along-with action taken to mitigate the same.

	� Since Life cycle assessment is not conducted through globally acceptable software, no social and environmental concerns 
are derived out of the same. However, we are conducting material analysis to restrict the use of banned substance in the 
production material through IMDS (International Material Data Sheet) Report to limit the risks associated with it.

3.	� Percentage of recycled or reused material to total material (by value) used in production (for manufacturing 
industry) or providing services (for service industry).

Indicate Input Material Recycled or re-used input material to total material 
FY 2025-26

(Current Financial Year)
FY 2024-25

(Previous Financial Year)
Plastic Granules 2.71% 2.33%

	 Note:
	 1.	 In-house system is in place to recycle the above-mentioned Plastic Granules 
	 2.	 Complete plastic waste is being sent for recycling through approved 3rd party agencies.

4.	� Of the products and packaging reclaimed at end of life of products, amount (in metric tonnes) reused, recycled, 
and safely disposed, as per the following format:

(` in Lakhs)
FY 2025-26

(Current Financial Year)
FY 2024-25

(Previous Financial Year)
Reused Recycled Safely  

Disposed
Reused Recycled Safely  

Disposed
Plastics (including packaging) 110.50 - - 101.30 _ -
E-waste  -  -  - - - -
Hazardous waste -  -  -  - - -
Other waste  - -  -  - - -

	 Note:
	 1.	 Plastic waste and Hazardous waste are safely disposed off through approved 3rd party agencies.

5.	� Reclaimed products and their packaging materials (as percentage of products sold) for each product category.

Indicate product category Reclaimed products and their packaging materials as % of total products 
sold in respective category

Armature Assembly 4.30%

Coated Rotor 6.30%
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PRINCIPLE 3: Businesses should respect and promote the well-being of all employees, including those 
in their value chains

ESSENTIAL INDICATORS
1. a.	 Details of measures for the well-being of employees

Category

% of employees covered by 

Total 
(A)

Health Insurance Accident Insurance Maternity Benefits Paternity Benefits Day 
Care Facilities

No. (B) % (B/A) No. (C) %(C/A) No.(D) %(D/A) No. 
(E) %(E/A) No. (F) %(F/A)

Permanent Employees
Male 241 241 100% 241 100% 0 0 0 0 0 0

Female 70 70 100% 70 100% 70 100% 0 0 70 100%

Total 311 311 100% 311 100% 70 100% 0 0 70 100%
Other than Permanent Employees

Male

-Female

Total

b.	 Details of measures for the well-being of workers:

Category Total 
(A)

% of Workers covered by
Health Insurance Accident Insurance Maternity Benefits Paternity Benefits Day Care Facilities
No. (B) % (B/A) No. (C) %(C/A) No.(D) %(D/A) No. (E) %(E/A) No. (F) %(F/A)

Permanent Workers
Male 218 218 100% 218 100% 0 0 0 0 0 0

Female 245 245 100% 245 100% 245 100% 0 0 245 100%

Total 463 463 100% 463 100% 245 100% 0 0 245 100%
Other than Permanent Workers (1)

Male 128 128 100% 128 100% - - - - - -

Female 1,219 1,219 100% 1,219 100% - - - - - -

Total 1,347 1,347 100% 1,347 100% - - - - - -

	 Note:
	 1.	� Associates, NAPS Apprentice and ACT Apprentice part of contractual group can avail Maternity benefit facility on the basis of 

company policy and eligibility criteria.
	 2.	� The company utilizes centralized Creche facility in MEPZ taken care by MEPZ Manufacture’s Association (MEPZMA). Annual 

subscription fees are paid by the Company which will be utilized by the employees at free of cost and standard communication 
protocols are established to inform people about the use as required. Additionally, we have separate room for Creche facility inside 
the premises for domestic unit as well.

c.	� Spending on measures towards well-being of employees and workers (including permanent and other than 
permanent) in the following format.

  FY 2025-26
(Current Financial Year)

FY 2024-25
(Previous Financial Year)

Cost incurred on well-being measures as a % of total 
revenue of the company 

1.77% 1.64%
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2.	 Details of retirement benefits, for Current Financial Year and Previous Financial Year:

Sr. 
No.

Benefits FY 2025-26
(Current Financial Year)

FY 2024-25
(Previous Financial Year)

No. 
of employees 

covered 
as a % of 

total employees

No. of workers 
covered as a % 
of total worker

Deducted and  
deposited  

with the authority  
(Y/N/N.A.)

No. 
of employees 

covered 
as a % of 

total employees

No. of  
workers  
covered  
as a % of  

total worker

Deducted and  
deposited  

with the authority  
(Y/N/N.A.)

1 PF 100% 100% Yes 100% 100% Yes
2 Gratuity 100% 100% NA 100% 100% NA
3 ESI (as 

per eligibility)
100% 100% Yes 100% 100% Yes

4 Others –  
please 
specify

- - - - - -

3.	� Accessibility of workplaces: Are the premises / offices of the entity accessible to differently abled employees 
and workers, as per the requirements of the Rights of Persons with Disabilities Act, 2016? If not, whether any 
steps are being taken by the entity in this regard.

	� Currently, there are no differently abled employees and workers working at our premises/plant/ offices. However, considering 
the future prospect, the Company has already modified its premises to ensure accessible infrastructure including 
lift facility, furniture and other installations. The Company infrastructure is so enabled that employees / workers with 
disabilities have a barrier-free access to common facilities.

4.	� Does the entity have an equal opportunity policy as per the Rights of Persons with Disabilities Act, 2016? If so, 
provide a web-link to the policy.

	� Yes, IMIL is an Equal Opportunities employer. The Code of Conduct Policy is in accordance with the provisions of Rights 
of Persons with Disabilities Act, 2016 which highlights equal opportunities to all without any discrimination. The policy is 
available for all the employees on internal portal.

5.	� Return to work and Retention rates of permanent employees and workers that took parental leave.
	 Permanent Employees:

Gender Permanent Employees Permanent Workers
Return to work rate Retention rate Return to work rate Retention rate

Male NA NA NA NA
Female NA NA 88% 78%
Total NA NA 88% 78%

6.	� Is there a mechanism available to receive and redress grievances for the following categories of employees and 
worker? If yes, give details of the mechanism in brief.

	� Yes. A Standard Operating Procedure is available which includes detailed flowchart for handling the grievances. 
The company has Whistle Blower policy for its directors and permanent employees to report and freely communicate 
their genuine concerns.

	� The company also has Policy on Prevention, Prohibition and Redressal of Sexual Harassment and Non-discrimination 
at Workplace for all its employees to brief on complaint mechanism related to sexual harassment.

Category Yes / No
Permanent Workers Yes
Other than Permanent Workers Yes
Permanent Employees Yes
Other than Permanent Employees Yes
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7.	� Membership of employees and worker in association(s) or Unions recognized by the listed entity:
	� Our Company believes that all employees are important stakeholders in the Company, and it is imperative to build a 

culture of mutual trust & respect, interdependence, and meaningful engagement. The Company has taken multiple 
welfare measure, wellness programs, Medical Centre, People Engagement Programs and People Development 
Programs for its employees & workers/associates as per eligibility, which includes to and fro transportation facility from 
residence to workplace (~1200 employees/ Associates), subsidized canteen & free hostel (~ 710 females employees/ 
Associates) facility and Corporate uniform for employees & Associates. We believe such initiatives tends to create safe 
& comfortable environment for everyone. In addition to this, the Company encourages employees to spread positivity by 
co-creating celebrations and provides birthday and marriage gifts to Employees & Associates to show enjoy the joyful 
occasions as a team.

Category FY 2025-26
(Current Financial Year)

FY 2024-25
(Previous Financial Year)

Total employees /  
workers in  
respective  

category (A) 

No. of employees /  
workers in  

respective category,  
who are part of 

association(s) or  
Union (B)

% (B/A) Total employees /  
workers in  
respective  

category (C) 

No. 
of employees /  

workers in  
respective 

category, who are  
part of 

association(s)  
or Union (D)

% (D/C)

Permanent Employees
Male

Nil Nil
Female
Others
Total

Permanent Workers
Male

Nil Nil
Female
Others
Total

8.	� Details of training given to employees and workers

Category

FY 2025-26
(Current Financial Year)

FY 2024-25
(Previous Financial Year)

Total 
(A)

On Health & 
Safety measures (1)

On 
Skill Upgradation Total 

(D)

On Health & 
Safety measures

On 
Skill Upgradation

No. (B) % (B / A) No. (C) % (C / A) No. (E) % (E / D) No. (F) % (F / D)
Employees

Male 241 158 66% 198 82% 214 144 67% 193 90%

Female 70 62 89% 58 83% 69 58 84% 58 84%

Total 311 220 71% 256 82% 283 202 71% 251 89%
Workers

Male 346 253 73% 314 91% 396 253 64% 356 90%

Female 1,464 1,284 88% 1,398 95% 1,491 1,260 85% 1,386 93%

Total 1,810 1,537 85% 1,712 95% 1,887 1,513 80% 1,742 92%

	 Note:
	 1.	� The tracking and monitoring of employees & workers attendance in mock/fire drill trainings was not maintained in the reporting year. 

The records shall be maintained going ahead.
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9.	� Details of performance and career development reviews of employees and worker:

Category FY 2025-26
(Current Financial Year)

FY 2024-25
(Previous Financial Year)

Total employees / 
 workers in  
respective  

category (A) 

No. of employees /  
workers in  
respective  

category, who had a 
career review (B)

% 
(B/A)

Total employees /  
workers in  
respective  

category (C) 

No. 
of employees /  

workers in  
respective  
category,  
who had a  

career review (D)

% (D/C)

Employees
Male 241 241 100% 214 214 100%

Female 70 70 100% 69 69 100%

Total 311 311 100% 283 283 100%

Workers
Male 346 346 100% 396 396 100%

Female 1,464 1,464 100% 1,491 1,491 100%

Total 1,810 1,810 100% 1,887 1,887 100%

10.	 Health and safety management system:

a.	� Whether an occupational health 
and safety management system 
has been implemented by the 
entity? (Yes/No)

A)	� Yes. We have our Employee Environment, Health and Safety rules and 
Manual which provides an overview of IMIL policies, procedures and 
programs; information about our benefits and employee programs; as 
well as an overview of our safety program. We are accredited with ISO 
14001-2015 all units which forms part of integrated management system 
and also has some cross over to our health and safety outcomes.

B)	� We proactively engage in hazard and risk identification and assessment. 
This is achieved through varied approach of periodical safety audit like 
machine safety audit, walk through audit, lifting machine audit, forklift 
audit, vehicle safety audit, new machine installation audit etc.

C)	� Yes. We have necessary systems in place to ensure that the employees 
safety is not compromized. Monthly, one safety committee meeting 
is conducted for addressing the hazard and each department safety 
committee member for all the location is invited to attend the meeting.

D)	� Yes. The Company has medical centre (with Resident Doctor & Nurse 
along with Ambulance) in its premises and first aid facility which can 
be availed by employees and workers / associates. We also provide 
additional medical benefits such as preventive master health check-up 
for company leaders, regular eye & audiometry test for employees 
& associates involved in operations, health check-ups for service 
provider’s employees as well. The Company also conducts wellness 
programs such as yoga, healthy diet advisory to support companies’ 
occupational health & wellness service practises. 

a.1	� What is the coverage 
of such system?

b.	� What are the processes used to 
identify work-related hazards and 
assess risks on a routine and 
non-routine basis by the entity?

c.	� Whether you have processes for 
workers to report the work related 
hazards and to remove themselves 
from such risks. (Yes/No) 

d.	� Do the employees/ worker 
of the entity have access to 
non-occupational medical and 
healthcare services? (Yes/ No) 
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11.	 Details of safety related incidents, in the following format:

Safety Incident/Number Category FY 2025-26
(Current Financial Year)

FY 2024-25
(Previous 

Financial Year)
Lost Time Injury Frequency Rate (LTIFR) (per 
one million-person hours worked) 

Employees

NIL

Workers
Total recordable work-related injuries Employees

Workers
No. of fatalities Employees

Workers
High consequence work-related injury or 
ill-health (excluding fatalities) 

Employees
Workers

12.	 Describe the measures taken by the entity to ensure a safe and healthy workplace
	� Mandatory safety-related training is required for all eligible employees, ensuring adherence to the Company’s Safety 

Standards, which align with legislative norms.
	 - �A comprehensive work permit system is established to regulate activities involving hot work, work at heights, cold 

environments, and excavation.
	 - �Monthly safety committee meetings are convened to address challenges encountered by employees and workers in 

maintaining a safe work environment.
	 - �An Emergency Response Team (ERT) is operational and equipped to manage a spectrum of emergencies 

within the workplace.
	 - �The observance of Safety Week is institutionalized, featuring a variety of competitions designed to engage employees 

and enhance their understanding of safety protocols.

13.	 Number of Complaints on the following made by employees and workers

Topic

FY 2025-26
(Current Financial Year)

FY 2024-25
(Previous Financial Year)

Filed during 
the year 

Pending 
resolution at 

the end of year
Remarks Filed during  

the year 

Pending 
resolution at 

the end of year
Remarks

Working Conditions
Nil

Health & Safety

14.	 Assessments for the year:

Topic  % of your plants and offices that were assessed  
(by entity or statutory authorities or third parties)

Health and safety practices 100%
Working Conditions 100%

	 Note:
	 100% self-assessment is conducted by the entity in the form of audits.

15.	� Provide details of any corrective action taken or underway to address safety-related incidents (if any) and on 
significant risks / concerns arising from assessments of health & safety practices and working conditions.

	� There have been no safety related incidents in the company for the reporting year. There are no significant risk and 
concern indented but we have taken various measures like installation of safety sensor and machine safety guard in all 
the machine to eliminate the risk from the operations of machines.
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LEADERSHIP INDICATORS
1.	� Does the entity extend any life insurance or any compensatory package in the event of death of (A) Employees 

(Y/N) (B) Workers (Y/N).
	� Yes. The Company extends the life insurance or similar compensatory package through Statutory & Non statutory social 

security measures through Employee State Insurance Act, Employee Deposit Linked Insurance under EPF and non-statutory 
measure like Group Personal Accident Policy for employees and their spouse. Mediclaim insurance is provided to all on 
roll employees who are balance under ESI along with their family members. The Company additionally provides term 
insurance for management leaders and critical illness insurance cover along with yearly preventive health check-ups under 
wellness program to management staff & their spouse. The Company has taken Workman’s Compenzation Insurance for 
Associates coverage Indemnity against legal liability for accidents to employees. The Company also voluntarily provides 
Group Personal Accident (Un-named) Insurance Policy covering accident /disability claim support of Workers/Associates/ 
Service Providers while working at the Company’s premises and on the way to their work location.

2.	� Provide the measures undertaken by the entity to ensure that statutory dues have been deducted and deposited 
by the value chain partners

	� Purchase order terms and conditions requires value chain partners to comply with all the statutory laws and regulations 
including statutory deductions and remittances.

3.	� Provide the number of employees / workers having suffered high consequence work related injury / ill-health 
/ fatalities (as reported in Q11 of Essential Indicators above), who have been are rehabilitated and placed in 
suitable employment or whose family members have been placed in suitable employment:

Category  Total no. of affected  
employees/ workers

No. of employees/workers that are 
rehabilitated and placed in suitable 

employment or whose family members have 
been placed in suitable employment 

FY 2025-26
(Current 

Financial Year)

FY 2024-25
(Previous 

Financial Year)

FY 2025-26
(Current 

Financial Year)

FY 2024-25
(Previous 

Financial Year)
Employees Nil Nil
Workers

4.	� Does the entity provide transition assistance programs to facilitate continued employability and the management 
of career endings resulting from retirement or termination of employment? (Yes/ No).

	� Yes. In order to facilitate retired employees, we provide an opportunity to work as a consultant after retirement for the 
better transition based on the skill & health condition and continue to earn even after retirement. This would not only 
facilitate retired employee but also the succession plan. To make use of the competency of the employee, service may 
be extended if required to the max. period of two years. The current retirement age is 58 which can be extended by 2 
years by working as a consultant. The Company’s HR team provides career counselling for required employees and also 
provides skill development, Personality Development, Technical Development training programs for all the employees 
which will facilitate the employee as well as the Company in hone skills from time to time.

5.	� Details on assessment of value chain partners:

Topic % of value chain partners (by value of business done with such partners) 
that were assessed

Health and safety practices 49%
Working Conditions 49%

	 Note:
	 1.	� Third party key raw material suppliers are assessed through a comprehensive checklist focusing on EHS parameters. Evaluation 

derived from an Environmental, Health, and Safety (EHS) self-evaluation questionnaire and Assessment.

6.	� Provide details of any corrective actions taken or underway to address significant risks / concerns arising from 
assessments of health and safety practices and working conditions of value chain partners.

	� No significant risks/concerns were noted during assessments of health & safety practices and working conditions of 
value chain partners.
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PRINCIPLE 4: Businesses should respect the interests of and be responsive to all its stakeholders

ESSENTIAL INDICATORS
1.	 Describe the processes for identifying key stakeholder groups of the entity:
	� The Company has mapped and identified its internal and external stakeholders through strategized internal processes 

including discussions with the top management and key functions to understand individuals, entities and groups that 
impact the Company or get impacted by its business operations. The Company further prioritizes key stakeholders based 
on relevance, role, and influence. Internal Stakeholders of the Company include employees, senior leaders, managers 
and board of directors whereas external stakeholder group includes customers, investors / shareholders, suppliers / 
vendors, local communities and industry associations.

2.	� List stakeholder groups identified as key for your entity and the frequency of engagement with each 
stakeholder group:

Stakeholder
Group

Whether  
identified as  
Vulnerable &  
Marginalized  
Group (Yes/

No)

Channels of 
communication 

(Email, SMS, 
Newspaper, Pamphlets, 

Advertizement, 
Community Meetings, 

Notice Board, 
Website), Others

Frequency of  
engagement

(Annually/ Half yearly/  
Quarterly /others –  

please
specify)

Purpose and scope of 
engagement including key 
topics and concerns raised 
during such engagement

Employees No Emails, Departmental 
meetings, Intranet, 
Corporate social events, 
Employee survey, Capacity 
building sessions etc.

As and when required •	 Career and professional growth.
•	 Employee assistant program.
•	� Training programs and 

learning nuggets
•	� Employee engagement (fun at 

work / motivation / happiness / 
passion / wellbeing).

•	 Feedback & grievance redressal.
Customers No Meetings, In-house 

grievance mechanism, 
Public events etc.

As and when required •	 Project delivery timeline.
•	� Challenges faced during execution
•	� Current and future 

business management
•	� Customer feedback on 

product and services
Investors / 
 Shareholders

No In-person meetings, 
shareholder’s queries, 
investor interactions, 
annual report & 
press release etc.

Quarterly •	� Communication of 
financial performance

•	 Market developments trends
•	� Business growth prospects 

& interest
•	� Understanding shareholder 

expectations and queries
Suppliers /  
Vendors

No Emails, Meetings etc. As and when required •	 Need and expectation, schedule
•	� Discussion on business 

volume, customer expectations 
& sustainability

Local  
communities

Not tracked Public events 
and CSR operations

Program Based •	 �Promote activities to raise 
awareness on health of the people.

•	� Their expectation and feedback on 
impact/success of CSR project

Industry  
Associations

No Joint research, 
conferences, focus 
group discussion

As and when required •	� Technology & emerging best  
practices

•	� Participation and External  
communication
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LEADERSHIP INDICATORS
1.	� Provide the processes for consultation between stakeholders and the Board on economic, environmental, and 

social topics or if consultation is delegated, how is feedback from such consultations provided to the Board. 
	� The consultation with the shareholders is dealt by the Stakeholders Relationship Committee (SRC) and the Corporate 

Social Responsibility (CSR) whereas ESG programs of the Company are viewed by ESG & Risk Management Committee. 
The Board is kept abreast on various developments and feedback on the same is sought from various stakeholders.

	� For CSR activities and initiatives, basis the program objective and inputs received during NGO reviews and stakeholder 
interactions, any major change required are informed to the senior management, Corporate Social Responsibility 
Committee and Board meetings.

2.	� Whether stakeholder consultation is used to support the identification and management of environmental, and 
social topics (Yes / No). If so, provide details of instances as to how the inputs received from stakeholders on 
these topics were incorporated into policies and activities of the entity. 

	� Yes. The stakeholder consultations are one of the key inputs to determine our environmental and social focus areas. 
Multiple responsible representatives of the group interact with stakeholders on a continuous basis to understand the 
trend of environmental and social goals which are taken forward to put forward companies’ sustainability goals.

3.	� Provide details of instances of engagement with, and actions taken to, address the concerns of vulnerable/ 
marginalized stakeholder groups. 

	� The Company undertakes several initiatives for engaging with the dis-advantaged, vulnerable and marginalized sections 
of society. These sections of the society are generally dealt with as a part of our CSR projects. Company through 
various CSR initiatives, provide necessary support to the local communities. Varies initiatives undertaken to promote 
awareness includes:

	 1. Cancer awareness Project.

	 2. Multiple Sclerosis Patient Care Project.

	 3. Viswajayam Foundation: Patient Health and Hygiene Services

	 4. MEPZMA Health Centre Project.

PRINCIPLE 5: Businesses should respect and promote human rights

ESSENTIAL INDICATORS
1.	� Employees and workers who have been provided training on human rights issues and policy(ies) of the entity, 

in the following format: 

Category FY 2025-26
(Current Financial Year)

FY 2024-25
(Previous Financial Year)

Total (A) No. of employees /
workers covered (B)

% (B / A) Total (C) No. of employees /
workers covered (D)

% (D / 
C)

Employees
Permanent 311 127 40% 283 95 34%
Other than permanent - - - - - -
Total Employees 311 127 40% 283 95 34%

Workers
Permanent 463 304 65% 477 307 64%
Other than permanent 1,347 614 46% 1,410 652 46%
Total Employees 1,810 918 51% 1,887 959 51%
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2.	 Details of minimum wages paid to employees and workers, in the following format:

Category FY 2025-26
(Current Financial Year)

FY 2024-25
(Previous Financial Year)

Total  
Count in  
Current  

FY

Number of  
Employees 

Paid  
Minimum  

wage 

% age of  
Employees  

Paid  
Minimum 

 wage 

Number of  
Employees  
Paid more  

than  
Minimum 

wage 

% age of  
Employees  
Paid more  

than 
Minimum  

wage

Total  
Count in  
Previous 

FY

Number  
of 

Employees  
Paid  

Minimum  
wage 

% age of  
Employees  

Paid  
Minimum 

wage 

Number of 
Employees  

Paid  
more than  
Minimum  

wage 

% age of  
Employees  
Paid more  

than  
Minimum  

wage
Employees

Permanent - - - - - - - - - -
Male 241 - - 241 100% 179 - - 179 100%
Female 70 - - 70 100% 66 - - 66 100%
Other than  
permanent

- - - - - - - - - -

Male - - - - - - - - - -
Female - - - - - - - - - -

Workers
Permanent - - - - - - - - -
Male 218 - - 218 100% 216 - - 216 100%
Female 245 - - 245 100% 214 - - 214 100%
Other than  
permanent

- - - - - - - - - -

Male 128 128 100% - - 195 195 100% - -
Female 1,219 1,219 100% - - 1,309 1,309 100% - -

3.	 Details of remuneration/salary/wages, in the following:

(` Lakhs)
Male Female

No. Median remuneration/ 
salary/ wages of 
respective category

No. Median remuneration/ 
salary/ wages of 
respective category

Board of Directors@ 4 ** 1 **
Key Managerial Personnel 3^ 136.34 0 NA
Employees other 
than BoD and KMP

262 12.54  71 9.51

Workers$ 248 3.08 280 2.59
	 @ Excludes Managing Director
	 ** �Non-Executive & Independent directors are paid by way of sitting fees and profit related commission equal to male and female 

categories. No remuneration is paid to Promoter Directors. 
	 ^ �Including MD, CFO and Company Secretary. Further, for the purpose of calculation of median remuneration of the profit related one 

time commission paid to MD has not been considered. 

4.	� Do you have a focal point (Individual/ Committee) responsible for addressing human rights impacts or issues caused or 
contributed to by the business? (Yes/No)

	� Yes, Sexual Harassment Prevention Committee (Management Committee) is in place which also addresses the issues 
related to Human Rights.

5.	� Describe the internal mechanisms in place to redress grievances related to human rights issues.

	� Sexual Harassment Prevention Committee (Management Committee) is in place which also addresses the issues related 
to Human Rights and grievance mechanism similar to discrimination and harassment to be applied for Human Rights.
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6.	� Number of Complaints on the following made by employees and workers:

FY 2025-26
(Current Financial Year)

FY 2024-25
(Previous Financial Year)

Filed 
during the year

Pending  
resolution
at the end  

of year

Remarks Filed 
during the year

Pending  
resolution
at the end  

of year

Remarks

Sexual Harassment 1 0 0 0 0 0
Discrimination at  
workplace

0 0 0 0 0 0

Child Labour 0 0 0 0 0 0
Forced Labour / 
Involuntary Labour

0 0 0 0 0 0

Wages 0 0 0 0 0 0
Other human 
rights related issues

0 0 0 0 0 0

7.	� Complaints filed under the Sexual Harassment of Women at Workplace (Prevention, Prohibition and Redressal) Act, 2013, in 
the following format:

Parameters Current FY 2025-26 Previous FY 2024-25
Total Complaints reported under Sexual Harassment on of 
Women at Workplace (Prevention, Prohibition and Redressal) 
Act, 2013 (POSH).

1 0

Complaints on POSH as a % of female employees / workers 0.07% 0.00%
Complaints on POSH upheld 0 NA

8.	 Mechanisms to prevent adverse consequences to the complainant in discrimination and harassment cases.

	� IMIL has Sexual Harassment Prevention Policy in-place for providing a work environment that is free from discrimination 
and unlawful harassment. Mechanism is in place so that a complainant can promptly report the incident of sexual 
harassment to the immediate senior or any other senior designated for hearing such complaints, human resource 
representative or any member of the committee.

9.	 Do human rights requirements form part of your business agreements and contracts? (Yes/No)

	� Yes, human rights requirements form an integral part of our business agreements and contracts, wherever 
applicable.  IMIL encourages suppliers to provide an inclusive and supportive working environment and to exercise 
diversity when it comes to their employees as well as in their decisions to select subcontractors, and the same is 
extended in the form of our Supplier’s/Vendor’s Code of Conduct.

10.	 Assessments for the year: (CE)

% of your plants and offices that were assessed (by entity or statutory 
authorities or third parties)

Child labor The Company recognizes that the success of Company’s business, quality 
of work and brand perception depends on the ability and commitment of its 
employees. Human rights practices like prevention of Child labour, Forced/
involuntary labour, are taken care during hiring process.
The Company has policies relating to Human Resources and Prevention of 
Sexual Harassment (POSH), which promote a free, fair and discrimination 
free working environment for employees and provide a mechanism for 
raising concerns and resolution of disputes. 
100% of Plants and offices are assessed during the internal audit ensuring 
compliance with all the Statutory laws/Regulatory requirement, Labour 
laws and rules made thereunder.

Forced/involuntary labor

Sexual harassment

Discrimination at workplace

Wages

Others – please specify
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11.	� Provide details of any corrective actions taken or underway to address significant risks / concerns arising from the 
assessments at Question 9 above.

	 No significant risks/concerns were noted during assessments of human rights conditions of the plants and offices.

LEADERSHIP INDICATORS
1.	� Details of a business process being modified / introduced as a result of addressing human rights 

grievances/complaints.
	� No complaints were received during the reporting financial year related to human rights. The Company regularly 

sensitizes its employees on Human Rights through various training programs as well.

2.	� Details of the scope and coverage of any Human rights due-diligence conducted.
	� Internal Audit was conducted by 3rd party agencies which covers over-time compliances, Labour Code. For further 

details, please refer response to Question number 9 of Principle 5. The report will be placed before the Audit Committee 
of Board of Directors for review and necessary directions.

3.	� Is the premise/office of the entity accessible to differently abled visitors, as per the requirements of the Rights 
of Persons with Disabilities Act, 2016?

	� Currently, there are no differently abled employees and workers working at our premises / offices. However, considering 
the future prospect, the company has already modified its premises with disabled-accessible infrastructure including lift 
facility, furniture and other installations. The Company infrastructure is so enabled that associates with disabilities have 
a barrier-free access to common facilities.

4.	� Details on assessment of value chain partners:

% of value chain partners (by value of business done with such partners) 
that were assessed

Child labour 49%

Forced/involuntary labour 49%

Sexual harassment 49%

Discrimination at workplace 49%

Wages 49%

Others – please specify -

	 Note:
	 1.	� Third party key raw material suppliers are assessed through a comprehensive checklist focusing on Human Rights parameters.

5.	� Provide details of any corrective actions taken or underway to address significant risks / concerns arising from 
the assessments at Question 4 above.

	 No significant risks/concerns were noted during assessments of human rights conditions of value chain partners.

Annual Report 2025-26  |  113

Corporate Overview    Statutory Reports    Financial Statements
01-29 30-147 148-217



PRINCIPLE 6: Businesses should respect and make efforts to protect and restore the environment
Essential Indicators
1.	 Details of total energy consumption (in Joules or multiples) and energy intensity, in the following format:

Parameter Units FY 2025-26
(Current 

Financial Year)

FY 2024-25
(Previous 

Financial Year)
From renewable sources

Total electricity consumption (A) GJ 67,818 56,300
Total fuel consumption (B)   - -
Energy consumption through other sources [C]   - -
Total energy consumption from renewable sources (A+B+C) GJ 67,818 56,300

From non-renewable sources
Total electricity consumption (D) GJ 594 8,688
Total fuel consumption (E) GJ 5,465 5,688
Energy consumption through other sources [F]   - -
Total energy consumption from non-renewable sources (D+E+F) GJ 6,059 14,376
Total energy consumption (A+B+C+D+E+F) GJ 73,877 70,676
Energy intensity per rupee of turnover 
(Total energy consumption/ turnover in rupees)

(GJ per INR) 0.0000085 0.0000084 

Energy intensity per rupee of turnover adjusted for 
Purchasing Power Parity (PPP) (Total energy consumed / 
Revenue from operations adjusted for PPP)

 (GJ per PPP) 0.000172 0.000172

Energy intensity in terms of physical output  - 0.00132 0.00125

	 �Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external 
agency? (Y/N) If yeas, name of the external agency.

	 Yes, Verified and validated by DQS India

2.	 �Does the entity have any sites / facilities identified as designated consumers (DCs) under the Performance, 
Achieve and Trade (PAT) Scheme of the Government of India? (Y/N) If yes, disclose whether targets set under the 
PAT scheme have been achieved. In case targets have not been achieved, provide the remedial action taken, if any.

	� The Company does not have any sites / facilities identified as designated consumers (DCs) under the Performance, 
Achieve and Trade (PAT) Scheme of the Government of India.

3.	 Provide details of the following disclosures related to water, in the following format:
Parameter FY 2025-26

(Current 
Financial Year)

FY 2024-25
(Previous 

Financial Year)
Water withdrawal by source (in kilolitres)
(i)	 Surface water  -  -
(ii)	 Groundwater 42,151 40,357
(iii)	 Third party water 5,590 6,144
(iv)	 Seawater / desalinated water - -
(v)	 Others 200 200
Total volume of water withdrawal (in kilolitres) (i+ii+ii+iv+v) 47,941 46,701
Total volume of water consumption (in kilolitres) 47,941 46,701
Water intensity per million of turnover (Total water consumed / revenue 
from operations)

0.0000055364 0.0000055701

Water intensity per rupees of turnover adjusted for Purchasing  
Power Parity (PPP) (Total water consumption / Revenue from operations 
adjusted for PPP) 

0.000111 0.000114

Water intensity in terms of physical output 0.000855 0.000831

	 �Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external 
agency? (Y/N) If yes, name of the external agency.

	 No
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4.	 Provide the following details related to water discharged:

Parameter Current  
FY 2025-26

 Previous 
FY 2024-25

Water discharge by destination and level of treatment (in kilolitres)
(i)	 To Surface water -  - 

	 No treatment -  - 

	 With treatment – please specify level of treatment -  - 

(ii)	 To Groundwater -  - 

	 No treatment -  - 

	 With treatment – please specify level of treatment 37,467 40,356

(iii)	 To Seawater - -

	 No treatment - -

	 With treatment – please specify level of treatment - -

(iv)	 Sent to Third parties - -

	 No treatment - -

	 With treatment – please specify level of treatment - -

(v)	 Others - -

	 No treatment - -

	 With treatment – please specify level of treatment - -

Total water discharged (in kilolitres) 37,467 40,356

	 Note:
	 1) The discharged water is being monitoring through electronic flow meter

5.	� Has the entity implemented a mechanism for Zero Liquid Discharge? If yes, provide details of its coverage and 
implementation.

	� The water is discharged to common sewage treatment plant which is owned and operated by MEPZ. The treated water is 
reused for gardening purpose by MEPZ. Hence, no separate Zero liquid discharge unit is required at IMIL facility. There is 
no trade-off or loss of effluent water generated from our process.

6.	 Please provide details of air emissions (other than GHG emissions) by the entity, in the  following format:

Parameter Please specify unit FY 2025-26
(Current Financial Year)

FY 2024-25
(Current Financial Year)

NOx Kg 1,292.28 1,148.58

SOx Kg Below Detectable Limit Below Detectable Limit

Particulate matter (PM) Kg 10,525.65 16,295.60

Persistent organic pollutants (POP) - - -
Volatile organic compounds (VOC) - - -
Hazardous air pollutants (HAP) - - -
Others – Carbon Mono-oxide (CO) Kg 1,426.54 733.31

	� Indicate if any independent assessment/ evaluation/assurance has been carried out by an external agency? 
(Y/N) If yes, name of the external agency.

	 The average air emission concentration is considered based on sample test conducted by NABL Certified Lab.
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7.	� Provide details of greenhouse gas emissions (Scope 1 and Scope 2 emissions) & its intensity, in the 
following format:

Parameter Unit Current Financial Year 
2025-26

Previous Financial Year 
2024-25

Total Scope 1 emissions (Break-up of the 
GHG into CO2, CH4, N2O, HFCs, PFCs, 
SF6, NF3, if available)

Metric tonnes of 
CO2 equivalent 

789.07 653.23

Total Scope 2 emissions (Break-up of the 
GHG into CO2, CH4, N2O, HFCs, PFCs, 
SF6, NF3, if available)

Metric tonnes of 
CO2 equivalent 

117.21 1,755

Total Scope 1 and Scope 2 emissions  
per rupees of turnover 
(Total Scope 1 and Scope 2 GHG emissions 
/ Revenue from operations)

tCO2e / INR 0.0000001047 0.0000002872

Total Scope 1 and Scope 2 emission 
intensity per rupee of turnover adjusted 
for Purchasing Power Parity (PPP)  
(Total Scope 1 and Scope 2 GHG 
emissions / Revenue from operations 
adjusted for PPP) 

  0.0000021 0.0000059

Total Scope 1 and Scope 2 emission 
intensity in terms of physical output

  0.000016 0.000043

	� Note: Indicate if any independent assessment/ evaluation/ assurance has been carried out by an external 
agency? (Y/N) If yes, name of the external agency.

	 Yes, Verified and validated by DQS India

8.	 Does the entity have any project related to reducing Green House Gas emission? If Yes, then provide detail
	 Yes. Company has started multiple initiatives to reduce the Green-house gas emissions such as:

	 •	� Achieved 90% renewable electricity use from private renewable energy sources such as wind, solar (including 
in-house solar) power in FY 2025-26. 

	 •	 Achieved an 80% cumulative reduction in Scope 1 and Scope 2 emissions in FY 2026.

	 •	� Due to packing method improvements in the brush holder component, carton box consumption was reduced by 12 
tons. At the same time, the component quantity per pallet increased from 4,800 to 6,750 pieces within the same 
pallet size, leading to reduced transit shipments and overall packaging material consumption.

	 •	� Purchased an electrically operated forklift for material handling, Contributes to decarbonization targets and 
strengthens sustainability performance

	 •	 Reduced solder bar consumption by 1.1 tons in EMS production through process improvement. 

	 •	 Reduced steel coil consumption by 168 tons through DD cutting scrap reduction. 

	 •	 Reduced steel coil consumption by 2 tons through tool design changes. 

	 •	 Reduced shaft rod consumption by 1.5 tons through cutting scrap reduction. 

	 •	 Planned distribution of 2,500 tree saplings to employees. 

	 •	 Achieved zero hazardous waste to landfill.
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9.	 Provide details related to waste management by the entity, in the following format:

Parameter FY 25-26 FY 24-25
Total Waste generated (in metric tonnes)

Plastic waste 281.99 234.21
E-waste 17.34 15.95
Bio-medical waste 0.01 0.01
Construction and demolition waste -  -
Battery waste 2.13 2.77
Radioactive waste - - 
Other Hazardous waste. Please specify, if any.  
Waste Oil (5.1) 20.47 26.10
Oil Soaked Waste (5.2) 22.16 39.73
Spent Solvent (20.2) 25.92 22.14
Epoxy Powder (21.1) 18.76 25.32
Gel & Varnish (23.1) 0.30 0.03
Empty Container (33.1) 0.00 3.30
Other Non-hazardous waste generated. Please specify, if any. 
(Break-up by composition i.e. by materials relevant to the sector)

   

Armature 54.66 30.68
Case 36.07 18.83
Coated Rotor 43.08 50.38
Brass 108.50 104.00
Copper 5.82 9.31
Steel 4,068.46 4,065
Magnet 20 28.00
Wood 167.28 159.12
Carton 58.72 120.95
Damaged Crucible 0.00 0.69
Aluminium Boring 3.22 4.44
Aluminium Flash 0.00 0.00
Aluminium Waste 5.03 6.05
Aluminium Scrap 8.67 24.27
Bearing Scrap 0.00 0.00
Iron Bur 53.33 55.49
Steel Ring 0.16 6.00
Fan Blade Scrap 0.00 0.00
Stator Assembly Scrap 0.80 5.80
Aluminium Wire Scrap 2.91 2.34
Aluminium PCB board Waste 0.29 -
Aluminium Dust waste 0.63 -
Aluminium Winding Stator Scrap 0.41 -
Wire Scrap 0.29 -
Packing Rubbish Waste 121.44 -
Commutator scrap 0.30 -
Total 5,149.15 5,060.98
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Parameter FY 25-26 FY 24-25
Waste intensity per rupees of turnover  
(Total waste generated / Revenue from operations) 

0.0000005946 0.0000006036

Waste intensity per rupee of turnover adjusted for Purchasing 
Power Parity (PPP)  
(Total waste generated / Revenue from operations adjusted for PPP) 

0.000012 0.000012

Waste intensity in terms of physical output 0.0000919 0.0000901 

For each category of waste generated, total waste recovered through recycling, re-using or other recovery 
operations (in metric tonnes)
Category of waste
(i)	 Recycled 5,111.93 4,982.26

(ii)	 Re-used - -

(iii)	 Other recovery operations 45.23 46.56

Total 5,157.16 5,028.82
For each category of waste generated, total waste disposed by nature of disposal method (in metric tonnes)
Category of waste
(i)	 Incineration 0.01 0.01

(ii)	 Landfilling - -

(iii)	 Other disposal operations - -

Total 0.01 0.01

	� Note: Indicate if any independent assessment/ evaluation/ assurance has been carried out by an external 
agency? (Y/N) If yes, name of the external agency.

	 No

10.	� Briefly describe the waste management practices adopted in your establishments. Describe the strategy adopted 
by your company to reduce usage of hazardous and toxic chemicals in your products and processes and the 
practices adopted to manage such wastes.

	� Our Company is committed to regularly improve its waste management initiatives at its facilities. The company has 
guidelines and SOP for comprehensive waste management (including hazardous and non-hazardous waste) for the 
identification, segregation, collection, handling, storage and final disposal of waste. The waste is generated from both 
production process and general operational activity including maintenance and catering. Company engages with 
TNPCB authorized handlers & waste recyclers after due validation for safe disposal of waste. Hazardous waste such 
as oil-soaked waste, epoxy powder waste, gel & varnish are co-processed in cement kilns through authorized TNPCB 
vendor. Other hazardous waste like bio-medical waste, e-waste, waste oil, spent solvent and empty chemical container 
along with non-hazardous waste like plastic waste are disposed through TNPCB authorized dismantler. Other waste like 
kitchen waste is used for piggery project and cartoon box & wooden waste are disposed for reuse to vendors.

11.	� If the entity has operations/offices in/around ecologically sensitive areas (such as national parks, wildlife 
sanctuaries, biosphere reserves, wetlands, biodiversity hotspots, forests, coastal regulation zones etc.) where 
environmental approvals / clearances are required, please specify details in the following format:

	 Not Applicable

12.	� Details of environmental impact assessments of projects undertaken by the entity based on applicable laws, in 
the current financial year. 

	 Not Applicable

IGARASHI MOTORS INDIA LIMITED

118  |  Annual Report 2025-26



13.	� Is the entity compliant with the applicable environmental law/ regulations/ guidelines in India; such as the Water 
(Prevention and Control of Pollution) Act, Air (Prevention and Control of Pollution) Act, Environment protection 
act and rules thereunder (Y/N). If not, provide details of all such non-compliances, in the following format. 

	 Yes, the Company is compliant with the applicable environmental laws/ regulations/ guidelines in India.

LEADERSHIP INDICATORS
1.	 Water withdrawal, consumption and discharge in areas of water stress (in kilolitres):
	� Not  Applicable. None of our operations are in water stress area. Water stress areas were considered as per BRSR Block-wise 

ground water resource assessment 2022. Also, our manufacturing operations does not require water consumption. 

	� Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external 
agency? (Y/N) If yes, name of the external agency

	 No

2.	 Please provide details of total Scope 3 emissions & its intensity, in the following format:

Parameter Please specify unit Current FY 2025-26 Previous FY 2024-25
Total Scope 3 emissions (Break-up of 
the GHG into CO2, CH4, N2O, HFCs, 
PFCs, SF6, NF3, if available)

Metric tonnes 
of CO2 equivalent

1,10,593 1,09,759

Total Scope 3 emissions per 
rupee of turnover

Metric tonnes 
of CO2 equivalent

0.000012772 0.000013091

	 Note: 
	� IMIL is actively working on collecting data across material Scope 3 categories as defined under GHG protocol which includes 

Purchased Goods and Services, Capital Goods, Upstream & Downstream transportation and distribution, Employee commuting and 
Business Travel.

	 �Indicate if any independent assessment/ evaluation/ assurance has been carried out by an external agency? (Y/N) If yes, name 
of the external agency.

	 No

3.	� With respect to the ecologically sensitive areas reported at Question 10 of Essential Indicators above, provide 
details of significant direct & indirect impact of the entity on biodiversity in such areas along-with prevention 
and remediation activities. 

	 None of our operations are in Ecologically sensitive areas.

4.	� If the entity has undertaken any specific initiatives or used innovative technology or solutions to improve 
resource efficiency, or reduce impact due to emissions / effluent discharge / waste generated, please provide 
details of the same as well as outcome of such initiatives, as per the following format: 

Sr. 
No

Initiative undertaken Details of the initiative (Web-link, if any, may 
be provided along-with summary)

Outcome of the initiative

1 Eliminaiton of lead on 
brass collar

The GPA and TOCD motor have a brass collar. 
We change the brass material from C3602 BDF to 
C6801 for eliminate the lead on brass collar.

Reduced lead material consump-
tion: Existing material - C3602 
BDF: 1.8~3.7% of lead. 
New material - C6801: 0.01% max 
of lead.

2 Eliminaiton of haradous 
material Gel

The 200 ± 15% mg of gel is consumed in SQ2848 
existing borgwarner motor. Based on the Prod-
uct validation & verficaiton for the New SQ2848 
borgwarner motor the armature gel is removed.

Eliminated 200±15% mg of gel 
per motor.

3 Returnable packing Returnable packaging: The lid carton, marster ring 
carton, layer separator & VCI sheet are eliminat-
ed. Also no. of plastic trays per pallet reduced 
from 192 nos to 180 nos.

 Lid carton, marster ring carton, 
layer separator & VCI sheet are 
eliminated.
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5.	 Does the entity have a business continuity and disaster management plan? Give details in 100 words/ web link. 
	� Yes, the Company recognizes the importance of Business Continuity Plan (BCP) for the smooth running of business 

particularly during unfavorable times, including pandemic. Every operating unit within the entity has established emergency 
plan which defines the actions to be taken in case of any major accident / disaster occurring inside the factory. The plan 
covers perceived potential risks including major accidents that could affect the facility for the particular geography. Mock drills 
and training related to emergency preparedness are carried out at regular intervals to be prepared to tackle any situation 
that can potentially affect the business operations. In the event of any occurrence of an emergency, the same shall be 
investigated and appropriate measures would be initiated to contain the incident and avoid recurrence in future, if possible.

6.	� Disclose any significant adverse impact to the environment, arising from the value chain of the entity. 
What mitigation or adaptation measures have been taken by the entity in this regard. 

	� As per information available from environmental assessment, there has been no significant impact to the environment, 
arising from the value chain of the Company.

7.	� Percentage of value chain partners (by value of business done with such partners) that were assessed for 
environmental impact 

	� 49% of the third-party raw material supplier are assessed through a comprehensive checklist focusing on 
environmental impacts.

PRINCIPLE 7: Businesses when engaging in influencing public and regulatory policy, should do so in a 
manner that is responsible and transparent
ESSENTIAL INDICATORS
1. a)	 Number of affiliations with trade and industry chambers/ associations.
	 The Company is affiliated with three trade and industry chambers/ associations

b)	� List the top 10 trade and industry chambers/ associations (determined based on the total members of such 
body) the entity is a member of/ affiliated to.
S. 
no

Name of the trade and industry 
chambers/ associations

Reach of trade and industry chambers/ 
associations (State/National)

1 Export Promotion Council for EOUs & SEZs National
2 Indian Fan Manufacturers Association National
3 Indo Japan Chamber of Commerce & Industry National

2.	� Provide details of corrective action taken or underway on any issues related to anti-competitive conduct by the 
entity, based on adverse orders from regulatory authorities

	 There were no incidents pertaining to anti-competitive conduct by the Company.

LEADERSHIP INDICATORS
1.	 Details of public policy positions advocated by the entity
	� The Company has aligned itself with relevant organizations which work in the larger business / social / environmental and 

community interests. However, the company has not taken any specific public policy advocation during the reporting year.

PRINCIPLE 8: Businesses should promote inclusive growth and equitable development.
ESSENTIAL INDICATORS

1.	� Details of Social Impact Assessments (SIA) of projects undertaken by the entity based on applicable laws, in the 
current financial year.

	 Not Applicable

2.	� Provide information on project(s) for which ongoing Rehabilitation and Resettlement (R&R) is being undertaken 
by your entity:

	 Not Applicable
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3.	 Describe the mechanisms to receive and redress grievances of the community
	� At IMIL, there are teams which works closely with the communities and connects with the program participants on 

a regular basis throughout the project cycle. This makes it relatively easier to establish strong communication lines 
and swiftly address any grievances through a dedicated SPOC. In addition, regular monitoring visits are conducted 
by various stakeholders which are linked to these programs to ensure no bias and complete fairness.  Details of CSR 
programs are mentioned elsewhere in the report.

4.	 Percentage of input material (inputs to total inputs by value) sourced from local or small-scale suppliers: 

FY 2025-26
(Current Financial Year)

FY 2024-25
(Previous Financial Year)

Directly sourced from MSMEs/ 
Small producers 

26% 25%

Sourced directly from within the district and 
neighboring districts

46% 43%

5.	� Job creation in smaller towns – Disclose wages paid to persons employed (including employees or workers 
employed on a permanent or non-permanent / on contract basis) in the following locations, as % of total wage cost

Location Current FY Previous FY
Rural - -

Semi-urban - -

Urban - -

Metropolitan 100% 100%

LEADERSHIP INDICATORS
1.	� Provide details of actions taken to mitigate any negative social impacts identified in the Social Impact Assessments 

(Reference: Question 1 of Essential Indicators above):
	 Not Applicable

2.	� Provide the following information on CSR projects undertaken by your entity in designated aspirational districts 
as identified by government bodies:

	 CSR activities are not done in the aspirational districts identified by Government.

3.	 (a)	� Do you have a preferential procurement policy where you give preference to purchase from suppliers 
comprising marginalized /vulnerable groups? (Yes/No) - 

		�  While the main criteria for selection of goods and services is quality, reliability, delivery and cost, the Company 
recognizes its responsibility and believes in equal and fair opportunity to all vendors including marginalized / 
vulnerable vendors. The Company does not differentiate / discriminate while selecting its vendors. The Company 
has developed trusted relationship with local vendors and works with them to develop quality product that meets its 
as well as industry needs, thereby enabling local vendors to grow their business. 

	 (b)	 From which marginalized /vulnerable groups do you procure? 
		  Not Applicable

	 (c)	 What percentage of total procurement (by value) does it constitute? 
		  Not Applicable

4.	� Details of the benefits derived and shared from the intellectual properties owned or acquired by your entity (in 
the current financial year), based on traditional knowledge

	 Not Applicable
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5.	� Details of corrective actions taken or underway, based on any adverse order in intellectual property related 
disputes wherein usage of traditional knowledge is involved.

	 Not Applicable

6.	 Details of beneficiaries of CSR Projects.

S.  
no

CSR Project No of persons 
benefited 

from CSR Projects

% of beneficiaries from vulnerable and 
marginalized group

1 Cancer awareness Project 14,05,000 Through its diverse programs, the Company plans 
to reach larger number of beneficiaries belonging 
from vulnerable and marginalized groups. 
However, the % of beneficiaries who are from the 
under privileged, marginalized, vulnerable and 
backward community of the society are not being 
tracked currently.

2 MEPZMA Health Center 500

3 Patient Health and Hygiene 
Services at hospitals

4,8000

4 Multiple Sclerosis Patient Care 30

PRINCIPLE 9:Businesses should engage with and provide value to their consumers in responsible manner

ESSENTIAL INDICATORS

1.	 Describe the mechanisms in place to receive and respond to consumer complaints and feedback. 
	� We have a cross functional team who receives and responds to various requirements and feedbacks of our customers 

for a seamless experience. There is an in-house system in-place to record the grievances into the system which has loop 
closing mechanism and transparency till satisfaction of the customer. In addition to this, we encourage and trained the 
employees to put their best endeavors to address the queries of the consumers promptly and adequately.

2.	 Turnover of products and/ services as a percentage of turnover from all products/service that carry information.

As a percentage to total turnover Remarks
Environment and Social 
parameters relevant to product 

12% Turnover of Ceiling Fans (BLDC) is 
considered since it consumes approx. 

50% less power as compared to 
traditional ceiling fan

Safe and responsible usage - -
Recycling and/or safe disposal - -

3.	 Number of consumer complaints:

FY 2025-26
(Current Financial Year)

FY 2024-25
(Previous Financial Year)

Received  
during  

the year

Pending 
resolution at 

the end of year

Remarks Received  
during  

the year

Pending 
resolution at 

the end of year

Remarks

Data privacy 0 0 - 0 0 -

Advertising 0 0 - 0 0 -

Cyber-security 0 0 - 0 0 -

Delivery of 
essential services

0 0 - 0 0 -

Restrictive 
Trade Practices

0 0 - 0 0 -

Unfair Trade Practices 0 0 - 0 0 -

Others 0 0 - 0 0 -
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4.	 Details of instances of product recalls on account of safety issues

Number Reason for recall
Voluntary recalls Nil Not Applicable

Forced recalls Nil Not Applicable

5.	� Does the entity have a framework/ policy on cyber security and risks related to data privacy? (Yes/No) If available, 
provide a web-link of the policy.

	� Yes. The company has defined the cyber security & data privacy policy which considers customer information safety as a 
critical aspect. The cyber security & data privacy policy is established to set a clear corporate direction and demonstrate 
support for, and commitment to information security throughout its operations. This policy is available is uploaded at 
intranet portal and communicated on a need-to-know basis.

6.	� Provide details of any corrective actions taken or underway on issues relating to advertising, and delivery of 
essential services; cyber security and data privacy of customers; re-occurrence of instances of product recalls; 
penalty / action taken by regulatory authorities on safety of products / services.

	 Since there are no complaints, there was no need for any corrective action.

LEADERSHIP INDICATORS
1.	� Channels / platforms where information on products and services of the entity can be accessed (provide web 

link, if available). 
	 Information regarding all products is available on our website Igarashi Motors India Ltd

2.	 Steps taken to inform and educate consumers about safe and responsible usage of products and/or services. 
	� IMIL provides products and services to customers as a B2B supplier in accordance with customer specifications and 

compliance to the relevant regulations. We are updating our sales invoice terms to include relevant details regarding safe 
and responsible usage our products. Regular interactions are conducted with the client/customers during the execution 
phase of a project. The Company extends an opportunity to explain about its products, innovations, new technology and 
techniques that are implemented to enhance product quality and work methodology to the clients.

3.	 Mechanisms in place to inform consumers of any risk of disruption/discontinuation of essential services. 
	� In case of any disruption/discontinuation of operation for one or more units due to natural calamity, it is disclosed to the 

stock exchangers as soon as it is possible when the necessary information is ready to be published. 

	� The Company shall update all disclosures made under the regulations to the stock exchanges in its website and shall be 
continued to be hosted in the website for a minimum period of five years and thereafter archived as per the document 
retention policy of the Company.

4.	� Does the entity display product information on the product over and above what is mandated as per local laws? 
(Yes/No/Not Applicable)? If yes, provide details in brief. Did your entity carry out any survey with regard to consumer 
satisfaction relating to the major products / services of the entity, significant locations of operation of the entity or 
the entity as a whole? (Yes/No)

	� IMIL provides products and services to customers as a B2B supplier in accordance with customer specifications and 
compliance to any relevant regulations.

5.	 Provide the following information relating to data breaches:
	 a.	 Number of instances of data breaches along-with impact - 0
	 b.	 Percentage of data breaches involving personally identifiable information of customers – Not Applicable

Annual Report 2025-26  |  123

Corporate Overview    Statutory Reports    Financial Statements
01-29 30-147 148-217

https://www.igarashimotors.com/dc-motors.php

	BRSR-FY25-26-IgarashiMotors.pdf
	IGARASHI MOTORS AR26_CTC_10_07_25.pdf
	1_IGARASHI MOTORS_25-26_ Insides 10-07-26
	2_IGARASHI MOTORS AR 2025-26 MDA_10_07_26
	3_IGARASHI MOTORS 25-26_AR_Notice
	4_IGARASHI MOTORS 25-26_AR_DR
	5_IGARASHI MOTORS AR 2025-26 BRSR_10_07_26
	06_IGARASHI MOTORS AR26_CGR
	_GoBack
	aShowDirectorMasterdata
	_Hlk229148222
	_Hlk229148151
	_Hlk229148173

	07_ IGARASHI MOTORS AR26_Accounts



	Button1: 
		2026-07-13T14:18:06+0530
	DINAKARA BABU PARUCHURI




